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Revenue  Increased  Slightly  Despite  Drop 
In  1927  Linage,  Tabulation  Indicates 

Principal  Decrease  in  Volume  Was  in  Classified  Columns — National  Business  of  Mamy  Papers 
Increased,  While  Rising  Rate  Schedule  Overcame  Volume  Losses 


^OTAL  investment  by  advertisers  in 
daily  newspaper  space  reached  a  new 
high  figure  in  1927,  despite  the  losses  in 
total  volume  which  were  reported  by 
many  newspapers.  The  estimate  reached 
by  Editor  &  Publisher  for  the  total  in¬ 
come  received  by  all  English-language 
daily  newspapers  of  the  United  States 
from  their  advertising  columns  during 
1927  is  $812,000,000,  an  increase  of  $26,- 
000,000,  or  3.3  per  cent,  over  the  total 
for  1926,  the  previous  high  record.  The 
increase  was  the  smallest  noted  since 
1923,  when  Editor  &  Publisher  began 
regular  compilations  of  this  information. 

1  he  estimate  is  based  upon  linage  fig¬ 
ures  furnished  by  newspapers  published 
in  720  cities  of  the  United  States,  rang¬ 
ing  from  New  York  and  Chicago  to  the 
smallest  towns  in  which  daily  newspapers 
are  published.  The  cities  listed  include 
about  46  per  cent  of  the  total  population 
of  the  United  States,  according  to  1927 
estimates.  Data  were  furnished  covering 
238  morning  newspapers,  795  evening 
newspapers  and  309  Sunday  newspapers 
of  the  United  States,  and  16  morning 
papers,  45  evening  papers,  and  3  Sunday 
newspapers  of  Canada.  This  is  by  far 
the  largest  number  of  units  for  which 
advertising  linage  reports  has  ever  been 
compiled,  surpassing  previous  Editor  & 
Publisher  totals  by  almost  200  titles. 
The  figures  are  also  given  in  complete 
detail  by  a  greater  number  of  papers  than 
ever  before. 

While  direct  comparison  of  totals  be¬ 
tween  this  year  and  last  is  impossible 
because  of  the  varying  number  of  news¬ 
papers  included,  comparisons  of  selected 
units  and  groups  indicate  that  the  loss 
in  total  linage  indicated  by  previous  sur¬ 
veys  of  the  larger  cities  was  widespread 
Aroughout  the  country.  The  decreases, 
it  appears,  occurred  principally  in  the 
local  and  classified  columns,  national  ad¬ 
vertising  in  most  of  the  papers  listed 
showing  decided  gains  over  1%6  figures. 
It  is  to  this  gain  and  to  the  rate  increases 
which  became  effective  on  national  cards 
of  many  papers  that  the  three  per  cent 
increase  in  total  income  is  due.  National 
advertisers  in  general,  it  is  believed,  re- 
duc^  their  space  in  newspapers  slightly 
during  1927,  as  compared  with  1926,  but 
heavy  increases  in  the  appropriations  of 
several  motor  and  tobacco  accounts,  with 
radio  showing  a  considerable  gain  over 
the  previous  year,  more  than  counter¬ 
balanced  the  small  reductions  in  individ¬ 
ual  expenditures. 

Local  linage  totals  for  cities  across  the 
country,  compared  1927  against  1926,  do 
not  present  a  consistent  record.  In  the 
larger  cities,  the  six-day  evening  papers 
generally  show  gmns  in  national  and 
local.  In  these  cities  also,  many  papers 
publishing  Sunday  issues  show  gains  in 
the  six-day  linage  with  losses  in  the  Sun¬ 
day  total,  the  Sunday  losses  in  national 
and  local  being  often  sufficient  to  over¬ 
come  the  gain  made  by  the  week-day 
issues.  In  the  smaller  cities — ^those  be- 
f*ccn  25,000  and  100,000  population, — 
numerous  papers  report  handsome  gains 
ffl  all  major  classifications. 


By  ARTHUR  ROBB 


Classified  linage  shows  the  largest 
drop,  absolutely  and  relatively,  from  the 
high  figures  of  1926.  The  general  re¬ 
cession  of  the  real  estate  market  in  1927 
was  the  principal  factor  in  the  classified 
loss,  and  the  classified  leaders  in  several 
large  cities  suffered  considerably  by  the 
inaction  of  the  automobile  market  which 
cut  down  the  “Help  Wanted”  copy. 
Much  of  the  real  estate  advertising  that 
dropped  out  of  the  1927  figures  was  of 
the  “classified  display”  type  which  is  not 
counted  as  classified  in  some  offices,  but 


which  helped  mightily  to  swell  the  1926 
totals  in  many  others. 

Total  linage  listed  for  these  l,4(X)-odd 
newsiiai^r  units  is  divided  as  follows: 

Morning  (Six-Day)  and  Morning  and 
Sunday — 1,817,386,567  agate  lines. 

Evening  (Six-Day)  and  Evening  and 
Sunday— 4,007,153,2^  agate  lines. 

This  division  of  the  total  space  is  ap¬ 
proximately  the  same  for  1927  as  for 
1926,  evening  papers  taking  68  per  cent 
and  morning  papers  32  per  cent.  What 
percentage  of  both  classes  is  represented 
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NEWSPAPERS  IN  CITIES  OF  OVER  A  MILUON 
POPULATION 


City 

Boston,  Mass.  . 
Boston,  Mass.  . 
Boston,  Mass.  . 


Boston,  Mass.  . 
Boston,  Mass.  . 
Bostmi,  Mass.  . 


Boston,  Mass.  . 
Brooklyn,  N.  Y. 
Brooklyn,  N.  Y. 


Brooklyn,  N.  Y.. 


Brooklyn,  N.  Y. 

Chicago,  Ill.  ... 
Chicago,  Ill.  . . . 


Chicago,  Ill.  .. 
Chicago,  Ill.  .. 
Chicago,  Ill.  .. 
Chicago,  Ill.  .. 


Qeveland,  O. 


Qeveland,  O. 


Geveland,  O. 


Total  Display 

Paper  Published  Linage  National  Local 

.American . (e)  7,335,625  1,464,794  3,240,740 

..\dvertiser  ..(ms)  5,081,143  1,503,279  2,398,340 

.Globe  . (me)  9,533,556  2,621,470  5,135,573 

Sunday  ed.  ...(s)  6,665,225  1,199,592  3,171,005 

Total  . (ms)  16,198,781  3,821,062  8,306,578 

.Herald  . (ms)  15^251,807  5,488,302  6,761,971 

.Traveler  . (e)  13,420,597  4,321,655  6,660,697 

.Post  . (m)  9,493,295  3,059,100  6,027,709 

Sunday  ed  ..(s)  2,983,477  1,287,245  1,451,413 

Total  ..(ms)  12,476,772  4,346,345  7,479,122 

.Transcript  ...(e)  7,335,625  2,490,619  2,376,987 

..Citizen  . (es)  6,183,976  1,841,236  3,343,852 

..Eagle  . (e)  11,881,223  2,192,215  5,178,039 

Sunday  ed.  (s)  5,401,692  1,467,532  2,604,216 

Total  ...(es)  17,282,915  3,659,747  7,782,255 

(Total  includes  976,146  lines  Legal) 
Standard-Union  (e)  4,469,828  874,281  1,949,803 

Sunday  ed  ..(s)  990,962  247,348  621,526 

Total  ...(es)  5,460,790  1,121,629  2,571,329 

(Total  includes  1,168,114  lines  Leigal) 

..Times  . (es)  6,087,186  1,359,732  3,038,195 

(Total  includes  1,(121,362  lines  Legal) 

..American . (e)  14,276,179  2,991,012  9,629,434 

. .  Herald  &  Exami¬ 
ner  . (m)  7,171,986  1,787,361  3,697,545 

Sunday  ed  ..  (s)  5,677,698  1,718,238  3,481,986 

Total  ..(ms)  12,849,684  3,505,599  7,179,531 

..Journal  . (e)  5,010,771  1,002,729  3,021,990 

..News  . (e)  21,160,393  3,900,644  13,208,798 

..Post  . (e)  5,018,018  1,416,691  3,601,327 

..Tribune . (m)  20.245,254  4,498.140  9.961,137 

Sunday  ed  ..  (s)  11,588,919  2,967,477  5,799,537 

Total  ...(ms)  31.834,173  7,465,617  15,760,674 

..News  . (e)  10,019,114  2,046,296  6,969,844 

Sunday  ed  ..(s)  2,131,276  696,668  1,156,428 

Total  ...(es)  12,150,390  2,742,964  8,126,272 

(Total  includes  106,918  lines  Legal) 

..Plain  Dealer  (m)  11,276,271  2,825,024  5,196,269 

Sunday  ed  .  (s)  6,276,865  2,054,504  2,832,303 

Total  ..(ms)  17,553,136  4,879,528  8,028,572 

(Total  includes  67,558  lines  Legal) 

..Press  . (e)  14,911,784  3,055,204  9,004,731 

(Contmued  on  page  24) 


Classifted 

800,266 

1,179,524 

1,776,513 

2,294,628 

4,071,141 

4,001,534 

2,438,245 

406,491 

244,819 

651,310 

2,468,019 

998,888 

3,534,823 

1,329,944 

4,864,767 

1,645.744 

122,088 

1,767,832 


1,655,733 

1.687,060 

477,474 

2,164,554 

986,052 

4,050,951 

454,806 

5,785,977 

2,821,905 

8,607,882 

896,224 

278,012 

1,174,236 

3,188,473 

1,389,005 

4,577,478 

2,851,849 


by  Sunday  linage  cannot  be  reported,  as 
many  important  publications  do  not  list 
their  Sunday  figures  separate  from  the 
daily  totals. 

In  the  further  division  of  the  grand 
totals  into  the  major  classifications,  the 
ratios  which  prevailed  in  1926  are  ma¬ 
terially  altered  in  the  1927  linage. 

In  the  morning  papers,  national  adver¬ 
tising  occupied  18.6  per  cent  of  the  total 
advertising  space.  In  1926  its  ratio  to 
the  total  was  19.2  per  cent. 

Local  advertising  in  morning  papers  in 
1927  occupied  66.3  per  cent  of  the  total 
advertising  space.  In  1926  it  held  59.1 
per  cent. 

Classified  advertising  in  morning  pa¬ 
pers  was  13.7  per  cent  of  the  total  space. 
In  1926  it  was  19.2  per  cent. 

The  latter  change  gives  in  a  line 
the  story  of  what  happened  to  newspaper 
advertising  in  1927. 

In  evening  papers,  national  advertising 
held  15.4  per  cent  of  the  total  advertising. 
In  1926  it  was  16.4  per  cent 

Local  advertising  in  evening  papers  in¬ 
creased  71.0  per  cent  of  the  total  space, 
against  67.9  the  previous  year. 

Classified  advertising  in  evening  papers 
dropped  to  12.3  per  cent  of  the  total, 
against  13.4  per  cent  the  previous  year. 

Again,  there  is  no  telling  from  the 
total  figures  whether  there  was  any 
shifting  of  linage  from  daily  to  Sunday 
issues,  or  vice  versa,  and  any  conclusions 
which  might  be  drawn  from  these  chang¬ 
ing  percentages  are  subject  to  a  grave 
element  of  error  in  the  absence  of  that 
knowledge. 

Advertising  rates  rose  slightly  during 
the  year  on  an  average  over  the  country 
about  4.8  per  cent.  Linage  losses  in  the 
larger  cities  averaged  about  3.9  per  cent 
in  the  total,  and  this  loss  is  somewhat 
reduced  by  smaller  proportionate  losses 
and  sizable  gains  by  the  smaller  papers. 
Apparently  the  increased  rates  and  the 
increased  linage  coincided  in  many  cases, 
to  produce  the  by  no  means  negligible 
increase  in  total  revenue  noted  above. 

The  tabulation  which  begins  on  this 
page  and  occupies  20  double  columns  on 
subsequent  pages  presents  the  first  really 
representative  picture  of  the  small  daily 
newspaper  field.  A  great  many  papers 
publish^  in  cities  of  less  than  50,0(X) 
population  bc^n  in  1927  to  keep  accurate 
records  of  their  advertising  linage,  segre¬ 
gating  it  under  the  standard  classifica¬ 
tions.  Many  had  kept  only  one  total  of 
advertising  lines  or  inches,  checked  only 
by  the  cash  book  receipts,  and  that  with 
a  wide  margin  for  error.  Practice  which 
has  become  standard  in  the  larger  cities 
duing  the  past  five  years  is  now  being 
adopted  by  the  smaller  papers,  which  ap¬ 
parently  are  finding  that  increased  knowl¬ 
edge  of  what  they  are  producing  helps 
them  to  produce  more.  Five  years  ago, 
when  the  first  general  tabulation  of  linage 
was  published  in  these  columns,  it  was  a 
matter  for  congratulation  that  almost  700 
replies  had  been  received  to  the  request 
for  information.  This  number  is  practic¬ 
ally  doubled  in  the  present  compilation. 
The  increase  has  come  almost  entirely 
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from  tile  newspapers  in  the  smaller  cities. 
Linage  records  are  an  old  story  in  the 
metropolitan  cities  and  others  of  more 
than  100,000  population,  but  they  did  not 
arrive  in  the  smaller  towns  until  the 
publishers  became  keenly  alive  to  the 
necessity  of  accurate  cost  accounting  and 
accurate  records  of  daily  business  prog¬ 
ress.  That  is  largely  a  development  of 
the  years  since  1920  and  it  promises  that 
within  a  few  years  more  it  will  be  pos¬ 
sible  to  publish  a  tabulation  of  advertis¬ 
ing  linage  that  will  be  as  nearly  complete 
and  accurate  as  are  the  present  Editor  & 
Publisher  records  of  daily  newspaper 
circulations  and  advertising  rates.  The 
small  newspaper  is  being  recognized  by 
national  advertisers  as  an  essential  ele¬ 
ment  in  their  plans  and  the  publisher  is 
recognizing  his  own  importance,  and  the 
necessity  for  keying  his  operations  to  the 
larger  volume  of  basiness  that  reaches 
his  pages. 

Leaders  in  total  volume  of  business, 
including  papers  which  carried  12,000,000 
or  more  agate  lines  during  the  12  months 
of  1927,  follow : 


Chicago  Tribune  (ms) .  31,834,173 

Detroit  News  (es) .  29,950,186 

New  York  Times  (ms) .  29,710,606 

Washington  Star  (es) .  28,263,987 

Pittsburgh  Press  (es) .  25,112,430 

Baltimore  Sun  (es) .  24,965,536 

Los  Angeles  Times  (ms) ... .  24,808,280 
St.  Louis  Post-Disi»tch  (es).  23,381,960 
Los  Angeles  Examiner  (ms) .  21,708,554 
Chicago  Daily  News  (e)....  21,160,393 

Columbus  Dispatch  (es) . 21,148,813 

Newark  Evening  News  (e) . .  20,891,258 
Philadelphia  Inquirer  (ms) . .  20,191,8(X) 
New  York  Herald  Tribune 

(ms)  . 19,133,684 

Philadelphia  Bulletin  (e) ....  18,%3,315 
San  Francisco  Examiner  (ms)  18,875,741 
New  Orleans  Times- Picayune 

(ms)  . . . .  18,765,860 

Kansas  City  Star  (es) .  18,295,145 

Indianapolis  News  (e) .  18,227,127 

Oakland  Tribune  (es) .  18,188,086 

Milwaukee  Journal  (es) .  18,086,843 

Cleveland  Plain  Dealer  (ms) .  17,553,136 

Birmingham  News  (es) .  17,547,250 

Brooklyn  Eagle  (es) .  17,282,915 

Akron  Beacon-Journal  (e)  . . .  17,083,408 
Rochester  Democrat  &  Chronicle 

(ms)  .  17,081,249 

Los  Angeles  Herald  (e) .  16,764,986 

Dayton  News  (es) .  16,686,404 

Seattle  Times  (es) . . 16,537,054 

New  York  Sun  (e) .  16,525,102 

Flint  Journal  (es) .  16,514,946 

Boston  Globe  (ms) .  16,198,781 

Baltimore  Sun  (ms) .  16,113,385 

Toronto  Star  (es) .  15,848,5{X) 

New  York  World  (ms) .  15,597,790 

Detroit  Free  Press  (ms) .  15,439,928 

Hartford  Times  (e) .  15,377,735 

Grand  Rapids  Press  (e) .  15,373,078 

Cincinnati  Times-Star  (e)....  15,355,206 

Toledo  Blade  (e) .  15,290,031 

Boston  Herald  (ms) .  15,251,807 

Buffalo  News  (e) .  15,136,722 

Toronto  Telegram  (e) .  15,086,166 

(Canton  Repository  (es) .  15,052,030 

Houston  Chronicle  (es) .  15,045,646 

Akron  Times-Press  (es) .  15,041,519 

Dallas  Times-Herald  (es) ....  14,935,665 

Geveland  Press  (e) .  14,911,784 

Montreal  Star  (e) .  14,795,944 

Atlanta  Journal  (es) .  14,764,848 

Philadelphia  Public  Ledger 

(ms)  .  14,683,561 

San  Di^o  Union  (ms) .  14,446,012 

Memphis  Commercial  Appeal 

(ms)  . . 14,443,235 

Philadelphia  Public  Ledger 

(e)  .  14,442,514 

Cincinnati  Enquirer  (ms)....  14,395,2(X) 

Vancouver  Province  (es) .  14,319,941 

Chicago -American  (e) .  14,276,179 

Louisville  Courier^ Journal 

(ms)  .  14,252,011 

Minneapolis  Journal  (es) .  14,242,167 

New  Haven  Register  (es) _  14,198,411 

St.  Louis  Globe-Democrat 

(ms)  .  14,144,160 

Minneapolis  Tribune  (ms).,,  14,102,274 

New  York  Journal  (e) .  14,011,546 

Providence  Bulletin  (e) .  13,984.887 

Denver  Post  (es) .  13,977,122 

Rochester  Times-Union  (e)  . .  13,953,508 
Winnipeg  Free-  Press  (m) . . .  13,852,237 


Buffalo  Times  (es) .  13,427,683  Chicago  Herald  &  Examiner  Wilkes-Barre  Times-Leader 

Boston  Traveler  (e) .  13,420,597  (ms)  .  12,849,684  (e)  .  12,469,303 

Des  Moines  Tribune  (es) _  13,419,338  Elizabeth  Journal  (e) .  12,774,288  Portland  Oregon  Journal  (es)  12,407,514 

Portland  Oregonian  (ms) _  13,414,688  Camden  Courier  (e) .  12,742,809  Miami  Herald  (ms) .  12,349,386 

Scranton  Times  (e) .  13,360,200  New  York  -American  (ms)..  12,680,116  Louisville  'limes  (e) .  12,281,611 

Wilkes-Barre  Record  (m)  . . .  13,270,390  Jacksonville  Florida  Times-Union  Columbus  Citizen  (e) .  12.273,632 

Utica  Observer-Dispatch  (es)  13,183,786  (ms)  .  12,652,685  Detroit  Times  (es) .  12,250,320 

Houston  Pqst-Dispatch  (ms).  13,050,198  San  Diego  Tribune  (e) .  12,645,836  Dallas  News  (ms) .  12,181,957 

Indianapolis  Star  (ms) .  12,994,962  Youngstown  Vindicator  (es) .  12,522,434  Qeveland  News  (es) .  12,1.50,390 

Montreal  I-a  Presse  (e) .  12,878,930  Boston  Post  (ms) .  12,476,772  Omaha  World-Herald  (ms)..  12.012,420 


Chicago  Tribune 

New  York  'limes  _ 

New  York  Herald  Tribune... 

Boston  Herald  . 

San  Francisco  Examiner  .... 

Cleveland  Plain  Dealer . 

Philadelphia  Public  Ledger  . . 
St.  I^uis  Globe-Democrat.... 

Los  .\ngeles  Examiner . 

Boston  Post  . 

Los  -Angeles  Times  . 

Detroit  Free  Press . 


LOCAL 

ADVERTISING  LEADERS 

Morning  and  Sunday 


New  York  Times .  16,943.398 

Chicago  Tribune  .  15,760,674 

Los  -Angeles  Times .  12,170,550 

New  Orleans  Times- Picayune  11,377,414 
New  York  Herald  Tribune...  11,323,697 

Philadelphia  Inquirer .  10,649,400 

Wilkes-Barre  Record  .  9,^8,303 

Los  -Angeles  Examiner .  9,812,113 

San  Jose  Mercury- Herald _  9,173,780 

Rochester  Democrat  & 

Chronicle  .  8,978,421 

Memphis  (Commercial  -Appeal.  8,893.428 
Louisville  Courier- Joimnal _  8,666,743 


CLASSIFIED 

ADVERTISING  LEADERS 

Morning  and  Sunday 


(Chicago  Tribune  .  8,607,882 

New  York  World  .  8,604,380 

Los  Angeles  Times .  8,3^,094 

Los  Angeles  Examiner .  7,485,895 

Rochester  Democrat  & 

Chronicle  .  5,971,531 

Philadelphia  Inquirer .  5,9^.800 

New  York  Times .  5,822,989 

San  Francisco  Examiner .  5,783,109 

Baltimore  Sun  .  5,329,413 

Qeveland  Plain  Dealer .  4,577,478 

New  Orleans  Times-Picayune  4,308,450 
New  Orleans  Times-Picayune  4,303,655 


Pittsburgh  Press  .  5,249,818 

Detroit  News  .  5,127,570 

Milwaukee  Journal  .  4,797,918 

St.  Louis  Post- Dispatch .  4,608,800 

Des  Moines  Tribune .  3,804,435 

Baltimore  Sun  .  3,667,105 

Brooklyn  Eagle  .  3,659,747 

Minneapolis  Journal  . .  3,517,860 

Seattle  Times  .  3,423.747 

Denver  Post  . 3,308,860 

Birmingham  News  .  3,227.378 

Washington  Star .  3,188,127 


LOCAL 

ADVERTISING  LEADERS 

Evening  and  Sunday 


Washington  Star  .  19,524,062 

Detroit  News  .  18,233,572 

Baltimore  Sun  .  16,248,101 

Pittsburgh  Press  .  15,291,626 

St.  Louis  Post-Dispatch .  14,395,640 

Columbus  Dispatch  .  14,125,465 

inint  Journal  .  12,579,784 

Birmingham  News  .  12,365,332 

Dayton  News  .  11,143,608 

Kansas  City  Star .  11,045,124 

Dallas  Times-Herald  .  11,017,310 

Akron  Times-Press  .  10,^5,077 


CLASSIFIED 

ADVERTISING  LEADERS 

Evening  and  Sunday 


Detroit  News  .  6,589,044 
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TRIBUNE  REORGANIZES  WGN 


First  Five  Accounts  with  Advertiteis 
Have  Been  Signed  Under  New  Plan 

The  personnel  of  the  radio  department 
of  the  Chicago  Tribime  has  been  reor¬ 
ganized,  since  the  announcement  of  the 
Tribune’s  jdan  to  sell  “space”  on  WGN, 
its  .station,  to  Tribune  advertisers.  Will¬ 
iam  Hay  will  concentrate  on  the  sale  of 
radio  “space”  and  will  continue  as  chief 
announcer.  Lee  Talman  and  Glen  Ker¬ 
shaw  will  also  be  engaged  in  radio  sales 
work.  Vernon  Pri-bble  has  been  appoint¬ 
ed  manager  of  the  station  and  Mvrtle 
Stahl  has  been  made  office  manager. 
Duin  Ryan  continues  to  handle  the  stat¬ 
ion’s  features. 


PAPER  IS  100  YEARS  OLD 


Only  French  Language  Daily  in  N.  Y. 

C.  Haa  Unbroken  Publication  Record 

The  Courier  des  Etats-Unis,  only 
French  language  newspaper  published  in 
New  York,  celebrated  100  years  of 
broken  publication  March  1.  The  Courier 
began  publication  as  a  weekly  on  March 
1,  1928,  and  became  a  semi-weekly  a 
year  later. 

In  10  years  it  was  being  published  three 
times  a  week  and  in  1851  entered  the 
field  of  daily  journalism. 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  3 ,  1  928  .> 

?  A.  P.  CODIFIES  ITS  GENERAL  NEWS  ORDERS 

Truthfulness,  Accuracy,. Decency  and  Interest  Considered — Only  One  Inflexible  Admoniticm  Is  Issued 

and  That  Is  “Get  the  News” — Rest  Reduced  to  Elssentials 


^EN'EKAL  orders  of  the  Associated  either  "millionaires”  or  "multi-million-  sure.  A  tornado  is  an  intense  wind  dis-  iiig  and  protecting  the  president  and  his 

^  Press  sent  out  from  time  to  time  to  aires."  .\n  automobile  used  either  in  the  turbance  of  great  violence  and  narrow  family.  .Avoid  the  use  of  the  words 

its  thousands  of  correspondents  all  over  perpetration  of  a  crime  or  in  the  pursuit  path.  Do  not  call  tornadoes  cyclones.  "Secret  Service”  as  a  general  term, 

the  world  in  efforts  to  improve  the  news  of  the  criminal,  is  not  always  a  “high-  “Murder”  is  a  technical  term  denoting  In  reportiirg  increases  or  reductions  of 
service  have  been  codified  for  the  first  powered  car.”  It  is  unnecessary  to  use  a  degree  of  guilt.  A  person  slam  t>y  wages,  or  discussions  of  wage  scales,  be 

time,  and  were  issued  to  all  staff  writers  either  hackneyed  expressions  or  extrava-  violence  through  the  act  of  another  may  explicit  as  to  the  actual  returns  to  indivi- 


with  their  pay  checks,  F^.  21. 

In  releasing  the  codification  to  the 


gant  adjectives  to  make  a  story  coiortul.  have  been  murdered,  but  that  tact  can  duals  umler  any  plan  discussed.  It  is  not 
In  news  .stories  of  great  fires  or  other  only  be  established  by  judicial  determina-  sufficient  to  speak  of  the  hourly  wage  for 
disasters  in  large  cities,  names  of  build-  tion.  miners  unless  the  storv  also  sets  forth 


craft,  the  Associated  Press  wished  it  disasters  in  large  cities,  names  of  build-  tion.  miners  unless  the  story  also  sets  forth 

made  plain  that  these  orders  are  in  no  ings  involved,  particularly  hotels  and  To  avoid  confusion,  in  assigning  the  the  numbcT  of  liours  of  labor  and  the 
sense  of  the  phrase  a  “style  book,”  nor  apartments,  are  essential  to  location  and  cause  of  death  in  liquor-drinking  cases,  actual  weekly  wage  return.  In  speaking 
are  they  iron-clad  rules  that  must  be  accurate  reporting.  it  is  sufficient  to  state  that  the  liquor  of  wages  per  week,  each  case  should  indi- 

obeyed  to  the  letter  by  writers  of  the  Stories  about  church  activities  should  contained  poisonous  alcohol.  cate  the  number  of  hours  of  work  re¬ 
association.  accurately  describe  the  particular  body  to  The  head  of  the  Supreme  Court  is  qtiired. 

“In  a  far-flung  organization  such  as  wdiich  they  refer.  There  are  several  sub-  “Chief  Justice  of  the  United  States”  and  Where  the  truth  is  not  indisputably 
ours,  which  attempts  daily  to  picture  the  divisions  to  the  Methodist,  Presbyterian,  not  “Chief  Ju.stice  of  the  Supreme  Court  known  to  The  Associated  Press,  and 

doings  of  the  people  of  the  world,  the  Baptist  and  Catholic  denominations  and  of  the  United  States.”  usable  pro<)f  thereof  available  for  publi- 

gazeteering  of  a  long  list  of  rules  is  folly,”  it  is  iniportant  to  avoid  inaccuracy  and  The  word  “strikebreaker”  is  associated  cation  in  the  event  of  denial,  the  respon- 

an  introducti«n  to  the  order-code  reads,  confusion  of  designations.  .Avoid  the  in  the  public  mind  with  the  bully  or  thug  sible  authority  must  be  clearly  stated  as 
‘it  invites  misinterpretation  or  too  literal  word  “Romanism”  when  “Catholicism”  is  supplied  by  professional  strikebreaking  a  part  of  the  introductory  sentence  so 
interpretation,  either  of  which  may  leaa  intended,  or  “papaev”  when  referring  to  agencies.  It  does  not  accurately  describe  there  can  be  no  doubt  as  to  the  source. 

.  _  ti... _ ...1 _ _  : _ i;  _ _ _ _ _ u-i.ii.. 


to  disaster 


individual  Roman  Catholic  churches,  the  men  who  act  as  individuals  in  accepting 


“There  need  be  only  one  inflexible  ad-  Vatican,  or  general  reference  to  the  positions  vacated  by  strikers. 


monition— Get  the  News.” 

A  reporter  cannot  go  wrong,  the  coditi- 


Catholic  denomination. 


If  it  is  necessary  to  qualify,  do  so  boldly. 
Speak  of  “downward  current”  to  de- 


Introductions  to  stories  based  on  court  scribe  what  has  been  popularly  known 


Stories  of  increase.s  or  decreases  in  decisions  and  rulings  should  present  the  as  “air  pocket.”  The  latter  term  was 


cation  states,  if  he  can  answer  in  the  prices  of  any  commodity  should  give  the  news  clearly  and  succinctly.  AVriting  into  invented  by  the  aviators  themselves,  but 

affirmative  the  question:  “Is  it  true,  ac-  name  of  the  individual  authority  for  the  introductory  sentences  a  mass  of  confus-  is  now  generally  avoided  by  them  as  not 

carate.  unbiased,  decent,  interesting?”  quotation,  or  if_  it  is  the  statement  of  a  ing  phrases  that_tell  of  the  devious  legal  technically  correct. 

“Satisfied  by  this  test  he  can  prtKecd  trade  organization,  care  should  be  used  procedure  the  case  has  followed,  beclouds  It  sometimes  is  important  to  fix  the 
with  an  uncramped  style.  He  quickly  to  specify  the  manner  in  which  it  is  given  the  news.  Any  necessary  details  can  be  approximate  time  of  a  happening.  “Early 
will  find  he  can  be  truthful  without  being  to  the  public.^  _  told  in  a  separate  sentence  or  paragraph,  this  morning”  or  “Early  today”  are  not 

trite;  accurate  without  being  arrogant;  Stories  written  in  anticipation  of  an  Stories  concerning  the  illicit  narcotic  always  sufficiently  definite  when  they 
unbiased  without  being  unsophisticated;  event  should  not  state  that  the  event  has  trade  should  avoid  the  use  of  the  general  refer  to  automobile  accidents  and  other 


decent  without  being  dull;  and  interest 
ing  without  being  inconsequential.” 


taken  place.  Postponements  frequently  term  “drug,”  in  cases  where  narcotics  casualties  which  may  have  occurred  be- 


occur,  and  even  though  corrections  are  specifically  are  meant. 


Then,  stating  that,  in  republishing,  the  sent  promptly  they  may  not  reach  the  .Any  non-white  is  “colored.”  If  an  indi 
rules  have  been  reduced  to  present  day  paper  until  the  misstatement  has  been  vidual  is  a  negro,  call  him  that. 


essentials,  and  pointing  out  that  tlwy  will  published.  It  is  safe  and  within  the  facts 
be  useless  without  “at  least  a  modicum  of  to  report  that  the  event  “was  set  for  to- 


tween  midnight  and  6  a.  m. 

Reports  of  new  athletic  records  are  of 
doubtful  authenticity  unless  made  at  con- 


common  sense,”  the  codified  orders  con¬ 
tinue  in  part  as  follows: 

[A— TRUE] 

Countless  volumes  have  been  written  on 


Use  bandit,  burglar,  robber  and  thief  tests  sanctioned  by  recc^ized  sport- 
in  their  true  meanings.  .A  bandit,  in  early  governing  organizations,  or  where  tne 


of  “true,”  which  describes  it  as  being 
“Faithful  to  the  fact  or  reality ;  conform¬ 
able  to  the  actual  state  of  things;  not 


day,”  or  “expected  to  take  place  today.”  usage,  was  a  member  of  an  organized  time  or  distance  is  not  officially  vouched 
Where  the  establishment  of  identity  of  band  of  lawless  marauders.  Modem  use  for  by  some  local  representative  of  such 
a  foreigner  is  essential  in  a  news  story,  justifies  a  somewhat  broader  meaning.  A  organizations.  In  all  cases  where  such 
be  as  definite  as  you  can.  To  refer  to  burglar  breaks  into  or  enters  premises;  new  records  officially  are  announced,  the 
a  resident  of  Vera  Cruz,  Mexico,  or  of  the  thief  operates  by  stealth;  a  robber  date,  time  and  place  of  previous  record 
Toronto,  Ontario,  merely  as  a  Mexican  operates  by  force  or  intimidation.  Holdup  should  be  incltxled  as  a  part  of  the  story. 
■  *  u,  ^  Canadian  is  not  sufficient.  A  citizen  men  of  the  street  are  robbers,  rather  than  Do  not  misuse  the  word  “record.”  An 

new^  stones  by  ffie^dtetmnary  definU.on  ^^e  Argentine  Republic  is  an  Argen-  bandits.  .  ordinary  gathering  is  not  “a  record 

tine,  not  an  .Argentinian.  In  using  the  word  “Reverend”  as  a  crowd”  nor  does  a  speedy  railway  journey 

When  the  weather  department  forecasts  title,  place  either  Mr.  or  the  Christian  or  airplane  flight  necessarily  establish  a 
a  sudden  freeze,  it  does  not  follow  that  name  or  initials  of  the  individual  between  “record.” 


tine,  not  an  .Argentinian. 


<;,t  „  tr,  Qnnoar-  auuucii  ii  uucs  iiui  luilow  iiidi  iidmc  Of  iiiuidisoi  iiic  luuiviuuai  ociwccu  rccuru. 

anres-  conformable’ to  what  it  see^  or  fmh.crop  is  ruined.  Neither  is  every  the  title  and  the  surname.  After  properly  The  text  of  a  direct  quote  should  never 
clalmc’  to  he  •  crentiine  •  not  counterfeit  ”  suddenly  bursts  its  introducing  the  minister  under  one  of  the  be  changed.  To  eliminate  qualifying 

Re  «iire  of  ^niir  facts  Confirm  anv-  ^  devastating  flood.  Quote  only  correct  usages  of  the  title  “Reverend,”  he  phrases  within  a  quote  is  unfair  and 

thW  Hntihtfnl  Re  neither  ttiillihle  nor  authorities  and  approximaic  may  thereafter  be  referred  to  merely  as  dangerous.  Whenever  it  is  necessary  to 

SnereSous  See^  he  trmh  the  boundaries  of  the  area  damaged,  if  it  Mr.  .  ..  ,  rewrite  a  direct  quotation  into  indfrect 

•  .  's  damaged.  No  individual  should  be  identified  as  discourse,  care  must  be  taken  that  the 

opra  minQ.  Parp  TTIIIQt  Kp  orivpn  tr»  rr^rrprflv  cfatA  <nn  i-kt-  unlAee  fVi®  le- 


mind  damaged.  No  individual  should  be  identihed  as  discourse,  care  must  be  taken  that  the 

Hood  renortimr  nermits  neither  of  such  .  given  to  correctly  State  an  “actor”  or  “actress”  unless  the  fact  full  meaning  is  preserved. 

cnSfCTc  corporate  name  of  banks,  railroads  that  he  or  she  really  is  an  actor  or  actress  rc-  a 

^hbihty  as  may  lead  to  unqualified  m-  business  organization..  is  well  established  [C-UNBIASED] 

straiiTe'or°^mpr^blTLppenin*^^^^^  ?  system  of  winds  of  The  Secret  Service  is  a  very  small  body  The  .Associated  Press  is  a  reporter  oi 

carrvfnir  ikentici^m  to  the  ^envth  of  fail-  "  centering  toward  a  more  or  of  men  whose  operations  are  definitely  tacts.  It  has  no  opinions.  It  neither  sup- 

inir  to* ascertain  hevond  douht  that  a  limited  zone  of  low  atmospheric  pres-  restricted  by  law  to  detecting  counterfeit-  ports  nor  opposes  candidates  for  political 


ing  to  ascertain  beyond  doubt  that  a 
rumored  unusual  event  may  not  properly 
be  carried  as  news.  The  guide  to  correct 
procedure  in  either  case  is  INVESTIGA¬ 
TION.  Alleged  happenings  of  such  im¬ 
portance  that  they  should  not  be  ignored, 
pending  the  result  of  an  inquiry,  may  be 
reported,  but  such  dispatches  must  show 
the  character  and  source  of  the  report. 
.Alleged  miracles  must  not  be  reported 
without  these  precautions,  and  there  must 
be  no  failure  to  follow  up  actual  happen¬ 
ings  through  attempted  suppression  of 
f»cts  by  doubting  Thomases. 

Do  not  permit  friendship  for  press 
agents  or  publicity  seekers  to  influence 
your  news  judgment.  The  offerings  of 
sndi  should  always  be  scrutinized  with 
extreme  care  and  in  most  cases  be  looked 
upon  with  suspicion.  Avoid  “ballyhoos,” 
and  particularly  avoid  the  sporting  “bally¬ 
hoo.”  Managers  and  promoters  ot  sport¬ 
ing  events,  notably  boxing  matches,  fre¬ 
quently  go  to  extremes  in  their  efforts 
to  gain  publicity,  stir  up  newspaper  argu¬ 
ments  and  otherwise  bciost  their  game. 

[^ACCURATE] 

Avoid  writing  a  story  in  a  way  to 
Hive  factitious  interest  to  something 
which,  while  true,  is  relatively  unimpor- 
t^t.  All  “gold-diggers”  who  break  into 
™  news  are  not  “former  members  of  the 
rollies”;  a  with  a  couple  of  hundred 
dollars  on -his  person  is  not  necessarily 

^.^ted  to  be  wealthy” ;  nor  are  those 
who  possess  a  hundred  thousand  dollars 


PUBUSHER  HELPED  DEMOCRATS  PICK  HOUSTON 


Jesse  H.  Jones,  publisher  of  the.  Houston  Chronicle  and  member  of  the 
National  Democratic  Finance  Committee,  was  leader  of  the  Houston  delega¬ 
tion  which  >irent  to  Wpi-hington  and  obtained,  the  Qeipocratip  national  con*, 
venticn  for  Houston  recently.  He  is  shown  above  (left)  with  Clem  Shaver, 
chairman  of  the  finance  committee. 


offices  nor  aspirants  for  nominations  as 
such.  It  is  neither  a  protagonist  nor 
antagonist  of  any  issue.  The  staff,  keep¬ 
ing  this  in  mind,  will  exercise  scrupulous 
care  to  make  an  unbiased  presentation  of 
all  controversial  subjects  which  may  ap¬ 
pear  in  the  news  reports.  .Avoid  uncon¬ 
scious  bias  in  writing.  Strive  to  give 
each  side  an  equal  hearing.  Those  attack¬ 
ing  usually  produce  more  spectacular 
news  than  those  on  the  defensive  side  of 
an  issue.  Give  all  the  news,  but  make 
every  attempt  to  give  both  sides  fair  play. 

Offensive  designations  or  opprobriums 
applied  by  an  organization  to  other  or¬ 
ganizations,  or  by  one  body  of  men  to 
another  body,  become  editorial  expressions 
when  used  in  our  report  unless  they  are 
attributed  specially  to  the  person  or  or¬ 
ganization  so  employing  them.  It  is  not 
sufficient  to  place  quotation  marks  around 
such  designations  or  epithets  to  indi¬ 
cate  that  the  words  are  taken  from 
sources  other  than  our  own.  To  refer  to 
a  man  as  a  “red”  is  to  call  him  an  anar¬ 
chist,  and  frequently  this  designation  is 
applied  to  men  who  are  not  anarchists 
in  the  full  sense  of  the  word.  Avoid  such 
expressions  unless  in  each  case  we  are 
clearly  quoting  the  person  responsible. 

When  it  is  necessary  to  carry  informa¬ 
tion  from  a  source  which,  though  trust¬ 
worthy,  must  remain  anonymous,  vague 
credits  which,  in  effect,  amount  to  anony¬ 
mous  editorial  opinion,  should  be  avoidra. 

(Continued  on  page  71) 


6 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  3 ,  1928 


BRIGGS  AND  FOX  AGREE 
TO  QUIT  DRAWING  ADS 


HEARST  EXECUTIVES  AT  ANNUAL  MEETING  IN  ATLANTA 


Both  Wil!  Continue  General  Advertii- 
ing  Work — Editors  Objected  to  Car¬ 
toons  Drawn  For  Old  Gold,  and 
Copper  and  Brass 


"Cartoon  advertising,”  so  called,  was 
dealt  a  blow  this  week  when  the  two 
syndicates  handling  the  work  of  Oare 
Briggs  and  Fontaine  Fox,  noted  car¬ 
toonists,  announced  that  these  artists 
had  agreed  to  discontinue  drawing  news¬ 
paper  advertisements.  Their  advertising 
work  is  handled  by  Fred  A.  Wish,  New 
York,  and  Mr.  Wish  supplemented  the 
syndicate  announcement  with  a  statement 
that  Mr.  Briggs  and  Mr.  Fox,  while 
restrained  from  drawing  advertisements 
for  newspaper  publication,  would  continue 
to  draw  for  general  advertising,  including 
the  magazines.  In  some  cases,  he  said, 
the  work  of  Mr.  Briggs  could  be  obtained 
for  newspaper  campai^s. 

The  syndicates  making  the  announce¬ 
ments  were  Bell  Syndicate,  representing 
Mr.  Fox,  and  the  Herald  Tribune  Syndi¬ 
cate,  representing  Mr.  Briggs.  The  for¬ 
mer  artist  has  been  drawing  cartoons  for 
tfie  Copper  &  Brass  Research  Institute, 
and  the  latter  was  drawing  for  “Old 
Gold”  cigarettes,  his  work  appearing  in 
a  widespread  newspaper  campaign  put  out 
by  Lennen  &  Mitchell,  Inc.,  New  York 
advertising  agency. 

Harry  Staton,  manager  of  the  Herald 
Tribune  Syndicate,  said  that  a  “very  few” 
editors  had  objected  to  the  “Old  Gold” 
advertisements  by  Briggs,  but  that  the 
few  who  did  find  fault  were  sufficiently 
important  to  demand  immediate  and  dras¬ 
tic  action.  He  said  that  Briggs  would 
no  longer  draw  the  “Old  Gold”  advertise¬ 
ments  and  that  those  appearing  now  were 
ones  which  the  agency  had  on  hand  before 
the  agreement  was  reached  opposing  the 
use  of  the  same  comic  characters  in  ad¬ 
vertising  that  were  being  sold  to  news¬ 
papers  as  features. 

In  a  statement  for  the  Bell  Syndicate, 
Henry  M.  Snevily,  general  manager,  ex¬ 
plained  the  viewpoint  of  both  the  syndi¬ 
cate  and  the  artist. 

“Mr.  Fox  has  agreed  with  us,”  he  said, 
“that  to  make  advertising  drawings  in 
practically  the  same  physical  form  as  the 
feature  cartoons  and  using  the  same  char¬ 
acters  is  a  bad  policy,  confusing  to  the 
readers.  He  is  not  going  to  do  any  more 
drawings  for  newspaper  advertising  cam¬ 
paigns.  There  is  no  objection,  we  feel, 
to  his  drawing  for  advertisements  to  ap¬ 
pear  in  magazines.  He  has  made  four 
newspaper  advertising  cartoons.  Three 
have  been  published.  After  the  fourth 
has  appeared  there  will  be  no  more. 

“Editors  have  expressed  the  opinion  to 
us  that  the  demand  on  the  oart  of  ad¬ 
vertisers  for  the  output  of  cartoonists  is 
due  entirely  to  the  fact  that  the  news- 
rapers  have  built  up  a  public  following 
tor  them  in  local  centers  throughout  the 
counti^  and  they  believe  that  to  afford 
opposition  papers  an  opportunity  to  cap¬ 
italize  on  this  following  through  cartoon 
advertisements  is  unfair. 

“We  believe  we  are  acting  both  in  the 
interests  of  the  artist  and  the  newspapers 
in  restraining  the  artist  as  fgr  as  news¬ 
paper  advertising  is  concerned.  We  feel 
that  it  hurts  their  product  as  an  editorial 
feature  whenever-they  use  the  same  prod¬ 
uct  for  advertising  purposes. 

Mr.  Wish  has  always  argued  that  in  no: 
sense  of  the  word  is  the  publication  of 
well-known  cartoon  characters  in  adver¬ 
tisements  damaging  either  to  the  artist  or 
the  newspaper,  provided  the  work  is  kept 
at  a  high  quality,  and  that  it  entertains 
and  amuses  as  well  as  sells. 

“I  believe,”  he  said  this  week,  “that 
cartoon  advertising  widens  the  public  al¬ 
ready  created  for  any  cartoon.  Many 
readers  who  may  not  have  followed  the 
editorial  feature  become  acquaihted -with 
the  comic  characters  or  the  work  of  a 
comic  artist  through  advertisements, 
which  are  often  more  conspicuously 
placed  in  a  newspaper  than  the  strip  or 
cartoons.  Thus  are  new  readers  made. 
The  newspapers,  cartoonists  and  adver¬ 
tisers  all  benefit.” 


Editors:  Avery  C.  Marks,  Washington  Times  and  Herald;  R.  Eugene  Boyd.  International  Newsreel;  F.  H.  Hosmer  Sm 
case  Journal- American;  Barry  Paris,  International  News  Service;  T.  V.  Ranch.  Chicago  Herald  and  Examiner'  Jj 
Fitzpatrick,  Boston  American  and  Advertiser;  J.  V.  Connolly,  King  Features  Syndicate;  J  K  Gowan  Jr  Boum 
American  and  Advertiser;  Chester  R.  Hope,  Universal  News  Service;  W.  .4.  Curley,  \etv  York  Evening  ' Journo- 
Lee  Ettelson,  New  York  American;  W.  M.  Baskervill,  Baltimore  News;  C.  W.  Danziger,  Pittsburgh  Sun-Telegranh 
trank  Mason,  International  News  Service;  John  G.  Robert,  Jr.,  Wisconsin  News;  G.  W.  Norton,  Rochester  Jound- 
American;  W.  M.  Flynn,  Washington  Times  and  Herald. 


Publishers:  Roger  Andrews,  Detroit  Times;  C.  S.  Young.  San  Francisco  Call;  G.  G.  Young,  Los  Angeles  Examiner;R.  A. 
Carrington,  Jr.,  Oakland  Post-Enqmrer ;  M.  C.  Meigs,  Chicago  Herald  and  Examiner;  W.  V.  Tanner,  Seattle  Post-lntelli- 
gencer;  J.  A.  Callahan,  San  Francisco  Examiner ;  Louis  Burrill,  Syracuse  Journal- American;  Harvey  Burrill,  Syracuse 
J outmI- American ;  John  E.  Cullen,  Baltimore  News;  Harry  M.  Bitner,  Pittsburgh  Sun-Telegraph;  John  Elmer, 
Baltimore  American;  A.  J.  Kebler,  American  Weekly;  W.  C.  Edwards,  Atlanta  Georgian- American;  Herman  Black, 
Chicago  American;  John  Black,  Milwaukee  (Wis.)  News;  A.  B.  Chivers,  New  York  Journal;  John  T.  Cushing, 
W a.shington  Times  &  Herald;  W.  E.  Miller,  Executive  Council. 


Promotion  managers  of  the  Hearst  newspapers  (left  to  right)  G.  S.  Collins,  Wisconsin  News;  G.  B.  Porter,  dtl** 
Georgian-American;  George  E.  Pelles,  Detroit  Times;  James  G.  Femald,  New  York  Daily  Mirror;  J.  M.  C.  Pease, 
American;  C.  O.  Davis,  Los  Angeles  Examiner;  J.  R.  Baker,  New  York  American;  E.  M.  (Zamey,  Supervisor  ■ 
Promotion;  Leo  B.  Tyson.  Los  Angeles  Examiner;  Meredith  R.  Pratt,  Los  Angeles  Evening  Herald;  J.  P.  Fallon, 
York  Evening  Journal;  Fred  B.  Appleget,  General  Promotion  Department;  Milton  J.  Picon,  Syracuse  Journal- Aiatti^ 
L.  J.  F.  Moore,  General  Promotion  Department;  Bruce  R.  Mann,  Rochester  Journal;  Wm.  F.  Hart,  New  York  Daily  Jfhrar. 
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HEARST,  ABSENT,  RULED  AT  ATLANTA  MEET 

“Co-op  Extra”  of  Atlanta  Georgian  Presents  Publisher’s  Views  on  10  Different  Subjects  Instructing 
His  Executives — “Co-operation”  Was  Keynote  of  Conference 


WHILE  William  Randolph  Hears! 
\as  not  present  in  person  at  the 
uinual  conference  of  Hears!  exec¬ 
utives  at  Atlanta,  Ga..  last  week  his  news¬ 
paper  philosophy  was  dominant  in  the 
OTly  material  given  out  at  the  meeting 
this  week  by  Col.  Frank  Knox,  newly 
appointed  general  manager. 

Col.  Knox  furnished  Editor  & 
PvBi.isiiER  with  a  “Co-op  E.xtra” 
issued  by  the  Atlanta  Georgian  and  dis¬ 
tributed  privately  to  conference  delegates, 
which  besides  Mr.  Hcarst’s  annual  mes¬ 
sage  to  his  men.  contained  articles  on  10 
different  subjects  under  the  famous  pub¬ 
lisher’s  by-line.  He  wrote  on  “Progress,” 
“Promotion,”  “.Advertising,”  “Editor¬ 
ship”  ;  “Beauty  in  Make-Up,”  “Classified 
Advertising,”  “Basis  of  Good  Journal¬ 
ism”;  “Get  a  Good  Slogan — Then  Stick 
to  it ;”  “Keeping  the  Perfect  Balance” 
and  “Letters  From  the  People.” 

“Co-operation”  was  the  keynote  of  the 
convention,  and  that  spirit,  delegates  said, 
was  more  in  evidence  this  year  than  ever 
before.  They  attributed  the  new  feeling 
to  the  appointment  of  Col.  Knox  as  gen¬ 
eral  manager. 

In  his  annual  message  Mr.  Hearst  sug¬ 
gested  tliat  his  executives  “set  a  certain 
per  centage  cf  progress  in  circulation  and 
in  advertising.” 

“Progress  is  always  possible,”  he  wrote. 
“In  good  times  it  is  more  or  less  easy. 
“In  dull  times  it  can  be  accomplished 
just  the  same,  with  little  more  effort,  a 
little  more  resourcefulness  and  a  little 
more  determination. 

“Progress  in  dull  times  is  even  more 
valuable  than  progress  in  good  times,  be¬ 
cause  in  full  times  our  competitors  may 
not  be  making  the  progress  and  may  be 
satisfied  with  the  explanation  that  the 
times  are  not  good. 

“To  reach  an  objective  in  spite  of  diffi¬ 
culties  should,  therefore,  bring  us  the 
greatest  results  and  give  the  greatest 
satisfaction. 

“Hannibal,  Charlemagne  and  Napoleon 
crossed  the  Alps  to  victory. 

"Overcoming  obstacles,  or  rather  not 
even  recognizing  obstructions  as  obstacles, 
is  tbe  surest  way  to  success. 

“Therefore,  whether  we  have  good 
times  or  dull  times,  I  know  our  papers 
can  progress  and  progress  to  the  degree 
that  is  determined  by  convention. 

"The  man,  not  the  conditions,  makes 
success. 

“Thanking  you  most  earnestly  for  past 
accomplishments  and  looking  forward 
confidently  to  achievements  of  the  future, 
I  am. 


modern  development  of  merchan¬ 
dising  is  in  the  department  store,  with 
its  tremendous  Promotion,  attracting 
everybody  to  the  shop — making  everybody 
come  to  the  store  to  buy,  instead  of  cart¬ 
ing  the  merchandise  around  to  the  indi¬ 
viduals  in  the  hope  of  selling  them  some¬ 
thing. 

“That  same  principle  has  got  to  be 
applied  to  our  newspapers. 

“Our  ‘wares’  are  .Advertising  space. 
.And  we  cannot  pushcart  our  wares 
around  to  various  people  and  ‘peddle’  out 
our  pages  to  -Advertisers.  .Advertising 
space  is  not  sold — or  bought — that  way. 

“We  have  got  to  tell  the  advertisers, 
through  Promotion,  about  the  value  of 
the  subscribers  who  read  our  advertising 
pages  for  annemneements. 

■‘I  rejieat  what  I  have  often  said  be¬ 
fore — that  Promotion  is  like  a  barrage 
tire:  and  you  cannot  send  our  infantry 
(which  are  advertising  solicitors)  to  take 
a  position,  until  you  have  practically  re¬ 
duced  it  by  a  barrage  fire.  If  you  try 
to  do  it,  you  just  waste  your  men  and 
your  money  and  your  time. 

“It  is  easy  to  ‘land’  an  advertiser  who 
wants  to  advertise  in  your  publication.  It 
is  easy  to  get  him  to  pay  the  rates.  .And 
the  way  to  make  him  want  to  advertise  is 
through  Promotion — by  your  general  pro¬ 
motion  in  trade  and  technical  papers,  as 
well  as  in  competing  newspapers ;  by  your 
general  mail  promotion,  and,  finally,  by 
your  specific  promotion  addressed  to  him 
and  relating  to  his  business  and  to  the 
availability  and  adaptability  of  our  news¬ 
papers  to  his  business. 

“And  let  us  prepare  that  kind  of  Pro¬ 
motion  in  liberal  quantities,  and  bombard 
the  advertiser  with  it,  showing  him  in 
detail  how  well  we  understand  his  prob¬ 
lems  and  how  well  our  publications  can 
be  used  to  solve  his  problems.  Then, 
after  we  have  reduced  his  defenses,  as  it 
were,  with  this  kind  of  a  ‘barrage,’  fire  let 
the  solicitor  go  in  (with  everything  made 
comparatively  easy  for  him)  and  GET 
THE  BUSINESS! 

“You  cannot  succeed  by  not  doing 
things.  It  is  desirable  not  to  do  wrong 
things,  but  that  is  not  enough.  You  have 
got  to  do  the  right  thing.  In  fact,  you 
can  afford  to  do  a  few  WRONG  things, 
if  you  only  do  enough  RI(5HT  things. 
Therefore,  let  us  get  busy  and  DO 
things! 

(Signed)  W.  R.  Hearst. 

Mr.  Hearst  also  wrote  the  following 
instructions  on  making  a  newspaper: 

“Have  a  good  exclusive  news  feature 
as  often  as  possible. 


“W  hen  a  big  story  must  get  m  all  the 
papers,  try  to  have  notably  the  best  ac¬ 
count  in  your  newspaper. 

“Try  to  get  scoops  (exclusive)  in 
pictures.  They  are  frequently  almost  as 
important  as  news.  I  don’t  mean  pic¬ 
tures  of  chorus  girls,  but  pictures  of  im¬ 
portant  events. 

“Make  the  paper  thorough.  Print  all 
the  news.  Get  all  the  news  into  your 
office' and  see  that  it  gets  into  the  paper. 
Condense  it  if  necessary.  Frequently  it 
is  better  when  intelligently  condensed — 
BUT  GET  IT  IN. 


“Get  your  best  news  on  your  first  page 
and  get  as  much  as  possible  on  that  page. 

“Don’t  use  up  your  whole  first  page 
with  a  few  long  stories,  but  try  to  get  a 
large  number  of  interesting  items  in  ad¬ 
dition  to  your  picture  feature  and  your 
two  or  three  topheads  (headline)  stories. 

“Of  course,  if  your  feature  is  big 
enough,  it  must  get  display  regardless  of 
everything,  but  mere  display  does  not 
make  a  feature. 

“When  you  have  two  features,  it  is 
frequently  better  to  put  one  on  the  first 
|x>ge  and  one  on  the  third,  so  as  not  to 
overcrowd  the  first  page. 

“Get  important  items  and  personal 
news  about  well  known  people  on  the  first 
page,  and  sometimes  condense  a  big  news 
story  to  go  on  the  first  page  rather  than 
run  it  longer  inside. 


“Make  your  departments  complete  and 
reliaWe,  so  that  the  reader  will  know  that 
he  can  find  a  thing  in  your  newspaper 
and  that  he  can  find  it  right. 

“Make  a  paper  for  the  nicest  kind  of 
peofffe — for  the  great  middle  class. 

“Don’t  print  a  lot  of  dull  stuff  that 
they  are  supposed  to  like  and  don’t. 

“Omit  things  that  will  ©ffend  nice 
people. 

“.Avoid  coar.seness  and  slang  and  a 
low  tone. 

“Make  the  paper  helpful  and  kindly. 
Don’t  scold  and  forever  complain  and  at¬ 
tack  in  your  news  columns. 

“Make  a  paper  for  all  the  people  and 
give  unbiased  news  of  all  creeds  and 
parties.  Try  to  do  this  in  such  a  conspicu¬ 
ous  manner  that  it  will  be  noticed  and 
commented  upon. 

“Please  be  accurate. 

“Compare  statements  in  our  paper  with 
those  in  other  papers,  and  find  out  which 
are  correct.  Discharge  reporters  and  copy 
readers  who  are  persistently  inaccurate. 

“Don’t  allow  exaggeration.  It  is  a 


cheap  and  ineffective  substitute  for  real 
interest.  Reward  reporters  who  can 
make  the  truth  interesting  and  weed  out 
those  who  cannot. 

“Make  your  headlines  clear  and  con¬ 
cise  statements  of  interesting  facts.  The 
headlines  of  a  newspaper  should  answer 
the  question,  ‘What  is  the  news?’  Don’t 
allow  copy  readers  to  write  headlines  that 
are  too  smart  to  be  intelligible. 

“Don’t  allow  long  introductions  to 
stories,  or  involved  sentences.  Don’t  re- 
l>eat  unnecessarily.  Don’t  serve  up  a 
story  in  the  headlines  and  then  in  the 
introduction  and  then  in  the  box.  Plunge 
immediately  into  the  interesting  part  of 
the  story. 

“Run  pretty  pictures  and  interesting  lay¬ 
outs,  but  don’t  run  pictures  just  to  ‘illumi¬ 
nate  the  text.’  If  a  picture  occupies  a 
column  of  space  it  should  be  as  inter¬ 
esting  as  a  column  of  type. 

“Pictures  of  pretty  women  and  babies 
are  interesting. 

“Photographs  of  interesting  events  with 
explanatory  diagrams  arc  valuable..  They 
tell  more  than  the  text  can,  and  when 
carefully  and  accurately  drawn  people 
will  study  them.  Make  every  picture 
worth  its  space. 

“Be  fair  and  impartial ! 

“Don't  make  a  paper  for  Democrats 
or  Republicans,  or  Independents. 

“A  succession  of  superior  papers  will 
surely  tell.  When  you  beat  your  rival 
r.ne  day  try  harder  to  beat  him  the  next.” 


JUDGE  WARNS  NEWS  MEN 

Threatens  Contempt  Proceedings  for 

Improper  Attempts  to  Obtain  Data 

Rumors  of  possible  tampering  with 
grand  jurors  and  witnesses  during  the 
investigation  of  the  failure  of  the  .Ameri¬ 
can  Trust  Company  of  Kokomo,  Ind., 
which  was  begun  Monday,  caused  Judge 
John  Marshall  of  the  Howard  county  cir¬ 
cuit  court  to  issue  a  warning  that  con¬ 
tempt  of  court  proceedings  will  result 
from  any  attempt  on  the  part  of  news¬ 
papers  or  press  associations  to  pry  in¬ 
formation  from  improper  sources. 

Indianapolis  newspapers  had  planned  to 
send  reporters  to  Kokomo  to  cover  the 
grand  jury  sessions  because  of  the  num¬ 
ber  of  prominent  men  likely  to  be  called 
before  the  jurors.  .Among  them  will  be 
D.  C.  Stephenson,  former  grand  dragon 
of  the  Indiana  Ku  Klux  Klan,  now  serv¬ 
ing  a  life  term  for  murder,  to  whom,  it 
was  discovered,  $30,000  in  cashier’s  checks 
on  the  defunct  bask  had  been  made  out. 


Very  faithfully  yours, 

(Signed)  William  Randolph  Hearst.” 

Then,  in  an  article  headed  “False 
Economies  iin  Promotion,”  Mr.  Hearst 
wrote : 

“We  cannot  make  progress  merely  by 
‘economies’.  In  fact  we  should  economize 
in  certain  places,  only  in  order  to  have 
money  to  develop  in  other  places.  We 
should  cut  off  any  expenditures  that  are 
wasted — any  money  that  is  being  spent  in¬ 
effectually — and  then  spend  that  money 
effectively. 

“Now,  in  considering  Advertising  Pro¬ 
motion,  what  must  we  do  in  order  to 
convince  the  advertisers  of  something 
which  we  know  to  be  true,  and  which  we 
can  prove  to  be  true? 

“We  must  promote  the  FACTS  liber¬ 
ally  and  intelligently. 

“VVe  must  decide  on  just  what  we  want 
to  convince  the  advertiser  of — just  what 
we  want  to  present  to  his  mind ;  and  then 
we  must  proceed  to  do  it  PERSIST¬ 
ENTLY. 

“I  DO  not  believe  that  anybody  on  any 
of  our  papers  can  secure  advertising  in 
adequate  quantities  without  Promotion; 
and  I  think  that  the  great  weakness  of 
some  of  our  papers  is  that  they  do  not 
realize  this.  The  day  of  the  peddler  has 
gone,  and  Advertising  cannot— any  more 
than  anything  else— be  sold,  nowadays,  by 
peddling  it. 


Hearst  Display  Managers:  Louis  C.  Boone,  Frank  S.  Payne,  Rodney  Boone  Organization;  Mortimer  Ber- 
kowitz,  American  Weehlyi  Herbert  Beyea,  Boone;  M.  L.  Platt,  Albany  Times-Union;  H.  A.  Stretch,  Detroit  Times;  Ken¬ 
neth  Nixon,  Boone;  H.  E.  McManus,  Pittsburgh  Sun-Telegraph;  Rodney  Boone,  General  Manager.  National  Advertising. 
Northern  &  Southern  Groups;  Walter  Thomas,  Boston  American  and  Boston  Advertiser;  J.  W.  Fleck,  Syracuse  Joumal- 
American;  Wm.  McNamee.  Chicago  American;  H.  A.  Koehler,  Boone;  S.  P.  Bartlett,  Los  Angeles  Examiner;  Hays 
McFarland,  Chicago  Herald  &  Examiner;  Terry  McGiveran,  Chicago  Herald  Examiner;  A.  Weissenbach,  IF isconsin  Neu's; 
Wilbur  Arthur,  New  York  American;  &  J.  Huber,  Rochester  Journal- American;  Louis  Baum.  Baltimore  American: 
J.  Mora  Boyle,  New  York  Mirror;  Chester  Fox,  New  York  American;  W.  G.  Hobson,  New  York  Journal;  Fred  B. 
Trimm,  New  York  Journal;  Wm.  H.  Wilson,  Coast  Morning  Papers. 
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DAYTON  SHOPPING  NEWS  WAR  COSTS 
BOTH  PARTIES  BUSINESS,  PRESTIGE 

Merchants  Express  Satisfaction  with  Medium  but  Evidence 
Eagerness  to  Enter  Newspapers  Again — Both 
Sides  Determined 


By  DUDLEY  A.  SMITH 


r'EXSORSHlP  of 

from  Dayton,  O.,  on  the  progress  of 
the  Shopping  News  fight  between  Dayton 
newspapers  and  a  group  of  leading  adver¬ 
tisers  has  been  established  by  commanders 
in  both  camps,  a  recent  day’s  investigation 
disclosi*d.  None  could  lx;  found  who 
wished  to  be  quoted ;  all  said  they  had 
l)een  quoted  too  much  already.  But  what 
about  private  opinions  ?  All  had  em¬ 
phatic  and  extensive  views'  to  express. 
Many  had  interesting  and  varied  angles, 
but  all  came  back  to  expression  of  the 
fear  that  after  all  Dayton,  the  liusiness 
center,  had  suffered  most. 

The  Dayton  Slwppiiis  \'czes,  six 
montlis’  old  enterprise  supported  by  a 
group  of  15  to  18  leading  merchants  of 
the  city  with  result  that  they  all  have 
been  forced  to  adopt  its  twice  weekly 
issues  of  10  pages  each,  as  their  exclu¬ 
sive  advertising  medium,  is  destined  to 
exist  until  the  end  of  1928  unless  mer¬ 
chants  make  forfeitures  under  a  year's 
contract  signed  early  in  January.  These 
merchants,  who,  because  of  their  support 
of  the  Shopping  News,  have  lost  access 
to  the  columns  of  the  three  Dayton  daily 
newspapers,  recently  refused  to  compro¬ 
mise  with  the  newspaper  publishers.  The 
publishers,  it  was  said,  offered  to  resume 
taking  advertising  from  the  merchants  if 
they  would  discontinue  distribution  of 
Shopping  News  in  Dayton  and  confine  its 
distribution  to  surrounding  towns  and 
trade  territory.  The  offer  was  declined 
and  now  the  publishers  have  fortified 
themselves  for  a  battle  to  the  end. 

Larger  and  representative  merchants  in 
the  Shopping  News  group  were  asked 
concerning  their  firm  volumes  of  business 
for  the  six  months’  period  as  compared 
with  the  same  period  the  year  before. 
All  except  one  said  volume  was  greater. 
This  one  confessed  frank  disappointment 
with  the  Shopping  News  venture.  Every 
merchant  questioned  said  his  firm  would 
he  using  newspaper  advertising  the  next 
day  if  permitted  to  do  so.  But  each 
clung  to  the  principle  and  slogan  that  has 
been  uttered  by  the  merchants  since  the 
fight  began  in  September  and  repeating 
it  said,  “We  will  not  have  the  newspapers 
telling  us  how  to  run  our  business.’’ 

The  merchants  are  firmly  convinced 
that  the  publishers  overstepped  their  au¬ 
thority  when  they  issued  the  ultimatum 
barring  them  from  the  advertising  col¬ 
umns.  They  credit  the  publishers  with 
little  tact  for  having  made  of  it  an  open 
and  publicly  observed  fight  that  strikes  at 
pride  and  sagacity.  It  is  explained  by  the 
merchants  that  they  started  use  of  Shop¬ 
ping  News  as  an  experiment,  and  for  the 
purpose  of  supplementing  their  new's- 
paper  advertising. 

“Yes,  we  are  losing  business."  one  of 
the  merchants  was  fraiik  enough  to  con¬ 
fess,  “but  we  are  consoled  in  the  fact 
that  the  newspapers  are  losing  more  than 
we.  It’s  an  unreasonable  situation  viewed 
from  either  side  and  it’s  the  strong- 
hcadedness  of  leaders  on  each  side  that 
prevents  any  hope  for  settlement.’’ 

A  smaller  merchant,  as  well  as  the 
.  'largest  in  the  group,  said  the  pulling 
power  of  Shopping  News  had  proved 
rhighly  satisfactory.  The  smaller  one  who 
does  a  credit  business  said  customers 
from  surrounding  small  towns  were  more 
^numerous  since  appeals  had  been  made 
in  Shopping  News  than  ever  before  when 
newspai)er  advertising  alone  was  used. 
He  expressed  the  opinion  that  it  lent  his 
business  a  tone  to  have  it  advertising  with 
the  exclusive  group  of  Shopping  News 
merchants.  A  representative  of  the  larg¬ 
est  firm  in  the  group  said  Shopping  News 
had  been  more  than  ordinarily'  successful 
because  the  newspapers  had  forced  public 
at’ention  toward  it  by  placing  it  in  the 
center  of  the  stage,  and  because  it  was 
the  only  medium  through  which  the 
liousewives  of  Dayton  could  obtain  their 
news  of  sales  events  in  the  leadmg  stores. 


A  third  and  also  large  merchant  spoke 
of  a  “general  depression”  in  retail  busi¬ 
ness  that  had  been  evident  for  that  Ohio 
district  since  “early  in  the  fall.” 

.\s  in  all  wars,  conflict  in  the  Dayton 
Shopping  News  controversy  has  been  pro¬ 
ductive  of  several  moral  lessons,  it  was 
said.  The  newspapers  have  been  shown 
the  way  to  lower  production  costs  and 
have  come  to  realize  the  importance  of 
the  small  advertiser  and  his  possibilities 
of  becoming  a  larger  space  user.  The 
merchants  have  learned  the  benefit  of 
more  careful  preparation  of  advertising 
copy',  being  forced  to  make  two  weekly 
editions  do  as  much  as  20  weekly  editions 
of  the  combined  newspapers  did  before. 
Both  sides  have  barely  come  to  realize 
that  neighboring  shopping  centers  are 
profiting  most  from  the  war. 

it  may  be  that  force  of  economic  cir- 
stances,  such  as  continuing  loss  of  busi¬ 
ness  in  surrounding  towns  and  neighbor¬ 
ing  cities,  will  bring  about  an  earlier  set¬ 
tlement  of  the  Shopping  News  conflict 
than  is  now  in  prospect  from  the  attitudes 
of  leaders  in  the  opposing  camps.  If  not. 
the  merchants  are  pledged  to  go  through 
to  the  end  of  1928  with  -Shopping  News 
as  their  only  advertising  outlet.  Publish¬ 
ers  are  pledged  to  fight  “unto  the  death” 
of  Dayton  Shopping  News;  one,  two, 
three  or  five  years,  it  makes  no  matter — 
to  the  end,  they  have  said. 


EDITOR  &  PUBLISHER 
CALENDAR 

March  8-9 — Indiana  Republican 
Editorial  Assn.,  annual  meeting, 
Indianapolis,  Ind. 

March  1^17 — Northeast  Texas 
Press  Assn.,  annual  convention, 
McKinney,  Tex. 

March  20-21 — Central  States  Circu¬ 
lation  Managers  Assn.,  semi-an¬ 
nual  convention.  Congress  Hotel, 
Chicago. 

March  22-24— Iowa  Press  Assn,  an¬ 
nual  meeting,  Des  Moines,  la. 

March  24-2,5 — Empire  Typographi¬ 
cal  Conference.  semi-annual 
meeting,  Rome.  N.  Y. 


UBEL  DECISION  MADE 
BY  NEW  YORK  COURTS 

Failure  to  Publish  Fact  'That  Defendant 
Was  Acquitted  Found  to  Leave 
Newspaper  in  Actionable 
Position 


ADVERTISING  MEN  MAY 
VISIT  BOOTH  HOME 


Tentative  Plans  for  1.  A.  A.  Conven¬ 
tion  Changes  Usual  Sunday  Pro¬ 
gram,  Cuting  Out  Inspira¬ 
tional  Services 


PUBLISHERS  HOPE  FOR 
1920  POSTAL  RATES 


Members  of  the  program  committee  of 
the  International  Advertising  Association 
are  hoping  to  treat  delegates  to  a  visit  to 
“Cranbrook,”  estate  of  George  Booth, 
publisher  of  the  Detroit  \cies,  as  the 
opening  entertainment  feature  of  the 
annual  convention  to  l)e  held  in  Detroit, 
July  9-12. 

Verne  Burnett,  secretary  of  the  adver¬ 
tising  committee  of  the  General  Motors 
Corporation,  and  chairman  of  the  pro¬ 
gram  committee,  has  announced  tentative 
plans  for  the  convention  program. 

The  Booth  estate  is  22  miles  from  the 
city,  but  it  is  thought  that  since  Detroit 
is  the  “Transportation  Capital  of  the 


Opinions  of  New  York  courts  in  three 
recent  libel  actions  help  to  clarify  and 
re-affirm  some  of  the  important  priiKiples 
of  the  libel  laws.  In  the  case  of  Skill- 
man  V.  Brooklyn  Daily  Eagle,  tried  Feb, 
11  in  Supreme  Court,  Kings  County,  the 
question  of  full  and  impartial  reporting 
of  judicial  proceedings  was  raised  in  the 
allegation  that  the  newsi>aper  failml  to 
publish  the  fact  that  the  defendant  had 
been  acquitted  after  trial. 

The  court  holds :  “The  duty  is  upon  one 
to  give  a  fair  account  of  a  judicial  pro¬ 
ceeding;  it  need  not  be  verbatim,  but 
must  not  be  garbled  or  inaccurate.  A  fair 
report  requires  a  statement  of  that  which 
transpires  in  a  judicial  proceeding  favor¬ 
able  to  one  about  whom  comment  is  made 
as  well  as  the  unfavorable  matter."  The 
conclusion  of  the  judge  was  that  “it  can¬ 
not  be  said  as  a  matter  of  law  that  the 
article  as  published  dtx-s  not  lib  l  the 
plaintiff.’’ 

Another  interpretation  of  the  lilxl  sec¬ 
tions  is  found  in  the  decision  rendered  in 
the  suit  of  Rodger  against  the  American 
Kennel  Club,  Inc.,  in  New  York  Omnty 
Supreme  Court.  The  jutlge  writes; 
“Words  may  libel  one  in  his  business  or 
calling,  even  though  they  do  not  neees- 
-sarily  hold  him  up  to  hatred,  ridicule  or 
conteriipt.  It  is  sufficient  that  the  words 
tend  directly  to  injure  him  in  such  busi¬ 
ness  or  calling.  They  may  only  charge 
one  with  conducting  his  business  in  a 
mean  and  improper  maimer,  and  he 
actionable.” 

The  long  established  rule  that  puhlica- 


Expect  Griest  Bill  to  Be  Reported  Fav¬ 
orably  by  Committee  Which  Ended 
Hearings  March  1 — Stewart  Admits 
Decrease  in  Advertising  Volume 


W -vsuixGTox,  D.  C.,  Mar.  1. — Hearings 
on  the  Griest  bill  providing  for  the  re¬ 
storation  of  the  1921  second  class  postal 
rates  were  concluded  today  by  the  House 
Committee  on  Post  Qffice  and  Post  Roads. 
The  measure  is  expected  to  be  soon  re¬ 
ported  favorably  by  the  committee,  and  to 
be  passed  by  the  House  in  its  present 
form,  insofar  as  second  class  matter  is 
concerned. 

Representatives  of  the  publishing  in¬ 
terests  are  hopeful  that  the  Senate  will 
suhstitute  the  1920  for  the  1921  rates, 
which  they  are  demanding,  and  the  1920 
rates  will  be  accepted  by  tlie  House  when 
the  bill  goes  to  conference.  That  is,  at 
least,  the  outcome  of  the  situation  for 
which  they  are  now  werking. 

Joseph  Stewart,  executive  assistant  to 
Postmaster  General  New.  was  the  final 
witness  to  appear  before  the  House  Com¬ 
mittee.  He  returned  in  rebuttal  of  the 
testimony  given  previously  by  the  pub¬ 
lishers’  spokesmen.  He  sought  to  refute 
their  evidence  that  the  increase  in  second 
class  rates  since  1917  has  driven  an 
enormous  volume  of  advertising  matter  in 
publications  from  the  mails.  He  ad¬ 
mitted,  however,  there  has  been  an  acutal 
decrease  of  .31,000,000  pounds  in  the 
weight  of  advertising  matter  carried  by 
the  postal  .service  for  zone  rate  matter 
from  1920  to  1927,  while  during  the  same 
period  there  was  an  actual  increase  of 
more  than  100,000.000  pounds  in  the 
weight  of  such  advertising  matter  carried 
annually  by  150  publications  and  dis¬ 
tributed  by  the  Post  Office  Department 
and  through  other  channels  such  as  ne'ws 
stands  and  boy  delivery  organizations. 

COSMETIC  BILL  IN  BAY  STATE 

Newspapers  are  opposing  a  bill  intro¬ 
duced  in  the  Massachusetts  legislature 
which  would  prohibit  the  sale  and  manu¬ 
facture  of  cosmetics.  The  proposed  meas¬ 
ure  is  sQ  strict  that,  it  is  said,  the  adver¬ 
tising  pf  Listerine  would  be  prohibited  in 
the  Bay  State,  should  it  pass. 


World”  no  difficulty  will  be  experienced  tion  of  a  libel  cannot  be  restraine<l  by  in- 
in  carrying  delegates  from  their  hotels  to  junction  is  again  quoted  in  the  New  York 
a  reception  which  may  be  arranged  at  County  Suprenx:  Court’s  decision  in 
“Cranbrook.”  Scheuer  et  al  v.  .Abbott  et  al.  The  court 

If  this  plan  goes  through  as  expected  goes  further  in  ruling  against  the  plaintiff, 
the  visit  will  take  place  Sunday.  The  an  unincorporated  membership  association 
program  committee  has  radically  changed  by  holding  that  the  complaint  contains  no 
the  usual  Sunday  program  of  the  con-  allegations  of  .specific  damages  and  “not 
v«ition.  No  inspirational  service  will  be  being  engaged  in  any  form  of  business  i* 
held  this  year,  and  prominent  delegates  had  no  credit  which  could  be  affecteii  " 


will  not  occupy  the  pulpits  of  Protestant 
churches  as  they  have  in  former  years. 

The  program  soliedule  calls  for  the 
convention  to  open  officially  Monday  with 
a  visit  to  the  .Advertising  Exposition, 
which  backers  expect  to  make  the  most 
comprehensive  ever  staged  in  .America. 
Monday  will  be  called  “Transportation 
Dav,”  and  a  prominent  automobile  manu¬ 
facturer  will  be  chief  speaker.  Tuesday’s 
general  sessions  will  have  as  speakers  a 
department  store  owner,  a  chain  store 


NEW  N.  Y.  CITY  EDITOR 


H.  Joseph,  Long  Acting,  Now 
Full  Charge  of  Times  Desk 


David  H.  Josicph  has  been  ajipointed 
city  editor  of  the  A'eze  York  Times,  suc¬ 
ceeding  Osrnund  Phillips  who  has  been 
made  an  assistant  managing  editor.  Mr. 
Phillips  was  ill  for  manv  months  of  last 
...  and  during  his  absence  from  the 

owner,  and  a  prominent  woman  who  will  office  Mr.  Joseph  acted  as  city  erlitor  in 
speak  as  a  representative  consumer.  Wed-  his  place. 

nesday  will  be  devoted  to  organized  ad-  With  the  promotion  of  Mr  Phillips 
vertising  with  a  speech  by  Walter  I-'.  T.  Birchall.  managing  eclitor,  now  has 

.Strong,  Chicago  Daily  Nezi's,  on  the  new  four  assistants.  Mr.  Phillips  is  assistant 

I.  A.  A.  Research  Bureau.  managing  editor  in  charge^^  of  dty  S 

- -  Brooklyn  news :  Charles  M.  Lincoln,  in 

charge  of  foreign  news;  Alden  March, 
in  charge  of  domestic  news,  and  Joseph 
F  Tebeau.  in  charge  of  the  night  staff 
of  the  Times. 


RULES  NEWS  IS  PROPERTY 


Canadian  Court  Gives  Syndicate  Ex¬ 
clusive  Use  of  News  It  Gathers 

In  a  decision  handed  down  by  Justice 
laigie  in  a  Toronto  court,  Feb.  29,  it  was 
determined,  for  the  first  time  in  Ontario, 
that  news,  gathered  by  a  sytidicate.  is 
property,  and  may  not  be  appropriated 
bv  others. 

The  decision  was  made  in  favor  of  the 
Maclean  Building  Reports,  Ltd.,  which 
collects  and  distributes  information  on 
building  construction  activities  through¬ 
out  Canada,  and  sells  the  service  to  sub¬ 
scribers. 

Matter  published  by  the  Maclean  com¬ 
pany  was  not  held  to  be  protected  by 
copyright,  but  was  claimed  as  property 
at  common  law.  Interference  with  or  ap¬ 
propriation  of  this  matter  was  wrong. 
The  English  courts  had  'so  ruled  and  a 
similar  decision  was  handed  down  in 
Massachusetts.  The  Toronto  jiKigment 
perpetually  restrains  other  organizations 
from  publishing  any  information  prepared 
by  Maclean  Building  Reports.  Ltd. 


T.  P.  O’CONNOR  VIsmNG  U.  S. 


Irish  Legislator  and  Journalist  Here  is 
Interest  of  Peace 

‘‘Tay  Pay”  O’Connor,  father  of  the 
B^ritish^  Hou.se  of  Commons,  arrived  in 
New  York,  Feb.  28,  on  his  first  visit  to 
-America  since  the  war. 

“Tay  Pay”  was  a  close  friend  of 
Charles  A.  Dana  and  for  several  years, 
vvas  London  correspondent  of  the  Nm 
York  Sun.  At  another  time  he  was  on 
the  Ixindon  staff  of  the  Keiv  Tori' 
I Icrald. 

I  . _ _ _ 

MISSOURI  PAPER  SOLD 

The  publishers  of  the  Chillicothf 
fMo. )  Constitution  purchasi.l  the  Chilli- 
cothe  Tribune  March  1.  The  papers  will 
be  combined  and  will  be  publish^  even 
week-day  evening  as  the  (^illicothc  Con- 
'^titution-Tribune. 
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Editor  &  Publisher  and  The  Fourth  Estate  for  March  3,  1928 

PROVKMNG  A  REWARD  FOR  FAITHFUL  WORKERS 

Washington  Star’s  Staff’s  Saving  Fund  Designed  to  “Encourage  Persistence  in  Saving  and  in  Employ¬ 
ment” — 45  Years  of  Service  Entitles  Employe  to  $30,000 — Also  a  Pension  Plan 


PUBLISHERS  frequently  talk  in  gen¬ 
eral  terms  about  the  exacting  de- 


By  PHILIP  SCHUYLER 


has,  also,  toward  the  close  of  the  year, 
distributed  a<lditional  payrolls.  The  last 


[This  is  first  of  an  Editor  &  Pubi.isher  series  designed  to  furnish  publishers  few  years  these  being  three  weeks'  extra 


nmnivoroiis  newsnaTier  I  i  IS  nrsi  oi  an  rcBi.isntK 

Ztl  oS  the  individual  and  what  little  Problem:  How  to  care  for  aging  employes.]  ix,y  ^ 

provision  is  made  for  the  men  who  grow  dependents  $1,000  and  $100  additional  the  year  was  61/2  per  cent  on  both  the  ,  cervices  of  a  hiirhlv 

old  in  the  service.  for  every  year  of  service  until  a  maxi-  depositors’  accounts  and  the  comoanv  s  P  -  .  .  .  .  .  ® 

“The  matter  of  caring  for  aging  em-  mum  of  $3,000  is  reached.  Four  death  account,  according  to  the  i 


what  to  do?”  benefit  feature,  the  Star  operates  a  group 

Confident  there  was  a  specific  answer  to  insurance  plan  in  which  both  the  company 


for  every  year  of  service  until  a  maxi-  depositors’  accounts  and  the  company's 

mum  of  $3,000  is  reached.  Four  death  account,  according  to  the  average  monthly  Ji  J’  nccHcH  instrument  and 

plovees  is  becoming  a  serious  problem  benefits  were  paid  in  1927,  amounting  balances ;  and  2.5  per  cent  on  the  com-  .  ,  •  /  f  ^  trk.date  hr>cn!ta1 
with  me,”  they  say.  “It  is  too  bad.  But  to  $9,808.33.  In  addition  to  the  death  pany’s  subscriptions  has  been  credited  as  ^  (^mnlete 

benefit  feature,  .the  Star  opera^s  a  group  forfeitures,  according  to  the  rules  of  the  ^eral  .nTsurgTcar  servS  is  Swe 

insurance  plan  m  which  both  the  company  fund.  r _  twIc 

and  the  employe  participate  in  the  pay-  If  an  employe  of  the  Star  saves  $10  «ritti 


such  questions  Editor  &  Pubusher  ap-  and  the  employe  participate  in  the  pay-  If  ar 
pealed  to  a  list  of  more  than.  100  pub-  ments.  This  insurance  runs  up  to  $5,000.  month! 
lishers  asking  them  about  their  pension  Mr.  Noyes  described  the  Staff  Saving  deposit 
plans.  Their  replies  have  begun  to  come  Fund  for  Editor  &  Publisher.  the  rat 

in  and  form  the  basis  of  this  series,  which  “The  Staff  Savings  Fund  is  an  effort  than  $< 
is  an  attempt  to  discover  the  most  satis-  jq  reward  oersistenev  in  savine  and  em-  only  $c 


monthly  peVsistently  he  will  have  on  emergency  and  regular  treatment,  with 
daposi/atThe  and  oi  Uvamj-iva  yaars  at 

t'  mamKrlTtha  ntadical  clinic’,  staff  ,isU 


_  «  ^  ^  <t*7  oAA  Uocs  mcmDers  OI  me  meaicai  ciinics  sian 

The  Staff  Savings  Fund  is  an  effort  than  $7,^  L  ]V  nnt  treat  employes  at  their  homes, 

to  reward  persistency  m  saving  and  em-  only  $3,000.  In  45  years,  and  that  is  not  nresent  time,  the  service  ( 


IS  an  aiiciiipi  jo  reward  persistency  m  saving  and  em-  oiuy  m  yca.s,  -..u  i.mL  .  a  .j  service  of  the 

factory  method  in  operation  for  providing  pioyment,”  he  said.  “A  depositor  can  at  uncommon  term  of  employment  by  the  di^ic  is  free'  to  Star  workers 

a  reward  for  faithfu  workers  knv  time  witlidraw  his  own  contributions  Star,  the  credit  would  amount  to  more  Sough  rscal^of  nonfinal  feL 

A  system  which  places  a  share  of  the  together  with  interest  earned  thereon,  but  J^an  $^,000  of  which^e  depositor  would  \  library  of  medical 

responsibility  of  providing  for  his  or  her  cannot  withdraw  the  company  contribu-  h^^e  contributed  $3^400.  If  six  per  c^t  being  established  gradually, 

financial  future  on  the  shoulders  of  the  tion‘  save  in  the  events  specified  in  the  interest  is  earned  throughout,  the  cre^t  leading  medical  periodicals  are  re¬ 
employe  is  that  of  the  ITashmgton  plan.  If  a  depositor  withdraws,  forfeiting  at  23  years  would  ^^more  than  $10,300  regularly. 

Ezentng  Star,  the  paper  of  which  Frank  ^bc  companv’s  contribution,  the  forfeiture  years  $40,500.  dental  clinic  which  the  newspaper 

B.  Noyes,  president  of  the  Associated  is  divided,  as  set  forth,  between  the  Guar-  This  savings  plan  is  a  copy  of  the  ^ 

Press,  IS  president.  But  it  is  a  very  small  antee  Fund  and  the  other  depositors,  none  Metr^litan  Life  Insurance  Staff  Sav-  hygienist  in 

share,  with  the  newspaper  and  its  pub-  of  it  be-ing  returned  to  the  company.”  mgs  Fund  One  dejmsitor  of  the  Metro-  ^  emplovee 

hsher  delaying  a  generosity  that  is  ^  ^  ;  ,  politan  who  began  his  saving  in  I'W  and  ^  ^  and  eich 

rare  in  this  business.  _ . _ , _ ,  _  whose  account  was  closed  in  1923.  had  .*2_i..,,  ^ _ ....ii.. 


rare  in  this  business. 

The  Star’s  Employes’  Pension  Disa- 
bilitv  Benefit  and ‘Death  Benefit  Plan  was 


_ _ c  The  company  has  felt  it  wise  to  en- 


worker  is  notified  semi-annually  to  re¬ 
port  for  examination  and  prophylactic 


bility  lienent  ana  ueatn  tienent  uian  was  amount  not  exceeding  five  per  company  tias  teit  it  wise  to  en-  f^eatment.  This  with  X-ray  photographs 

established  in  1919,  althou^i  prior  to  that  salary,  the  total  courage  in  every  way  the  purchasi^  of  and  general  dental  advice  is  free  to  em- 

date  old  employees  had  ^en  pensioned.  ^  ^  as  ngariy  as  practicable,  being  *’«*"^*  employes  and  in  1919  began  ^  addition,  full  dental  service 

In  addition  to  this,  plan  the  paper  mam-  invested  in  interest  bear^  securi  ies  se-  systematical  y  to  loan  to  employes  on  is  available  at  nominal  charges. 

t  lected  by  trustees  of  the  fund.  The  con-  second  trust  mortgages  at  five  T^r  cent  ^ 


lains  a  own  oavings  rum,,  a  meaicai  ^  j  ^  secona  irusi  morigages  ai  uve  cem.  provides  the  salary  of  a 

clinic.adenta  clinic  free  nursing  service,  tributions  of  the  company  are  the  rewards  ^lounts  necessary  to  cover  the  difference  i^^te  nurse,  and  any  employe  may 
and  an  P.mployes  Home  Purchase  ac-  ^,g,  persistence  in  saving  and  in  nursing  care  without 

.  u  .  .  ,  .  cmplovment.  The  companv  adds  50  per  charge. 

The  pension  and  death  benefit  plan  IS  cent  to  each  employe’s  savings,  with  m-  charges  for  these  second  trusts  (m-  - 

h=’r, iTolnl Nebraska  editors  in 

their  pay  checks  to  support  it.  depositor,  on  honorable  'SmS.t°lfSr  ^  discouragement  to  the  acquiring  ANNUAL  CONVENTION 


For  establishment  of  the  fund  nine  20  years’  service,  or  with  the  discretion 
years  ago,  the  Star  made  an  initial  pay-  of  tlie  fund’s  trustees  in  certain  contin-  • 

ment  to  the  trustees  of  $30,000  and  j»cncies.  oompc 


planned  to  make  further  payments  an¬ 
nually,  with  the  proviso  that  no  payments 
in  any  one  year  would  exceed  five  per 


.  .  ,  .  .  to  aid  in  the  purchase  of  homes,  the 

Mr  Noyes  pointed  out  that  a  depositor  amount  of  $747,878.  During  this  period, 
saved  $10  each  month  from  June  employes  have  paid  back  $310,741,  leav- 


a  grave  discouragement  to  the  acquiring  ANNUAL  CONVENTION 

of  homes. 

“Since  July,  1919,  to  the  close  of  1927, 

the  company  has  advanced  to  employees  Charles  R.  Kukle  Elected  President — 


cent  of  the  company’s  currertt  payroll.  r  H  t  T 

According  to  the  last  report  made  on  the  Snf  of  Y 

fund  in  January  of  this  ^ar  there  was  a  ^ 

reserve  fund  available'  of  more  than  Have  .amounted  to  $43 


Wayne  Herald  Awarded  Prixe  as 
Best  Paper  in  Senior 
Division 


$3.50,000. 

The  plan  provides  that  any  employe 
upon  reaching  the  age  of  60  whose  term 
of  cmploy-ment  has  been  25  years  or  more 
may,  at  the  discretion  of  the  lioard  of 
directors,  lie  retired  from  active  service 
and  granted  a  pension ;  an  employe  whose 
term  of  employment  has  been  30  years 
or  more,  but  who  may  not  be  60,  may  also 
be  retired  and  granted  a  pension ;  and  any 
employe  who  has  become  totally  disabled 
as  a  result  of  sickness  or  injury  ari.sing 
from  and  in  the  course  of  employment 
and  has  been  15  years  or  more  with  the 
paper,  may  be  retired  and  pensioned. 

The  annual  pension  allowance  amounts 
to  two  iier  cent  of  the  employes  annual 
pay  during  the  10  years  preceding  retire¬ 
ment  multiplied  by'  the  number  of  years 
he  has  worked  for  the  Star.  The  mini¬ 
mum  pension  is  held  at  $20  a  month  with 
a  maximum  of  $5,000  a  year.  They  are 
paid  monthly. 

.\t  the  present  time  10  former  em¬ 
ployes  are  receiving  pensions  from  the 
Star,  seven  men  and  three  women.  The 
largest  pension  being  paid  happens  to  be 
$1,014.36  a  year,  and  the  smallest  $240. 
The  total  for  the  10  amounts  to  $5,726.04. 

The  disability  benefits  provided  for  by 
the  plan  follow : 

‘If  term  of  employment  has  l>een  10 
ftill  pay  for  13  weeks; 
"  weeks. 

If  term  has  been  five  to  10  vears,  full 
pay  13  weeks;  half  pay  13  weeks. 

‘If  term  of  employment  has  been  one  to 
five  years,  full  pay  four  weeks;  half  pav 
nine  weeks.” 

The  last  report  showed  that  56  em- 
p%ees  received  disability  benefits  during 
1927,  totalling  $8,191.31. 

In  the  event  of  the  death  of  a  Star 
employe,  the  company  pays  his  or  her 


iy,i4,  when  the  tuna  was  established,  now  Jnjr  a  balance  as  of  Dec.  31,  1927,  of  uiviMon 

lias  a  total  credit,  including  the  company’s  <5437  137.  - 

subscriptions,  of  $738.21,  of  which  his  “During  this  period,  142  employes  have  Charles  R.  Kuhle,  Leigh,  Neb.,  was 
own  deposits  have  amounted  to  $4^,  been  aided  in  financing  home  purchases  elected  president  of  the  Nebraska  Press 
show  ing  an  increase  in  about  three  and  a  43  have  paid  off  their  indebtedness  .Association  at  its  55th  annual  convention 
halt  years  ot  ]  do  not  recall  that  there  has  in  Grahd  Island,  Neb.  Feb.  25.  Lincoln 


half  years  of  $308.21. 


There  were  at  the  close  of  1927  a  total  been  a  single  loss  through  any  of  these  was  awarded  the  1929  convention. 


of  339  depositors  in  the  Star’s  saving  loans, 
fiiiwl.  The  rate  of  interest  credited  for  “Fc 


Other  officers  are,  Dan  Webster,  St. 


GEORGE  R.  KATZ  VISITS  HONOLULU 


George  R.  Katz,  president  and  treasurer  of  the  E.  Katz  Advertising  Agency, 
New  York,  and  Mrs.  Katz,  shown  as  they  arrived  in  Hawaii.  Feb.  15. 


“For  a  number  of  years  the  company  Paul,  vice-president;  Frank  Edgecomb. 

Geneva,  treasurer.  Members  of  the  board 

-  were  re-elected  as  follows:  E.  R.  Pur- 

.  T  I^roken  Bow ;  A.  E.  Buechler,  Grainl 

^ISITS  HONOLULU  island,  and  C.  F.  Beushau.sen,  Lotip  City. 

Holdover  members  are:  Fr^  II.  Price. 

-  Newman  Grove ;  Guy  Dorn,  Suliiey  and 

E.  Marvin,  Beatrice. 

Five  Nebraska  weekly  newspapers 
were  awarded  trophy  cups  for  merit  in 
several  fields.  Fifty-six  journals  were 
entered  in  the  seven  divisions  ot  the  con¬ 
test.  The  winners : 

Senior  Division  (Pop.  over  1,800). 

Best  paper— IFayne  Herald,  E.  W. 
Huse,  editor. 

Editorial — Cedar  Countv  Neivs,  Hart- 
ingten.  J.  P.  O’Furcy,  editor. 

Front  page — Hayne  Herald.  J.  L. 
I'razier. 

Community  service — Cedar  County 
XciCS.  Hartington. 

School  department — Friend  Sentinel. 
W.  .\.  Brown,  editor. 

Junior  Division. 

Best  paper — Humphrey  Democrat.  J. 
Zavadil,  editor. 

Front  page—l’lysses  Dispatch,  Walter 
J.  llerbes,  editor. 

ARIZONA  PRESS  MEETS 

Members  of  the  Arizona  Newsp.iper 
Publishers  .Association  held  their  annual 
meeting  in  Phoenix.  Feb.  20,  and  elected 
officers  for  the  ensuing  year.  Chas.  A. 
Stauffer  of  Phoenix  was  elected  “presi¬ 
dent ;  Ralph  Fillinwo<xl  of  Tucson  was 
r  .u  r  ir  .  AJ  •  a  elected  seca-tary-treasurer  and  Folsom 

•  of  the  E.  Katz  Advertising  Agency,  Mo^^^e  of  Bisbee  was  elected  vice-presT- 
they  arrived  in  Hawaii^  Feb.  15.  dent 


Romances  of  American  Journalism 


T  IKE  many  other  Southern  publishers, 

L.  D.  Starke,  of  the  Norfolk  (Va.) 

Virginian-Pilot  came  into  the  newspaper 
field  by  way  of  the  law.  By  a  coinci¬ 
dence,  it  happens  that  in  entering  by  this 
path,  he  was  retracing  the  steps  his 
father  had  taken  years  before  in  going 
from  the  newspaper  field  into  law.  L.  D. 

Starke,  Sr.,  the  father  of  the  publisher, 
started  his  career  before  the  war  between 
the  States  on  the  old  Richmond  Enquirer, 
to  which  Thomas  Ritchie,  most  famous 
of  ante-bellum  Southern  editors  had  given 
a  national  reputation. 

Southern  journalism  in  those  days  was 
inextricably  interwoven  with  Southern 
politics.  Service  on  the  Richmond  En¬ 
quirer  meant  service  in  the  Democratic 
party,  and  as  a  result  of  his  connection 
with  the  Ritchie  paper,  young  L.  D. 

Starke  was  led  to  take  what  was  for  a  | 

young  man  a  prominent  part  in  politics.  I 

His  political  activity  led  in  turn  to  the  ■ 

study  of  law  and  he  was  gradually  drawn  1 

into  practice,  .\fter  the  surrender  of  the  * 

Southern  armies,  he  left  journalism  be¬ 
hind  and,  devoting  himself  entirely  to  the  5 
law,  hung  out  his  shingle  in  Norfolk, 
where  his  son,  the  publisher,  was  born.  ' 

L.  D.  Starke,  Jr.,  grew  up  in  the  atmo-  V 
sphere  of  the  legal  profession  and  was  iy: 
educated  for  the  bar  at  the  University  of  ^ 

Virginia,  where  he  studied  under  the  late  '  ‘ 

Professor  John  B.  Minor,  who  had  prev-  ^ 
iously  taught  Woodrow  Wilson  when  the  }  ^ 
future  war  president  attended  law  school 
at  Charlottesville.  Young  Mr.  Starke 
was  graduated  with  the  degree  of  K-.j  .• 
bachelor  of  laws  when  he  was  only  ^ 
twenty  years  old.  He  returned  to  his  '^1,'=- 
home  in  Norfolk,  was  admitted  to  the  •< 
bar  as  soon  as  he  became  of  age,  and  || 
entered  his  father’s  firm  in  the  expecta-  lirl? 
tion  of  devoting  his  life  to  the  law.  / 

By  assiduous  effort  he  succeeded  in 
building  up  an  excellent  practice,  and  his  *  ■ 

legal  career  seemed  as  bright  with 
promise  as  any  young  lawyer  could  ex¬ 
pect,  when  in  1898  a  client — the  late 
Albert  H.  Grandy  of  Norfolk — employed 
him  to  negotiate  the  purchase  of  the  then 
struggling  Norfolk  Pilot. 

The  young  lawyer  succeeded  in  pur¬ 
chasing  the  paper  at  a  smaller  price  than 
his  client  had  been  willing  to  pay. 

Whether  because  of  this  accomplishment 
or  because  of  his  natural  abilities,  he  was 
invited  to  becewne  treasurer  of  the  com¬ 
pany.  He  accepted  on  condition  that  he 
be  allowed  to  continue  in  the  practice  of 
law,  upon  which  he  felt  that  his  future 
depended.  His  condition  was  granted,  changes 

and  he  entered  upon  a  connection  that  was  deemed 
to  draw  him  by  easy  stages  out  of  the  law  'fhe  ] 
office  and  into  the  presidency  of  a  news-  yoked, 
paper  publishing  company.  his  vac 

Two  years  after  young  Mr.  Starke  compete 

bought  the  Pilot  for  his  client,  the  Nor-  Starke  _ _  .......  ..  . . -  _ — r- . — — 

folk  Virginian  failed,  and  Mr.  Grandy  installed  permanently  as  publisher.  The  paper,  has  been  enlarged  by  the  erection 

with  the  advice  and  assistance  of  his  force  of  circumstance  had  drawn  him  back  of  an  addition  extending  through  to  the 

treasurer  effected  a  consolidation  of  the  into  the  field  which  his  father  had  been  street  in  the  rear,  and  the  staffs  of  the 

two  papers  under  the  name  of  the  Vir-  led  by  force  of  circumstance  to  abandon  various  departments  have  been  augmented 

ginian-Pilot.  _  Mr.  Starke  was  elected  to  50  years  before.  in  proportion. 

the  vice-presidency  of  the  new  publishing  From  this  time  forward,  the  problems  During  all  of  the  time  that  he  was 
company,  assuming  responsibilities  second  which  confronted  Mr.  Starke  were  large-  transforming  the  Virginian-Pilot  from  a 


By  J.  N.  AIKEN 

(Associate  Editor,  Norfolk  Virginia-Pilot) 
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Increase 

Business  volume 
in  1928 

Business  puts  a  greater  premium  upon 
beauty,  appearance,  style.  Buyers  re¬ 
spond  to  this  appeal. 

The  Rotogravure  News  Picture  Section 
of  The  New  York  Times  permits  the  adver¬ 
tiser  to  place  the  most  beautiful  repro¬ 
duction  of  what  he  has  to  sell  before  the 
readers  of  over  700,000  copies  (net  paid 
sale) — an  audience  which  in  volume  plus 
quality  cannot  be  matched. 

Experienced  advertisers  know  that  for 
productiveness  The  New  York  Times  Roto¬ 
gravure  Picture  Section  is  unequalled.  It 
will  produce  in  1928  for  shrewd  advertisers 
as  it  has  in  the  past.  Increase  your  busi¬ 
ness  volume  in  1928. 

The  Times  is  first  in  the  world  in  rotogra¬ 
vure  advertising  lineage.  All  advertising 
is  carefully  censored,  too. 

jjjark  Stints. 

Send  “THE  A.  B.  C.  OF  ROTOGRAVURE”  and  information  on 
The  New  York  Times  Rotogravure  News  Picture  Section  market  to 

NAME _ _ 


ADDRESS 
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POMONA  EXECUTIVE  TELLS  CAUSES 
AND  RESULTS  OF  CONSOLIDATION 


Nelson  J.  King,  in  Address  Before  California  Newspaper 
Publishers  Association  Gives  Background 
of  Merger 


{Following  is  the  almost  complete  text 
of  an  address  delivered  by  Nelson  J. 
King,  business  manager  of  the  consoli¬ 
dated  Pomona  (Cal.)  Progress-Bulle¬ 
tin,  before  the  recent  meeting  of  the 
Ccilifomia  Neiuspaper  Publishers  Asso¬ 
ciation.) 

'T'HE  subject  of  “newspaper  consolida- 
tions”  has  occupied  an  important  place 
in  newspaper  circles  for  the  past  two  or 
three  years,  and  has  been  the  topic  of 
much  discussion  and  comment  in  the  trade 
journals.  They  are  the  result  of  an  eco¬ 
nomic  pressure  which  is  being  felt  in 


Nelson  J.  King 


many  lines  of  business  activity  today,  not 
only  among  newspapers  and  printers,  but 
in  department  stores,  grocery  stores,  auto 
accessory  lines  and  in  financial  circles. 

Most  of  these,  I  believe,  have  resulted 
in  a  saving  not  only  to  the  manufacturers, 
but  to  the  ultimate  consumer.  Certain 
economies  resulting  from  reduction  of 
overhead  and  selling  costs,  increased 
manufacturing  production,  and  lessening 
of  destructive  competition  have  made  for 
lower  prices  as  well  as  increased  profits. 

In  the  newspaper  fraternity,  there  have 
been  over  100  consolidations  and  mergers 
in  the  last  three  years  in  the  United 
States  of  more  or  less  importance.  In 
1928  there  were  28  reported  mergers,  last 
year  there  were  46.  Perhaps  the  most 
important  of  the  1927  consolidations  last 
year  was  the  Pittsburgh  merger.  .An¬ 
other  important  consolidation,  speaking 
personally,  of  course,  was  the  merger  of 
the  Pcmwfui  Progress  and  the  Bulletm  in 
Pomona. 

There  have  been  many  reasons  attrib¬ 
uted  to  the  increasing  number  of  news¬ 
paper  mergers,  but  the  following,  I  be¬ 
lieve,  will  cover  a  large  per  cent  of 
them ; 

1.  Sound  economics  to  “clean  up  an 
over-crowded  field.” 

2.  Increased  demand  on  part  of  reader 
for  more  features  and  broader  scope  of 
news,  resulting  in  increased  costs  and 
diminishing  revenues. 

3.  Disposition  of  national  advertisers 
to  concentrate  in  a  single  medium  in  a 
community. 

4.  Destructive  competition  of  rivals, 
unreasoning  and  uncontrollable. 

5.  Economic  pressure  brought  by 
local  advertisers. 

6.  Purchase  of  morning  or  evening 
rivals  to  extend  24-hour  service  from 
one  plant. 

Tolitical  reasons,  on  the  other  hand. 


seem  to  be  rare.  Further  discussing  the 
reasons  advanced  for  the  most  of  the 
mergers,  it  is  reasonable  first,  that  such 
economic  pressure  which  cleans  up  a  field 
is  one  which  is  to  be  desired.  When  you 
pick  up  your  telephone  you  want  to  reach 
as  many  of  the  people  of  your  community 
from  that  telephone  as  possible.  You 
don’t  want  to  have  two  or  more  tele¬ 
phones  and  phone  books  on  your  desk, 
and  have  to  juggle  them  back  and  forth 
to  get  your  connection.  The  same  is 
coming  to  be  true  in  the  newspaper 
world.  The  reader  wants  information  in 
his  newspaper,  both  news  and  advertising 
news,  and  he  does  not  want  to  take  a 
number  of  papers  to  get  this  information. 

Newspapers  have  recently  developed 
so  many  new  channels  of  information  ‘ 
that  the  demand  on  a  newsj^per  in  a 
highly  competitive  field  is  setting  a  kill¬ 
ing  pace,  one  paper  originally  featuring 
financial  news,  another  sport  news,  an¬ 
other  legal  and  court  news,  another  na¬ 
tional  opinions,  and  many  others,  have 
resulted  in  reader  demand  on  every  pub¬ 
lication  for  more  and  more  of  each  of 
these  features,  until  there  seems  to  be  no 
limit. 

Merchants,  confronted  with  an  ever- 
increasing  overhead,  and  looking  for  some 
relief,  have  shown  an  inclination  to  cen¬ 
ter  advertising  on  the  publication  which 
could  nearest  meet  the  problem  of  “com¬ 
plete  coverage.”  The  fight  waged  in 
Denver  over  the  classified  advertising 
business,  resulting  in  the  giving  away  of 
thousands  of  gallons  of  gasoline,  is  one 
example  of  the  devastating  competition 
which  should  be  avoided. 

For  the  information  of  those  of  you 
who  were  not  familiar  with  our  field,  I 
will  say  that  prior  to  the  merger  there 
were  two  papers  in  Pomona,  the  Progress 
in  the  afternoon  field  and  the  Bulletin  in 
the  morning.  Both  organizations  were 
aggressively  out  after  business,  advertis¬ 
ing  and  circulation,  both  operating  on 
similar  policies  respecting  civic  develop¬ 
ment,  and  even  to  the  handling  of  news 
with  the  same  advertising  and  subscrip¬ 
tion  rates,  and  co-operating,  I  believe,  as 
well  or  better  than  a  great  many  news¬ 
paper  publishers.  The  field  is  limited  to 
Pomona  and  the  four  surrounding  towns 
of  Claremont,  La  Verne,  San  Dimas  and 
Chino,  a  city  population  of  approximately 
25,000,  with  a  trading  area  of  45,000.  The 
circulation  duplication  was  only  about  10 
per  cent,  resulting  in  both  papers  having 
a  strong  hold  on  the  community,  one 
with  4,400  circulation,  the  other  with 
3.500;  and  advertising  patronage  was 
practically  all  duplicated  in  both  papers, 
each  publication  having  relatively  few 
“exclusive  accounts.” 

The  fact  that  both  papers  were  at¬ 
tempting  to  attain  and  retain  supremacy 
was  resulting  in  keener  and  keener  com¬ 
petition  for  business.  Advertising  sales¬ 
men  were  attempting  to  create  exclusive 
accounts,  circulation  departments  were 
taking  from  and  losing  to  each  other, 
turnover  was  rapid,  news  staffs  were  also 
in  the  rivalry.  The  result  was  that  ex¬ 
penses  were  mounting  faster  than  reve¬ 
nues  were  increasing.  The  economic  de¬ 
mand  so  evident  ever}rwhere  today  was 
beginning  to  be  felt.  The  merger  was 
made  possible.  I  believe,  through  the  ac¬ 
quaintance  and  the  co-operation  which 
had  existed  over  a  period  of  years  be¬ 
tween  the  publishers.  The  proposal  came 
during  a  frank  discussion  of  conditions 
one  evening,  and  resulted  in  the  merger 
less  than  three  weeks  later,  the  an¬ 
nouncement  of  which  took  the  community 
completely  by  surprise. 

The  merger  was  announced  on  Sunday 
morning,  April  3,  in  the  Bulletin,  and  the 
following  afternoon  the  Progress-Bulletin 
appeared  as  an  afternoon  daily.  The 
morning  publication  was  immediately  dis¬ 
continued. 


The  reason  for  the  success  of  the  mer¬ 
ger  of  the  Progress-Bulletin  can  be 
found  in  a  number  of  conditions.  First, 
practically  all  of  the  personnel  of  the 
management  of  both  papers  were  included 
in  the  merger,  two  out  of  three  of  the 
publishers  of  the  Bulletin  and  both  of  the 
publisher  of  the  Progress  remaining 
active  in  the  consolidated  enterprise. 
This  resulted  in  the  cementing  of  the 
friendship  of  both  constituencies,  each 
bringing  their  respective  “followings”  to 
the  consolidated  paper.  I  do  not  believe 
that  either  publisher  could  have  “bought 
out”  the  other  with  the  same  success  that 
resulted  in  the  actual  merger. 

Another  important  factor  in  the  con¬ 
tinued  success  since  the  merger  has  been 
the  harmony  which  has  prevailed  among 
the  personnel  of  the  new  organization. 

We  do  not  carry  outside  competitive 
advertising;  our  definition  of  “outside” 
being  that  from  territory  not  covered  by 
our  carrier  delivery  service. 

I  think  that  the  strongest  factor  in  the 
success  of  the  undertaking  has  been  our 
sincere  effort  to  give  everybody  a  square 
deal  and  in  winning  the  confidence  of  the 
advertisers  who  might  at  first  have  beeen 
inclined  to  feel  that  because  of  lack  of 
competition,  we  would  get  “high  handed,” 
“cocky”  or  domineering. 

One  of  the  advantages  which  is  already 
apparent  is  the  fact  that  we  can  plan  a 
constructive  pr^ram,  plan  it  with  suf¬ 
ficient  deliberation  to  make  sure  it  is  a 
wise  program,  and  then  carry  it  out 
without  having  to  meet  the  opposition 
which  might  be  promoted  by  “the  com¬ 
petition.”  Formerly  it  was  difficult  for 
one  paper  to  promote  any  co-operative 
advertising  stunt,  or  any  other  merchan¬ 
dising  program  because  of  having  to 
work  against  the  competition  in  the  field. 


Another  advantage  is  the  saving  of  ex¬ 
penses  caused  by  competition,  such  as 
circulation  turnover,  unnecessary  and  ex¬ 
pensive  selling  campaigns,  etc. 

The  actual  mechanical  saving  by  elimi¬ 
nating  the  duplication  of  effort  has  b^ 
another  material  advantage,  and,  of 
course,  the  elimination  of  duplicated 
equipment  is  a  big  item. 

Here  are  some  of  the  results  of  the 
consolidation ; 

The  Progress-Bulletin  now  has  a  90 
per  cent  coverage  in  its  territory,  and  in 
the  actual  city  of  Pomona,  in  many  in¬ 
stances,  almost  a  complete  100  per  cent 
coverage  on  many  routes.  Circulation 
revenue  has  greatly  increased  without 
a  proportionate  increase  in  expense. 
Turnover  on  the  consolidated  paper  is 
no  greater  than  it  was  previously  on  one. 
with  about  half  the  total  circulation. 

Classified  linage  has  been  especially 
encouraging.  A  complete  daily  check 
shows  that  many  days  we  now  carry  as 
many  individual  advertisements  as  both 
papers  combined  carried  previously.  The 
revenue,  with  business  conditions  about 
the  same,  has  been  some  months  within 
85  per  cent  of  the  combined  total. 

Foreign  advertising  schedules,  formerly 
divided  with  small  space  between  two 
papers,  now  comes  with  the  larger  sched¬ 
ule.  Deadlines  for  both  news  and  adver¬ 
tising  have  been  moved  up,  permitting 
more  even  distribution  of  mechanical 
work  and  preventing  the  last  minute 
jams,  disappointing  delays,  and  expensive 
peak-loads  of  former  days. 

Local  advertisers,  in  some  cases,  have 
been  inclined  to  “pocket  their  savings” 
from  the  consolidation,  others,  however, 
have  seen  the  advantage  of  larger  or 
more  frequent  space,  and  are  profiting  by 
increased  results. 


In  Duluth,  Minn. 

The  herald 


IS 


FIRST-  in  Circulation 

(Leads  its  competitor  by  over  33  1/3%) 

FIRST  —  in  Local  Advertising 

(Led  its  competitor  in  1927  by  783,490  lines)* 

FIRST  —  in  National  Advertising 

(Led  its  competitor  in  1927  by  871,261  lines)* 

and 

FIRST — in  Prestige 

(100%  coverage  in  its  field) 

Circulation  42,407 

In  Duluth  the  HERALD  is 
FIRST  in  EVERYTHING 


fCuJL  ^{iexA^ 


New  York,  Chicago,  Detroit,  Boston,  Philadelphia,  San  Francisco 

(♦The  above  figures  are  for  6  issues  per  week  for  the 
HER.\LD  again.st  7  issues  per  week  for  its  competitor.) 
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The  folloiciiiff  circulation  Jitjures  icere  taken  from  The  Standard 
Rate  <S’  Data  Sendee  of  Chicaffo,  a  national  anthoritjf  on  newspaper 
circulations,  and  are  based  on  l\  S.  Post  Office  and  Audit  Bureau  of 
Circulations  reports  for  the  six  months’  period  ending  September  SO, 
1927. 


1 —  Kansas  City . Star  &  Times  (M  K) . 

2 —  Kansas  City . Journal  Post  (M  &  E) . 

3 —  St.  I^iouis . (i lobe  Democrat  (M) . 

4 —  St.  I^oiiis . Post-Dispatch  (E)  . 

5 —  Des  ]Moines . Register  and  T'ribune  (M  &  E)  .  .  . 

6 —  Los  ^Vngeles . Herald  (E)  . 

7 —  IjOs  Angeles . Examiner  (M)  . 

8 —  San  Francisco  .  .  .Examiner  (]M)  . 

9 —  Denver . Post  (^I  &  E)  . 

10 —  St.  Paul . Dispatch-l’ioneer  Press  (M  &  E)  , 

11 —  Milwaukee . Journal  (E)  . 

12 —  Oklahoma  City  .  .Oklahoman  &  Times  (M  &  E)  .  .  . 

13 —  Los  Angeles . Times  (M) . 

14 —  Minneapolis . Tribune  (M  &:  E) . . 

15 —  Omaha . Ree-Xews  (M  E)  . 

16 —  Ft.  Worth . Star  Telegram  &  Record  (M  &  E) 

17 —  I.1OS  Angeles  ....Express  (E)  . 

18 —  Dallas . Xews&  Journal  (M  &  E) . 

19 —  Omaha . World-Herald  (M  &  E)  . 

20 —  Minneapolis . Journal  (E) . 

21 —  San  FranciscT)  . .  .Call  (E) . 

22 —  Portland  . Oregonian  (M)  . 

23 —  Portland  . Journal  (E)  . 

24 —  Xew  Orleans  ....  Item-Tribune  (M  &  E)  . 


25 — San  Francisco  . .  .Chronicle  (M) 


489,716 

264,735 

262,712 

234,503 

224,092 

206,879 

199,708 

186,372 

172,009 

168,815 

I. 58,314 
150,.534 
143,608 
141,297 
134,537 
132,017 
129,559 
118,592 

II. 5,360 
115,088 
198,501 
10.5,726 
100,159 

,  97,668 

.  95,961 


An  .Idvertisement  for 

2’he  Des  Moines  Register  and  Tribune 


COL.  LINDBERGH  “FIRED^’  HIS  ‘‘GHOST 
WRITERS’’  ON  SOUTH  AMERICAN  HOP 


BOPE  TO  MILWAUKEE 


privile(;es  of  the  press’ 

SOLD  FOR  $500 


Promotion  Manager  Leaves  EDITOR  ^ 
PUBLISHER  to  Be  Counsellor 

F.  W.  Bope,  for  the  past  two  years 
promotion  manager  and  service  counsellor 
of  Editor  &  Publisher,  has  resigned  and 
will  spend  the 
month  of  March 
in  Milwaukee  as 
circulation  coun- 
sellor  for  the  Ol- 
sen  P  u  b  1  i  shing  HN 
Company, 
group  of  trade 
papers.  On 
return 

he  will  do  similar 
work  on 

X  e  w  York  class  ^ 

publications.  His 
position  on  Ed- 
I  T  O  R  &;  P  r  B-  p  ^ 

L  1  s  H  E  R  IS  being 

filletl  by  James  \V.  Brown,  Jr. 

Mr.  Bope  was  recently  introduced  at 
a  banquet  of  business  paper  editors  as 
“one  of  the  best  letter  writers  in  the 
country.”  Prior  to  coming  to  Editor  & 
Publisher,  he  was  advertising  and  sales 
promotion  manager  of  the  American  In¬ 
cubator  Company.  For  seven  years  he 
was  manager  of  the  mail  order  division 
of  the  circulation  department  of  the  Mc¬ 
Graw-Hill  Company;  for  four  years  sales 
manager  of  the  Engineering  Magazine 
Company;  and  for  seven  years  advertis¬ 
ing  manager  of  a  large  retail  store  in 
Baltimore. 

He  was  born  and  educated  in  Ohio. 
His  first  job  after  leaving  college  was 
as  city  editor  of  the  Lancaster  (0.) 
Gazette. 


a  number  of  wealthy  and 
prominent  Chicagoans  the 
“Privileges  of  the  Press”  are 
worth  as  high  as  $500. 

A'  suave  high  pressure  sales¬ 
man  got  away  with  this  fraud  the 
other  day.  He  had  blue  cards 
printed  in  an  official-looking  style. 
The  hearer  of  one  of  these  would 
have  all  of  the  privileges,  but 
none  of  the  duties  of  the  press. 
The  cards  made  the  holders  mem¬ 
bers  of  the  “National  Association 
of  Newspaper  Correspondents.” 

The  Chicagoans,  who  paid  big 
prices  for  the  worthless  blue  cards 
expecting  to  flash  them  at  the  next 
big  fight  and  at  cabarets  and 
theatres  generally,  called  in  the 
police  to  help  them  corner  the 
high  pressure  salesman.  He  had 
left  town,  his  pockets  full  of  coin. 


“Lone  Eagle”  Wrote  Most  of  His  “Own”  Story,  New  York 
Times  Writers  Sent  to  Help  Him  Say — How  New  York 
News  Man  Persuaded  Venezuela  to  “Invite”  Flyer 


slim  and  lanky,  and  his  eyes  are  blue. 

Streit  handles  copy  in  the  nerveless  un¬ 
ruffled  way  they  say  Lindbergh  handles 
the  airplane  controls.  He  wouldn’t  stop 
his  work  to  be  interviewed  until  he  had 
finished  in  methodical  fashion  all  he  had 
to  do.  W  hen  I  suggested  that  he  looked 
just  like  the  flyer,  he  smiled  and  said: 

“Yes,  it  proved  very  embarrassing. 
Crowds  frequently  took  me  for  Col.  Lind¬ 
bergh  and  it’s  not  the  easiest  thing  in 
the  world  to  tell  a  crowd  that  it’s  wrong.” 

The  Times  is  said  to  have  paid  Lind¬ 
bergh  alone  $100,000  for  w'hat  he  has 
written  for  the  newspaper  since  last 
May. 

VVhile  the  expenditure  is  nut  di.sclu.sed 
by  Times  official:  ' 
lirinted  by  that  newspaper  telling  the  dif¬ 
ficulties  the  correspondents  went  through 
to  get  the  new 
to  this  country. 

W’hat  is  not  generally  known  is  that  it 
was  a  Xew  York  Times  man  who  ex¬ 
tended  the  Lindbergh  tour  to  Venezuela, 
and  Havana.  The  New  York  Times  Venezuela  is  a  proud  and  independent  na- 
had  purchased  the  rights  to  the  Colonel’s  tion,  rich  in  oil,  coffee  and  sugar.  All 
own  by-line  story,  and  one  of  the  duties  nations  are  continually  flirting  with  her. 
of  the  six  staff  men  assigned  to  meet  the  “Good-will  missions,”  so  called,  are  her 
aviator  when  he  landed  at  the  various  constant  diet.  Consequently,  President 
capitals  was  to  act  as  “ghost  writers”  and  Gomez  has  made  it  a  strict  policy  not  to 
prepare  the  articles  that  were  to  appear  invite  any  official  or  quasi-official  mis- 
in  the  Times  and  associated  newspapers  sions  to  visit  the  country, 
under  the  famous  Lindbergh  signature.  No  less  proud  was  Col.  Lindbergh. 
But,  according  to  the  testimony  of  these  He  informed  the  Times  in  New  York 
men,  they  had  little  ghost  work  to  do,  that  he  would  go  to  Venezuela  if  he  was 
the  Colonel  being  rather  proud  of  his  invited,  and  not  otherwise.  The  Times 
own  literary  ability.  forwarded  this  information  to  Mr.  Gil- 

“ ‘Slim’  writes  very  well  himself,”  saia  bert  who  had  reached  Caracas,  the  capital 
Russell  Owen,  the  Times  man  who  prob-  of  Venezuela,  after  eight  days  sea  trip  on 
ably  knows  the  air  hero  as  well  if  not  a  freighter  from  New  York, 
better  than  any  other  newspaper  man.  Most  countries  were  anxious  to  invite 

Owen’s  assignment  was  to  report  Lind-  the  flyer,  but  not  Venezuela.  Gilbert  got 
bergh’s  arrival  at  Mexico  City  and  later  in  touch  with  the  American  Minister, 
at  Havana.  Willis  C.  Cook. 

“Nearly  half  of  the  copy  he  turned  “I  don’t  think  it  can  be  done.”  said  Mr. 
out  on  this  latest  flight  was  written  while  Cook,  who  knew  how  President  Gomez 
he  was  flying.  He  has  told  me  it  helps  felt  on  the  subject  of  good-will  missions, 
pass  the  time  away.  Certainly  what  he  “I  also  have  had  no  instructions  from  the 
wrote  entirely  alone  was  much  better  State  Department.” 

than  the  stories  with  which  newspaper  But  a  newspaper,  out  after  something, 
men  had  something  to  do.  needs  no  instructions  from  the  State  De- 

“When  he  landed  at  Hax-ana,  I  went  partment.  Gilbert  insisted  that  something 
up  to  him  and  asked  him  about  the  story,  must.be  done.  Somehow  he  must  get  an 
He  went  over  to  his  duffle  bag  and  pulled  invitation  to  Lindbergh.  Those  were  his 
out  a  map.  On  the  back  of  it  he  had  orders,  and  that  was  that, 
written  an  account  of  his  flight  from  Finally  Mr.  Cook  took  the  correspond- 

Haiti.  It  was  published  just  as  he  wrote  ent  and  introduced  him  to  Dr.  .\rcaya, 
it.  while  flying.  Minister  of  the  Interior,  who  knew  some 

“If,  because  he  was  too  tired  to  do  it  English,  which  helped, 
himself,  a  newspaper  man  wrote  a  story  “Well,”  Dr.  .Arcaya  finally  agreed.  “I 
for  him,  obtained  by  an  interview.  Col.  will  tell  the  President  that  Col.  Lindbergh 
Lindbergh  always  looked  it  over  care-  has  signified  a  desire  to  come.” 
fully  and  corrected  it.  For  one  thing  he  Gilbert  called  on  the  Minister  of  In- 
always  took  out  all  ‘I’s’.  The  changes  he  terior  on  the  following  day,  and  the  Doc- 
made  in  the  copy  were  Invariably  good,  tor  told  him : 

Very  frequently  he  re-wrote  the  entire  “Tli*is  is  the  best  I  can  do,  I  have  a 
piece,  spending  from  a  half  to  a  full  hour  statement  from  President  Gomez.” 
on  it.  I  have  seen  him  spend  a  half  an  The  statement  read : 
hour  revising  three  paragraphs.  “I  ani  extremely  happy  to  learn  that 

“In  fact,  Lindlx?rgh  fired  his  ghost  Col.  Lindbergh  is  coming  to  Venezuela.” 
writers  on  this  latest  flight  of  his  and  did  (Gilbert  transmitted  this  message  to  New- 
most  of  the  work  himself.”  York,  and  the  Times  authorities  informed 

The  six  Times  men  who  went  adven-  Lindbergh  that  he  had  been  invited. 


APPOINT  AD  MANAGER 


I  ,,  IK  Everett  W.  Haggett  Takes  New  Posi- 

Is.  the  stt.rv  has  been  .  ■  .  - 

tion  on  Lewiston  Sun  and  Journal 

.  Everett  VV.  Haggett  assumed  charge  of 

s  of  the  good-will  tour  back  the  local  advertising  department  of  the 
Lennston  (Me.)  Daily  Sun  and  ISvniii" 
Journal  on  Feb.  27.  ’  He  came  to  this 
post  from  the  Xezv  Bedford  (Mass.) 
Standard,  where  he  was  rotogravure 


Russell  Owen 


C.  K.  Streit 


The  Back-bone  of  Advertising 
Return  in  Central  Illinois 


A  Typical  Suburban  Touti 

69%  Coverage  of  80  Towns  in 
Central  Illinoi s— 

(Total  Population  30,000  Families) 

80%  Coverage  of  the  26  Suburban 
Towns  in  McLean  County  - Rural  RouLt 

(Total  Population  17,732  Families) 

94%  Coverage  of  the  9,500  City  Homes 
of  Bloomington-Normal 

.4  $37,000,000  Market  Delivered 
At  a  Neiv  Low  Cost  by 


THE  DAILY  BULLETIN 

Published  Evenings  (Except  Saturdays  and  Sundays)  and 
Saturday  and  Sunday  Mornings 

BLOOMINGTON,  ILL. 

REPRESENTATIVES: 

CHAS.  H.  EDDY  CO..  247  Park  An.,  Nra  Vtrk  City;  294  WMklSfton  St.,  Bostw 
F.  E.  WALES.  Rmu  1501,  140  S.  Dnrkws  St.,  Chlcsfo 
Menker  A.  B.  C.,  A.  N.  P.  A..  AnsdaM  Pru 
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“THE  PRESSES” 


ing  rather  than  by  using  fancy  type  faces. 

"I  can’t  see  any  need  for  fancy  typog¬ 
raphy  in  advertising,”  Mr.  Weeks  said. 
"What  we  are  trying  above  all  to  do  is  to 
get  our  advertisements  read,  and  fancy 
borders  or  mixed  type  faces  seem  to  me 
to  detract  from  the  readability  of  an  ad¬ 
vertisement. 

"Swash  initials  is  about  as  fancy  as  I 
ever  go.  I  really  don’t  think  that  it  is 
necessary  to  use  hand  lettering  as  much 
as  is  the  present  vogue.  Type  faces  are 
often  just  as  effective  and  certainly  less 
expensive.  .\nd  I  rarely  mix  type  faces 
in  an  advertisement.  The  theory  is  that 
mixing  the  type  faces  gives  an  advertise¬ 
ment  more  punch,  but  my  contention  is 
that  this  same  effect  can  be  taken  care  of 
by  using  the  bold  face  of  the  same  type.” 

To  show  the  versatility  of  Garamond, 
Mr.  Weeks  exhibited  advertisements  the 
typography  of  which  he  had  directed.  He 
has  used  Garamond  Old  Style  for  Houbi- 
gant  advertising,  in  such  a  way  that  it  pre¬ 
sented  a  delicate  feminine  appearance  and 
he  has  used  Garamond  bold  in  cigar  ad¬ 
vertising  almost  exclusively.  He  praised 
this  latter  face,  describing  it  as  “a  very 
well  designed  type  with  a  mannish  swag¬ 
ger,  which  gives  it  considerable  attention 
value.”  He  has  also  used  Bodoni  well 
leaded  in  Houbigant  advertising  for  read¬ 
ability  and  at  the  same  time  to  get  some¬ 
what  of  a  foreign  flavor,  a  “spirit  of 
Paris”  effect. 


NORTHCLIFFE  MEMORIAL 

To  endow  “The  Lord  Xorthcliffe  Chair 
of  Modern  English  Literature”  and  “The 
Lord  Northcliffe  Lectureship  in  Litera¬ 
ture,”  Viscount  Rothermere  and  Mr.  Ce¬ 
cil  Harmsworth,  brothers  of  the  late  Vis¬ 
count  Lord  Northcliffe  (Alfred  Harms¬ 
worth)  have  presented  $150,0(K)  to  the 
Centenary  Fund  of  University  College, 
London.  The  chair  will  be  a  companion 
to  the  Quain  Chair  of  English  Language 
and  Literature,  and  its  holder,  with  the 
Quain  Professor,  will  be  joint  head  of 
the  Department  of  English  Language  and 
Literature. 

GETS  INTEREST  IN  DAILY 

B.  H.  Kreis,  of  the  advertising  depart¬ 
ment  of  the  Vancouver  Evening  Colum¬ 
bian,  has  been  taken  into  the  firm  by  the 
publisher,  Herbert  J.  Campbell.  Mr. 
Kreis  has  charge  of  the  local  advertising 
for  the  newspaper. 


Rockwell  Kent’s  drawing  of  the 
gigantic  newspaper  mechanism,  for 
the  Chicago  Tribune. 


BRITISH  JOURNAUSTS  IN  U.  S. 

Mr.  F.  E.  Hamer,  editor  of  the  Chemi¬ 
cal  Age,  one  of  Benn  Brothers  Publica¬ 
tions,  London,  is  traveling  to  Canada  and 
the  United  States  in  August  with  mem¬ 
bers  of  the  Society  of  Chemical  Industry 
and  the  Institute  of  Chemical  Engineers, 
who  are  holding  their  annual  meetings 
then.  The  tour  will  conclude  with  the 
society’s  annual  meetings  in  New  York, 
from  where  the  party  will  return.  Sept. 
8.  Mr.  Norman  P'rench,  editor  of  the 
Hardware  Trade  Journal,  published  by 
the  same  firm,  is  also  undertaking  an 
industrial  tour  of  Canada  and  the  United 
States,  on  behalf  of  his  paper,  and  Mr. 
E.  E.  Starke,  publisher  of  the  Hardware 
Trcule  Journal,  leaves  for  New  York  in 
June. 


ACQUIRES  BUSINESS  PAPER 

The  Case-Shepperd-Mann  Publishing 
Corporation,  New  York,  publishers  of 
IVater  IVorks,  Engineering,  Fire  Engi¬ 
neering,  and  other  business  and  technical 
papers,  has  acquired  the  entire  capital 
stock  of  the  Farm  Light  and  Power  Pub¬ 
lishing  Co.,  Inc.,  publishers  of  Electricity 
on  the  Farm,  and  other  rural  electric 
trade  organs.  Beginning  with  the  March 
edition,  the  monthly  known  as  Rural 
Electric  Dealer  will  be  published  as  the 
Dealer  Edition  of  Electricity  on  the 
Farm. 


GARAMOND  TYPE  FAMILY  DESCRIBED  AS 
“ADVERTISING’S  BEST  FRIEND” 


New  Foreign  Faces  Called  Unnecessary  When  Purpose  Is  to 
Sell  Goods — Fanciness  Kept  Out  of  Work  Done  by 
Alfred  Weeks  of  H.  W.  Kastor  &  Sons 


this  is  the  third  of  an  Eiutor  &  Pub¬ 
lisher  series  on  the  type  faces  nozv  being 
“glorified"  by  American  advertisers. 

j^OTWITHSTANDING  the  influx  of 
new  and  so-called  modern  type  faces, 
the  most  valuable  type  available  for  ad- 
v  e  r  t  is  Ing  pur¬ 
poses  is  Gara- 
mond,  in  the  opin¬ 
ion  of  Alfred 
Weeks,  typo¬ 
graphic  expert 
and  production 
manager  of  H. 

W.  Kastor  & 

Sons,  New  York 
a  d  V  e  r  t  i  s  ing 
agency. 

“The  G  a  r  a- 
mond  family,”  he 
said  in  an  Editor 
&  Publisher  in¬ 
terview  this  week,  Alfred  Weeks 

“is  advertising’s 

best  friend.  By  family  I  mean  to  in¬ 
clude  both  Garamond  Old  Style  and 
Garamond  Bold.  You  can  use  these  faces 
in  any  kind  of  advertisement  you  are 
called  upon  to  prepare.  It  will  give  a 
masculine  touch  or  feminine  touch  to  copy 
according  to  the  way  it  is  spaced  and 
used. 

“  At  the  present  time  there  are  a  num¬ 
ber  of  importations  of  foreign  type  faces 
that  are  being  used  by  advertisers.  Per¬ 
sonally,  however,  I  do  not  see  any  par¬ 
ticular  advantage  these  new  designs  have 
over  the  tyjies  we  have  been  using  for 
years,  when  it  comes  to  an  advertising 
problem.  Notable  among  these  toreign 
faces  is  the  German  script  of  Lucien 
Bernhard,  being  used  by  some  smart  and 
exclusive  women’s  shops  and  the  French 
design  of  Nicolas  Cochin,  which  has  been 
used  lately  in  the  advertisements  of  the 
La  Salle  automobile. 

“Garamond  does  the  advertising  job 
very  well,  I  believe.  Next  to  Garamond, 
I  prefer  Caslon  471.  The  only  difficulty 
with  the  latter  type,  however,  is  that  the 
smaller  sizes  under  10  point  look  rather 
lost.  From  12  point  up  it  is  as  pretty  a 
type  as  there  is  being  basically  well  de¬ 
signed. 

“Bodoni  is  as  good  as  any  type  for  ad¬ 
vertising  useage  if  it  is  handled  care¬ 
fully.  The  trouble  is  tliat  an  advertise¬ 
ment  can  be  easily  brutalized  when  set  in 
this  face.  Use  Bodoni  bold  set  solid  and 
the  effect  is  comparable  to  one  of  those 
Bull  Dog  Mack  trucks.  Properly  leaded, 
and  it  ngeds  plenty  of  space,  a  beautiful 
and  readable  advertisement  can  be  created 
with  Bodoni.  In  my  opinion  Bodoni 
shouldn’t  be  set  under  two-point  leaded. 

“Type  preferences  seem  to  move  in  cy¬ 
cles.  Garamond  has  been  in  the  market 
in  its  present  form  for  20  or  more  years 
and  is  based  on  an  old  design  of  Claude 
Garamond.  Nevertheless  it  never  came 
into  its  own  as  far  as  advertising  was 
concerned  until  five  or  six  years  ago.  It 
then  had  quite  a  run  of  popularity,  and 
now  is  just  about  holding  its  own.  Eight 
or  10  years  ago  Bodoni  was  one  of  ad¬ 
vertising’s  most  popular  type  faces.  Then 
it  almost  dropped  out  of  existence  and 
now  appears  to  be  coming  back  strong.  At 
the  moment,  the  type  face  that  is  most 
used  by  advertisers  is  (Jaslon.  That  is 
probably  because  every  printer  has  it  in 
stock. 

“Next  to  Caslon  today  the  type  that 
ranks  high  in  popularity  among  adver¬ 
tisers  is  Goudy  bold.  Cheltenham  bold 
seems  to  be  unpopular  at  the  moment.  I 
think  of  it  as  a  brutal  type  face,  and  I 
have  never  seen  anything  set  in  it  that  I 
really  liked.” 

Mr.  Weeks  is  a  great  admirer  of  that 
master  printer,  Bruce  Rogers,  following 
him  particularly  in  his  constant  striving 
fetr  unstudied  simplicity  in  type  dress.  It 
has  been  said  of  Mr.  Rogers  that  his  first 
aim  is  always  readability,  and  if  he  is 
seeking  bizarre  effects,  he  gets  it  by  spac¬ 


3,  1928 

ADDS  BROOKLYN  SEQ-nON 

N.  Y.  Times  Devoting  Four  Pages  to 
News  of  Borough 

The  New  York  Times  on  Thursday 
this  week  started  publication  of  a  special 
Brooklyn  edition  containing  four  pages  of 
Brooklyn,  Queens  and  Long  Island  news. 
The  edition  with  this  extra  news  is 
limited  to  the  approximately  90.000 
Brooklyn  circulation  of  the  Times.  It  is 
now  being  printed  at  the  regular  plant, 
but  officials  informed  Editor  &  Puj! 
LUSHER  that  the  Times  may  later  operate 
an  auxiliary  mechanical  plant  in  Brook¬ 
lyn. 

The  make-up  of  this  Brooklyn  edition 
differs  slightly  from  that  of  the  regular 
edition  of  the  Times.  The  editorial  page 
instead  of  appearing  on  the  next  to  last 
page  of  the  fir.st  section,  is  placed  on  the 
second  page  of  the  second  section.  The 
Brooklyn  news  is  carried  on  the  last  four 
pages  of  the  first  section. 

Osmund  Phillips,  former  city  editor, 
now  assistant  managing  editor,  is  in 
charge  of  the  BrooWyn  section,  whi4 
has  its  own  staff  of  reporters  and  copy 
editors,  with  offices  in  Brooklyn  and 
other  sections  of  Lond  Island. 

!  - 

QUEENS  PAPER  STARTED 


Evening  New*  Presses  Started  by 
Jamaica  Pioneer,  March  2 

Queens  new  daily  newspaper  —  the 
Queens  County  (N.  Y.)  Evening  News 
— began  its  career  March  2,  in  Jamaica. 
-Amos  Denton,  the  92-year-old  “father  of 
Jamaica”,  pushed  the  switch  that  started 
the  presses  for  the  first  edition. 

Founded  as  the  Queens  County  News, 
a  weekly  newspaper,  13  years  ago  by 
Eugene  E.  Early,  for  many  years  on  the 
staff  of  the  old  Netv  York  Globe,  the 
daily  edition  starts  off  with  personal  con¬ 
gratulatory  letters  from  Governor  Alfred 
H  Smith,  Supreme  Court  Justice  James 
C.  Cropsey,  and  a  host  of  other  notables. 

The  weekly  Queens  County  News  will 
be  continued. 

Officers  of  the  new  corporation  include 
Mr.  Early,  as  president  and  treasurer; 
Raymond  M.  O’Connor,  vice-president, 
and  William  T.  Tooker,  secretary.  Rich¬ 
ard  C.  Bolton  is  the  editor.  Mr.  Early 
is  a  brother  of  Joseph  J.  Early,  president 
of  the  Brooklyn  Stemdard  Union. 


SERVES  FORTY  YEARS 

Forty  years  of  editorial  connection  with 
the  Trenton  Sunday  Advertiser  has  just 
been  completed  by  John  J.  Qeary, 
veteran  editorial  writer  on  the  Trenton 
Times  newspaj^rs  staff.  He  will  con¬ 
tinue  to  serve  in  the  same  capacity. 


Certified  Quality 

has  created 
confidence 
in 

Certified  Dry  Mats 

on  the  part  of  publishers 
and  their  mechanical 
staffs. 

*  *  *  ♦ 

That  confidence  we  are 
unalterably  committed  to 
honor  and  respect  by 
maintaining 

Certified  Quality 
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THE 

NIAGARA  FALLS 
MARKET 

A  compact  area 
of  over  132,000 
population — 
reached  only  through 

The  NiagaraFalls  Gazette 

rtiXRiD  at  GtteUe  F^omolien  D«|>atim«»t 


N(VT  SCENERY  —  BUT  SALES 

NIAGARA  FALLS 


THE  GAZETTE 
CARRIED 

9,187,883 

LINES  OF 
ADVERTISING 
IN  1928 

A  Volvime  Justified 
By  the  Results 
It  Produced. 


0*  \  About  The  Buying  Possibilities  Of 
^  *  “The  Power  City  Of  The  World” 

Niagara  Falls,  known  the  world  over  for  its  famous  cataract,  is  now  being  recognized  as  a  great  busi¬ 
ness  center,  with  wonderful  possibilities  for  the  national  advertiser. 

A  thriving  municipality  of  77,042  people,  it  serves  a  great  trading  area  of  more  than  1  32,000  popula¬ 
tion.  1 86  diversified  industries  provide  support  for  more  than  30,000  families,  all  of  whom  trade  in 
Niagara  Falls. 

This  is  a  prosperous  community,  for  “dull  times”  are  little  known  here.  Its  many  industries  prevent  that 
The  annual  industrial  pay-roll  alone,  exclusive  of  professional  incomes,  teachers,  farmers,  etc.,  amounts  to 
more  than  43  million  dollars. 

The  Niagara  Falls  Gazette  is  the  only  newspaper  in  this  territory,  and  with  a  total  circulation  of  22,381 
(ABC),  offers  practically  a  100%  coverage  in  the  city  and  more  than  85%  in  the  suburban  area.  It 
provides  an  unequalled  opportunity  for  the  national  advertiser  to  completely  cover  a  great  buying  territory 
with  one  newspaper. 

Write  for  our  booklet.  “What’s  Back  of  Niagara  Falls”  and  learn  in  detail  of  the  great  possibilities  of 
this  market. 

PROFIT  IN  NIAGARA  FALLS  BY  USING  THE 

NIAGARA  FALLS  GAZETTE 

KELLY  SMITH  CO.,  National  Advertising  Representatives 

New  York  .  ...  Chicago  PhiladeljAia  Boston  Atlanta 
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LYDIA  PINKHAM  ADVERTISING  GOES 
TO  GREENLEAF  COMPANY 


Efforts  Being  Made  to  Switch  Contracts  Made  with  Wetherald, 
Former  Agency,  to  New  Firm — Legal  View  Is  Agent  Rather 
Than  Advertiser  Is  Principal  in  Dealings  with  Papers 


Newspapers  this  week  received  notice 
from  the  Lydia  E.  Pinkliam  Company 
that  beginning  March  1  Pinkliam  adver¬ 
tising,  one  of  the  largest  and  oldest  news¬ 
paper  accounts,  would  be  handled  by  the 
Greenleaf  Company,  80  Federal  street. 
Boston,  Mass. 

Coincidently  Miss  A.  K.  Hardy,  secre¬ 
tary  of  the  James  T.  Wetherald  Adver¬ 
tising  Agency,  which  has  directed  Pink- 
ham  advertising  since  1899,  wrote  pub¬ 
lishers  asking  them  to  send  in  an  item¬ 
ized  bill  for  all  advertising  due  on  the 
Pinkham  account. 

The  Greenleaf  Company  will  issue  an 
order  .March  1  to  take  up  the  balance  of 
the  contract  which  newspa'  s  now  have 
with  the  Wetherald  Agen^. 

Special  representatives  in  New  York 
questioned  by  Editor  &  Publisher  said 
they  saw  no  objection  to  transferring  the 
contracts  to  Greenleaf  made  with  Wet¬ 
herald.  although  it  was  pointed  out  that 
legally  the  contracts  were  made  with  the 
latter  agency  and  could  not  be  switched 
to  another  agent  at  the  order  of  the 
advertiser.  For  the  legal  status  of  an 
advertising  agent  the  statement  of  Morris. 
Plante  &  Saxe,  Counsel  to  the  American 
Newspaper  Publishers  Association,  is 
cited  This  statement  was  first  published 
in  September,  1923,  and  declares  the  ad¬ 
vertising  agent  rather  than  the  advertiser 
to  be  the  principal  in  all  dealing  with 
publishers 

There  has  been  an  “inside  office”  fight 
going  on  between  the  Pinkham  Company 
and  the  Wetherald  agency  for  the  past 
year  and  during  this  time  very  little  copy 
has  been  placed  in  newspapers. 

Many  newspapers  have  a  three-year 
contract  with  Wetherald,  but  the  con¬ 
tracts  contain  a  60-day  clause  which  en¬ 
titles  the  newspaper  to  discontinue  the 
contract  with  60-day  notice  in  the  event 
of  any  rate  increase.  Some  contracts  ex¬ 
pired  last  December  and  January  and 
were  not  renewed  by  the  Wetherald 
agency  which  notified  newspapers  if  they 
wished  to  pick  up  and  run  the  business 
they  could  applying  it  on  the  last  con¬ 
tract.  It  is  understood  that  70  per  cent 
of  the  papers  agreed  to  this  suggestion 

The  Scripps-Howard  Newspapers,  ac¬ 
cording  to  George  Reichard,  manager, 
always  refused  to  sign  a  three-year  con¬ 
tract.  and  instead  signed  yearly  contracts 
with  Wetherald.  The  last  contracts 
ended  Dec  31,  and  Scripps-Howard  is 
now  making  new  contracts  with  Green¬ 
leaf. 

Miss  Hardy’s  letter  to  the  newspapers 
read ; 

JAMES  T.  WETHERALD  ADVER¬ 
TISING  AGENCY,  INC. 
no  NEWBURY  STREET, 
BOSTON 

Febnrary  23,  1928. 

Gentlemen : 

The  late  James  T.  Wetherald  handled 
the  advertising  for  the  Lydia  E.  Pinkham 
Medicine  Company  from  November,  1899, 
under  written  contracts  down  to  1923. 
Prior  to  1899,  he  had  handled  their  ad- 
vertisisng  for  some  ten  years  or  more 
under  the  firm  name  of  Pettingill  & 
Company.  In  1923,  according  to  our 
construction,  the  existing  contracts  were 
extended  between  the  Pinkham  Company 
and  the  James  T.  Wetherald  Advertising 
.\gency,  Inc.  Since  that  date,  the  deal¬ 
ings  have  been  between  the  agency  and 
the  Pinkham  Company. 

Since  Mr.  Wetherald’s  death,  repre¬ 
sentatives  of  the  Pinkham  Company  have 
requested  or  suggested  to  this  Agency 
making  certain  chaises  in  the  arrange¬ 
ment  and  adopting  certain  practices 
which  this  Agency  is  not  willing  to 
adopt.  This  morning,  this  Agency  re¬ 
ceived  from  the  Pinkham  Company 
notice  that  the  Pinkham  Company  “has 
decided  to  make  permanent  arrangements 


with  another  .\dvertising  Agency  for  its 
advertising.”  They  have  instructed  this 
Agency  as  follows:  ‘Notify  all  news¬ 
paper  publishers  carrying  advertisements 
for  this  Company  through  your  Agency 
to  discontinue  publishing  such  advertise¬ 
ments  at  the  close  of  business  on  the 
29th  day  of  the  present  month.” 

This,  as  we  interpret  it,  is  an  attempt 
to  terminate  our  existing  contract  by  less 
than  a  week’s  notice,  but  without  com¬ 
plying  with  the  terms  of  notice  as  pro¬ 
vided  by  their  contract  with  this  Agency. 
However,  this  Agency  is  in  the  employ 
of  the  Pinkham  Company  and  always 
stands  ready  to  comply  with  its  instruc¬ 
tions.  Accordingly,  we  are  passing  these 
instructions  on  to  you. 

Therefore,  on  March  1st,  will  you 
please  send  us  an  itemized  bill  for  all 
advertising  due  from  this  Agency  for 
Pinkham  advertising. 

We  want  to  express  our  appreciation 
for  your  many  years  of  loyalty  to  this 
Agency,  and  with  best  wishes,  we  remain 
Very  truly  yours, 

James  T.  Wetherald 
Advertising  Agency,  Inc. 
(signed)  A.  K.  Hardy, 
Secretary. 

The  letter  from  the  Pinkham  Company 
read: 

Gentlemen : 

Beginning  March  1,  1928,  our  adver¬ 
tising  account  will  be  handled  by  The 
Greenleaf  Company,  80  Federal  street, 
Boston,  Mass. 

You  may  take  this  as  your  authority, 
therefore,  to  bill  them  for  advertising 
ordered  for  insertion  in  your  paper  after 
that  date. 

You  will  very  shortly  receive  from  The 
Greenleaf  Company  an  order  dated  March 
1st  to  take  up  the  balance  of  the  contract 
which  you  now'  have  through  the  James  T. 
Wetherald  Agency.  It  is  understood,  of 
course,  that  you  are  to  bill  the  Wetherald 
.Agency  for  space  used  prior  to  March  1st. 

We  are  taking  this  opportunity  to 
thank  you  for  past  courtesies  which  we 
are  sure  will  be  continued  in  the  future 
through  our  new  connection. 

Very  truly  yours, 

Lydia  E.  Pinkham  MsDiaNE  Company 

.'\sst  Treasurer  -  Lydia  Pinkham  (^ve 

President  -  .Arthur  W.  Pinkham 

Februarv  21,  1928. 


LYNN  CLUB  ELECTS 

The  Lynn  (Mass.)  Press  Oub  held 
its  fourth  annual  meeting  Feb.  23,  elect¬ 
ing  officers  and  discussing  plans  for  the 
Press  Ball,  held  every  year  at  the  New 
Ocean  House,  Swampscott.  John  A. 
Flynn  of  the  Lynn  Telegram-News  suc¬ 
ceeds  Albert  A.  Pashby  as  president. 
Other  officers  elected  were  John  E.  Beck¬ 
with  and  Osmund  W.  Brown,  vice-presi¬ 
dents;  Vincent  P.  O'Brien,  recording 
secretary ;  Charles  B.  McGhee,  financial 
secretary;  Edward  E.  Yeaton,  treasurer; 
directors.  Miss  Bertha  McCarty,  George 
E.  Sprague,  John  Gerald  0’Br#n,  and 
Willard  G.  Chase. 


INSTALLS  NEW  PRESS 

The  Queens  Borough  (N.  Y.)  Daily 
Star  put  its  new  Super- Speed  Sextuple 
press  into  operation  on  the  Feb.  27  is¬ 
sue  of  the  paper.  The  new  installation 
will  print  80,000  papers  of  from  four  to 
12  pages  an  hour.  The  press  was  in¬ 
stalled  on  the  ground  floor  of  the  two- 
and-one-half-story  concrete  wing  recently 
added  to  the  Star  Building  in  Long 
Island  City. 


Our  Foreign  Affairs 

An  intimate,  interpretative 
weekly  dispatch  from 
Washington  reviewing  the 
conduct  of  our  foreign 
policy  and  international 
events  as  they  affect  the 
United  States. 

(flapltai  (Hxtp  ^leuia 
ABBOttafton 

National  ProM  Building 
Washington,  D.  C. 


OPENS  SERVICE  TO  SWEDEN 

Worcester  Telegram-Gasette  Inagu- 
rates  New  Telephone  Facilities 

The  ITorcester  (Mass.)  Telegram- 
Gazette  had  the  distinction  of  putting 
through  the  first  commercial  telephone 
call  to  Sweden  when  service  between  the 
United  States  and  that  country  was  in¬ 
augurated  recently.  George  F.  Boot^ 
publisher  of  the  Telegram-Gazette,  spoke 
by  pre-arrangement  with  the  Most  Rev. 
Nathan  Soderblom,  archbishop  of  UpsaU 
and  primate  of  the  church  of  Sweden. 

Worcester  has  an  exceptionally  large 
Swedish  population.  Mr.  Booth  spoke 
with  the  archbishop  from  his  office  in 
the  Telegram-Gazette  and  gave  oppor¬ 
tunity  to  Rev.  Dr.  John  A.  Eckstrom, 
dean  of  the  Swedish  clergy  of  the  city, 
to  say  a  few  words  to  Bishop  Soderblom. 
The  Archbishop  recalled  his  visit  to 
Worcester  a  few  years  ago. 


JUBILEE  EDITION  PUBUSHED 


BUFFALO  WOMAN  WINS  CUP 

Mrs.  W.  J.  Conners,  wife  of  the  pro¬ 
prietor  of  the  Buffalo  Courier  and  Ex¬ 
press,  won  a  gold  cup  for  piloting  her 
motorboat.  Miss  Okeechobee,  25  miles  in 
29  minutes  and  49  seconds  in  the  feature 
event  of  the  annual  Palm  Beach  mid¬ 
winter  regatta.  The  victory  was  the 
third  Mrs.  Conners  has  won  in  the  event 
giving  her  permanent  possession  of  the 
Bradley  trophy. 


JACKSON 
MICHIGAN 

A  City  of 
Homes  and 
^  _  Contentment 

A  Responsive  Market 


AGENCY  MEN  ELECT 

Buffalo  Merchandising  Forum,  a  new 
organization  composed  of  advertising 
agency  men  and  advertising  managers, 
has  elected  the  following  officers;  Pres¬ 
ident.  John  E.  McNamara ;  secretary, 
James  C.  Johnson;  treasurer,  Mahlon  C. 
Ward. 


A  recent  survey  made  in  Jack- 
son.  Michigan,  revealed  the  fact 
that  more  than  68  per  cent  of 
the  homes  within  the  city  limits 
were  owned  by  their  occupants. 
Jackson  is  a  typical  American 
city,  prosperous,  thrifty,  and 
home  loving.  It  is  a  responsive 
market,  highly  intelligent  and 


has  the  smallest  foreign  bom 
population  of  Michigan’s  indus¬ 
trial  cities. 

One  evening  newspapier  serves 
this  community  of  59,000  peo¬ 
ple  and  offers  advertisers  com¬ 
plete  dominance  of  both  city  and 
suburbs — 


The  JacksonTitizen  Patriot 


Daily  Average  Sunday  Average 


City  . 

15,973 

15,321 

Suburban  .  . 

10,340 

9,990 

Country  . .  . 

2,188 

2,118 

TOTAL  . 

28,501 

27,429 

A.  B.  C.  Audited,  net  paid  circulation  for  12  months  end¬ 
ing  December  31,  1927. 

CThis  U  the  fifth  of  a  series  of  advertisements  featur-TI 
ing  the  principal  cities  of  the  Booth  Newspaper  Area.  1} 
Watch  for  other  announcements  in  next  week’s  issue.  Ja 

THE  BOOTH  PUBU8HIN6  CO. 

Grud  Rapids  Pren  Sagiuw  Daily  News  JaekssiChizei  Patriot  linktfH  Cktiide 
Hilt  Daily  Jovial  Kalauzoo  Gazette  Bay  Gty  Daily  raes  AuArbw  Daily  Nows 


Jewish  Daily  Bulletin  and  Jewish  Tele¬ 
graphic  Agency  Celebrate  Anniversary 

The  occasion  of  the  1,000th  edition  of 
the  New  York  Jewish  Daily  Bulletin 
was  celebrated  with  a  jubilee  editiwi  is¬ 
sued  on  Feb.  21.  This  date  also  marked 
the  ninth  anniversary  of  the  Jewish  Tele¬ 
graphic  .Agency. 

The  Associated  Press,  ffirough  Jackson 
S.  Elliott,  assistant  general  manager  of 
the  central  office  in  New  York  City,  ex¬ 
tended  congratulations  to  both  organiza¬ 
tions.  praising  the  impartiality  of  the 
Jewish  Telegraphic  .Agency. 


1.  A.  KLEIN,  Bmatnrn  RapmmmtmUm 
50  East  42Bd  St.,  Nsw  York 


J.  E.  LUTZ,  Wastsm  Itspi  umUtUm 
6  North  Michigau  Avo.,  Chicago 


t 

! 


I 

i 

1 


this  Layout  Appeal  to 
YOU? 


We  show  this  as  a  single  example  ot  the  kind 
of  copy  your  solicitors  can  offer  your  roto¬ 
gravure  advertisers.  This  photograph  and 
type  panel  are  just  two  of  the  hundreds  of 
similar  pieces  which  are  at  your  disposal 
through  our  Rotogravure  Development  De 
partment,  208  South  La  Salle  Street,  Chicago. 

KIMBERLY-CLARK  COMPANY 
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ROTOGRAVURE  sections  are 
gj  published  every  week  in  fifty- two 
cities  of  North  America  by  these 
eighty-three  newspapers 

^Los  Angeles  Sunday  Times  ^New  York  Sunday  News 
^Louisville  Courier  Journal  ^New  York  World 

^Louisville  Sunday  Herald  ^Omaha  Sunday  Bee-News 

Post  ^Peoria  Journal  Transcript 

Memphis  Commercial  Appeal  ^Peoria  Star 

Mexico  City,  El  Excelsior  ^Philadelphia  L  Opinione 
♦Mexico  City,  El  Universal  ^Philadelphia  Inquirer 

♦Miami  Daily  News  ♦Philadelphia  Public  Ledger 

1  T  1  ^  North  American 

♦Milwaukee  Journal  .  i  o  i  t  i 

I  T  1  ♦rrovidence  Sunday  Journal 

♦Minneapolis  Journal  i  j  xr  'r- 

1-  V  I  ♦Richmond,  Va^  limes- 

*Minneapolis  Iribune  u 

‘Montreal  La  Patrie  „ 

♦Rochester  Democrat 

Montrea  La  Presse  Chronicle 

‘Montreal  Standard  g,  Louis  Globe-Democrat 

‘Nashville  Banner  *gj^  Louis  Post  Dispatch 

‘Newark  Sunday  Call  »g,  j^ews 

‘New  Bedford  Sunday  ‘St.Paul  Sunday  Pioneer  Presi 

Standard  ‘San  Francisco  Chronicle 

‘New  OrleansTimes  Picayune  Times 

New  York  Bollettino  Della  Bend  News  Times 

^  ♦Springfield,  Mass^  Union- 

‘New  York  Corriere  Republican 

D- America  ‘Syracuse  Herald 

♦New  York  Evening  Graphic  ■^Syracuse  Post  Standard 
♦New  York  Jewish  Daily  ★Toledo  Sunday  Times 
Forward  ♦Toronto  Star  Weekly 

♦New York  MorningTelegraph  ★Washington  Post 
♦New  York  II  Progresso  ♦Washington  Sunday  Star 

Italo  Americano  ♦Waterbury  Sunday 

♦New  York  Evening  Post  Republican 

New  York  Herald  Tribune  ♦Wichita  Sunday  Eagle 
♦New  York  Times  ♦Youngstown,  0„ Vindicator 


♦Albany  Knickerbocker  Press 
♦Atlanta  Constitution 
♦Atlanta  Journal 
♦Baltimore  Sun 
♦Birmingham  News 
♦Boston  Herald 
♦Boston  Traveler 
♦Buffalo  Courier  Express 
♦Buffalo  Sunday  Times 
Chicago  Daily  News 
♦Chicago  Jewish  Daily 
Forward 

Chicago  Sunday  Tribune 
♦Cincinnati  Enquirer 
♦Cleveland  News 
♦Cleveland  Plain  Dealer 
♦Denver  Rocky  Mountain 
News 

♦Des  Moines  Sunday  Register 
♦Detroit  Free  Press 
♦Detroit  News 
♦Fort  Wayne  News-Sentinel 
♦Fresno  Bee 

♦Habana,  Cuba,  Diario  De  La 
Marina 

♦Hartford  Courant 
♦Houston  Chronicle 
♦Houston  Post-Dispatch 
♦Indianapolis  Sunday  Star 
♦Kansas  City  Journal  Post 
♦Kansas  City  Star 
♦Long  Beach,  Calif.,  Press 
Telegram 


e  is  a  perfect  paper  for  rotogravure  printing, 
is  supplied  by  Kimberly-Clark  Company 
to  above  papers  marked  with  a  star 


Qmpany 


Established  1872 

Neenah,  Wis 


NEW  YORK 
51  Chambers  Street 


CHICAGO 
208  S.  La  Salle  Street 


W rite  for  OUT  ntto  book,  th«  A  B  C  of  Rotogravure,  shotting  many  inUrestiTig  sjfecimetu  t>TiTit«l  by  th«  Tnodtm  process.  It  loill  b< 
s«nt  to  you  without  charge.  Address  Kimberly-Clark  Company,  Rotogravure  Development  Department,  208  S.  LaSalle  St,  Chicago 
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many  problems  face 
daily  news  builders 


Structure  Will  Rett  oa  Two  and 
Ons  Half  Miles  of  Caissons — Room 
ti  Memorialize  Victor  Lawton 
to  Serve  at  Board  Room 


Many  interesting  problems  are  con¬ 
fronting  the  builders  of  the  new  Chicago 
Dailys  News  building.  One  hundred 
caissons  are  being  sunk  100  feet  below 
datum  to  bed  rock  under  the  main  build¬ 
ing,  and  59  caissons  under  the  plaza  60 
feet  to  hardpan.  More  than  two  and  a 
half  miles  of  boring  will  be  necessary 
to  house  the  foundations.  Each  of  the 
caissons  under  the  main  building  will 
bear  a  load  of  3,000,000  pounds  and  each 
of  the  caissons  under  the  plaza  a  load  of 
1,000.0<K)  pounds. 

While  this  work  is  being  carried  on 
above  and  around  the  10  tracks,  four 
double  crossovers  and  three  single  cross¬ 
overs  of  the  Chicago,  Milwaukee  &  St. 
Paul  Railway,  regular  train  service  will 
be  carried  on  throughout  the  entire  con¬ 
struction  period  without  interrup^tion.  The 
builders  will  not  interfere  with  more 
than  one  track  at  a  time  in  the  entire 
process. 

The  first  seven  floors  of  the  new  build¬ 
ing  will  house  the  departments  of  the 
newspaper.  On  the  top  of  the  building 
will  be  located  the  studios  and  mechanical 
equipment  of  the  Daily  News  radio  sta¬ 
tion,  WM.\Q,  and  its  sister  station, 
WQJ,  the  facilities  of  which  are  leased 
by  the  Daily  News. 

The  Daily  News  building  will  be  of 
steel  and  Indiana  limestone  and  at  the 
ground  level  will  be  212  feet  wide  and 
nearly  400  feet  long,  the  axis  of  the  build¬ 
ing  running  north  and  south.  This  will 
allow  room  for  the  Daily  News  plaza, 
approximately  150  by  250  feet,  which  will 
lie  between  the  building  and  the  river. 
The  building  itself  will  tower  23  full 
sto  >s  above  Madison  street  with  two 
ad',  ional  smaller  stories  on  top  which 
wi  house  employe  lounges  and  the  of¬ 
fice  i  and  studios  of  the  radio  stations. 

he  building  will  be  of  the  most  mod- 
en  architectural  design,  “stepped  back" 
in  width  and  length  as  it  rises  so  that  for 
most  of  its  height  the  building  will  be 
ap)>roximately  3^  feet  long  and  65  feet 
wi  le. 

The  location  of  the  building  is  ideal 
fri>m  a  transportation  point  of  view.  The 
pr  nt  paper  will  come  in  principally  from 
Cinada  to  a  private  river  dock,  but  dur¬ 
ing  the  months  when  the  lakes  are  closed 
fo.  shipping,  the  paper  will  be  delivered 
by  -ail  over  a  private  switch  track  under- 
nt  h  the  building.  Special  deliveries  can 
be  lade  by  truck  through  a  private  drive- 
wa  ,  which  will  run  under  the  building 
fr<  n  Madison  street  to  Washington 
St'  et.  The  lower  part  of  the  building 
w  house  print  paper  storage  space  of 
al  'jt  40,000  square  feet. 

>n  the  sixth  floor  of  the  new  building 
w  be  one  of  its  most  interesting  fea- 
tt  ;s — the  Victor  F.  Lawson  memorial 
n  -m.  This  room,  which  will  memorial- 
12  the  late  editor  and  publisher  of  the 
D  lly  News,  will  be  of  generous  propo¬ 
tions,  two  stories  high  and  paneled  with 
carved  oak  taken  from  Mr.  Lawson’s 
Lake  Shore  drive  residence.  It  will  be 
u'ed  as  a  directors’  room. 


WASHINGTON  EDITION 


Alexandria  Gazette  Reprints  Pages  of 
Feb.  11,  1799,  Issue 

As  part  of  a  souvenir  edition  on  Wash¬ 
ington’s  Birthday,  the  Alexandria  (Va.) 
Gaxelte  reprinted  two  pages  of  its  issue 
of  Feb.  11,  1799,  telling  of  the  celebration 
of  the  General’s  birthday  on  that  day. 
The  old  calendar  was  then  in  effect.  Al- 
mM_t  all  of  the  entire  second  page  of  the 
edition  was  given  up  to  toasts  drunk  at 
various  parties  giver  on  the  occasion. 

Toasts  averaged  about  16  to  the  party. 
The  pa[^r  also  apologizes  for  not  coming 
attention  to 

Feb.  11  date  at  the  masthead  as  evi¬ 
dence  of  the  editor’s  honest  intention. 


TEXANS  RUN  PAPER  FOR 
INVALID  BOSS 

64  YI^EILL,  old  boy  —  even  the 

^  president  of  the  United 
States  has  no  newspaper  printed 
for  his  own  special  benefit — so 
you’ve  got  something  on  him, 
anyway.” 

That  by  way  of  explanation.  It’s 
the  lead  of  the  “Back  Shop  Bull- 
A-Ton,”  published  in  the  office  of 
the  Kingsville  (Texas)  Record  for 
the  former  manager  of  the  paper, 
Cus  Mecklin,  who  is  in  the  Union 
Printers’  Home  at  Colorado 
Springs. 

Publication  of  the  paper  is  a 
labor  of  love  only.  It  was  con¬ 
ceived  by  a  “boomer”  operator, 
whose  idea  was  received  enthusias¬ 
tically  by  other  members  of  the 
mechanical  department  of  the 
paper,  and  spread  to  the  “front 
office.”  On  Saturday  afternoons 
(the  Record  is  a  weekly  publica¬ 
tion)  members  of  the  force  re¬ 
mained  at  the  office  to  write,  edit, 
set  up  and  publish  the  miniature 
newspaper  for  the  entertainment 
and  the  edification  of  the  invalid 
boss  out  in  Colorado. 

Gossip  of  the  office,  little  jokes 
about  the  town,  here  and  there  a 
word  of  encouragement  to  the 
“subscription  list”  who  was  mak¬ 
ing  a  valiant  fight  back  to  health — 
these  constituted  the  news. 

For  instance:  “Can’t  live  with 
Poge  this  week-end — he  got  the 
paper  out  on  time,  and  went  right 
out  and  bought  a  new  hat!  (One 
awful  bull  in  it,  but  that  wasn’t 
his  fault — the  darned  cap  “r” 
failed  to  drop  in  “friends” — did 
you  see  it? 

The  Bull-.A-Ton  has  a  business 
manager,  editor,  city  editor,  tele¬ 
graph  editor  and  a  couple  of  re¬ 
porters,  its  masthead  shows.  But 
— ^“Circulation — -1”  and  “Subscrip¬ 
tion  Rate — Good  Will.”  It  is  of 
four  pages,  two  twelve-em  columns 
to  the  page. 


REAPS  FREE  ADVERTISING 


St.  Louis  Papers’  Space  Contribution 
to  Billy  Sunday  Estimated  at  $500,000 

Liberal  support  by  St.  Louis  news¬ 
papers  including  donation  of  a  half  mil¬ 
lion  dolars’  worth  of  space  was  the  most 
important  factor  in  making  the  Billy  Sun¬ 
day  seven-week  revival  at  St.  Louis  a 
success,  according  to  a  statement  issued 
by  L.  L.  Adams,  chairman  of  the  Citizens 
Revival  Publicity  Committee,  following 
completion  of  the  revival  last  Sunday. 

“The  newspapers,  reaching  into  every 
home  in  the  trade  territory  of  St.  Louis 
did  more  than  all  other  agencies  combined 
to  make  the  revival  a  success,’’  Mr. 
Adams  declared.  “Their  co-operation 
made  it  possible  for  revival  news  to  be 
read  by  thousands  who  never  read  the 
Bible.  This  wonderful  contribution  of 
the  press,  representing  a  donation  of  over 
$500,000  worth  of  invaluable  publicity  to 
advance  the  cause  of  Christianity,  over¬ 
shadows  all  other  contributions. 

The  morning  Globe-Democrat  published 
Sunday’s  two  daily  sermons  in  full  with 
several  interviews  and  descriptive  stories 
of  the  evangelist’s  antics. 

The  afternoon  newspapers,  the  Star, 
Post-Dispatch  and  Times  were  more  con¬ 
servative  in  their  treatment  of  the  evan¬ 
gelistic  campaign,  some  days  omitting  any 
mention  of  it. 


BECOMES  MISSIONARY 

W.  -A.  Gilbert,  former  Texarkana 
newspaper  man  and  prominent  in  jour¬ 
nalism  throughout  the  South  for  the  past 
10  years,  will  forsake  the  fourth  estate 
to  enter  the  ministry.  He  will  be  or¬ 
dained  at  Texarkana  on  April  2.  and  will 
serve  as  missionary  for  the  Arkansas 
Baptist  Association.  He  recently  resigned 
as  market  editor  of  the  Tulsa  (OkJa.) 
IVorld. 


T^ACH  year — each  season 
'  sets  new  business  records 
in  Dallas.  Business  volume, 
as  shown  by  bank  clearings, 
is  not  only  running  far  ahead 
of  other  years  but  ahead  of  all 
other  cities  of  similar  size  in 
America. 


In  volume  of  bank  clearings 
for  1927  Dallas  ranked  eigh¬ 
teenth  among  the  cities  of  all 
the  U.  S.  A. 


The  Dallas  News  is  the  first  choice 
of  national  advertisers  in  this  mar¬ 
ket.  The  Dallas  Journal  (at  the 
special  combination  rate)  will  com¬ 
plete  your  local  coverage  by  adding 
more  than  40,000  evening  circula¬ 
tion. 


THE  DALLAS  JOURNAL 


The  John  Budd  Company,  Representatives 


: 
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I  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

I  (Continued  from  page  3) 


Total  Display 

City  Paper  Published  Linage  National  l^ocal  Classified 

Detroit,  Mich _ Free  Press  ...(m)  9,953,034  2,679,334  4,796,442  2,477,258 

Sunday  ed  ..  (s)  5,486,894  1,470,224  2,516,906  1.499,764 

Total  ..(ms)  15,439,928  4,149,558  7.313,348  3,977,022 

Detroit,  Mich.. . .  A^cre-j  . (e)  22,294,902  3,289,370  14,910,826  4,094,706 

Sunday  ed  .(s)  7,655.284  1,838,200  3,322,746  2,494,338 

Total  ....(es)  29,950,186  5,127,570  18,233,572  6,589,044 

Detroit  Mkh....  Times  . (e)  9,634,211  2,004,705  6,227,861  1,401,645 

Sunday  ed  ..(s)  2,616,109  738,484  1,265,806  611,108 

Total  ...(es)  12,250,320  2,743,189  7,493,667  2.012,753 

Los  Angeles,  Cal.Times  . (m)  15,364,412  2,436,714  6,789,496  6,138.202 

Sunday  ed..  (s)  9,443,868  1,832,922  5,381.054  2,229.892 

Total  ..(ms)  24,808,280  4,269,636  12,170,550  8,368,094 

Los  Angeles,  C:al.£;r/-r«j  . (e)  9,464,686  2,079.182  6,424,894  960,610 

Los  Angeles,  Cal.WcraW  . (e)  16,764,986  2,725,240  10,756,648  3.283,098 

Los  Angeles,  Cal.News  . (m)  3,135,594  279.090  2,093,014  763.490 

Los  Angeles,  Cal. Accord  . (e)  5,139.722  538,076  4,202.380  399.266 

Los  Angeles,  Cal. Examiner  ...(m)  12,863,116  2,M4,330  4,727,516  5,621,271 

Sunday  ed  ..(s)  8,845.438  1,896.216  5,084,597  1.864,625 

Total  ..(ms)  21,708,554  4,410,546  9,812,113  7,485,895 

New  York  ....American  ....(m)  4,741,762  1,012,746  2,305,182  1,423,834 

Sunday  ed  .(s)  7,938,354  2,205,854  5,528,238  474.262 

Total  ...(ms)  12,680,116  3,218,600  7,563.420  1.898.096 

New  York  ....Graphic  . (e)  3,287,544  507,518  2,2,55,522  524,504 


New  York  ...  .Herald  Tribune 

(m)  11,941,154  3,419,343  7,344.827  1,176,984 

Sunday  ed  ...(s)  7,192,530  2,504,636  3,978,870  709.024 


Total  ...(ms)  19,133,684  5,923,979  11,323.697  1.886.0q^ 

New  York  ....Mirror  . (m)  3,138,857  681,040  2,449,209  . 

New  York  ....News  . (m)  6,187,033  1,578,165  4,608,868  . 

Sunday  ed  . .  (s)\  3,124,158  552,816  2,571,342  . 

Total  . (ms)  9,311,191  2,130,981  7,180,210  . 

New  York  ....Post  . (e)  5,505,890  1,547,686  3,695,902  262,302 

New  York  ....Sun  . (e)  16,525,102  3,947,416  12,399,680  178,006 

New  York  ....Telegram . (e)  6,063,903  956,408  2,381,281  2,726,214 

New  York  ....Times  . (m)  17,783,297  3,508.939  10.926,945  3.347.413 

Sunday  ed  ..(s)  11,927,309  3,435,280  6,016,453  2,475,576 

Total  ...(ms)  29,710,606  6,944.219  16,943,398  5.822.989 

New  York  ....World  . (m)  8.857,870  1,046,220  2,128,140  5,683,510 

Sunday  ed  ..(s)  6,639,920  605,010  3,113,040  2,921,870 

Total  ..(ms)  15,597,790  1,651,230  5,241,180  8,604.380 

New  York  ....World  . (e)  9,836,610  1,636,460  8,138.130  62,020 

New  York  ....Journal  . (e)  14,011,546  3,156,918  10,8.35,599  19,029 

Philadelphia  ....Bulletin  . (e)  18,963.315  4,439,043  10,820,517  3,698,553 

(Total  includes  5,202  lines  Legal) 

Philadelphia  ....Inquirer  . . . .  (m)  12,589.200  2,166.000  6.933.600  3,489,600 

Sunday  ed  .(s)  7,602,600  1,407,600  3,715.800  2.479,200 


Total  Display 


City  Paper  Published 

Linage 

National 

Local 

Classified 

Milwaukee.  VJk.Leader  . 

..(c) 

2,744,980 

411.687 

1,825,566 

334.267 

(Total  includes 

173,460  lines  legal.) 

Milwaukee,  Wis. Sentinel  .... 

.(m) 

4,554,547 

987,036 

2,702,191 

865,320 

Sunday  ed. 

..(s) 

2,964,156 

510,345 

1,932,930 

520.881 

Total  . . . . 

(ms) 

7,518,703 

1,597,381 

4,635,121 

1.386,201 

Milwaukee,  Wis.IFwconjin 

News  .... 

..(e) 

8,973,685 

1,900,715 

5,364,488 

1,707.882 

Pittsburgh,  Pa.... Post- 

Gazette  . . 

.(m) 

6,597,828 

1,754,898 

3,677,667 

1,165.263 

(Post  and  Gazette-Times  consolidated 

Aug.  1,  1927.  Figures  are  for  Daily  Post 

from  Jan.  1  to  July  31  and  for 

■  Post-Gazette  from  Aug.  1  to  Dec.  31.  No  Sunday 

figures  included.) 

Pittsburgh,  Pa. . .  Press  . 

..(e) 

18,311,342 

3,301,382 

12,267,584 

2,605,400 

Sunday  ed. 

..(s) 

6,801,088 

1,948,436 

3.024,042 

1,828,344 

Total  . . . . 

.(es) 

25,112,430 

5,249,818 

15.291,626 

4,433,744 

San  Francisco..  .Bulletin  _ 

..(e) 

6,059,284 

980,784 

3,368,582 

520,366 

(Total  includes  1,189,552  lines  legal.) 

San  Francisco. . .  Chronicle  . 

.(m) 

7,444,458 

1,739,556 

3,618,104 

2,012,990 

Sunday  ed. 

..(s) 

3,994,970 

1,500,478 

1,663,130 

831,362 

Total  ... 

(ms() 

11,439,428 

3,240,034 

5.355,042 

2,844,352 

(Total  and  loca 

include 

73,808  lines  Annual 

Roto.) 

San  Francisco.. .  Examiner  . 

.  (m) 

11,058,872 

3,409,436 

3,735,552 

3.913,884 

Sunday  ed. 

..(s) 

7,816,869 

2,034,923 

3,912,721 

1,869,225 

Total  .... 

(ms) 

18,875,741 

5,444,359 

7.648,273 

5,783,109 

San  Francisco.. .  Ca//-Poj<  . 

..(e) 

10,141,452 

2,747,490 

6,479,798 

914,164 

San  Francisco.. . A' . 

..(e) 

7,764,792 

1,243,522 

5,110,910 

1,394.330 

Washington  _ U.  S.  Daily 

.(m) 

500,099 

433.933 

66,166 

Herald  .... 

.(m) 

4,139,786 

742.889 

2,010.619 

1,386,278 

Sunday  ed. 

..(s) 

1,776,996 

215,606 

1,253,488 

307,902 

Total  . . . 

(ms) 

5,916.782 

958,495 

3,264,107 

1.694,180 

Post  . 

.  (m) 

5,786,204 

1,083,928 

3,608,203 

1,094,073 

Sunday  ed. 

..(s) 

4,257,836 

436,113 

3,498,716 

323,007 

Total  .... 

(ms) 

10,044,040 

1,520,041 

7,106,919 

1.417,080 

Star  . 

..(s) 

20,954,224 

2,502,380 

14,135,936 

4,315.908 

Sunday  ed. 

..(s) 

7,309,763 

685,747 

5,388,126 

1,235,890 

Total  . . . 

.(es) 

28.263,987 

3,188,127 

19,524,062 

5,551,798 

Times  . 

..(e) 

7,642,851 

1,214,766 

5,083,486 

1.344,599 

NEWSPAPERS  IN  CITIES 

HAVING  400,000  TO  499,999  POPULATION 

Cincinnati,  O.  . .  Post  . 

..(e) 

9.999766 

1.518.062 

6,187,734 

2,293.970 

Cincinnati,  O.  . .  Times-Star  . 

..(e) 

15,355706 

3,050,567 

10,371,757 

1,932,882 

Indianapolis,  Ind.  Commercial 

.(m) 

830,155 

5a035 

168,238 

(Total 

includes 

603,882  1 

lines  legal) 

Indianapolis,  InA.News  . 

..(e) 

18,227,127 

4,054,215 

10,827,774 

3,345,138 

(Total  classified  linage  includes 

41,807  lines  legal) 

(Continued  on  page  26) 


Total 

.(ms) 

20,191,800 

3,573,600 

10,649,400 

5,968,800 

Philadelphia  . . . 

.Public  Ledger 

(ms) 

14,683,561 

4,515,734 

6,952,195 

3.215.632 

Philadelphia  . . . 

.Public  Ledger  (e) 

14,442,514 

3,716.436 

8,340,204 

2,385,874 

Philadelphia  . . . 

.News . 

..(e) 

4,624,228 

292,125 

3,752,083 

113,751 

(Total 

includes 

466,069  lines  Legal) 

Philadelphia  . . . 

.  Record  _ 

.  (ms  I 

9,087,465 

1,351,340 

5,558,895 

2,177,230 

Philadelphia  ... 

.Sun  . 

.(m) 

1,957,855 

223,570 

1,510,265 

224,020 

St.  Louis,  Mo.  . 

.  Globe- Democrat 

(m) 

9,520,734 

3,067,515 

4,986,849 

1,466.370 

Sunday  ed 

..(s) 

4,623,426 

1.377,891 

2,020,647 

1.224.888 

Total  . . 

.  (ms) 

14,144,160 

4,445,406 

7,007,496 

2.691.258 

St.  Louis,  Mo.  . 

.  Post-DisPatch  (  e ) 

15,459,640 

3,025,400 

10,379,880 

2,054,360 

Sunday  ed 

..(s) 

7,922.320 

1,583,400 

4.015,760 

2,323.160 

Total  . , 

. . (es) 

23,381.960 

4,608,800 

14,395,640 

4.377,520 

St.  Louis,  Mo.  . 

.Star  . 

..(e) 

6,444,931 

1,135,297 

4,684,527 

611.339 

St.  Louis,  Mo.  . 

.  Times  . 

..(e) 

3,885,450 

694,500 

2,821,125 

369,600 

NEWSPAPERS  IN  CITIES  HAVING  750,000  TO  999,999  POPULATION 

Baltimore  . 

.Sun  . 

.(m) 

8,099,720 

2,655,804 

1,745,175 

3,698,741 

Sun  . 

..(e) 

16,951,871 

2,664,457 

10,867,756 

3,419,658 

Sunday  ed. 

..(s) 

8,013,665 

1,002,648 

5,380,345 

1,630,672 

Total  Mom.  (ms) 

16,113,385 

3,668,452 

7,125,520 

5,329,413 

Total  Evg. . 

.  .(es) 

24,965,536 

3,667,105 

16,248,101 

5,050,330 

Baltimore  . 

.American  .. 

.  .(m) 

2,987,626 

481,548 

1,125,584 

1,380,494 

Sunday  ed. 

..(s) 

3,502,388 

735,035 

2,261,169 

506,184 

Total  . 

.(ms) 

6,490,014 

1,216,583 

3,386,753 

1,886,678 

(Total  includes  123,842  lines  financial  and  legal) 

Baltimore  . 

.  News  . 

...(e) 

8,175,804 

1,573,635 

5,171,408 

1,430,761 

Baltimore  . 

.Post  . 

...(e) 

3,936,834 

604,388 

2,687,555 

644,891 

NEWSPAPERS  IN  CITIES  HAVING  500,000  TO  749,999  POPULATION 

Buffalo,  N.  Y.. 

,  .Courier- 

Express  . 

.  .(m) 

5,847,292 

1,507,799 

3,658,488 

681,005 

Sunday  ed. 

...(s) 

4,110,549 

1,379,136 

2,455,685 

275,728 

Total  . . . 

.  (ms) 

9,957,841 

2,886,935 

6,114,173 

956,733 

BuflFalo,  N.  Y.. 

..News  . 

..(e) 

15,136,722 

3,114,670 

8,717,001 

3,505,051 

Buffalo,  N.  Y.. 

, .  Times  . 

...(e) 

10,123,577 

1,563,279 

7,337,225 

1,223,073 

Sunday  ed. 

...(s) 

3,304,106 

786,765 

2,145,846 

371,495 

Total  ... 

.  .(es) 

13,427,683 

2,350,044 

9,483,071 

1,594,568 

Kansas  City,  Mo.Yfar  . 

...(e) 

12,000,539 

1,820,867 

7,195,380 

2,984,292 

Sunday  ed. 

...(s) 

6,294,606 

981,357 

3,849,744 

1,463,505 

Total  Evgs.(es) 

18,295,145 

2,802,224 

11,045,124 

4,447,797 

Times  _ 

..(m) 

9,948,167 

1,819,615 

5,193,095 

2,935,457 

Milwaukee,  VJis. Journal  .... 

..(e) 

12,947,934 

3,110,469 

7,196,486 

2,640.979 

Sunday  ed. 

...(s) 

5,138,909 

1,687,449 

2,088,844 

1,362,616 

Total  . . . . 

.  (es) 

18,086,843 

4,797,918 

9,285,330 

4,003,595 

Important 
\  Announcement 

j  Effective  March  4th,  The  Sunday  Chronicle 
I  (really  the  Sunday  edition  of  The  Press-Guardian) 

I  assumes  its  right  and  proper  family  name — THE 
I  PATERSON  PRESS-GUARDIAN. 

!  The  Press-Guardian  (Sunday  edition)  now  con- 
i  tains  a  metropolitan  magazine,  colored  comics  and 
other  interesting  features  and  sells  for  7<  a  copy  at 
the  stands — the  highest  priced  paper  of  any  in 
Northern  New  Jersey. 

If  you  really  want  to  cover  Paterson  and  its  thriv¬ 
ing  suburbs  thoroughly  with  the  “home  town  paper” 
you  will  use  The  Press-Guardian — the  leading 
evening  newspaper  of  the  county  and  the  only 
'  Sunday  paper  published  in  the  city. 

THE  PATERSON  PRESS4iUARDIAN 

(Member  of  The  100,000  Croup  of  American  Cities) 

Nat.  Reps.:  G.  Logan  Payne  Co.,  New  York,  Boston,  Chicago 
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in  StXonis 
Circulation 

Daily  or  Sunday 


StLouis 


St  in  Total  Paid  Advertising  in  1927 

The  Post-Dispatch  carried  23,381,960  lines  of  Total  Paid 
Advertising.  This  was  2,663,960  lines  more  than  was 
carried  by  the  second  and  third  newspapers  COMBINED. 

'st  in  Local  Display  Advertising  in  1927 

The  Post-Dispatch  carried  14,395,640  lines  of  Local  Dis¬ 
play  Advertising  during  1927.  This  was  2,461,340  lines 
more  than  was  carried  by  the  second  and  third  newspapers 
COMBINED. 

st  in  National  Advertising  in  1927 

The  Post-Dispatch  carried  4,608,800  lines  of  National 
Advertising — leading  the  second  newspaper  by  181,400 
lines.  Many  thousand  lines  of  National  Advertising  are 
excluded  from  the  Post-Dispatch  because  of  its  rigid  cen¬ 
sorship  of  advertising  text  and  illustrations,  modem  typo¬ 
graphical  restrictions  and  uniform  credit  regulations. 

st  in  Real  Estate  Advertising  in  1927 

The  Post-Dispatch  carried  1,903,160  lines  of  Real  Estate 
.Advertising.  This  was  421,760  lines  more  than  was  car¬ 
ried  by  ALL  THREE  other  newspapers  COMBINED. 

fst  in  ^^WanP^  Advertising  in  1927 

The  Post-Dispatch  carried  2,474,360  lines  of  “Want” 
Advertising.  This  was  578,660  lines  more  than  ALL 
THREE  other  newspapers  COMBINED. 


STLOUIS  POST-DISPATCH 


Eastern  Advertisinf  Office 
28S  Madison  Av. 

New  York 


Western  Advertisinc  Office 
Tribune  Tower 
Chicago 


Detroit 

General  Motors  Bldg. 


Kansas  City 
Coca-Cola  Building 


San  Francisco  Los  Angeles  Portland 

564  Market  St.  Title  Insurance  Bldg.  Terminal  Sales  Bldg. 


Seattle 
Lloyd  Bldg. 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


{Continued  from  page  24) 


Total 

Display 

City  Paper  Published 

l.inage 

National 

Local 

Classified 

Indie.napolis,  Ind.Star  . 

.(m) 

7,471.689 

1,556,430 

3,817,845 

2,097,414 

Sunday  . 

..(s) 

5,523,273 

1,316,772 

3,221,037 

985,464 

Total  . . . . 

(ms) 

12,994,962 

2,873,202 

7,038,882 

3,082,878 

Indianapolis,  Ind.  Times  . 

..(e) 

5,373,508 

722,386 

3,783,682 

867,440 

L.  I.  City,  N.  Y.Star  . 

..(c) 

5,155,174 

577,131 

1,667,850 

1,159,612 

Minneapolis  ....  Journal  - 

..(e) 

11,137,473 

2,548,725 

7,257,298 

1.331,450 

Sunday  ed.  . 

(s) 

3,104,694 

969,135 

1,398,721 

736,838 

Total  . 

(es) 

14,242,167 

3,517,860 

8,656,019 

2,068,288 

Minneapolis  ....Star  . 

..(e) 

5,679,852 

663,390 

4,164,012 

254,688 

(Total 

includes  597,762  lines  legal) 

Minneapolis  ....Tribune  - 

(me) 

10,321,030 

2,138,098 

6,177,460 

2,005,472 

Sunday  ed.  . 

..(s) 

3,781,244 

1.186.650 

1.628,373 

966,221 

T  otal  . . . , 

(ms) 

14,102,274 

3,324,748 

7,805,833 

2,971,693 

6,023,463 

Newark,  N.  J...News  . 

. .  (e) 

20,891  ;258 

5,119,179 

11,013,144 

4,758,935 

Newark,  N.  J.. .  Star-Eagle  . 

..(e) 

10,984,778 

New  Orleans, 

La . Item  . 

.(es) 

11,220,958 

1,808,140 

7,418,561 

1,994,257 

Tribune  . . . . 

.(m) 

6,524,359 

975,337 

3,988,197 

1,560,825 

New  Orleans  ...States  . 

..(e) 

6,770,508 

830,208 

5,271,746 

668,554 

Sunday  ed.  . 

..(s) 

2,311,941 

265,272 

1.675,721 

370,948 

Total  . . . . 

.  (es) 

9,082,449 

1,095,480 

6,947,467 

1.039.502 

New  Orleans  ...Times- 

Picayune  . 

.(m) 

12,792,825 

2,025.953 

8,154,533 

2,612,339 

Sunday  ed.  . 

..(s) 

5,973,035 

1,054,043 

3,222,881 

1,696,111 

Total  _ _ 

.(ms) 

18,765,860 

3,079,996 

11,377,414 

4.308,450 

Seattle,  Wash.  . .  Post-Intel- 

ligencer  . . 

.  (m) 

7,635,292 

1,758,386 

4.245,584 

1.631.322 

Suxj^y  ed.  . 

..(s) 

3,779,860 

1,510,698 

1,555,498 

713,664 

Tottil  .... 

.(ms) 

11,415,152 

3,269,084 

5,801,082 

2,344,986 

Seattle,  Wash.  .  .Star  . 

..(e) 

6,370,546 

1,242,654 

4.082.050 

1,045,842 

Seattle,  Wash.  . .  Times  . 

..(e) 

11,701,646 

2,317,399 

7,190,663 

2,193,584 

Sunday  ed.  . 

..(s) 

4,835,408 

1,106,348 

2.226,909 

1,502.151 

Total  . . . . 

.  (es) 

16,537,054 

3,423,747 

9,417.572 

3,695,735 

I  NEWSPAPERS  IN  CITIES  HAVING  300,000  TO  399,999  POPULATION 


Columbus  O.  ..CUiaen  . (e)  12,273,632  1,270,682  9,300,956 

(Total  includes  24,878  lines  legal) 

Columbus,  O.  ..Dispatch . (es)  21,148,813  3,1^,073  14,125,465 

(Total  includes  58,465  lines  legal  and  readers) 

. ,  State  Journal  (ms) 

..Post  . (e)  9,830,094  2,183,344 

Sunday  ed.  ...(s)  4,147,038  1,125,516 

Total  . (es)  13,977,122  3,308,860 

Post  . (m)  3,689,552  398,074 

(Totals  include  310,454  lines  legal) 

. .  Rocky  Mt. 

News  . (m)  5,927,452  976,398 

Sunday  ed.  . . .  (s)  3,683,058  615,902 

Total  morn,  (ms)  9,610,510  1,591,300 

Hz'ening  News  (e)  7,982,340  1,059,430 

(Totals  include  433,110  lines  legal) 

...Jersey  Journal  (e)  7,465,733  2,2^,390 

(Total  includes  378,213  lines  legal) 

Louisville  . Courier- 

Journal  ...(m)  8,122,018  2.275,047 

Sunday  ed.  _ (s)  6,129,993  894,281 

Total  morn,  (ms)  14.252,011  3,169,328 

Times  . (e)  12,281,611  2,278,971 

(Totals  include  107,876  lines  legal) 

Oakland,  Cal.  .  .Post-linquircr  (e)  10.235,736  1,340,682 

(Total  includes  575,484  lines  legal) 

0.^kland,  Cal.  ..Trilntne  . (es)  18,188,086  2,001,538 

(Total  includes  343,0i42  lines  legal) 

Portland,  Ore. . .  Oregon 


Columbus,  O. 
Denver,  Colo. 


Denver,  Colo. 


Jersey  City 


6,054,428 

1,928.806 

7,983,234 

1,436,438 


2,504,070 

1,818,716 

4,322,786 

4,226,840 


1,697,116 

3,796.810 


1,580,786 

1,091,858 

2,672,644 

1,556,980 


2,356,300 

1,242,054 

3,598,354 

2,360,030 


3,812,433  1,045,697 


4,057,064 

4,609,679 

8,666,743 

8,217,451 

6,675,074 

10,523,786 


1,738,707 

623,923 

2,362,630 

1,730,623 

1,644,496 

5,319,720 


Jmimal  . .. 

..(e) 

9,870,168 

1,772,400 

6,425,622 

1,672,146 

Sunday  ed.  . 

..(s) 

2,537,346 

567,224 

1.199.254 

770,868 

Total  . 

.  (es) 

12,407,514 

2,339,624 

7,624,876 

2,443,014 

Portland,  Ore.  . .  Oregonian  . . 

.  (m) 

8,942,892 

2,227,750 

4,083,058 

2,632,084 

Sunday  ed.  . 

..(s) 

4,471,7% 

1,239,616 

1,868,356 

1,363,824 

Total  _ 

.(ms) 

13,414,688 

3,467,366 

5,951,414 

3,995,908 

Portland,  Ore.  ..Journal  of 

(Commerce 

(m) 

1,257,171 

3,836 

1,236,354 

16,981 

Portland,  Ore.  .  .Telegram  .. 

..(e) 

4,954,516 

787,038 

3,483,788 

683,690 

Providence,  R.  1.  Journal  _ 

.  (m) 

6,157,630 

1,144,184 

2,800,544 

2,212,902 

Sunday  ed.  . 

..(s) 

4,043,098 

1,135,191 

2,376,269 

531,638 

Total  mom. 

(ms) 

10,200,728 

2,279,375 

5,176,813 

2,743,550 

Bulletin  . . .. 

..(e) 

13,984,887 

2,286,720 

9,514,074 

2,1&1,093 

Providence,  R.  l.Nezvs  . 

..(e) 

4,410,329 

905,618 

3,283,358 

221.353 

Providence,  R.  Tribune  _ 

..(e) 

3,566,498 

475,637 

2,926,350 

164,511 

Sunday  ed.  . 

..(s) 

669,842 

113,190 

524,627 

32,025 

Total  _ 

..(es) 

4,236,340 

588,827 

3,450,977 

1%,536 

Rochester,  N.  Y.  Democrat  & 

(Chronicle  , 

..(m) 

12,258,612 

1,298,215 

6,544.749 

4,279,569 

Sunday  ed.  . 

..(s) 

4,822,637 

690,733 

2,433,672 

1,691, %2 

Total  . . . . 

.(ms) 

17,081,249 

1,988,948 

8,978,421 

5,971,531 

(Total  includes  119,207  lines  legal; 

23,142  lines  readers) 

Rochester,  N.  Y.Journal  - 

..(e) 

7,590,220 

771.348 

4,862,148 

1,303,458 

Sunday  ed.  ...(s)  2,229,438  139,939 

Total  . (es)  9,819,658  911,287 

(Total  includes  654,585  lines  legal) 
Rochester,  N.  Y.Times-Union  .(e)  13,953,508  2,249,594 

(Total  includes  63,835  lines  legal) 
(Continued  on  page  28) 


1.712,618 

6,574,766 


375,562 

1.679,020 


10,123,451  1,492,255 


ill  volume  of 
NATIONAL 
ADVERTISING 

for  the  entire  United  States, 
among  all  evening  daily  papers 

7th  in  volume  of  Total  Advertising 
9th  in  Classified  Advertising  and 
10th  in  Local  Display  Advertising 

— that’s  the  1927  record 
of  achievement  made  by 
Indiana’s  dominant  news¬ 
paper — 

The  Indianapolis  News 

«US*  ■'  . '-z:..,  ,  .  — L.  ztste, 

Emphatically  FIRST 
in  Indianapolis! 

NEWS  TOTAL  ADVERTISING: 

18,227,127  Agate  Lines 

— Largest  margin  of  leadership 
in  the  NEWS  58-year  history 

NATIONAL:  4,054,225  lines 

— More  than  all  other 

Indianapolis  newspapers  combined 

LOCAL  DISPLAY:  10,827,774  Unes 

— More  than  all  other 

Indianapolis  newspapers  combined 

CLASSIFIED:  3,345,138  lines 

— More  individual  ads  than  all  other 
Indianapolis  newspapers  combined 

«%£«=  '  tSt» 

y|  >1  ry  national  ADVERTISERS  IN 
/  1927  USED  THE  NEWS  EX- 

CLUSIVELY  IN  INDIANAPOLIS 

Indianapolis  News 

^hc  Indianapolis  Radius 

DON.  BRIDGE,  Advertising  Manager 

New  York-  DAN  A.  CAITROLL  ChicaEo-  I-  LtTTZ 
0  110  East  42nd  St.  t-hicaKo.  3,^^, 

NEWS  1927  CIRCULATION  WAS  LARGEST  IN  NEWS  SS-YEIAR  HISTORY 
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AGAIN —A  GAIN 


Nearly  three-quarter  million  lines*  of  advertising  is  the 
gain  of  the  Akron  Beacon  Journal  for  1927,  a  year  in 
which  many  papers  reported  losses. 

Again,  you  who  are  placing  part  of  your  national 
advertising  in  the  Akron  Beacon  Journal  proved  that 
you  realized  its  value,  because  you  purchased  63.3% 
more  space  in  it  than  in  the  second  Akron  paper. 

Again,  local  experts, — department  store  advertising 
managers  who  look  for  immediate  returns  on  their 
advertising  dollars, — bought  more  space  in  the  Akron 
Beacon  Journal’s  six  issues  per  week  than  in  the  second 
paper’s  seven  issues  per  week. 

These  facts  prove  conclusively  the  worth  of  the  Akron 
Market  and  the  value  of  the  Akron  Beacon  Journal  as 
the  best  medium  through  which  to  reach  that  market. 


Akron  beacon  journal 

Member  of  the  100,000  Group  of  American  Cities 


STORY,  BROOKS,  and  FINLEY,  Representatives 

New  York 

Chicago  Lot  Angele* 


Philadelphia 

San  Francisco 


*1927—17,083,408  lines;  1926 — 16,344,979  lines;  Gain— 738,429  lines. 


28 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  3 ,  1928 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


(Continued  from  page  26) 


Total 

Published  Linage 


Total  Display 

City  Paper  Published  Linage  National  Local 

St  Paul,  Minn..  News  . (e)  7,506,926  1,270,220  5,486,950 

Sunday  ed.  ...(s)  1,512,308  173,300  746,060 

Total  (es)  9,019,234  1,443,526  6,232,010 

St.  Paul,  Mina.  Pioneer  Press  (m)  6,839,280  2,382,268  2,838,206 

Sunday  ed.  ...  (s)  2,906,708  1.008,308  1,265,320 

Total  (ms)  9,745,988  3,390,576  4,103,526 

Dispatch  . (e)  9,811,858  2,380,882  5,985,938 

(Totals  include  186,592  lines  legal) 

Toledo,  O . Blade  . (e)  15,290,031  3,044,854  10,014,879 

Toledo,  O . News-Bee  _ (e)  9,451.477  1,266,580  6,181,854 

(Total  includes  45,157  lines  legal) 

Toledo,  O . Times  . (m)  3,208,226  293,888  2,379,356 

Sunday  ed.  ...(s)  4,705,638  250,320  3,964,814 

Total  ....(ms)  7,913,864  544,208  6,344,170 


9,745,988  3,390,576  4,103,526 
9,811,858  2,380,882  5,985,938 


Classified 

749,756 

290,570 

1,040,326 

1,445,794 

632,688 

2,078,482 

1,431,850 

2,230,298 

1,957,886 

534,982 

490,504 

1,025,486 


Total 

Display 

City 

Paper 

Published 

Linage 

National 

Local 

Bridgeport, 

Ct. .Times-Star 

...(e) 

4,568,490 

287,899 

3,975,461 

Dayton, 

0. 

.  ..(m) 

4,213,216 

696,738 

2,186,674 

Sunday  ed. 

...(s) 

3.680,166 

555,352 

2,431,940 

Total  mom.  (ms) 

7,893,382 

1,252,090 

4,618,614 

Herald  . . . 

....(e) 

10,702,734 

1,232,056 

7,794,584 

(Totals  include  284,312  lines  legal) 

Dayton, 

0. 

...(e) 

12,858,440 

2,113,216 

8,473,486 

Sunday  ed. 

...(s) 

3,827,964 

443,156 

2,670,122 

Total  . . . 

...(es) 

16,686,404 

2,556,372 

11,143,608 

Classified 

301,060 

1,076,712 

692,874 

1,769,586 

1,643,544 


(Total  includes  162,708  lines  legal) 


Flint,  Mich . Journal  . (e) 

Sunday  ed.  ...(s) 
Total  . (es) 

Grand  Rapids, 

Mich . Press  . (e) 


14,013,664  1,789,088  10,551,590 

2,501,282  169,806  2,028,194 

16,514,946  1,958,894  12,579,784 


Hartford,  Ct.  . . 
Hartford,  Ct.  . . 
New  Haven,  Ct 


. (e)  15,373,078  2,425,346 

(Total  includes  9,926  lines  legal) 


Courant  ....  (ms) 

Times  . (e) 

Journal- 

Courier  , . .  (m) 


11,061,073 

15,377,735 


2,342,627 

2,392,343 


10,800,006 

7,319,609 

10,639,275 


6,441,994  1,073,430  4,723,139 


NEWSPAPERS  IN  CITIES  HAVING  250,000  TO  299,999  POPULATION 


Atlanta,  Ga.  . . . 


Atlanta,  Ga . 

Birmingham,  Ala. 


Birmingham,  .\la, 


Dallas,  Tex. 
Dallas,  Tex. 


Dallas,  Tex.  . . 
Dallas,  Tex.  . . 
Houston,  Tex. 


Houston,  Tex. 


Houston,  Tex. 
San  Antonio, 
Tex . 


.Jownal  . (e)  10,956,582  1,938.286  7,485,520 

Sunday  ed  ..(s)  3,808,266  842,310  2,226,630 

Total  ...(es)  14,764,848  2,780,596  9,712,150 

.Georgian  ....(es)  8,133,972  1,345,372  5,149,942 

(Total  includes  527.828  lines  American  Weekly) 
i.  Age-Herald  .  (m)  5,804,106  1,205,008  3,577,546 

News  . (e)  12,008,215  2,268,639  8,575,868 

Sunday  ed  .  (s)  5,539,625  959,329  3.789,464 

Total  Evg;  (es)  17,.547.250  3.227,378  12.365,332 

i.Post  . i..(e)  6,525,918  738,794  4,995,172 

(Total  includes  85,736  lines  Legal) 

.Journal  . (e)  5,333,7,13  854,8.58  2,950,162 

.News  . (m)  7.441,782  1,706,222  4,206,847 

Sunday  ed  ..(s)  4,740.175  691,356  3,202,729 

Total  .i(ms)  12,181.957  2.397.578  7,409,576 

.Tinies-Herald  (es)  14,935,665  2,418,415  11,017,310 

.Dispatch . (e)  5,181,761  580,764  3,905,635 

.Chronicle  ....(e)  9,970,128  2,047,080  5,109,622 

Sunday  ed  (es)  5,075,518  770,952  3,398,878 

Total  ...(es)  15.045,646  2,818,032  8,508,500 

.Post-Dispatch  (m)  8,556,030  1.448.874  4,737,166 

Sunday  ed  ..(s)  4,494,168  520,744  3,354,806 

Total  ...(ms)  13,050,198  1.969,618  8,091,972 

.Press  .  (e)  8.049244  723,044  6,167,966 


.Light  .  (e)  7,186,303  1,343,933  4,564,678 

Sunday  ed  .(s)  4,529,514  985,654  2.797 A22, 

Total  . (es)  11.715,817  2,329,587  7,362,100 


1,532,776 

739,326 

2,272,102 

1,110,830 

1,021,552 

1,163,708 

790,832 

1,9.54,540 

706,216 

1,528,713 

1,528,713 

846,090 

2,374.803 

1,499,940 

695.362 

2,813,426 

905,688 

3,719.114 

2,369,990 

618,618 

2.988,608 

1,158,234 

1.277,682 

746,438 

2.024,120 


Total 

includes 

166,085  lines  legal) 

New  Haven, 

Ct.  Register  . . 

...(e) 

10,391,208 

2,112,469 

6,836,297 

Sunday  ed. 

...(s) 

3,807,203 

684,465 

2,786,319 

Total  . . . , 

,..(es) 

14,198,411 

2,796,934 

9,622,616 

(Total  includes 

133,935  lines  legal) 

Norfolk,  Va. 

. . .  Ledger- 

Dispatch 

...(e) 

10,170,846 

1,790,838 

7,406,462 

Norfolk,  Va. 

. . .  Virginian- 

Pilot  . . . . 

. .  (m) 

5,065,298 

819,532 

3,436,356 

Sunday  ed. 

...(s) 

3,971,547 

456,974 

3,245,340 

Total  . . . 

..(ms) 

9,036,846 

1,276,506 

6,681,696 

Scranton,  Pa. 

. .  Republican  . 

..(m) 

8,394,109 

1,060,312 

6,662,467 

(Total  includes 

169,117  lines  legal) 

Scranton,  Pa. 

. .  Sun  . 

...(e) 

3,761,758 

157,555 

3,327,870 

Scranton,  Pa. 

. .  Times  . . . . 

...(e) 

13,360,200 

2,251,634 

10,198,244 

Tulsa,  Okla. 

. . .  Tribune  . .. 

...(e) 

7,980,630 

1,282,190 

5,260,444 

Sunday  ed. 

...(s) 

2,520,966 

454,608 

1,676,248 

Total  . . . 

...(es) 

10,501,596 

1,736,798 

6,936,692 

(Total  includes 

1  127,456  lines  legal) 

Tulsa,  Okla. 

. . .  World  . 

,.  (ms) 

10.187,134 

2,094,211 

6,203,246 

(Total  includes  29,280  lines  legal) 

Worcester,  Mass.Pojf  . 

. . . (e) 

5,740,592 

880,831 

4,144,410 

Worcester,  Mass.(7arcf/^  ... 

...(e) 

8,551,824 

2,188,260 

5,217,166 

Telegram  . . 

,..(m) 

7,786,494 

1,960,401 

4,689,613 

Sunday  ed. 

...(s) 

2,806,199 

621,174 

1,694,676 

Total  morn. 

.(ms) 

10,592,693 

2,581,575 

6,384,289 

(Continued  on  page  30) 


NEWSPAPERS  IN  CITIES  HAVING  200,000  TO  249,999  POPULATION 


Journal  . 

..(e) 

17,083,408 

2,639,747 

11,323,388 

2,764,160 

Times-Press 

..(e) 

11,669,287 

997,472 

8,613.745 

2.058,070 

Sunday  ed. 

..(s) 

3,372,232 

267,365 

2,191,332 

913,535 

Total  . . . 

.  (es) 

15,041,519 

1,264.837 

10,805,077 

2,971,605 

Commercial 

Appeal  ... 

..(m) 

9.360,778 

1,975,106 

5,678,974 

1.706,698 

Sunday  ed. 

..(s) 

5,182,457 

1,089,921 

3,214,554 

877,982 

Total  mom. 

(ms) 

14,443,235 

3,065,027 

8,893,428 

2,584,680 

Appeal  .... 

..(e) 

7,382,123 

1,630,447 

4,052.713 

1.698.963 

(Totals  include  225,729  lines  legal) 

.Press-Scimitar  (e) 

9,162,482 

1,228,535 

6,770,127 

1,071,021 

(Total  includes  92,799  lines  legal) 

.Bee-News  .. 

(mes) 

7,931,301 

2,212,519 

4,973,406 

795,277 

.World- 

Herald  . . 

.  (me) 

8,486,639 

1,854,888 

5,052,334 

1.579,417 

Sunday  ed. 

...(s) 

3,525,781 

858,844 

1,940,960 

725,977 

Total  mom. 

(ms) 

12,012,420 

2.713,732 

6.993,294 

2,305,394 

.  N ews- Leader  .(e) 

12,160,064 

1,873,872 

8,375,150 

1,911,042 

.  Times- 

Dispatch 

..(m) 

6,198,739 

910,952 

3,891,664 

1,396,122 

Sunday  ed. 

...(s) 

3,982,132 

459,928 

2,802,016 

720,188 

Total  . . . 

..(ms) 

10,180,871 

1,370,980 

6.693,680 

2,116,310 

.Herald  .... 

...(e) 

8,372,568 

1,254,775 

5,484,364 

1,246,124 

Sunday  ed. 

...(s) 

2.818,751 

391,733 

1,401,160 

435,815 

Total  . . . 

..(es) 

11,191,319 

1,646,508 

6,885,524 

1,681,939 

first 


in 


foods 


(Total  includes  automobile,  387,305  lines  daily;  .590,043  lines  Sunday.) 

Syracuse,  N.  Y.Joumal  . (e)  7,006,636  1,282,568  4,457,936  1,048.082 

Sunday  ed.  ...(s)  1.189,1.53  119,483  784,343  284,851 

Total  . (es)  8.195,789  1,402,051  5,242,279  1,332,933 

(Total  includes  218,526  lines  legal) 

Syracuse,  N.  Y.  Post-Standard  (m)  6, .321, 101  1,144,711  3,541,750  1,425,662 

Sunday  ed.  ...  (s)  2,029,603  402,878  1.221,789  404,418 

Total  . (ms)  8.350,704  1,547.589  4,763,539  1,830,080 

(Total  includes  209,9^  lines  legal) 


284,851 

1,332,933 

1,425,662 

404,418 

1,830,080 


NEWSPAPERS  IN  CITIES  HAVING  150,000  TO  199,999  POPULATION 


Bridgeport,  Ct... Herald  . (s) 

Bridgeport,  Ct...Post  . (e) 

Sunday  ed.  . . .  (s) 
Total  evg.  . . .  (es) 
Telegram  . . .  (m) 


1,007,123  96,796  819,402  90  925 

7,805,972  1,724,946  5,159.591  921  435 

1,501,347  308,283  986,055  207  009 

9,307,319  2,033,229  6.145.646  1,128  444 

7,783,261  1,725,282  5,203.231  854  748 


Next  to  department  store  advertising,  tlie 
strongest  proof  of  “pulling  power”  that  a  news¬ 
paper  can  display,  is  food  advertising. 

In  Albany  the  News  leads  in  food  advertising. 

In  January  the  News  printed  50  per  cent  more 
food  advertising  than  the  Times-Union. 

The  News  lead  in  local  food  advertising  was 
10,099  lines. 

The  News  lead  in  national  food  advertising  was 
9,275  lines. 

— and  in  Albany  the  two  department  stores  ad¬ 
vertise  exclusively  in  the  News  and  The  Knicker¬ 
bocker  Press. 

Now  more  than  50,000  daily. 

ALBANY  EVENING  NEWS 

National  Representatives:  John  M.  Branham  Company 
NEW  YORK  — CHICAGO 


(Totals  include  191,241  lines  legal) 
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Lineage  Figures  Tell  The  Undisputed  Leadership  Of 

Syracuse  Herald 


W\fi  \0^  < 


For  over  twenty  years  The 
Syracuse  Herald  has  continued 
to  publish  more  advertising, 
year  after  year,  than  any  other 
Syracuse  newspaper,  daily  or 
Sunday. 

\In  every  important 

classification  The  / 
Herald  is  the  leader,  / 
supreme.  / 


/  ''OUa;  ff 


A;"?,  \ 

rr«^ 

\  Vion'®- 

I  triV"  °  «  second 

1  '"  a  ovet  *  „nw4“ 

1 


FIRST  in  Advertising 

The  Herald  has  achieved  this 
outstanding  leadership  because  it 
appeals  to  all  classes  of  Syracuse 
people  without  regard  to  race, 
i  creed  or  political  affiliations. 

\  And  it  is  through  sound  circula- 

\  tion  methods  that  The  Herald 

\  has  built  up  its  outstanding  posi-  i 

\  tion  with  the  Syracuse  buying  / 

\  group.  That  is  why  today  The  / 

\  Herald  is  the  backbone  of  sue-  / 

\  cessful  advertising  efforts  di-  / 

^  \  rected  at  this  rich  territory.  / 


foods 

r  yA  is  absolutely 
■^‘“emetalood  advertising. 

T^^as  been  tor  yo®"' 
And  nas  vt„:4ual  nutn- 

ber  of  accoun 
and  national,  but  m 

T^be  Herald  car- 
Last  year  bnes  of 

ried  162,360  more  ^Un^ 
food  advertising 
second  paper. 


Responsive 

Circulation 

Mere  circulation  is  negligi¬ 
ble  unless  it  is  packed  full 
of  purchasing  power.  This 
is  where  The  Herald  ex¬ 
cells  in  one  of  the  richest 
territories  in  the  State.  In 
point  of  influence  and 
reader  interest.  The  Her¬ 
ald  is  by  far  the  greatest 
selling  power  in  the  Syra¬ 
cuse  territory. 

Advertisers  realize  the 
solid,  substantial  charac¬ 
ter  of  this  circulation.  That 
is  why  they  give  more 
business  to  The  Herald 
than  to  any  other  local 
newspaper. 


I  S'>r5>- 

c 

Z.a«sf 

instance  i 


Grand  Tot 

'han  .h/t'S 

figured  in 
amounts  to  2  7oi 
vertiserc  ^»'21,207. 

mendous  pu^rch^'®^® 
‘•^presented  in  Her"i 
^*•8-  With  then^ 

suit  that  thev 
their  busing  m( 

on  forten.^, 


280  Madison  Ave. 
New  York  City 


The  Syracuse  Herald 

O’MARA  &  ORMSBEE,  INC.,  National  Representatives 
Peoples  Gas  Bldg.  General  Motors  Bldg. 


Chicago,  Illinois 


Detroit,  Michigan 


Monadnock  Bldg. 
San  Francisco,  Calif. 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


City 


Paper 


Published 


Total 

Linage 


National 


Display 


Local  Classifted 


(Continued  front  page  28) 


NEWSPAPERS  IN  CITIES  OF  100,000  TO  149,999  POPULATION 


City 


Paper 


Published 


Total 

Linage 


National 


Display 


Albany,  N.  Y.  ..Knickerbocker 

Press  . (m)  7.787.430  1,226,806 

Sunday  ed.  . . .  (s)  3,429,594  602,126 

Total  . (ms)  11,217,024  1,828,932 

(Total  includes  6^,258  lines — legal,) 
Evening 

Netfs  . (e)  7,930,006  1,151,430 

(Total  includes  70,644  lines — legal.) 
Times  Unienx..(t)  8.887..538  2,096,568 

Total  includes  428,551  lines — legal.) 

.Allentown,  Pa.  ..Call  . (m)  5,384,680  958,986 

Sunday  ed.  ..(s)  599,354  95,074 

Total  . (ms)  5,984,034  1,054,060 

(Total  includes  97,328  lines — legal.) 
Chronicle  & 


4,499,096 

2,464,700 

6,963,796 


5,310,662 

5,317.333 

3,798,872 

401,688 

4,200,560 


1,397,270 

362,768 

1,760.038 


1,397,270 

1,045,086 

531,174 

100,912 

632,086 


News  . . . , 

...(e) 

8,522,213 

519,792 

7,005,950 

835,968 

(Total 

includes 

160,503  lines — legal.) 

Altoona,  Pa.  . . .  Mirror  - 

...(e) 

11.898,334 

1,627,465 

8,904,133 

1,366,736 

T ribune  . . . 

. .  (m) 

6.245.008 

488,754 

4,635,854 

1,121,400 

(Tamden,  N.  J...Post  . 

.  .(m) 

11,019,820 

1,212,340 

8,414,625 

1,345,632 

Courier  _ 

...(e) 

12,742,809 

1,532.779 

9,671,324 

1,340,641 

(Total  includes  245,888  lines — ^legal.) 

Canton,  O . Repository  ..(es)  15,052.030  1,954,526  10,258,570  2,537,332 

(Total  includes  253,632  lines — legal.) 


(Thattanooga, 
Tenn . 


.Wtcj  . (e)  7,533,739  1,663,339 

(47,449  lines — legal  not  included  in  total.) 

Times  . (m)  4,812,080  912,733  3,032,786 

Sunday  ed.  ..(s)  2,317,058  384,868  1,599,007 

Totil  . (ms)  7,129,138  1,297,601  4,631,793 

(48,899  lines — legal  not  included  in  total.) 

Des  Moines,  la.. Register  . (m)  5,277,186  2,323,805  1,2^,711 

Sunday  ed.  ..(s)  3,379,500 

Total  ....(ms)  8,656,686 

(Total  includes  35,039  lines — legal;  246,561 


4,934,893  935,507 


1,162,976  1,556,564 

3,486,781  2,793,275 

lines— delinquent  tax 


866,561 

333,183 

1,199,744 

1,435,126 

659,904 

2,095,030 

list.) 


T ribune  . . . . 

..(e) 

10,039.838 

2,641,459 

5,983,895 

1,391,992 

(es) 

13,419,338 

3,804,435 

7,540,459 

2,051,896 

( T  otal 

includes 

22,458  lines — ^legal.) 

Duluth.  Minn _ News- 

T  ribune  . 

.  (ms) 

7,154,336 

1,098,321 

4,463,137 

1,221,409 

(Total 

includes 

371,469  lines — legal.) 

Elizabeth, 

N.  J.. Journal  _ 

..(e) 

12,774,288 

1,390,648 

9,374,262 

2.009,378 

El  Paso, 

Tex... Post  . 

...(e) 

3,763,015 

669,766 

2,660,013 

433,236 

El  Paso, 

Tex... Times  . 

.  (ms) 

4.906.046 

1.781,914 

2,413,308 

610.834 

Herald  _ 

...(e) 

5,203.225 

1,819,365 

2,666.130 

717.730 

Erie,  Pa. 

. Dispatch- 

1! erald  . . . 

...(e) 

7.529.874 

1,242.175 

5,108.026 

1,079.673 

Sunday  ed.  . 

...(s) 

3,000,462 

472,032 

1.245.560 

282,870 

Total  . . . 

. .  (es) 

10,530.336 

1,714,207 

6,353.586 

1,362,543 

(Total 

includes 

158,379  lines  legal.) 

Erie,  Pa. 

...(e) 

8,472.346 

1.814,964 

5,298.792 

1,358,590 

(Total  does  not  include  162,941  lines — legal.) 

Evansville,  Ind.. Courier  . (ms)  9,712,347  2,157,234  6,431.224  1,123,889 

(94,986  lines — legal  not  in  total.) 

Jourtxal  . (e)  4,242.634  1,337,275  2,057,444  847,915 


Press  . 

..(e)  “ 

7.201,782 

971,712 

5,349.918 

880,152 

Sunday  ed. 

..(s) 

2,033,920 

87,304 

1.677,788 

268,702 

T otal  . . . . 

.(es) 

9,235,702 

1,059,016 

7,027,706 

1,148,980 

Fall  River,  Mass.  Herald 

News  _ 

..(e) 

6,062,315 

1.645,360 

4,117,882 

299,073 

Fort  Wavne,  Ind.-Wrcj- 

- 

Smthiel  . 

..(e) 

11.062.611 

1,932.609 

7,415,452 

1,502,417 

(Total 

includes 

212.135  lines — legal.) 

Gary.  Ind . Post-Tribune 

.(e) 

11.321,798 

1.243,969 

8,701,830 

1.375,999 

lacksfmville,  Fla. Journal  _ 

..(e) 

6,199,186 

963,970 

3,719,058 

1.310,890 

(Total 

includes 

205.268  lines — legal.) 

Times- 

Union  ... 

.  (ms) 

12.652.685 

3,232,649 

6,611,447 

2,134.874 

(Total 

includes 

673,715  lines — ^legal.) 

Johnstown.  Pa.. Democrat  ...(m)  5,045,614  422.156 

(Legal  and  classified  combined.) 

Tribune  . (e)  11.718.630  1.388.772 

(Legal  and  classified  combined.) 
Honolulu,  T.  H.. .Advertiser  ..(m)  4,256.7(X)  657,300 

Sunday  ed.  ..(s)  2.413,845  505,386 

Total  _ (ms)  6.670.545  1,162,686 

(Total  includes  279,552  lines— legal.) 

Star- 

Bulletin  ....(e)  6.320.896  1.413.169 

Kans.’S  City,  Wo.Kansan  . (e)  3,825.815  997,262 

Sunday  ed.  ...(s)  1,545,901  270.158 

Total  .....(es)  .r.371.716  1,267.420 

(Total  includes  70.861  lines — legal.) 
Knoxville,  Tenn.Kews- 

Sentinel  . (es)  8.976.618  1.526.506 

Little  Rock.  Ark. Democrat  _ (e)  6.023.864  840.350 

Sunday  ed.  ..(s)  1,869,280  245,168 

Total  . (es)  7.893.144  1.085.518 

(Total  includes  99,316  lines — legal.) 


Gazette  . (m) 

Sunday  ed.  . .  (s) 
Total  . (ms) 


6,654,956 

2,932,412 

9.587.368 


1.320,690 

656,390 

1,977,080 


(Total  includes  82,768  lines — legal.) 


2,720.396 

1.720.411 

4.440,807 


4.283.013 

2.094.715 

913.423 

3.008,138 


6.219.990 

4.194.372 

1.389.010 

5.583.382 

4.329,108 

1.954.792 

6.283,900 


Long  Beach,  Cal. Press- 

Tele  gram 


1,577.240 

479,318 

2,056,558 


5,410,636 

1,666.336 

7,976,972 


Lowell,  Mass. 


Lynn,  Mass. 
Nliami,  Fla. 


3,919.580  703.878 

9,517,858  812,000 


(e)  9,094,428 

Sunday  ed.  ..(s)  2,625,252 

Total  . (es)  11.719.680 

(Total  includes  35,938  lines — legal.) 

Sun  . (m)  5,078,703  263,197 

(Total  includes  6^,102  lines — legal.) 

.  Courier  Citizen 

&  Leader  . .  (m)  5,608,461  1,063.701 

(Total  includes  136,603  lines — legal.) 

.Item  . (e)  6.372,072  785,792  4,522,280 

.Herald  . (m)  9,523,178  1,680,217  4,319,644 

Sunday  ed.  ...(s)  2,826.208  447,671  1.778.917 

Total  . (ms)  12,349.386  2,127,888  6.098.561 

(Total  includes  1,552,215  lines — legal.) 

Xen-s  . (e)  6,524,160  1.150,746  4,114,662 

Sunday  ed.  ...(s)  1,588,758  283,307  1.126,856 

Total  . (es)  8.112.918  1,434.053  5,241.518 

(Total  includes  539,0()0  lines — legal.) 

Nashville,  Tenn.. Banner  . (e)  4,959,104  545,170  3,677,534 

Sunday  ed.  ...(s)  3,025,400  558,838  2,169,888 

Total  . (es)  7.984,504  1,104,008  5,847,422 

Tennessean  .(ms)  8,275.888  1.383,480  5,629,356 

(63,504  lines — legal  not  included  in  total.) 

New  Bedford, 

Mass . 


Oklahoma  City, 
Okla . 


2,070,014 

471J.598 

2.550.212 


3,006.624  1,119.790 


4,063,701  513.572 


1,064.000 

1.999,886 

570,836 

2,570,722 

732.913 

165,434 

898,347 

736,400 

2%.674 

1.033,074 

1,263,052 


603,820 

183.680 

787,500 


624.714 

655.235 

328.720 

983,955 


1.228,122 

864.514 

217,252 

1,081.766 

931.784 

311.836 

1.243,620 


.Mercury  ... 

•  (m) 

5.320,882 

1,392,090 

3,601,710 

327.082 

Standard  . . . 

..(e) 

5,320,882 

1,392,090 

3,601,710 

327.082 

Sunday  ed.  . 

..(s) 

1,294,776 

272,146 

939,246 

83.384 

Total  . . .  (mes) 

6,615,658 

1,664,236 

4.540,956 

410,466 

.Times  . 

..(e) 

4,807,842 

373,269 

3,559,764 

770,711 

Okla.  Neu's. 

(e) 

5,408,600 

882,885 

3,698,017 

817,858 

(Total 

includes  9,840  lines 

—legal.) 

( )klahoman  . 

.(m) 

6,479,004 

1,846,236 

2,996,336 

1,636,432 

Sunday  ed.  . 

..(s) 

3,276,504 

835.366 

1.711,108 

730,030 

Total  .... 

(ms) 

9,755,508 

2.681.602 

4,707,444 

2,366,462 

(35.406 

lines— 

-legal  incltxled 

in  local.) 

(Continued  on  page  32) 


2/J46,6JJ  Lines 


\Tl  the  Coltunbus 

Dispatch  was  Asotin  the 
State-wide  Leddef  in 
Newspaper  Advertising, 
outranking  the  second 
Ohio  pajoer  by  more  than 
3^2  million  lines 

The  Dispatch,  in  1927,  carried 
54%  of  all  paid,  Columbus  news¬ 
paper  advertising,  leading  the  other 
two  Columbus  newspapers  com¬ 
bined  by  1,094,296  lines. 


(Iblumbiisllispdtch 


Retyresentative 

O’MARA  «  , 

ORMSBEE 

Inc. 


OHIO’S  GREATEST  HOME  DAILY 

Paid  Circulation 


117,077 


Harvey  R. 
Young 
Advertising 
Director 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  3 ,  1928 


In  NATIONAL  ADVERTISING 

®l)e  ®(rnriev'?Ottvnal 

and 

The  Louisville  Times 

GAINED 

417,181  Agate  Lines 


— and  their  margin 
of  Leadership  over 
the  other  Louisville 
Newspapers  in  na¬ 
tional  Advertising 
INCREASED 


6.57. 


O  In  1927  J 


Year  after  year  The  Courier-Journal  and  The  Louisville  Times 
have  forged  ahead  in  the  rich.  Progressive  territory  they 
serve.  In  1927  they  published  85.7^  of  all  the  National 
Advertising  published  by  Louisville  Newspapers,  an  increase 
of  6.5%  over  1926 — truly  an  ever-growing  LEADERSHIP. 


over 

167000 


The  Louisville  Times 

Member  of  the  100,000  Group  of  American  Cities 


REPRESENTED  NATIONALLY  BY  THE  S.  C.  BECKWITH  SPECIAL  AGENCY 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


{Ccntimicd  from  page  30) 


City 

Patcrsdii,  X.  J. 


Display 

National  Local 


Total 

Paper  Published  Linage 

•  Call  . .(m)  10,173.988  1,246,126  7,316,440 

(154,031  lines — legal  included  in  national.) 

Xezies  . (e) 

Press 

Guardian  ...(e) 

Sunday 

Chronicle  . .  (s) 

Total  . (es) 


10,106,369  941,628  8,161,282 

9,606,309  1,332,190  6,912,410 


1,709,508 

11,315,817 


372,380 

1,704,570 


Reading,  Pa.  . . . 

Sacramento,  Cal 
Salt  Lake  City.. 


(138,457  lines — legal  not  included  in  total.) 


liaglc  . (es) 

Times  . (m) 

(Total  includes 

Union  . (ms) 

(Total  includes 
Deseret  \exi’s.(e) 


11,615,086  2,605,652 

7.565,385  814,320 

169,148  lines — legal.) 
5.323,626  366,121 

104.762  lines — legal.) 
4,829,244  886,3% 


(Total  includes  179,088  lines — legal.) 


5.117.224 

1,057,1% 

6.174,420 


721,938 

218.554 

940,492 


South  Bend,  Ind. 

Spokane,  Wash.., 


1,088,328 
8,000,738 

7,159,460 
5,532,173 

4,041,058 

3,031,308 

3,562,664 
627,872 
4,190,536 

3,978,296 
2,436,476 
6,414,772 

7,859,768 
8,487,066 
8,637,734 

Gazette  . (m)  10,318,357  1,63a, 508  7,294,042 

(Total  includes  89,782  lines — legal.) 

Union-Star  ...(e)  7,693,937  927,997  5,903.845 

(479.743  lines — legal  not  included  in  total.) 

Xeu’s  Times,  (es)  10.814.521  1,523,256  7,621,051 

(Total  includes  146,776  lines — legal.) 

Tribwie  . (es)  10.839,277  2,021.883  7,473,881 

(75,936  lines — legal  included  in  classified.) 


Telegram  _ (e) 

Sunday  ed.  ..(s) 

Total  . (es) 

(Total  includes  159,194  lines — legal.) 

Tribune  . (m)  7.929,824  1,799,504 

Sunday  ed.  ...(s)  3,863,202  817,362 

Total  . (ms)  11,793.026  2,616,866 

(Total  includes  135,184  lines — legal.) 

San  Diego,  Cal...S'«>i  . (e)  10,681,468  1,133,958 

Union  . (ms)  14.446,012  2,547,202 

Tribune  . (e)  12,645,836  2,331,672 

Schenectady, 

N.  Y.  ... 


.Spokesman- 
Review  .. 

.  .(m) 

5.454,128 

Sunday  ed. 

...(s) 

3.270,715 

Total  . . . 

.(ms) 

8.724.843 

Chronicle  .. 

...(e) 

11.504.464 

Press  . 

...(e) 

3.435.922 

Tacoma.  Wash..  Ledger  . (m) 

Sunday  ed.  ...(s) 
Total  ....  (ms) 
Nexiv 

Trilmne  ....(e) 


1,181,404 
923,384 
2,1(M,788 
1.656,662 
753,816 

(Legal  included  in  classified.) 


2,713.388 

3.158.471 

5.871.859 


539.604 

589.726 

1,129,330 


2,574,313 

1,808,208 

4,382,521 

7,992,494 

2,182,8.52 

1,419.980 

1,737,854 

3,157,834 


9,272.3%  1,985,046  5,452,874 


(8,190  lines — legal  included  in  classified.) 


3,138,534 


5,031,558 

3,658.536 

1,903.244 

5,561,780 


6,284,247 

1,765,716 

8.049,%3 


(Total  does  not  include  28,805  lines — legal.) 


Wichita,  Kas.  . 


Wilmington,  Del 


(155,231  lines — legal  not  included  in  total.) 
Morning 


Yonkers,  N.  Y.. 
Youngstown,  O. 


Classifie'l 

1,611.422 

1,003,459 

1,361,709 

248,800 

1,610,509 

1,849,974 

753,150 

811,594 

732,452 

694,414 

194,376 

888,790 

2,030,126 

5%,078 

2,626,204 

1,687,756 

3,411.744 

1,676,430 

1,297,905 

862,095 

1,523.438 

1,343,513 

1,698,411 

539,123 

2,237,534 

1,855.308 

499.254 

717,614 

825.865 

1,543,479 

1.834,476 

1,032,094 

1,134,140 


Times  . (e)  5.193.776  870,800 

(Total  includes  152,348  lines — legal.) 

Tampa,  Fla . Times  . (e)  7,552,4%  1,059,394 

(Total  iiKludes  327,404  lines — legal.) 

Tribune  . (m)  6,754,076  1,566,838 

Sunday  ed.  ...(s)  2,933.840  534,170 

Total  . (ms)  9.687,916  2,101,008 

(Total  includes  546,070  lines — ^legal.) 

Trenton,  N.  J.  ..Gazette  . (m)  9,416,120  1,931,048  6,468,771  886,874 

(Total  includes  129,427  lines — legal.) 

Times  . (e)  9,430,828  2,066,884 

Sunday  ed.  ...(s)  2.301.197  265,033 

Total  . (es)  11,732,025  2,331,917 

(Total  includes  182,626  lines — legal.) 

Utica,  N.  Y.  ...Observer- 


1,528,702 

4%,426 

2,025,128 


903,287 

264,232 

1,167,519 


Dispatch 

..(e) 

11,559.296 

1,939,294 

8,197,126 

1.334.102 

Sunday  ed.  , 

...(s) 

1,624,490 

253,386 

1,146,894 

224,210 

Total  . . . . 

.  (es) 

13,183,786 

2,192,680 

9,344,020 

1,558,312 

(Total  includes  88,774  lines 

—legal.) 

Press  . 

. .  (m) 

7.847,364 

977,920 

4,539,058 

1,330,392 

(Legal  included  in  classified.) 

Waterbury,  Ct..  .Democrat  ....(e)  6,576,071  567,794  5,287,955  673.303 

(Total  includes  49,019  lines — legal.) 

Republican  ..(m)  6,715,441  1,317,379  4,400,541 

Sunday  ed.  ...(s)  2,313,627  414,126  1,667,6% 

Total  . (ms)  9.029,068  1.731.503  6,068.237 


997,521 

231,805 

1.229.326 


.4merican  . 

...(e) 

8.394,283 

1,704.893 

5,658.660 

1,030,730 

(40,281  linc.s — legal  not  included  in  total.) 

.  Beacon  _ 

...(e) 

6,176,698 

899,089 

4.014,511 

1.263.098 

Sunday  ed. 

...(s) 

2,128,072 

175,097 

1.524.478 

428,497 

Total  . . . 

..(es) 

8,304,770 

1,074,186 

5,538,989 

1.691,595 

(26,940  lines — legal  included 

in  classified.) 

Eagle  . 

.  (ms) 

10.015,726 

1,865.339 

5,519,213 

2,631,174 

(169,022  lines- 

—legal  not 

in  total.) 

Eagle  . 

...(e) 

947,359 

184,604 

762,755 

(Xew 

paper  started  March  28,  1927) 

[.Journal  .. 

...(e) 

8.569,(W2 

1,836,038 

5,702.541 

1,030,436 

News  .... 

.(m) 

3,078,616 

874,503 

1,366,242 

837,871 

(40,333  lines — legal  not  included  in  total.) 

Sunday  Star. 

..(s) 

2,362,369 

.  Herald  . 

..(e) 

5.768.564 

1,034,251 

3,408,133 

1,102.558 

(Total 

includes 

223,630  lines — ^legal.) 

.Telegram  .. 

..(e) 

10,839,262 

1,765,932 

7,511,784 

1,503,810 

(Total 

includes 

57.736  lines — legal.) 

Vindicator  . 

..(e) 

10,287.606 

1,606,993 

7,022,5% 

1,4%.153 

Sunday  ed.  . 

..(s) 

2,234,828 

590,609 

1,265,572 

378,199 

Total  i . . . 

.  (es) 

12,522,4.34 

2,197,602 

8,288,168 

1,874,352 

NEWSPAPERS  IN  CITIES  OF  75,000  TO  99,999  POPULATON 


n 


Total 

Linage 


Display 


Classified 

1,682,490 

871.542 


City  Paper  P 

Beaumont,  Tex. Enterprise  & 

Journal  ..(mes)  15,145,153  3,397,584  9,983,887 

(Total  includes  81,190  lines — legal.) 

Bayonne,  X.  J...  TiWj  . (e)  4,130,112  672,812  2,482,718 

(Total  includes  103,040  lines — legal.) 

Binghamton, 

X.  Y . Press  . ..(e)  10,432,397  2,197,219  6,586,417  1,648,761 

(204,038  lines — legal  not  included  in  total.) 

Charlotte,  X.  C.Xexcs  . (e)  7,900,199  720,100  6,145,989  714,964 

Sunday  ed.  ...  (s)  1,904,790  176,445  1,512,819  211,815 

Total  . (es)  9.804.989  8%,545  7,658,808  926,779 

(Total  includes  322,857  lines — legal.) 

Obseryer  ...(ms)  10,524,010  2,071,258  7,306,460  1,146,292 

East  St.  Louis, 

Mo . Journal  . (es)  5,544,313  657,112  4,024,937  862.264 

Fresno,  Cal.  ...Republican  ..(ms)  7.943,054  2,057,412  4,395,636  1,377.838 

(Total  includes  112,1^  lines — legal.) 

Hammond,  Ind..riWj  . (e)  8.9t».224  1.078,511  644,883  1,221.262 

(Total  includes  240,558  lines — legal.) 

Lansing,  Mich.. .Co/>i7a/  News  .(e)  4,650.026  391,762  3.912,541  345,725 

_  State  Journal  (e)  10.792,369  1,695,330  7,710,493  1,386,546 

(Classified  includes  legal;  20,589  lines — readers  not  in  total.) 
Lawrence, 


Manchester, 
X.  H.  .., 


Falls, 


Xiagara 

x;  Y. 

Pasadena, 


Pawtuck-pt.  R. 
Rockford,  111. 

Shreveport,  Lj 


.Tribune  ... 

..r(e) 

6.085,414 

1,337,943 

3,997,567 

698,948 

(Total  includes 

50,956  lines 

—legal.) 

.  Union- 

Leader  . . 

.(me) 

11,030,854 

2.900,612 

6,957,642 

1,172,600 

.  Gazette  . . . . 

...(e) 

9,187,883 

1,309,671 

7,105,813 

772,399 

(395,006  lines — legal  included 

in  local.) 

.Post  . 

...(e) 

4.916,928 

251.832 

3,716,366 

791,244 

(Total 

includes 

157,486  lines — legal.) 

Star-News 

...(e) 

11.279,119 

1.318,809 

7,732,444 

2,050,348 

(Total 

includes 

177,518  lines — legal.) 

.Times  . 

...(e) 

Star  . 

..(m) 

7,684.838 

885,234 

5,370,540 

1,323,112 

(Total 

includes 

105,952  lines — legal.) 

.Journal  ... 

...(e) 

6.265,588 

824,740 

4,661,034 

564,550 

(Total  includes  215,264  lines — legal.) 
(Continued  on  page  34) 


FIRST  BY  CHOICE 


Reader -Advertisers  Choose  The 
Syracuse  Post -Standard  as  **Want-Ad 
Headquarters  on  the  Record  of  Results! 


■pxURING  1927  The  Post-Standard  was  FIRST  in 
WANT-ADS  by  a  wider  margin  than  in  any 
previous  year  and  for  January,  1928,  The  Post 
Standard’s  lead  over  the  second  paper  was  in  excess 
of  18,000  lines.  This  is  conclusive  proof  that  the 
READERS  OF  ADVERTISING  think  FIRST  of 
The  Post-Standard  when  they  think  of  advertising, 
because  of  its  proven  Result-power! 


This  Demonstrated  Reader -Acceptance 
Is  Available  to  National  Advertisers  Who 
Want  Results  from  the  Central  New  York 
T  erritory! 

The  Post-Standard 


SYRACUSE,  N.  Y. 


Daily 

In  excess  of 
60,000 


Sunday 
In  excess  of 
66,000 


PAUL  BLOCK,  INC. 

Represeniatwes 

New  York  Chicago  Detroit  Boston  Philadelphia  San  Francisco 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  3 ,  1928 


In  tne  City  of 

CLEVELAND 

the  Plain  Dealei^  has 
More  Home  Delivered  Circulation 
More  Home -Staying  Circulation 
than  any  other  newspaper 


This  long  established  preference 
of  CLEVELAND  PEOPLE  for  the 


1927  NATIONAL  ADVERTISING  RECORD 


By  Accounts 


Total  Accounts .  1,889 

Plain  Dealer  Accounts  ....  1,456 
Plain  Dealer  Exclusives ....  862 


- By  Linage - 

Plain  Dealer 
Lines  Excess 

PLAIN  DEALER  4,879,528 

Second  newspaper  2,835,116  2,044,412 

Third  newspaper  2,571,881  2,307,647 


The  Plain  Dealer 

Cleveland's  Master  Salesman 


NEW  YORK:  CHICAGO:  DETROIT:  LOS  ANGELES:  SAN  FRANQSCO: 

JOHN  B.  WOODWARD  WOODWARD  K  KELLY  WOODWARD  &  KELLY  R.  J.  BIDWELL  CO.  R.  J.  BTOWELL  CO. 

114  E.  42d  St.  3S0  No.  Michigan  Ava.  Fine  Arts  Bldg.  TioMS  Bldg.  742  Market  St 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  32) 


City 

Shreveport,  La. 


St.  Joseph,  Mo. 


Sioux  City,  la. 


Paper  Published 

.Times  . (m) 

Sunday  ed.  ...  (s) 

-  Total  . (ms) 


Total 

Linage 

5,888.377 

2,760.384 

8,648,761 


National 

1,497,882 

544,081 

2,041,963 


(Total  includes  19,484  lines — legal.) 


Local 

3,705,301 

1,873,568 

5,578,869 


Classified 

665,710 

342,735 

1,008,445 


Troy,  N.  Y. 


Wilkes-Barre, 
Pa . 


Gazette . (m)  3,229,156  610,960  2,178,862 

Sunday  ed.  ...  (s)  2,190,048  264,824  1,768,144 

Total  . (ms)  5.419.2(M  875,784  3,947,006 

(Total  includes  197,746  lines — legal.) 

Nezvs-Press  ..(e)  6,300,294  1,872,808  3,725,652 

(Legal  included  in  classified.) 

Journal  . (ms)  6.639,500  1,232,084  4,137,378 

(Total  includes  59,164  lines — legal.) 

(Total  includes  514,416  lines — ^automotive) 

Record  . (me)  6,877,945  1,693,^7  4,594,622 

(Total  includes  44,988  lines — legal.) 

Times  . (e)  4,703,682  867,967  3,393,838 

(184,932  lines — legal  not  in  total.) 


Winston-Salem, 
N.  C . 


.  Sunday  Inde¬ 
pendent  _ (s)  3,524,031  102,059 

(Total  includes  65,906  lines — legal.) 

Nezvs  . (e)  6.953,104  802,428 

(Total  includes  98,653  lines — legal.) 

Record  . (m)  13,270,390  1,224,321 

Times-Leader  .(e)  12.469.303  1,581,538 

(Legal  included  in  classified.) 

.Journal  . (m)  4,491,974  960,974 

Sunday  ed.  ,..(s)  1,910,958  281,218 

Total  . (ms)  6,402.932  1,242,192 

Sentinel  . (e)  6,097,714  1,229,774 


3,279,406  76,660 

5,848,960  203,063 

9.998,303  1,441,832 

10,232,217  655,550 


3,021.368  509,642 

1.512,420  117.320 

4,537,788  626,962 

4.375,938  492,002 


NEWSPAPERS  IN  CITIES  OF  50,000  TO  74,999  POPULATION 


Amarillo,  Ttx... Globe  . (e)  5,470,164  1,010,492 

News  . (m)  5,564,552  1,024,590 

Sunday  ed.  ...(s)  2,634,436  408,632 

Total  Mrn(ms)  8,198,988  1,433,222 

Asheville,  N.  C.  Citizen  . (ms)  9,807,218  1,588,902 

(Total  includes  128,814  lines  legal.) 

Asheville,  N.  C.  Times  . (e)  5,341,098  501,602 

t  Sundav  ed.  ...(s)  1,449,630  72,492 

Total  . (es)  6,790,728  574,094 

(Total  includes  209,664  lines  legal.) 


Atlantic  City,  _  ,  ,  . 

N,  J . Press-f/nion.(me)  8,588,73o  l,o93,4o6 

Sundav  ed.  ...(s)  2,125,163  132.640 

Total  . (ms)  10.713.898  1,726,096 

(Total  includes  207,147  lines  legal.) 

Augusta,  Ga.  ..Chronicle  _ (m)  2,495,080  613,298 

Sunday  ed.  ...(s)  1,664,012  288,844 

Total  ....(ms)  4,159,092  842,142 

Aumista  Ga.  ..Herald  . (e)  3,612,810  1,127,114 

Sunday  ed.  ...(s)  1,475,839  311,639 

Total  . (es)  5,088.644  1,438.753 

(Total  inclutles  101,230  lines  legal.) 
Akustin  Tex.  .  • .  American  . . .  (m)  3,224,214  908,264 

’  Sunday  ed.  ...(s)  2,080,176  278,824 

Total  Morn..(ms)  5.304.390  1,287,088 

Statesman  ....(e)  3,003,980  905,310 

Rav  Citv  yiich. Tribune  . (e)  6,721,680  1,108,674 

Bay  Luy,  Sunday  ed.  ...(s)  1.558.144  197.120 

Total  ....  (es)  8.279,824  1,305,794 

Battle  Creek  6-  ^  n7A 

Xezvs  . (e)  7,376,230  1,131,0/4 

Sunday  ed.  .. .  (s)  1,350,006  133,980 

Total  . (es)  8,726,256  1,265,054 

Ratt1<»  Creek  . .  .3foon~ 

Battle  v,rcc  Journal  ....(e)  7.184.506  655,801 


Augusta,  Ga. 


.Aiustin,  Tex. 


3,503,542 

3,512,586 

1,960,686 

5,473,272 

7,103,384 

3,977,176 

1,197,266 

5,174,442 


5,403,779 

1,538,671 

6,942,450 

1,637,076 

1,319,766 

2.956,842 

2,200,511 

1,030,527 

3,231,038 

1,777,510 

1,501,570 

3,279,080 

1,567,944 

4,825,562 

1.245,314 

6,070,876 

4,878,006 

841,353 

5,719,364 

5,743,492 


956,130 

1,027,376 

265,118 

1,292,494 

1,114,932 


1,383,076 

452,678 

1,835,754 


(Total  includes  248,717  lines  legal.) 

Bethlehem  Pa..  .Globe-Times  .(e)  8,315,468  1,174,208  6,379,450 

(Total  includes  139,244  lines  legal.) 

Brockton  Ulass. Enter  prise  ....(e)  5.703.866  1,166,158  3,527,188 

Brocwon,  M  includes  91,868  lines  legal.) 

Brockton  Uass.Times . (e)  4.617,708  360,135  3,294,050 

BrocKio  ,  includes  49,763  lines  legal.) 

Cedar  Rapids,  6,591.531  1,919,745  4,130,166 

Sunday  cd.  ...(s)  900.255  292.245  790,107 

Total  ....(es)  7,491,786  2,211,990  4,920,273 

(Sunday  edition  established  .April  25,  1927;  Total  includes  146,604  lines 
Charleston,  „  ,  ^  ^  ,oi-.cao 


1,919,745 

292.245 

2,211,990 


6,379,450 

3.527,188 

3,294,050 


4,130,166 

790,107 

4,920,273 


Columbus,  Ga. 


Gazette  .... 

.(m) 

6,480,901 

1,330,021 

3,913,539 

994,770 

Sundav  ed. 

..(s) 

2,668,309 

331,674 

2,067,884 

256,648 

Total  .... 

(ms) 

9.149,210 

1,661,695 

5,981,423 

1,151,418 

Post  . 

..(e) 

5,573,974 

1,537,326 

3,602,312 

434.33/) 

Xews  & 

Courier  . . 

.(m) 

3.304,028 

1,115,324 

1,868.846 

319.858 

Sunday  ed. 

..(s) 

1,412,894 

265,454 

1,020,754 

126.<m 

Total  . . . . 

(ms) 

4,716,922 

1,380,778 

2,889,600 

446.544 

Record  .... 

..(e) 

2,639,182 

604,716 

1,782,704 

189,126 

Sunday  ed. 

..(s) 

1,086,694 

207,088 

777,588 

87,430 

Total  ... 

.  (es) 

3.725.876 

811,804 

2,560,292 

276,556 

(Total  includes 

77,224  lines  legal.) 

State  . 

. .  (m) 

3,406,256 

1,113,490 

1,706,476 

306,490 

Sunday  ed. 

...(s) 

1,928,346 

449,246 

1,257,438 

221,662 

Total  ... 

.  (ms) 

4,334,602 

1,562,736 

2,963,914 

528,152 

Ledger  .... 

...(e) 

5,901,098 

1,186,682 

4,016,432 

697,984 

Total 

Display 

City 

Covington,  Ky.. 

Paper  Published 

.Kentucky 

Linage 

National 

Local 

Post  . 

..(e) 

3,138,296 

95,802 

2,550,058 

Sunday  ed.  . 

..(s) 

838,236 

44,758 

594,510 

Total  , . . . 

Covington,  Ky..  .KetUucky 

.  (es) 

3,976,532 

140,560 

3,144,568 

Davenport,  la. . 

Times-Star 
.Democrat  & 

(e) 

1,943,340 

60,298 

1,716,806 

Leader  ... 

..(e) 

5,468,804 

843,416 

4,298,838 

Sunday  ed. 

. .  (s) 

1,686,972 

238,756 

1,285,312 

Total  . . , . 

.  (es) 

7,155,776 

1,082,172 

5,584,150 

Davenport,  la.. 

.  Times  . 

..(e) 

9,241,960 

1,682,142 

6,699,714 

Decatur,  Ill.  . 

. .  Herald  _ 

(mes) 

7,161,574 

884,772 

5,176,598 

Decatur,  Ill.  . 

. .  Reviezv . 

..(e) 

6,186,320 

1,157,305 

4,141,370 

Sunday  ed.  , 

...(s)  . 

1,889.482 

264,804 

1,452,106 

T otal  . . . . 

..(es) 

8,075,802 

1,422,109 

5,593,476 

7,591,724 

2,401,200 

2,195,826 

1,093,036 

3,288,862 

2,395,365 

4,595,920 


(Total  includes  128,069  lines  legal.) 

Easton,  Pa . E.xpress . (e)  10,199,532  1,629,278  7,591,724 

(Total  includes  213,430  lines  legal.) 

Flushing,  N.  Y..  Journal  . (e)  4.449.200  1.200,600  2,401,200 

(Total  includes  55,000  lines  legal.) 

Galveston,  Tex. .News  . (m)  4,357,405  1,073,614  2,195,826 

Sundav  ed.  ...(s)  1,696,195  334,069  1,093,036 

Total  Morn(ms)  6,053,600  1,407,683  3,288,862 

Tribune  . (e)  4,397,162  1,195,353  2,395,365 

Glendale,  Cal.. . . AVa-j  . (e)  6.727,140  891,058  4,595,920 

(Total  includes  129,374  lines  legal.) 

Greenville,  S.  C.Xews  . (ms)  6,221,072  1,358,698  4,240,746 

Piedmont  . (e)  3,488,754  588,340  2,590,230 

Hamilton.  O.  ...Journal  . (e)  4,485,880  950,474  3,087,966 

Jackson,  Siich. . .  Citicen- 

Patriot  ....(es)  9,983,148  1,389,248  7,496,146 

Joliet,  Ill . Herald-News  (es)  10,711,106  1,122,296  7,539,322 

(Total  includes  165,760  lines  legal.) 

Kalamazoo,  AIich.(7a-e//e  . (e)  9,126,404  1,405,264  6,702,682 

Sundav  ed.  ...(s)  1,997,940  204,932  1,446,634 

Total  . (es)  11,124,344  1,610,196  8,149,316 

Kenosha,  Wis.  ..AW  . (e)  8,087.380  1,082,508  5,601,288 

(Total  includes  51,702  lines  legal.) 

Lancaster,  Pa...A"ca/  Era  ....(e)  7,048,857  1.3^,276  4,470,094 

(Total  does  not  include  120,296  lines  legal.) 
Lancaster,  Pa... .Intelligencer  .(e)  7,006,523  1,315,405  4,358,128 

Xews- 

Journal  ...(m)  7,006,523  1,315,405  4,358,128 

Sunday  ed.  ...(s)  647,382  61,541  358,765 

Total  Morn  (ms)  7,653,905  1,376,946  4,716,893 

(Total  includes  68,124  lines  legal.) 

Lima,  O . Hews  . (e)  9,597.<>88  1.405.922  6,574,478 

(Total  includes  96,880  lines  legal.) 

l.ima,  O . Star  . (m)  5,039,910  464.542  3,700,542 

Sunday  ed.  ...(s)  926,464  88,984  592,172 

Total  . (ms)  5.966.374  553,526  4,292,714 

(Total  includes  36,648  lines  legal.) 

McKeesport,  Pa.Nezi's  . (e)  9,499,350  . 

Macon,  Ga . Telegraph  ...  (m)  4,894.703  1.287,669  2,998,957 

Sunday  ed.  ...(s)  2,352.536  473,285  1,710,100 

Total  ....(ms)  7.247.239  1.760.954  4.709.057 


1,367,170 

374,668 

1,741,838 


Lancaster,  Pa.. 


Lima,  O. 


7,496,146 

7,539,322 

6,702,682 

1,446,634 

8,149,316 

5,601,288 

4,470,094 


4,358,128 

358.765 

4,716,893 

6,574,478 

3,700,542 

592,172 

4,292,714 


4,894.703 

2,352.536 

7.247.239 


1.287,669 

473,285 

1,760,954 


Montgomery, 


(Total  includes  51,137  lines — legal.) 

:rtiser  ...(m)  3,875.844  1,133,636 

lav  ed.  ...(s)  2,098,292  424,606 

)tal  . (ms)  5,974,136  1,558,242 


Ala . Advertiser  . . 

.  (m) 

3,875,844 

Sundav  ed.  . 

..(s) 

2,098,292 

Montgomery,  Total  . 

Ala . Journal  & 

(ms) 

5,974,136 

,,  Times  ... 

Mt.  Vernon, 

.(e) 

4,192,482 

N.  Y . Argus  . 

..(e) 

8,883,686 

New  Castle,  Pa.Hews  . 

..(e) 

8,590,708 

Passaic,  N.  1... Herald  . 

..(e) 

6,841,479 

(Total  does  not 

include  161,63. 

Passaic,  N.  ]...Hews  . 

..(e) 

6,579,146 

(Total  does 

not  include  176,358 

Peoria,  Ill . Journal  - 

(es) 

11288,726 

Transcript  ,. 

.(m) 

6,249,077 

1,035,818 

1,006,418 

1,075.971 

952,664 


Phoenix,  Ariz. . .  Republican 

..  (m) 

6,990,298 

1,282,148 

3,932,544 

Sunday  ed.  , 

...(s) 

2,425.276 

528,080 

1,409,268 

Tot^  . . . 

.(ms) 

9,415,574 

1,810,228 

5,341,812 

541,620 

120,903 

662,523 

legal.) 


(Total  includes  152,768  lines  legal.) 

Portsmouth,  O...Sun  . (m)  2,756,418  92^594 

Sunday  ed.  ...(s)  1,703,450  172,620 

Total  Morn(ms)  4,459,868  1,096,214 

Times  . (e)  6.704,026  926,226 

(Totals  include  153,965  lines  legal.) 
Plainfield,  N.  J..CoHnVr-  ' 

.  Nezi's  . (e)  4,642.582  515,144 


2,998,957 

1,710,100 

4,709,057 

2,484,020 

1.428,154 

3.912.174 

2,876,440 

7,239,246 

6.847.175 
5,134,054 


Passaic.  N.  J...News  . (e)  6,579,146  1,051,293  4,937,369 

(Total  does  not  include  176,358  lines  legal.) 

Peoria.  Ill . Journal  ....(es)  11288,726  1,965.401  7,546,415 

Transcript  ...(m)  6,249,077  1,525.353  3,352,554 

Peoria,  Ill . Star  . (es)  10,842,029  1,977,461  7,098,538 

Phoenix,  .\t\z..  .Gazette  . .(e)  5.160,036  878,206  3,411,282 


1,319,401 

1,349,376 

2,m,717 

5,039,658 


3,634.358 


1,639246  I 
471,520 
2,110,766 

462,308 
181,454 
643,76?  > 
6352? 


(Figures  for  period  July  1— Dec.  31,  1927;  Total  includes  60,970  lines  legij 
Portland,  Me.  . .  Press- 

Herald  ...,(m)  8,257,672  1,844,605  5.607,320  805,747 

Express  . (e)  6,880,652  1,766,145  4,767.156  783.978 

Sunday  ed.  ...(s)  3,112,920  437,190  1,860,421  378.682 

Total  Evg..(es)  9,993,572  2,203,335  6,627,577  1,162,660 

Pueblo,  Colo.  ..Star- 

Journal  ...(es)  6.554,492  1.278,844  4,241,258  891,87( 

.  .  (Total  includes  34,986  lines  legal;  107,534  lines  briefs.) 

Racine,  Wis.  . . .  Journal- 

„  .  Hews  . (e)  7,049,392  1,231,384  5,019,084  798.92^ 

Raane,  Wts.  ...Times-Call  ...(e)  5,435.038  723,142  3,825,766  723,821 

.  (Total  includes  162,302  lines  leg;al.) 


Roanoke,  Va.  ..Times  . (m)  4,311,916  1,230,936  2,921,926 

Sunday  ed.  ...(s)  2,520,252  310,016  2,010,960 

Total  Morn  (ms)  6,832,168  1,540,952  4,932,886 

W  orld- 

c  ■  w.  Hews  . (e)  7,382^)0  1,387,414  5,389,076 

Saginaw,  Mich..Area/j  . (es)  11,943,694  1,633,422  9,219,840 

(Continued  on  page  36) 
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i,S32 

1,720 

.224 

;v022 

',562 

t761 

f,447 

i,910 

1,170 

5,030 

8,594 


9,246  ft 

I, 520 
0,766 

2,300 

II, 454 
13,76:  ^ 
1529: 


2,110 

:gi-) 

15,747 

a.978 

'8.682 

>2.660 

>1,870 


>6.924 

23.828 

59,054 

>9276 

58.330 


I  n  1927,  ^Aihvaukee  Journal 

Vrinted  aTotal  of 

8,086,843 

^  L  ines  of  Paid  Advertising 

1,836,893  lines  more  than  the  totals  of  both 
other  Milwaukee  newspapers  combined! 

,285,330 

'  Lines  of  Local  Display  Advertising 

3,937,108  lines  more  than  the  second,  3,320,271 
lines  more  than  the  third  Milwaukee  newspaper! 

,797,918 

'Lines  of  NationalDisplayAdvertisinq 


Year  in  and  year 
The  Milwaukee  Joui 
leads  by  wide  margins 
other  Milwaukee  newspap 
in  every  major  classificati 
of  paid  advertising.  In  th 
Milwaukee-Wisconsin  mark 
— consistently  prosperous  be< 
cause  of  Milwaukee’s  leader¬ 
ship  among  all  American 
cities  in  diversity  of  industry 
and  Wisconsin’s  rank  as  first 
state  in  value  of  dairy  prod¬ 
ucts — advertisers  in  all  lines 
are  building  increased  sales  at 
one  low  advertising  cost  by 
concentrating  in  The  Journal 
alone  for  thorough  coverage. 


825,108  lines  more  than  the  totals  of  both 
other  Milwaukee  newspapers  combined ! 


,003,5  95 

'  Lines  of  Classified Advertisina 


1,039,736  lines  more  than  the  totals  of  both 
other  Milwaukee  newspapers  combined! 


THE  MILWAUKEE  JOURNAL 

FIRwST  BY  ME  I  T 


Three  Quarters  of  a  Million  Regular  Readers  Daily  and  Sunday! 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  fage  34) 


Total  Disp 

City  Paper  Published  Linage  National 

San  Jose,  . (e)  6.804,042  403,270 

(Total  includes  617,008  lines  legal.) 

San  Jose,  Cal.. .Mercury- 

Herald  ...(ms)  12.486,054  1,625.330 

(Total  includes  186,494  lines  legal.) 

Springfield,  Ill. ..State Journal. (ms)  8,072,764  1,421.322 

(Total  includes  188,398  lines  legal.) 

Springfield,  Ill.. .S'/a/e  Registcr(es)  8,617,642  1,643,544 

(Total  includes  110,866  lines  legal.) 

Springfield,  Uo.. Leader  . (e)  5,221,412  1,237,222 

Sunday  ed.  ...(s)  2,492,266  266,266 

Total  . (es)  7,713,678  1,503,488 

(Total  includes  158,690  lines  legal.) 

Springfield,  O...NeK's  . (e)  7,705,062  1,287,958 

Sunday  ed.  ...(s)  2,175,594  243,054 

Total  . (es)  9.880,656  1.531,012 

(Total  includes  46,704  lines  legal.) 

Stockton,  Cal.  . .  Record  . (e)  8,061,970  1,567,524 

(Total  includes  167,636  lines  legal.) 

Terre  Haute, 

Ind . Star  . (ms)  8,422,341  1,382,487 


4,988,984 


9,173,780 

5,284,048 


1,500,450 

1,162,602 


5,688,662  1,174,570 

3,108,238  735,406 

2,002,420  205,436 

5,110,658  940,842 

5,810,840  560,904 

1,773,156  158,040 

7,583,996  718,944 

4,483,654  987,248 


'  ind.  Star  . (ms)  8,422,341  1,382,487  5,960.237  1,079,617 

(Total  includes  71,3^  lines  legal.) 

Terre  Haute, 

Ind . Tribune  . (es)  9,736,076  1,419,096  7,270,186 

Terre  Haute, 

Ind . Post  . (e)  3,601,080  383,642  2,678,284 

Topeka,  Kan.  ..Capital  . (m)  5,584,340  1,326,136  3,056,858 

Sunday  ed.  ...(s)  2,544,451  389,109  1,661,667 

Total  ....(m.s)  8,127,791  1,715,245  4,718,525 

(Total  includes  171,244  lines  legal,  54,089  lines  readers.) 

Topela,  Kan.  ..Slate  Journal  (e)  5,506.318  703,311  4,177,796 

(Total  includes  81,347  lines  legal.) 

Union  City,  N.  J. Hudson 

Dispatch  ..(m)  5,207,077  4,188,256 

(National  and  local  totals  combined;  total  includes  278,453  lines  legal.) 

Waco,  Tex . News- 


.Tribune  . (es)  9,736,076  1,419,096  7,270,186  1,046,794 


3,601,080 

5,584,340 

2,544,451 

8,127,791 


383,642 

1,326,136 

389,109 

1,715,245 


2,678,284 

3,056,858 

1,661,667 

4,718,525 


539,140 

998,235 

460,453 

1,458,688 


Tribune  ...(m) 

Times- 

Herald  . (e)  3,073,476  500,024  1,945,020  648,432 

Sunday  ed.  ...(s)  2,836,904  296,604  2,195,324  344,974 

(News-Tribune  and  Times-Herald  brought  under  one  management  Nov.  1,  1927, 
and  Sunday  issues  were  merged.) 


3,939,772  1,228,318  2,246.412 


\\  heeling, 

W.  Va . Register  . . . .  (m)  3,821,454  453,600 

Sunday  ed.....(s)  2,979,618  75,166 

Total  . (ms)  6,801,072  528,766 

(Total  includes  51,8Ci0  lines  legal.) 


3,176,628 

2,856,868 

6,033,496 


\V  heeling, 

W,  Va . 

.  Intelligencer 

.(m) 

5,095.061 

1,388,118 

3,556,099 

150,844 

News  . 

..(e) 

6,962,321 

1,559,103 

5,013,176 

390,042 

‘  Sundav  ed.  . 

..(s) 

3.106,014 

452,227 

2,514,268 

139,519 

Total  Evg. 

.  (es) 

10,068,335 

2,011,330 

7,527,444 

529,561 

Wichita  Falls, 
Tex . 

.  Times  . 

.  (es) 

7,525,524 

1,432,704 

5,881,764 

1,211,056 

Wichita  Falls, 
Tex . 

.  Record- 
News  . . . . 

(ms) 

5,152,160 

782,180 

3,484.852 

765,136 

Woonsocket.  R.I.Co//  . 

..(e) 

4.878,356 

977,354 

3,599,610 

301,392 

York.  Pa . 

.  Dispatch  . . . 

..(e) 

9,801,582 

1,158,402 

7,435.988 

1,207,192 

NEWSPAPERS  IN  CITIES  OF  25,000  TO  49,999  POPULATION 


AWlene,  Tex.  ..Reporter  ....(e)  4,243,274  773,108  2,582,944  887 

News  . (m)  3,379,208  719,474  1,884,862  774 

Sunday  ed.  ..(e)  1,728,552  239,330  1,282,750  206 

Total  mom.  (ms)  5,107,760  958,804  3,167,612  981 

Alexandria,  La.. .Town  Talk  ..(e)  4,525,006  906,654  3,197,180  190 

(Total  includes  230,440  lines  legal.) 

Alton,  Ill . Telegraph  ....(e)  5.224,520  719,320  3,750,992  680 

Anaheim,  Cal.  (e)  2,965,004  683,074  1,847,930  434 

Anderson,  Ind.  .Bulletin  . (e)  5,555,186  850,206  4,410,406  165 

(Total  includes  129,542  lines  legal.) 

Anderson,  Ind.  .Herald  . (ms)  4,630,509  598,165  3,524,410  382 

(Total  includes  125,636  lines  legal.) 

Ann  Arbor,  Mich./yJewj  . (e)  6,885,760  946,890  5,138,056  800 

Ashland,  Ky.  .  .Independent  ..(es)  5,751,444  850,856  3,779,440  688 

(Total  includes  432,908  lines  legal.) 

Ashtabula,  O _ Star-Beacon  ..(e)  5,628,131  762,090  4,483,248  294 

(Qassified  in  6  pt.  lines;  total  includes  88,438  6  pt.  lines  legal.) 

Bakersfieild.  Cal. Calif omian  ..(e)  5,291,118  1,527,050  2,988,538  479 

(Total  includes  295,764  lines  legal.) 

Bangor,  Me.  ...News  . (m)  7.089,384  1,402,954  4,582,592  936 

(Total  includes  152,944  lines  legal.) 

Bellwille,  Ill.  ..Advocate  ....(e)  3,249,015  607,299  2,641,716 

Bellingham, 

Wash  . Herald  . (ms)  4.792.298  1,272,124  3,027,850  477 

Herald  . (e)  5,133,548  1,315,356  3,124,520  565 

(Total  includes  legal,  14,910,  morning  and  Sunday;  128,296  lines  evening.) 

Bellingham, 


934.248  4,001,256 

703,808  1,464,344 


Wash . American  _ (e)  2,466,338  . 

Beloit,  Wis.  ...Hews  . (e)  5,478.662  934.248  4,001,256 

Biddeford,  Me... .Journal  . (e)  2,283,106  703,808  1,464,344 

Biloxi  &  Gulf¬ 
port.  Miss.  ...Herald  . (e)  3.673.512  632,254  2,485,588 

(Total  includes  199,416  lines  legal.) 

•Bluefield,  W.  Va. Telegraph  . .  (m)  3,597.193  856,040  2,444,876 

Sunday  ed.  ...  (s)  1,863,594  521.097  1,231,058 


3,673,512  632,254  2,485,588 


Total  Display 

City  Paper  Published  Linage  National  Local 

Total  morn,  (ms)  5,460,797  1,377,137  3,675,934 

Sunset  News  .  (e)  2,202,461  278,056  1,524,059 

(Total  docs  not  include  176,924  lines  legal.) 
Bloomington,  Ill. Panfara/>/i  ....(e)  7,082,794  1,412,694  5,178,219 

Burlington,  la.  .Gacette  . (e)  4,382,826  1,120,336  2,934,680 

Burlington,  Vt.  .Free  Press  ..(m)  5,823,361  1,357,079  4,023,436 

Butler,  Pa . Eagle  . (e)  5,811,502  1.066,296  4,249,326 

(Total  includes  64,680  lines  legal.) 

Butte,  Mont.  ...Post  . (e)  3,476,781  888296  2,059,465 

Champaign,  Ill.  .iVrttw-Garr//e  (es)  6.073,172  953,204  4,434,150 

(Total  includes  132,090  lines  legal.) 


Classified 

407,716 

400,346 


Qinton,  la . Advertiser _ (e)  3.867,402  716,772  2,915,794  23483fi 

Colorado  SpringsGazette  . (m)  4.050,608  866,796  2,703,400  441 S7/; 

Sunday  ed.  ...(s)  2,049,716  216,594  1,607,186  222m 

Total  morn,  (ms)  6,100.324  1,083,390  4,310,586  6639fii 

Telegraph  _ (e)  4,418,500  858,914  3,051,288  440412 

(Totals  include  legal.  3»S,8.36  lines  morning;  67,886  lines  evening,  3,528  lines  Sunday.) 
Corpus  Christi, 


Corpus  Christi, 
Tex . 


Danville,  Ill. 


Danville,  Va.  ...Register  . (m)  2,393,454  838,194 

Sunday  ed.  ...(s)  1,422,246  147,728 

Total  morn,  (ms)  3,815,700  985,922 

Bee  . (e)  4,021,150  961,688 

Davtona  Beach, 

Fla . Nezi's- 

Journal  _ (e)  2,921,072  594,860 

Simday  ed.  ...(s)  1.254,658  161,032 

Total  . (es)  4.175.730  755,892 

(Total  includes  357,756  lines — legal.) 
Dubuque.  la.  ...Telegraph-Herald 
&■  Times- 

Joumal  ....(es)  5.487.658  1,247,890 

(Total  includes  126,140  lines  legal.) 

Durham.  N.  C. Herald  . (ms)  7,000.774  1,111,530 

FJgin,  Ill . Courier-News  (e)  7.338.800  1,110,592 

(Total  includes  127,022  lines  legal.) 

Elkhart,  Ind.  ...Truth  . (e)  5.161,744  918,732 

Everertt,  NJash... Herald  . (e)  6,813.809  1,386,322 

(Total  includes  140,289  lines  legal.) 

Fitchburg,  Mass.Sentinel  . (e)  6,1^,686  848,00^ 

Fond  du  Lac. 

Wis . Commonwealth- 

Reporter  ...(e)  5.167.927  1,188,516 

(Total  includes  113,358  lines  legal.) 


(ms) 

3,534,102 

896,062 

..(e) 

2,959,453 

388,333 

..(e) 

8,073,650 

1,045,183 

.  ( es) 

6,184,346 

1,260,952 

.  Commercial- 

Nezi-s  ....(es)  6,184.346  1,260,952 

(Total  includes  27,482  lines  legal.) 


2,393,454 

1,422,246 

3,815,700 

4,021,150 


2,921,072 

1,254,658 

4.175.730 


Galesburg,  Ill _ Register-Mail  .(e) 

Great  Falls, 

Mont . Leader  . (e) 

Great  Falls, 

Mont . Tribune  . (m) 

Sunday  ed.  ...  (s) 
Total  morn,  (ms) 


5,655,454 

2,180,136 

4,541,609 

1,554.658 

6.096.267 


941,128 

387,842 

1,328,970 


(Total  includes  80,111  lines  legal.) 


2,963,600 

2,258,040 

6,427,125 

3,132,360 

1,360,926 

1,203,202 

2,564,128 

2,793,070 


1,701.098 

960,248 

2.661.346 


3,426,932 

5,675,138 

5,133,058 

3,554,978 

4,755,673 

5,033.308 


3,494,178 

4,158,294 

1,730,652 

3,176,411 

1,044.701 

4,221,112 


Green  Bay,  VJls.Press-Gaaette  (e)  8.266,776  1,326.3()4  6,317,2.34 

Greensboro,  N.  C.News  . (ms)  9,249,980  1,528,420  7,051,338  ' 

Greensboro,  N.  C.Record  . (es)  5,807,690  447,538  4,774,840 

High  Point.  N.C.En/rr/.nje  ....(es)  4.690,025  678,720  3,856,244 

Hutchinson,  Kan.  Herald  . (ms)  4.021.318  1,0.59,982  2.140.544 

Nezvs  . (e)  5,736,542  1,059,030  3,849,216 

Jackson,  Miss.  ..News  . (es)  5,432,658  1,300,600  3,509,534 

(Total  includes  86,492  lines  legal.) 

Jamestown,  N.  Y. Journal  . (e)  7,942,998  742,098  5,749,464 

(Total  includes  191,674  lines  legal  and  73,542  lines  readers.) 

Jamestown,  N.Y.Post  . (m)  7.639,612  1,070,069  5,675,018 

(Total  includes  182,804  lines  legal.) 

Johnson  City, 


Tenn . Chronicle  &  Staff - 

News  ....(mes)  3,721,418  924,402 

Joplin,  Mo . Globe  . (m)  3,669,100  1,069,792 

Sunday  ed.  ...  (s)  1.806,923  231,752 

Total  mom.  (ms)  5,476,023  1,301,544 

News-Herald  .(e)  4.467,977  1,301,667 

(Total  indudes  87,965  lines  legal.) 

Kingston,  N.  Y.Freeman  . (e)  5,337,290  952,2^ 

(Total  includes  149,632  lines  legal.) 
Kokomo,  Ind. . . .  Dispatch  ....  (ms )  4,149,334  529.200 

Tribune  . (e)  5,242,1(50  932,764 

(Legal  included  in  classified.) 

La  Crosse,  YJk..  Tribune  &  Leader- 

Press  . (e)  3,912,913  944,800 

Sunday  ed.  ...(s)  1.075..338  300.224 

Total  . (es)  4,988,251  1,245,024 

Lafayette,  Ind... Journal  & 

Courier  ..(me)  5,752.516  1,050,518 

I.ebanon,  Pa.  . .  News-Times  .  (e)  4,247..586  959,210 

(Total  includes  85,582  lines  legal.) 

Lewiston,  Me.  ..Journal  . (e)  4.058,306  1,134,812 

Sun  . (m)  4,239,004  1,123,976 

Lexington,  Ky... Herald  . (m)  4,185,090  535,934 

Sunday  ed.  ...  (s)  2,025.912  141,288 

Total  mom.  (ms)  6.211,002  677,222 

(Total  includes  140,616  lines  legal.) 

Lexington,  Ky... Leader  . (e)  5..589.234  990,796 

Sun^v  . . .  (s)  2.335,172  207,802 

Total  . (es)  7.924.406  1,198,598 

(Total  includes  12,376  lines  legal.) 

(Continued  on  page  46) 


2,470,196 

2,074.071 

1,298,265 

3,372,336 

2,513,091 

3,899,588 

2,983,134 

4,022,732 


2,622,122 

894,354 

3,516,476 

4,026,736 

2,844,380 

2,670,038 

2,828,770 

3,105,438 

1.695,050 

4,800,488 

4,190,606 

1,926,834 

6,117,440 


More  than 
450,000 
Sunday 


‘"Greatest  Salesman  in  the  West*’ 


March  3,  1928 


10^  Sunday 


L.  A.  EXAMINER  FAR  IN  LEAD  IN 
CITY  TRADING  AREA 


EARLY  seven 


out  of  every  10  Sunday  newspapers  in  the  city  trading  area 
1  ^  of  Los  Angeles  are  Examiners;  and  nearly  half  the  daily  morning  news¬ 
papers  with  the  same  area  in  Los  Angeles,  are  also  Examiners.  Daily,  two 
other  newspapers  split  the  balance  about  evenly,  while  on  Sundays,  the  other 
3  out  of  every  10,  belong  to  competition. 

That’s  one  of  the  interesting  and  rather  significant  facts  brought  out  by 
an  analysis  of  the  most  recent  ofBcial  figures  for  various  publications  in  the 
Los  Angeles  territory. 

Expressing  it  in  actual  morning  papers  sold:  The  Examiner,  in  the  city 
radious  alone,  daily  sells  over  123,000  papers  against  87,500,  and  84,500. 
Sunday  it’s  239,000  against  126,500.  No  smart  advertiser  in  the  Los  Angeles 
territory  can  very  well  afford  to  overlook  as  many  families  as  The  Examiner’s 
dominating  reading-group. 


HERE’S  a  lesson  in  advertising 
from  Roger  \V.  Babson,  included 
in  his  report  of  January  10,  1928: 
“.Advertise  in  Fast-Growing  Publica¬ 
tions. — In  selecting  magazines  and  news¬ 
papers  in  which  to  advertise,  do  not 
look  merely  at  the  present  circulation. 
Hunt  for  some  good  publication  which 
is  not  only  big  but  shows  a  high  per¬ 
centage  rate  of  growth.  One  reason  for 
this  policy  is  that  when  a  publication  is 
growing  fast  its  advertising  rates  tend 
to  lag  behind  its  circulation.  Therefore, 
you  may  get  a  real  bargain  in  space. 
Moreover,  the  rapid  growth  implies  that 
the  publication  is  appealing  to  alert  and 
active  readers — the  kind  which  you  want 
your  advertising  to  reach.” 

The  Los  Angeles  Examiner  has  the 
L.ARGEST  morning  and  Sunday  cir¬ 
culation  in  its  territory.  During  the 
past  7  years^  its  daily_  circulation  has 
increased  97.562,  or  105%,  against  the 
other  morning  paper’s  increase,  in  the 
same  period,  of  55,752,  or  64%.  The 
largest  evening  paper  in  Los  Angeles, 
added  64,541  circulation,  a  47%  gain. 
In  comparison  with  the  only  other 
Sunday  newspaper  in  Los  Angeles,  The 
Examiner  gained  232,495  circulation, 
against  85,726,  or  an  increase  of  129% 
against  70%. 

We  leave  the  rest  of  the  conclusions 
to  you. 


Tex  thousand  dollars  worth  of 
business  from  8  small  advertise¬ 
ments,  at  a  cost  of  less  than  6^ 
per  cent! 

That  is  the  recent  achievement  in  Los 
Angeles  of  the  Tesra  Heating  Company, 
less  than  three  months  old  in  Southern 
California  territory  and  exclusively  an 
Examiner  advertiser.  The  organization 
manufactures  a  steam-heating  plant  for 
homes,  electricity  generating  the  steam. 
The  units  sell  for  from  $62.50  to  $145 
each,  and  the  average  sale  is  three  units, 
according  to  Joseph  Wahrhaftig,  presi¬ 
dent  of  the  company. 

“We  began  to  be  flooded  with  in¬ 
quiries  right  after  starting  in  The 
Examiner’s  Sunday  Building  Section,” 
he  said  recently.  “Close  to  400  coupons 
were  mailed  in  and  additional  telephone 
and  office  calls  brought  the  response  to 
about  600,  by  the  time  the  eighth  adver¬ 
tisement  had  appeared.  We  did  $10,000 
worth  of  business  directly  from  these 
leads.  Mail  orders  came  from  distant 
points  to  which  Examiner  readers  had 
mailed  their  papers  after  reading  them. 
Mexico,  Rhode  Island,  the  Hawaiian 
Islands,  were  among  these.  The  Exam¬ 
iner  carries  a  regular  Tunney  wallop  in 
making  sales.” 


Monday  Advertisement  Smashes  Co/s  Records 

Again  we  break  all  records  for  an  state  that  Mr.  Knowlton  has  just  phoned 
advertiser — this  time  the  manu-  me  that  the  Monday  ad  in  The  Exam- 
facturer  of  O.  &  M.  Tablets,  the  account  iner  has  broken  all  records  with  him, 
of  which  is  handled  by  the  Dake-  so  I  believe  we  can  count  on  running 
Johanet  Agency  of  Los  Angeles.  Mr.  every  Monday  for  a  considerable  time!” 
Johanet  writes  this:  That’s  Pulling  Power,  when  you  can 

“.  .  .  .  For  your  information  will  feel  it  that  quickly  and  that  decidedly ! 


1,700,000  Examiners  Printed  Here  Each  Week! 


HIS  is  the  home  of  the  Los  Angeles  Examiner;  one  of  the  very  few  large  news¬ 
paper  buildings  in  the  country  in  which  no  other  activity  is  pursued  than  that 

connected  with  getting  out  the  paper. 
Its  Mission  architecture  is  typical  of  the 
Examiner  serves  and 


And  This  Is  Called 

“Knocking  ’Em  Cold!” 

T5  ESULTS  being  uppermost  in  an 
advertiser’s  mind,  witness  two 
more  examples  from  The  Examiner’s 
most  recent  files: 

Sunday  before  this  was  written,  a 
nursery  man  in  Los  Angeles  used  a  7- 
inch  space  on  our  new  “California 
Gardening”  pages  to  advertise  rose 
bushes.  He  sold  1500  of  them! 

Last  Sunday,  in  the  automobile  sec¬ 
tion.  the  Hammel-Gerke  Co.,  Inc.,  ad¬ 
vertised  a  new  carburetor.  Of  all 
things  to  try  to  sell,  you  know  how 
tough  that  is.  Every  automobile  already 
has  one;  most  of  ’em  are  pretty  good. 
The  resistance,  therefore,  is  great. 

But  the  12-inch  exclusive  Examiner 
advertisement  on  this  particular  carbu¬ 
retor,  brought  in  75  inquiries  by  mail 
and  a  host  of  others  at  the  firm’s  place 
of  business.  They  made  a  great  many 
sales,  and  the  advertising  will  .contpiue. 


territory 

influences. 


DUPLEX  PRESSES! 


Illustration  is  a  general  view  ot  easterly  portion  main  erecting  room. 

Duplex  Presses  are  built  by  skilled  mechanics  in  this  daylight  factory. 
Accuracy  is  the  watchword  throughout  and  specific  measurements  to  the 
1/1000  of  an  inch,  without  “tolerances,”  are  required.  Such  precision 
methods  must  be  seen  to  be  appreciated. 

Newspaper  publishers  are  cordially  invited  to  visit  our  works  and 
thoroughly  inspect  the  materials  and  processes  entering  into  Duplex 
construction.  _ 


The  Duplex  Printing  Press  Company 

BATTLE  CREEK,  MICHIGAN 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  3 ,  1928 


[E  REASON:  A  Daylight  Factory ;  ample  erecting  and  testing  rooms. 
E  RESULT :  Presses  BUILT  at  the  FACTORY;  not  in  Press  Rooms. 


“Our  Customers  Write  Our  Ads” 

TEUECRKTVT 


SAVANNAH  GA  FEB  11  1928 

DUPLEX  PRINTING  PRESS  CO 

BATTLE  CREEK  MICH 

OUR  NEW  SEXTUPLE  IN  OPERATION  TODAY  TWO  DAYS 
AHEAD  OF  SCHEDULE  STOP  FIRST  WEB  WAS  PUT  THROUGH  AT 
ELEVEN  OCLOCK  THIS  MORNING  STOP  TWO  HOURS  LATER  FIRST 
EDITION  OF  SIXTEEN  PAGES  WAS  RUN  STOP  AT  FOUR  OCLOCK 
LAST  EDITION  WAS  STARTED  USING  FULL  SEXTUPLE  STOP 
BOTH  RUNS  WERE  PERFECT  PERFORMANCES 


THE  SAVANNAH  PRESS 


'  Just  another  instance  of  Duplex  goinsi  on  edition  as  soon 
^  as  WEBBED  UP^  and  the  Dupla  stays  on  edttton!  J  ^ 
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Editor  &  Publisher  and  The  Fourth  Estate  for  March  3 ,  1928 


E  D  I 


WOMEN  AND  THE  NEWSPAPERS 

Another  sigher  for  the  good  old  days  of  jour¬ 
nalism,  when  newspapers  were  written  “for  men 
by  men”  and  not  “for  women  by  nonentities” 
is  Edward  F.  Roberts,  a  contributor  to  the  current 
issue  of  Plain  Talk.  Calling  the  roll  of  the  great 
editors  of  SO  years  ago,  he  asks  “in  vain”  for  the 
names  of  their  successors.  In  those  days  he  de¬ 
clares  there  were  no  pages  devoted  to  the  testimony 
in  a  “salacious  divorce  case,”  no  woman’s  page,  and 
no  department  store  advertisements  as  we  know  them 
today.  The  change,  he  declares,  has  been  brought 
about  by  the  newspaper's  need  for  capital  and  the  fact 
that  the  department  store,  dominating  the  retail  field, 
supplies  the  advertising  income  that  is  the  newspaper’s 
life  blood.  The  department  store,  he  asserts,  demands 
circulation  among  women ;  the  newspaper  business 
manager,  now  the  dominant  force  in  journalism,  relays 
the  demand,  and  the  poor  editor  shamefully  accedes. 

It  sounds  like  a  fair  prima  facie  case,  and  the  author 
buttresses  his  statements  with  citations  from  his  own 
experience  as  a  newspaper  editor  and  executive  of  the 
Dry  Goods  Economist.  From  both  sides  of  his  ex¬ 
perience,  he  draws  the  conclusion  that  the  merchant 
wields  a  decisive  force  so  far  as  the  newspaper  is 
concerned.  The  remedy  he  suggests  is  that  men  be 
found  who  shall  be  willing  to  edit  newspapers  at  a 
reasonable  profit,  selling  their  papers  at  a  price  which 
will  return  a  profit  independent  of  advertising  income. 

Without  intimate  knowledge  of  the  author’s  news¬ 
paper  experience,  we  judge  that  it  is  principally  of 
pre-war  vintage.  Before  1914,  the  department  store 
was  dominant  in  many  newspaper  establishments.  Be¬ 
fore  1914  it  was  possible  to  operate  a  small  news¬ 
paper  at  a  profit  from  circulation  revenue  alone. 
Neither  condition  is  true  today. 

The  great  development  of  national  advertising  has 
given  the  newspaper  an  annual  income  of  about 
$275,000,000  from  this  source,  against  $50,000,000  in 
1914.  Total  newspaper  advertising  has  doubled  in 
volume  since  1914,  but  department  store  linage  has 
not  increased  in  the  same  proportion,  either  in  space 
used  or  money  expended.  In  1914,  department  store 
advertising  was  the  source  of  about  half  of  the  total 
daily  newspaper  income  from  all  sources.  Late  in 
1927  a  survey  of  several  important  afternoon  papers 
which  carry  full  copy  from  their  local  stores  showed 
that  department  store  copy  averaged  16.82  per  cent 
of  their  space  and  presumably  contributed  a  consider¬ 
ably  smaller  proportion  of  the  advertising  revenue,  in 
view  of  the  low  schedules  generally  enjoyed  by  these 
stores. 

The  same  survey  showed  that  these  newspapers 
devoted  more  than  40  per  cent  of  their  editorial  space 
to  news  of  primary  interest  to  men — 14.72  per  cent 
to  sports,  10.64  per  cent  to  national  telegraph;  2.26 
per  cent  to  foreign  telegraph,  3.59  per  cent  to  state 
telegraph;  6.82  per  cent  to  business  and  finance;  and 
5.11  per  cent  to  editorial  comment. 

Features,  which  include  among  others  most  of  the 
attractions  despised  by  Mr.  Roberts  on  the  woman’s 
page,  were  given  12.87  per  cent.  Comics,  designed 
in  the  main  for  home  reading,  but  not  without  mascu¬ 
line  appeal,  received  9.19  per  cent.  Society  and  per¬ 
sonal  news  was  allotted  4.47  per  cent  and  drama  and 
music  3.36  per  cent.  Local  news  was  given  14.22  per 
cent  and  the  remaining  items,  of  interest  regardless 
of  sex,  were  distributed  in  small  allotments. 

National  advertising,  which  bulks  largest  in  the 
automobile  and  tobacco  groups,  takes  19.83  per  cent 
of  the  advertising  space.  Qassified  accounts  for  14.15 
per  cent  of  the  advertising  volume.  Both  produce 
proportionately  higher  incomes  per  line  on  the  papers 
surveyed  than  does  the  copy  of  local  stores. 

There  is  no  denying  that  newspapers  during  the 
past  fifty  years  have  endeavored  to  keep  abreast  of 
woman’s  increasing  importance  in  the  nation’s  domestic 
and  commercial  life,  and  that  they  deserve  praise  for 
the  progress  they  have  accomplished.  There  is  no 
ground  for  asserting  that  the  press  has  sold  its  soul 
in  the  process  of  gaining  feminine  readers.  Reports 
of  the  divorce  and  murder  trials  of  the  current  era 
have  not  been  known  to  drive  masculine  readers  away 
from  the  press,  but  they  have  been  known  to  drive 
department  store  advertising  out  of  the  columns  of 
newspapers  which  exceeded  the  limit  in  presenting 
these  stories.  The  taste  of  1928  in  these  matters  is 


Ye  are  the  salt  of  the  earth:  hut  if  the  salt 
have  lost  his  savour,  wherewith  shall  it  he 
salted?  it  is  thenceforth  good  for  nothing,  but 
to  be  cast  out,  and  to  be  trodden  under  foot  of 
men. — St.  Matthew,  V ;  13. 


not  greatly  different  from  that  which  tolerated  the 
newspapers’  verbatim  reports  of  the  Beecher-Tilton 
trial  50  years  ago. 

Of  the  passing  of  personal  journalism,  much  has 
been  written.  The  editorial  heroes  of  the  middle 
nineteenth  century  were  appropriate  to  their  political 
and  economic  surroundings.  Commerce  and  politics 
also  were  dominated  by  great  personalities,  and  their 
achievements,  like  those  of  the  editors,  appear  greater 
in  perspective  than  they  did  to  contemporaries. 

Today’s  business,  commerce,  politics,  journalism,  or 
what  will  you,  require  the  co-ordinated  guidance  of 
so  many  hands  and  brains  that  the  individual  needs 
super  genius  to  stand  forth  from  the  mass.  It  is 
altogether  possible  that  Bennett,  Greeley,  Dana  or 
Halstead  might  have  difficulty  in  gaining  and  holding 
major  place  in  the  modern  scheme.  Powerful  as  they 
were  in  their  times,  they  did  not  always  win  their 
editorial  and  political  contests. 

Our  1928  critics,  however,  choose  to  measure  the 
ancients  by  their  victories,  and  the  moderns  by  the 
Hylans  and  the  Thompsons  who  win  municipal  do¬ 
minion  over  the  editors’  “impotent  protests.”  It  is 
forgotten  that  the  Hylans  and  the  Thompsons  in 
relatively  short  time  are  appraised  at  their  true  public 
value  and  pass  from  the  picture.  It  is  forgotten  also 
that  the  newspapers  continue  to  earn  and  hold  the 
respect  and  patronage  of  their  readers  long  after 
the  temporary  triumph  of  demagogues  is  history.  It 
is  too  often  forgotten  also  that  one  Julian  Harris 
fighting  for  the  old  ideal  of  lilierty  and  one  Don 
Mellett  dying  at  his  post  in  a  battle  for  a  clean  city 
overwhelmingly  balance  the  scale  against  any  number 
of  defeats  suffered  by  the  press  in  the  tricky  melee  of 
big  city  politics. 


Sport  Dept.  Memo — give  more  space  this  year 
to  amateur  baseball. 


“IT’S  IMPOSSIBLE” 

OSEPH  PULITZER’S  ideal  journalist,  knowing 
much  about  all  things,  would  have  had  an  assign¬ 
ment  to  his  taste  when  the  Hendershot  magnetic 
motor  story  hit  the  first  page  last  week.  The  story 
broke  with  the  familiar  publicity  trick  of  tying  the 
demonstration  to  a  nationally  known  figure.  In  this 
case.  Col.  Lindbergh  and  his  friends  were  the  inter¬ 
ested  spectators  selected  to  view  the  device.  None  of 
them  are  electrical  experts,  but  all  have  some  knowl¬ 
edge  of  motive  devices  and  what  makes  them  move. 
None  of  them  are  psychoanalysts,  or  policemen,  alert 
to  frauds  and  their  detection  if  present.  All,  however, 
were  good  for  page  one  position  on  a  story  that  might 
otherwise  have  been  tossed  to  the  floor  as  an  im¬ 
practical  dream. 

The  newspapers  have  been  condemned  for  not  giv¬ 
ing  it  the  floor  destination  despite  its  auspices,  but  the 
condemners  have  never  sat  beside  a  news  editor  as  he 
made  his  first  page  dummy.  How  can  an  editor  in 
conscience  declare  that  the  magnetic  motor  is  a  scien¬ 
tific  impossibility?  Many  of  them  25  years  ago  passed 
summary  judgment  on  the  Wright  Brothers’  flights 
at  Kitty  Hawk  and  lived  to  see  facts  disprove  their 
theories.  No  doubt  their  grandfathers  took  similar 
judgment  on  the  telephone,  the  telegraph  and  the  elec¬ 
tric  light.  Radio  moved  at  a  snail’s  pace  so  far  as 
the  public  knew  for  more  than  twenty  years,  yet  the 
scientific  men  were  performing  the  impossible  behind 
their  closed  doors. 

The  newspaper  editor  who  predicted  •in  1915  that 


I  ^  E 


the  entire  nation  in  1928  could  hear  a  Presidential 
address  simultaneously  would  have  been  regarded  as 
having  gone  far  out  on  the  limb.  The  editor  cannot 
adopt  snap  judgments,  especially  negative  judgments 
on  matters  of  which  he  has  not  expert  knowledge. 
His  reporters  write  what  they  see.  The  editor  prints 
what  they  write,  illuminated  by  such  expert  comment 
as  he  can  assemble.  The  man  who  tries  to  beat  that 
combination  with  a  fake  is  due  for  a  hard  and  early 
fall. 


Even  if  the  ISth  Amendment,  in  the  editor’s 
judgment,  is  the  Great  American  Error,  we 
doubt  whether  he  can  justify  "Gordon  Water” 
cocktail  recipes  in  his  newspaper’s  news  columns. 


MACHINES  AND  THE  MAN 

NCREASING  use  of  machinery  is  cited  by  many  * 
commentators  as  a  primary  reason  for  the  current 
unemployment  situation  in  Eastern  manufacturing  j 
centres.  Evans  Clark,  writing  in  the  New  York  Times'  | 
of  Feb.  26,  compares  1923  and  1927  figures  upop  em-»  ' 
ployment  and  production  in  Several  important  indus-*  I 
tries,  and  his  picture  is  startling.  Oil  refineries  I 
increased  their  output  84  per  cent  in  the  period  named, 
with  a  5  per  cent  decrease  in  number  of  men  employed. 
Tobacco  manufacturers  increased  output  53  per  cent  ' 
and  decreased  their  number  of  workers  13  per  cent 
.\utomobile  manufacturers,  with  figures  available  for 
1922  and  1926,  show  increased  production  of  69  per 
cent  and  increased  employment  of  only  48  per  cent 
Paper  manufacture  shows  static  production,  but  a  7 
per  cent  decrease  in  employment.  The  general  picture 
is  that  the  nation’s  factories  are  turning  out  more 
goods  than  ever  by  the  aid  of  improved  machinery 
while  more  men  than  ever  look  for  work. 

No  figures  are  given  for  the  newspaper  industry,’ 
probably  because  no  such  comparison  can  be  made  ^ 
for  that  group.  The  newspaper  entered  the  machinery 
era  slightly  more  than  30  years  ago,  amid  predictions 
that  the  type-casting  machine  would  decrease  the  num¬ 
ber  of  printers  employed  by  80  per  cent.  The  pre-i 
dictions  never  for  a  moment  came  true.  There  was 
almost  an  instant  market  for  the  increased  production 
that  the  new  machines  permitted,  and  the  public  appe¬ 
tite  for  information  has  absorbed  without  shock  every 
addition  to  production  that  the  constantly  improving 
machinery  has  permitted.  There  are  more  printers 
employed  by  newspapers  today  than  at  any  time  in 
their  history,  despite  the  great  number  of  consolida¬ 
tions,  the  high  wages  paid  in  all  large  cities,  and  the 
use  of  machines  in  all  offices  for  every  operation  that 
can  be  done  by  machine.  Advertising  volume  has 
more  than  doubled  in  the  past  10  years.  Circulations 
show  an  unchecked  rise  since  the  war,  and  even  though 
advertising  has  decreased  slightly  during  the  past 
year,  lay-offs  of  mechanical  department  workers  hare  j 
been  few.  Union  regulations  have  had  something  to 
do  with  this  preservation  of  the  worker’s  job,  of 
course,  but  the  major  factor  has  been  the  desire  of 
publishers  to  give  their  readers  and  advertisers  the 
benefit  of  every  advance  in  the  science  of  printing. 
Mechanical  department  employes  have  likewise  been 
the  gainers. 

The  one  department  of  newspaper  production  in  f 
which  consolidations  and  modern  methods  have  re¬ 
duced  number  of  employes  has  been  the  editorial,  in 
which  machinery  plays  a  small  part.  The  syndicates 
have  made  available  to  the  smallest  publisher  at  prices 
within  reach  of  the  thinnest  purse,  the  best  that  the 
big  city  newspapers  create  and  enjoy.  This  means  of 
economy  can  be  and  has  been  abused,  and  it  bears 
seeds  of  danger  both  to  the  individual  publisher  and 
the  craft  in  general.  The  profession  and  business  of 
gathering  and  selling  news  and  commercial  informa¬ 
tion  to  the  public  is  one  that  requires  direct  contact 
between  man  and  man.  The  press  is  one  macldna  to 
which  the  deus  is  indispensable.  ] 


The  unprecedented  number  of  papers  listed  %  \ 
and  the  number  of  linage  gains  reported  in  this  , 
issue  are  bad  news  for  the  boys  who  enjoy  i 
hard  times  chatter.  ■  '  ! 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  3 ,  1928 
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to 


PURELY  PERSONAL 


JOHN'  S.  McCARRENS,  business  man¬ 
ager  of  the  Cleveland  Plain  Dealer, 
will  be  in  Florida  during  March  at  Palm 
Beach  and  other  East  Coast  resorts. 

Erie  C.  Hopwood,  editor  of  the  Cleve¬ 
land  Plain  Dealer,  has  been  made  an  hon¬ 
orary  member  of  the  Sigma  Delta  Chi, 
national  journalism  fraternity,  by  the 
Ohio  State  University  chapter. 

Senator  Carter  Glass,  of  Virginia,  pub¬ 
lisher  of  the  Lynchburg  (Va.)  News  and 
Roanoke  Advance,  has  been  confined  to 
his  home  at  Washington,  D.  C.,  with  a 
slight  foot  infection. 

Hugh  Bancroft,  editor  of  Boston  News 
Bureau,  and  Mrs.  Bancroft,  ^ve  an¬ 
nounced  the  engagement  of  their  daugh¬ 
ter,  Miss  Jessie  Bancroft,  to  William  C. 
Cox,  of  Readville,  Mass. 

George  A.  Hough,  of  the  New  Bedford 
(Mass.)  Mercury-Standard,  and  Mrs. 
Hough  are  on  a  three-weeks’  trip  to 
Havana,  Jamaica  and  Guatemala. 

Junius  P.  Fishburn,  president  of  the 
Roanoke  Times- World-News  Corpora¬ 
tion,  publishers  of  the  Roanoke  (Va.) 
Titnes  and  Roanoke  IVorld-News,  and 
president  of  the  Virginia  State  Chamber 
of  Commerce,  has  been  elected  president 
of  the  Association  of  State  Chambers  of 
Commerce  officials  at  the  annual  meeting 
of  the  national  organization  at  Atlantic 
City,  N.  J.  Mr.  Fishburn  is  also  editor 
of  the  World-News. 

Robert  J.  Cromie,  publisher  of  the 
Vancouver  (B.  C.)  Sun,  is  spending  two 
months  abroad.  He  is  now  on  a 
cruise  of  the  Mediterranean. 

Norman  Hamilton,  publisher  of  the 
Portsmouth  (Va.)  Star  and  commis¬ 
sioner  of  the  Norfolk-Portsmouth  indus¬ 
trial  commission,  is  taking  a  six  months’ 
leave  of  absence  from  his  duties  for  the 
purpose  of  taking  a  round-the-world  trip. 
He  sails  from  San  Francisco  March  9. 

H.  P.  Wolfe,  one  of  the  publishers  of 
the  Columbus  (O.)  Dispatch  and.  Ohio 
State  Journal,  has  been  ill  but  is  reported 
to  be  improving. 

Sven  Haglund,  editor  of  Dagens  Nyhe- 
ter  of  Stockholm,  Sweden,  visited  several 
southern  California  newspaper  offices  near 
Los  Angeles,  recently,  while  his  ship  was 
at  dock  for  a  day.  He  is  making  a 
world  cruise  and  is  accompanied  by  an 
excursion  party  of  20  sponsored  by  his 
publication. 

Egbert  H.  Mack  of  the  Sandusky  (O.) 
Register,  has  been  reappointed  postmaster 
at  that  city. 

John  W.  Wells,  editor  of  the  Olathe 
Register,  was  elected  president  of  the 
Kansas  Democratic  club  at  its  meeting 
in  Topeka,  b'eb.  22. 

Lisle  Mcllhenney,  editor  of  the  Perry 
(Kan.)  Mirror,  has  announced  his  can¬ 
didacy  for  the  Republican  nomination  for 
state  senator.  He  has  had  nearly  a  dec¬ 
ade  of  legislative  experience  as  clerk. 


New  York  Herald  Tribune,  has  been 
awarded  the  1927  Yale  Poetry  Prize. 
The  Yale  Press  will  shortly  bring  out  a 
book  of  Mr.  Olsen’s  poems. 

Hugh  Durigan,  of  the  New  York 
Herald  Tribune  copy  desk,  and  formerly 
daily  picture  editor  of  the  paper,  has 
joined  the  Nerv  York  Times  as  assistant 
city  editor. 

Fred  Hawthorne,  of  the  sports  depart¬ 
ment  of  the  New  York  Herald  Tribune, 
has  gone  to  Florida  for  five  weeks  to 
cover  the  southern  tennis  tournaments. 


FOLKS  WORTH  KNOWING 


JOHN  B.  LONG,  JR.,  of  Omaha,  who 
was  elect^  executive  secretary  of  the 
California  Newspaper  Publishers  Asso¬ 
ciation  last  week 


Robert  Donaldson,  formerly  of  the  New 
York  City  News  Association,  is  now  on 
the  reportorial  staff  of  the  New  York 
Herald  Tribune. 

John  Riis,  formerly  real  estate  and 
financial  editor  of  the  Richmond  (Va.) 
News-Leader,  who  resigned  some  months 
ago  to  take  charge  of  the  publicity  work 
of  the  Richmond  Community  Fund,  has 
resigned  from  the  last  named  organization 
and  has  rejoined  the  staff  of  the  News- 
Leader,  in  the  capacity  of  associate  edi¬ 
torial  writer. 

R.  L.  Stanley,  who  published  the  De¬ 
troit  (Tex.)  Herald,  has  moved  his  busi¬ 
ness  to  Clarksville,  Tex.,  where,  in  asso¬ 
ciation  with  J.  H.  Newton,  he  is  now 
publishing  the  Red  River  County  Herald. 

Madeleine  .\aron,  woman’s  page  editor 
of  the  IVichita  (Kas.)  Eagle,  was  given 
honorable  mention  in  the  annual  poetry 
contest  of  the  Kansas  Authors  Qub. 

Mr.  and  Mrs.  Herbert  C.  Henderson  of 
Oklahoma  City  have  announced  the  birth 
of  a  son  Feb.  21.  Mr.  Henderson  is  state 
editor  of  the  Daily  Oklahoman. 

Williedell  Schawe,  director  of  nutrition 
and  preschool  services  for  the  Denver 
Tuberculosis  Society  will  write  for  the 
Denver  Post,  pointers  to  mothers  on  chil¬ 
dren’s  diet. 

Hugh  Hughes,  associate  editor  of  the 
Utica  (N.  Y.)  Daily  Press,  was  speaker 
and  guest  of  honor  at  the  annual  Saint 
David’s  Day  dinner  of  the  Cambrian 
Society  of  Rochester  and  the  Genesee 
Valley. 

Howard  E.  Morin,  for  16  years  avi¬ 
ation  and  marine  editor  of  the  San  Diego 
(Cal.)  Ur.icni,  has  become  a  director  and 
associate  editor  of  the  Fleet  Reservist 
Magazine,  a  national  service  publication 
issued  in  San  Diego. 

John  Swallow,  formerly  automobile  edi¬ 
tor  of  the  San  Diego  (Cal.)  Union  and 
Tribune  and  more  recently  with  the  Los 
Angeles  Evening  E.x press,  has  joined  the 
San  Francisco  office  of  the  George  Har¬ 
rison  Phelps  advertising  agency  as  as¬ 
sistant  manager  for  the  Pacific  Coast. 

Maurice  Collins,  recently  telegraph  edi¬ 
tor  of  a  Springfield,  Miss.,  paper, 
has  joined  the  editorial  staff  of  the  St 
Louis  Star. 

Marie  Woodson,  city  hall  reporter  for 
the  Tulsa  World,  was  again  appointed 
n^ianager  of  Tulsa’s  annual  rose  carnival. 


to  succeed  Ben 
H.  Read,  who  is 
retiring  to  enter 
the  publishing 
business,  has 
been  with  the 
publicity  de- 
partment  of 
the  Northwestern 
Bell  Telephone 
Company  at 
Omaha.  He  was 
formerly 
publisher  of  the 
Council  Bluffs 
(la.)  Enterprise, 
managing  editor  of  the  Washington 
Court  House  (O.)  Doily  News,  assistant 
city  editor  of  the  Des  Moines  Tribute, 
telegraph  editor  of  the  Des  Moines  Regis¬ 
ter,  and  city  editor  of  the  Omaha  Bee. 
He  is  a  graduate  of  Denison  University, 
Granville,  Ohio. 

Mr.  Read  resigns  from  the  publishers 
association  to  become  associated  with 
George  R.  Barker  in  the  publication  of 
the  Beverly  Hills  Citizen,  tabloid  weekly. 
He  will  be  business  manager. 


John  B.  Long,  J«. 


This  is  the  fourth  year  Woodson  has 
served  as  manager.  The  reporter  origi¬ 
nated  the  rose  carnival. 

Walter  S.  Adams,  for  the  past  two 
years  city  editor  of  the  Asheville  (N.  C.) 
Times,  has  been  made  managing  editor, 
succeeding  Robert  N.  Johnson,  who  has 
joined  the  rewrite  staff  of  the  Cleveland 
(O.)  Press. 

Frederic  Kosslow,  Sunday  editor  of  the 
Richmond  (Va.)  Times-Dispatch,  has  re¬ 
signed  to  join  John  Gardiner,  who  for  a 
short  time  was  executive  editor  of  the 
same  paper,  on  the  Buffalo  (N.  Y.) 
Nnvs. 

Richard  Warner  has  resigned  from  the 
local  staff  of  the  Wilmington  (Del.) 
Every  Evening  to  take  a  position  with 
the  Atlantic  &  Gulf  Dredging  Co. 

Edward  Cunningham  of  Wilmington, 
Del.,  has  been  appointed  to  the  local  staff 
of  Every  Evening  of  that  city. 

Robert  L.  Gray,  Jr.,  city  editor  of  the 
Raleigh  (N.  C.)  Times,  who  recently 
underwent  an  operation,  is  recovering 
rapidly.  Gray,  who  has  been  ill  for  about 
two  months,  recently  returned  from  .Ashe¬ 
ville. 

Miss  Mary  M.  Sommerville,  society 
editor  of  the  Grafton  (W.  Va.)  Sentinel 
has  resigned  and  will  matriculate  in  the 
Columbia  University  School  of  Joumal- 
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IN  THE  EDITORIAL  ROOMS 


albert  F.  ECKERT,  telegraph 
editor,  of  the  Trenton  (N.  J.) 


Times,  broke  his  left  wrist  in  a  fall  upon 
an  icy  street.  John  G.  Preston,  farm 
iwge  editor,  and  Miss  Dorothy  Rehrig, 
society  editor  of  the  State  Gazette,  in¬ 
jured  their  ankles  in  similar  mishaps  and 
are  now  recuperating  at  their  homes. 

Russell  R.  Walker,  political  reporter 
of  the  Vancouver  (E.  C.)  Sun,  has  re¬ 
signed  to  go  into  busines  in  Vancoirver. 

Mason  B.  Hood,  reporter  on  the  Char¬ 
lotte  (N.  C.)  Observer,  has  left  the 
hospital,  where  he  has  been  undergoing 
treatment  for  pneumonia. 

Rita  Willard,  formerly  hotel  reporter, 
has  been  appointed  society  editor  of  the 
Vancouver  (B.  C.)  Proiince,  replacing 
Mrs.  Calla  Toombs. 

B.  A.  “Pinkie”  McKelvie,  of  the  Van¬ 
couver  (B.  C.)  Province,  has  been  elected 
as  president  of  the  British  Columbia 
legislative  press  gallery. 

Olsen,  city  editor  of  the  Laramie 
(Wyo.)  Republican  Boomerang,  and 
formerly  head  of  the  copy  desk  of  the 


Cover  the  Conventions  ! 


Although  the  national  political  conventions  are  still  some  weeks 
in  the  future,  many  of  the  most  enterprising  American  newspapers 
already  have  contracted  for  the  McNaught  convention  service. 

Why  delay)  There  is  no  possibility  of  your  being  offered  a  better 
service.  And  your  competitor  may  be  wide  awake  I 


WILL  ROGERS 
O.  O.  MclNTYRE 
SAMUEL  G.  BLYTHE 


These  three  will  cover  both  conventions  for  McNaught  Syndicate. 
Search  the  world  (as  we  have  done)  and  you  can  find  no  stronger 
team. 

Blythe  for  politics. 

McIntyre  for  human  stuff. 

Rogers  for  humor  and  shrewd  ohservations. 


WIRE  NOW! 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt, 
President 


TIMES  BUILDING, 
NEW  YORK,  N.  Y. 


Chaslbs  V.  McAsam, 
Vice-President 


From  Coast  to  Coast — 
From  Toronto  to  Texas — 


Newspapers  .Are 
Snapping  Up  Rights  on — 


TRADER 

'  HORN 

! 

(42  Installments  —  Ready  to 
Send  to  the  Composing  Room) 

I 

I  Among  Those 
First  in  Line: — 

i 

1  New  York  American 
Baltimore  American 
Providence  Bulletin 
Evansville  Courier 
Columbus  Dispatch 

Erie  Dispatch-Herald 
Los  Angeles  Examiner 
San  Francisco  Examiner 
Little  Rock  Gazette 
Washington  Herald 

j 

Chicago  Herald-Examiner  i 
Peoria  Journal  Transcript  1 
Cleveland  News 
Duluth  News-Tribune 
!  Utica  Press 

i  Seattle  Post-Intelligencer 
Des  Moines  Register  and 
Tribune 

;  Milwaukee  Sentinel  { 

Kansas  City  Star 
Ft.  Worth  Star-Telegram 

Toronto  Star 
j  Superior  Telegram 

Buffalo  Times 
:  Hibbing  Tribune 

South  Bend  Tribune 

I  I 

I  Ready  for  Roleaao  On  or  After  i 
I  April  the  iSth 

12  Armstrong  Sperry  Illustrations 

Mats  and  Calendered  Proofs  j 

Ample  Advance  Promotion  in  ! 
Mimeograph  Form  I 

Wire  for  Terms  to  j 

1  Metropolitan  Newspiaper  I 
Service  ] 

Maximilian  Els«r.  Jr.  Earl  J.  Hadley  | 
General  Manager  Associate  | 

150  Nassau  St.,  New  York  City 
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(^Continued  from  Page  41) 

1^0  H.  Wise  has  joined  the  Charleston 
(W.  \  a.>  Cacctte  as  feature  writer  and 
■general  utility  man  in  the  editorial_  de¬ 
partment.  He  went  to  Charleston  from 
Huntington.  W.  Va.,  where  he  was  on 
the  copy  desk  of  the  Huntingtmi  Adver¬ 
tiser. 

\’ictor  I^wn,  after  an  absence  of  about 
a  year,  has  returned  to  the  staff  of  the 
.Vete  York  Evening  11 'arid.  He  is  now 
on  the  copy  desk. 

Weimar  Jones,  reporter  for  the  Char¬ 
lotte  (X.  C.)  Observer,  to  the  city  edi¬ 
torship  of  the  Asheinlle  (X.  C.)  Times. 


IN  THE  BUSINESS  OFFICE 

JFRED  BELL  has  succeeded  K.  M. 

•  Tidball  as  manager  of  the  Harmon 
County  Democrat,  Hollis,  Okla.,  owned 
by  the  Altus  Publishing  Co. 

Charles  E.  Seitman,  advertising  solici¬ 
tor  of  the  New  York  American,  and  wife 
are  in  Miami  Beach,  Fla.,  for  a  vacation 
of  about  two  weeks. 

Kenneth  Long  has  assumed  charge  of 
the  circulation  department  of  the  Salem 
(Ore.)  Daily  World. 

Herbert  J.  Stutz,  circulation  manager 
of  the  California  Stoats  Zeitung,  German 
weekly,  Los  Angeles,  Cal.,  has  returned 
from  a  business  trip  for  his  publication 
in  Calgary,  Can. 

Merril  E.  Torrey,  treasurer  of  the 
Danly  Hampshire  Gazette  oi  Northamp¬ 
ton,  Mass.,  this  week  received  word  that 
he  has  passed  the  state  bar  examinations. 
He  will  be  formally  admitted  to  the  prac¬ 
tice  of  law  in  Boston,  April  21. 

Miss  Janet  Beaton,  the  Chicago  Tri¬ 
bune's  nurse,  left  New  York  in  January 
on  the  S.  S.  Caledonia,  with  a  party  of 
tourists,  for  an  extended  trip  around  the 
world,  including  a  stop  of  a  few  weeks  at 
her  former  home  in  Scotland. 

Julien  J.  Schwarz,  who  has  been  direct 
national  representative  of  advertising  on 
the  staff  of  the  Albany  (N.  Y.)  Evening 
Netvs  and  Knickerbock  Press  since 
July  1,  last,  has  accepted  the  position  of 
general  advertising  director  of  the  Birm¬ 
ingham  (Ala.)  Post,  a  Scripps- Howard 
newspaper.  ^Ir.  Schwarz  was  formerly 
national  advertising  director  of  the  Birm¬ 
ingham  Age-Herald. 

Harvey  Shollenberger  of  the  auditing 
department  of  the  Chicago  Tribune  has 
taken  a  six  week’s  leave  of  absence  be¬ 
cause  of  ill  health. 


CHANGES  OF  OWNERSHIP 

pEORGE  B.  LAY,  who  has  been 
owner  of  the  Mount  Airy  (N.  C.) 
Star  and  editor  for  the  past  12  months, 
has  sold  his  entire  interest  therein  to 
J.  T.  Westmoreland,  of  Mount  Airy,  who 
has  been  operating  the  Star  Printing 
House,  a  job  printing  shop. 

A  half  interest  in  the  Pawhuska 
(Okla.)  Journal-Capital  has  been  sold 
by  Richard  Elam  to  A.  G.  Oliphant  of 
Tulsa,  Oka.  Elam  and  Oliphant  an¬ 
nounced  negotiations  are  under  way  for 
purchase  of  other  dailies  in  Oklahoma, 
Elam  already  owns  substantial  interests 
in  the  IPezvoka  Daily  Democrat  and  the 
Cushing  Daily  News. 

Mrs.  Allan  B.  Jaynes  has  sold  her  in¬ 
terests  in  the  Tucson  (Ariz.)  Citizen  to 
Fran’x  H.  Hitchcock,  former  postmaster- 
general.  Associated  with  him  will  be 
H.  S.  Corbett.  F.  A.  Nathan  and  Ralph 
Bilby,  all  of  Tucson. 

Harold  Parmen  has  purchased  the 
Fairview  (Kan.)  Enterprise  from  A.  L. 
McNeil. 

The  Creek  County  Democrat,  published 
at  Shamrock,  Okla.,  has  been  sold  by 
F,  M.  and  J.  E.  Simpson  to  C.  C. 
Grimes,  Mr.  Crimes  formerly  owned 
and  edited  the  paper. 

J.  H.  Mason,  formerly  editor  of  the 
Baxter  Springs  (Kan.)  Citizen,  has  pur¬ 
chased  the  Pitcher  King  Jack  from  Mr. 
and  Mrs.  F.  W.  Shaylor. 

^^iss  Mette  Love,  former  editor  of  the 
Greenezille  (Tenn.)  Star,  will  lease  the 
Jefferson  Standard,  at  Jefferson  City, 
Tenn.,  becoming  editor  and  publisher  of 
it  April  1.  Miss  Love  said  that  the  Star 


will  probably  be  reorganized  and  resume 
publication  also. 

Karl  N.  Allen,  who  for  20  years  was 
foreman  of  the  composing  room  of  the 
Pullman  (W'ash.)  Herald,  has  taken  the 
paper  from  W.  M.  Goodyear,  who  re¬ 
tired  in  January  after  40  years  in  news¬ 
paper  work. 

Ernest  B.  Mayon,  formerly  telegraph 
editor  of  the  Vancoui’er  (B.  C.)  Sun, 
has  purchased  the  Merritt  (B.  C.)  Her¬ 
ald  and  is  acting  as  its  editor  and  pub¬ 
lisher. 

Allan  Holmes,  of  Galt,  Ont.,  Can.,  and 
H.  M.  Hueston,  of  Sarnia,  have  disposed 
of  the  Daily  Herald  of  Prince  Albert, 
Sask.  The  purchasers  are  W.  L.  Davis 
and  John  Eagle,  of  Prince  Albert. 

Ralph  E.  Godfrey  has  sold  the  Logan 
County  Nezvs,  Crescent,  Okla.,  to  Er¬ 
nestine  Adams  and  Clifford  Chandler. 

HOLDING  NEW  POSTS 

A.  TUTTE,  former  city  editor  of 
”  *  the  Vancouver  (B.  C.)  Star,  has 
been  appointed  editor  of  the  Western 
Tribune,  published  in  Vancouver,  a 
weekly. 

C.  Norman  Senior,  former  political 
writer  on  the  Vancouz'er  Sun  and  latterly 
a  reporter  on  the  Star  has  been  ap¬ 
pointed  city  editor  of  the  Star. 

WEDDING  BELLS 

T  AMONT  L.  McBRIDE,  city  editor 
^  Sheridan  (Wyo.)  Post-Enterprise,  to 
Mrs.  Marion  Berg,  also  of  Sheridan. 

Fred  Huls,  managing  editor  of  the 
Logan  (O.)  Republican,  to  Miss  Alice 
Hamilton,  this  week. 

Raymond  L.  Sicard,  editorial  staff,  the 
Duluth  (Minn.)  News  Tribune,  to  I<^th- 
ryn  Marguerite  Sexton,  Duluth,  Jan.  28. 

Clarence  A.  Leibelt,  of  the  Wilmington 
(O.)  Nen's- Journal,  to  Miss  Marjorie  K. 
Smith,  this  week. 

Miss  Dorothy  Marie  Sebold,  of  Harris¬ 
burg.  Pa.,  and  Lester  G.  Leverick,  of 
Brooklyn,  Feb.  17,  in  Jersey  City.  Mr. 
leverick  is  secretary  of  the  W^allerstein 
Advertising  Agency,  New  York. 

Miss  Doris  Montague,  daughter  of  Mr. 
and  Mrs.  James  J.  Montague,  of  New 
Rochelle,  was  married  on  Feb.  24  to  Mr. 
Hugh  Anthony  Leamy  of  the  staff  of 
Collier's.  Mr.  Montague  is  the  well- 
known  newspaper  poet  and  humorist  of 
the  A'ew  York  Herald  Tribune. 

Qyde  Dunham,  manager  of  the  Auto¬ 
mobile  Advertising  Department  of  the 
Chicago  Tribune  and  Miss  Lillian  Clark, 
last  week. 

Dorothy  Peterson  of  the  circulation 
departmenut  of  the  Chicago  Tribune  to 
Myles  Olsenby. 

Raymond  Seaba  of  the  Chicago  Tri¬ 
bune  pressroom  to  Jessie  Westerfield. 

Estelle  Maremont  of  the  circulation 
department  of  the  Chicago  Tribune  to 
Bernard  Ross. 

George  Croll  of  tlie  copy  and  art  de¬ 
partment  of  the  Chicago  Tribune  to 
Esther  Miller  on  February  17. 


SCHOOLS 

A  NEW  course  in  journalism  has  been 
started  at  Capital  University  at  Co¬ 
lumbus,  O.,  under  the  direction  of  Prof. 
-Arthur  Kuhlman.  The  course  will  cover 
the  entire  field  of  journalism.  Students 
will  help  edit  several  local  publications. 

Harold  W.  Wilber,  Chagrin  Falls,  O., 
and  Leonard  Melching.  Ashland,  have  been 
elected  business  manager  and  assistant 
business  manager,  respectively,  of  the 
Agricultural  Student,  published  at  Ohio 
State  University. 

Qyde  R.  Miller,  former  Qeveland  and 
Columbus,  O.,  newspaper  reporter,  but 
for  several  years  past  director  of  publi¬ 
cations  of  the  Cleveland  board  of  educa¬ 
tion,  has  been  called  to  Columbia  Uni¬ 
versity  to  direct  the  educational  work 
of  the  Teachers’  College  of  that  institu¬ 
tion.  He  is  editor  of  School  Topics, 
published  bv  the  board,  and  director  of 
the  journalism  department  of  Cleveland 
College. 

Tulane  University’s  department  of 
journalism,  endowed  in  1926  by  the  New 
Orleans  Times- Picayune,  moved  Feb.  24 


to  larger  quarters  in  the  newly-completed 
wing  of  Science  Building,  a  four-story 
stone  structure.  The  department  recently 
announcecl  three  new  scholarships  Sof 
$liX)  each,  and  a  prize  of  $100  offered 
by  Dorothy  Di.x  (Mrs.  E.  M.  Gilmer) 
for  the  best  human  interest  story  written 
by  a  student  of  journalism  at  the  uni¬ 
versity. 

Edward  B.  Stevens  is  the  new  man¬ 
aging  editor  of  the  Boston  University 
.\  exes,  the  undergraduate  weekly  news¬ 
paper  of  Boston  University. 

Dr.  Gus  W.  Dyer,  for  25  years  pro¬ 
fessor  of  economic  sociology  at  \’ander- 
bilt  University,  Nashville,  Tenn.,  has 
been  named  editor-in-chi  ♦  of  the  South¬ 
ern  .Igriculluralist,  publisher  at  Nash¬ 
ville. 


SPECIAL  EDITIONS 

ATTLEBORO  (Mass.)  SUN  annual 
automobile  show  number,  16  pages, 

Laxirence  (Mass.)  Ex’ening  Tribune, 
automobile  .show  number,  three  sections, 
28  pages,  Feb.  21. 

Lawrence  (Mass.)  Telegram,  automo¬ 
bile  show  section,  12  pages,  Feb.  21. 

Shenandoah  (Pa.)  Evening  Herald,  24 
pages,  standard  size,  Shenandoah  Greater 
Community  Sales  Week,  issued  Jan.  28. 

Pall  River  (Mass.)  Herald  News,  spe¬ 
cial  pictorial  lire  edition,  six  pages,  Feb¬ 
ruary  11. 

Boston  (Mass.)  Evening  Transcript, 
special  Dog  Show  section,  Feb.  18. 

Worcester  (Mass.)  Evening  Poj/,  auto¬ 
mobile  section,  16  pages,  Feb.  8. 

SUSPENSIONS 

SUSPENSION  of  the  Seattle  (Wash.) 

Union  Record,  afternoon  paper,  which 
has  been  in  the  hands  of  receivers  since 
January  1,  was  announced  F'ebruary  18 
by  E.  B.  Ault,  editor  of  the  paper.  The 
suspension  follows  an  unsuccessful  at¬ 
tempt  to  raise  money  for  the  continuance 
of  the  paper  by  popular  subscription. 
The  paper's  losses  are  said  to  have  been 
unusually  heavy  in  January,  and  suspen¬ 
sion  was  decided  upon  to  protect  the  re¬ 
maining  assets.  The  paper  was  at  one 
time  supported  by  local  labor  organiza¬ 
tions. 

NEW  PLANTS  AND  EQUIPMENT 

^HE  Freeport  (Ill.)  J oumal-Standard 
has  purchased  the  Crum  and  Forster 
Insurance  Company  building,  and  will  oc¬ 
cupy  it  in  a  few  months.  It  will  be 
remodeled  to  meet  the  publishers’  needs. 

Extensive  improvements  in  the  edi¬ 
torial  rooms  of  the  Grand  Forks  (N.  D.) 
Herald  have  given  that  department 
more  than  double  the  door  space  it  for¬ 
merly  had.  The  improvements  are  co¬ 
incident  with  installation  of  automatic 
printers  on  F'eb.  13. 

The  new  plant  of  the  Norton  (Kan.) 
Daily  Telegram  has  just  been  completed. 
A  new  Duplex  printing  press  is  being 
installed. 

ASSOClA’nONS 

^H.ARLES  G.  Snyder  of  the  Aero 
News  Serv'ice  was  elected  president  of 
the  Press  Photographers’  Associatitm  of 
Boston  at  the  annual  banquet  and  busi¬ 
ness  meeting  held  at  the  American 
House,  Boston.  He  succeeds  lister 
MacLellan  of  the  Boston  Advertiser. 
Other  new  officers  are :  George  Wood¬ 
ruff.  International  News  Service,  vice- 
president  and  secretary;  Frederick  Dres¬ 
ser,  Boston  American,  assistant  secretary; 
Morris  Fineberg,  Boston  Post,  treasurer ; 
Robson  Nelson,  Boston  AdvexTtiser,  as¬ 
sistant  treasurer. 


NEW  PUBUCA'nONS 

XJOLLYWOOD  (Ore.)  Press  recently 
started  publication.  Herbert  Estlo  is 
named  as  one  of  the  publishers. 

Stockdale  (Tex.)  Progress,  weekly, 
has  been  launched  with  Mrs.  J.  R.  Kid- 
well  as  editor  and  publisher. 

Franklin  Parish  News,  Wisner,  La.,  is 
a  new  weekly  published  by  Edwin  W. 


Rice,  formerly  of  the  Mindai  (La.)  Web¬ 
ster  Signal. 

Wink  (Tex.)  Tribune  is  a  new  paper 
in  a  new  town,  having  as  editor  \'ic  Wag¬ 
ner,  former  city  editor  of  the  Borger 
(Tex.)  Daily  Herald.  The  Tribune  Pub¬ 
lishing  Co.,  in  the  oil  boom  town,  is 
headed  by  Dr.  B.  C.  Rutherford,  L. 
Baird  and  Homer  A.  Pace. 

The  first  issue  of  the  Ink-Spot,  publi¬ 
cation  devoted  to  the  interests  of  printing, 
was  distributed  in  Oklahoma  City  last 
week. 


FLASHES 


.An  “aggressive  war’’  is  one  in  which 
a  little  country  possessed  of  oil  jumps  on 
a  big  country  that  isn’t  doing  a  thing  but 
stealing  the  oil. — Hartford  Daily  Times. 


Those  native  cab  drivers  who  foresaw 
doom  in  the  introduction  to  the  Caucasus 
of  gasoline  vehicles,  “devils’  carts,’’  must 
have  met  some  .American  pedestrians. — 
IVorccster  (Mass.)  Gazette. 


Says  a  headline.  “Something  Brewing 
In  .Aviation.’’  Probably  hops. — Honolulu 
Star-Bulletin. 

Something  tells  us  that  Mr.  Hearst 
investigates  a  realty  title  documem  more 
thoroughly  than  that. — Dallas  Apexes. 


His  clothes  make  the  man,  but  hen 
tend  to  break  him. — Wall  Street  Journal. 


Man  may  be  woman’s  superior  in  some 
things,  but  he  certainly  isn’t  when  it 
comes  to  removing  a  cardboard  stopper 
from  a  bottle  of  milk. — Louisville  Times. 


BICKEL  GIVES  LUNCHEON 


Two  Chilean  Newspaper  Editors  Hon¬ 
ored  in  New  York 

Exchange  of  news  between  this  country 
and  South  America  has  done  more  to 
create  a  feeling  of  good  will  between  the 
two  continents  than  any  other  one  thing, 
Carlos  Silva  Vildosola,  editor  of  Santiago 
El  Mercurio  declared  this  week  speaking 
at  a  luncheon  given  in  New  A'ork,  Feb. 
28,  by  Karl  .A.  Bickel,  president  of  the 
United  Press  .Associations.  Mr.  V'ildo- 
sola  with  the  Hon.  Carlos  Davila, 
Chilean  ambassador  to  the  United  States 
and  publisher  of  Santiago  La  Nacion, 
were  honored  guests  at  the  luncheon. 

Among  those  attending  were:  George 
D.  Buckley,  National  City  Bank;  Frank 
H.  Sisson,  Guaranty  Trust  Company; 
Julian  S.  Mason,  editor-in-chief,  Nexo 
York  Ex’cning  Post;  Gilbert  T.  Hodges, 
New  York  Sun,  Arthur  S.  Draper,  as- 
asistant  editor,  Nexv  York  Herald 
Tribune;  W.  P.  Beazell,  assistant 
managing  editor.  New  York  World; 
Clarence  A.  Hebb,  Brooklyn  Times; 
Joseph  J.  Early,  Brooklyn  Standard 
Union;  William  W.  Hawkins,  vice- 
chairman  of  the  board,  and  George  B. 
Parker,  editor,  Scripps-Howard  News¬ 
papers;  and  W.  1.  Sturdevant,  editor, 
A^ew  York  Telegram. 


NEW  WEEKLY  WINS  PRIZE 

The  Berea  News,  which  won  the  cup 
offered  for  non-county  seat  weeklies  at 
the  recent  meeting  of  the  Buckeye  Press 
Association,  has  been  operating  on  a 
paid  circulation  basis  for  only  four 
months.  Previous  to  that,  for  four  years, 
it  was  a  free  distribution  paper.  Paul  (i. 
Mohler  is  publisher  and  James  E.  Grube 
editor. 

MESSAGE  FROM  ARCTIC 

D.  W.  Hoegg,  of  the  Portland  (Me.) 
Evening  News,  recently  received  a  radio¬ 
gram  from  Lieut.  Comm.  Donald  B. 
MacMillan  from  the  Arctic  regions 
through  the  private  radio  station  of  Col. 
Edward  H.  R.  Green,  son  of  the  famous 
Hetty  Green,  at  South  Dartmouth,  Mass., 
thanking  him  for  the  newspapers  for¬ 
warded  to  the  MacMillan  expedition, 
which  were  carried  by  dog  sled  500  miles 
to  the  men  of  the  expedition. 
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BANK  DEPOSITS  INCREASE  SID, 000,000 


CIGARETTE  SALES 
GAIN  17  PER  CENT 


NEW  ORLEANS?  NO,  IT’S  MUSCATINE 


Tax  Report  Shows  Greatest 
Increase  Since  1921, 

CiKarette  smoking  in  Iowa 
during  1927  recorded  a  17  per 
cent  increase  over  1926.  The 
state  cigarette  tax  reports 
show  that  $998,164.48  w'as 
collected  from  the  sale  of  cig¬ 
arette  stamps  last  year.  In 
1926  the  amount  collected  was 
$858,448.84. 

If  the  tax  collected  in  1927 
came  from  Class  “A”  ciga¬ 
rettes,  which  includes  all  the 
popular  brands,  approximately 
49,908,000  packages  of  ciga¬ 
rettes  were  sold  in  Iowa  dur¬ 
ing  that  year,  making  Iowa’s 
cigarette  bill  at  least  $8,500,000 
during  1927. 

Show  Steady  Increase 

Since  the  cigarette  stamp 
tax  went  into  effect  in  July, 
1921,  the  volume  of  cigarette 
sales  in  Iowa  has  shown  a 
steady  increase,  the  1927  con¬ 
sumption  being  almost  double 
that  of  1922.  Last  year’s  jump 
of  17  per  cent  over  1926  was 
biggest  increase  one  year  has 
ever  shown  over  the  year  pre¬ 
ceding. 


This  photograph  trith  the  Mardi  Gras  atmosphere  shoics  a  part  of  the  croied  attending  the  dedication 
of  the  new  downtoirn  lighting  system  at  M usratinc.  The  queen  of  the  festivities  is  shown  here  jtist 
after  she  had  thrown  the  switch  lehich  turned  on  the  new  lights. 


LAST  SIX  MONTHS 
SHOW  CONSISTENT 
PROGRESS  IN  IOWA 

state  and  National  Banks  Re¬ 
port  Substantial  Gains 
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1923  .. 
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1925  .. 
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.  998,164.48 
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IOWA  MAN  STANDS 
AT  TOP  IN  SALES 


Furniture  Salesman  Reports 
Improvement  in  Trade 


Cedar  Rapids,  March  3. — 
Iowa  is  on  the  upgrade  and 
prospects  for  1928  business  are 
good,  in  the  opinion  of  Roland 
C.  Wilson  of  this  city,  sales¬ 
man  for  the  Fenske  Brothers 
Company,  Chicago,  Ill.,  manu¬ 
facturers  of  household  furni¬ 
ture.  At  a  meeting  at  the 
Chamber  of  Commerce  in  Du¬ 
buque,  recently,  Mr.  Wilson 
announced  that  for  the  first 
time  in  ten  years  he,  as  the 
Iowa  representative  of  his 
firm,  had  topped  salesmen’s 
records  of  his  organization 
during  1927. 

During  the  past  year,  he  re¬ 
ports,  conditions  have  shown 
marked  improvement. 


^i^DVERTISERS  who  understand  the  Iowa 
situation  know  from  experience  that  the  con¬ 
sumers’  market  there  cannot  be  properly  sold 
without  the  use  of  newspapers  in  these  twenty- 
one  key  cities. 

IOWA  DAILY  PRESS  ASSOCIATION 

DAVENPORT,  IOWA 


Ames  . Tribune 

Boone  . News-Republican 

Burltafton  . Gazette 

Burlington  . Hawk-Eye 

Cedar  Rapids  . Gazette 

A  Republican 

Centerville.. lowegian  A  Citizen 

Council  Bluffs  . Nonpareil 

Davenport  . Democrat 

A  Leader 

Mycnport  . Tbnes 

Ovbutjue  . Telegraph-Herald 

and  Times  Journal 

Dodge  . Messenger 

jk  Chronicle 

Fmt  Madison  . Democrat 


Iowa  City . Preu  Citizen 

Keokuk  . Gate  City 

Marshalltown  . Times- 

Republican 

Mason  City  . Globe-Gazette 

A  Times 

Muscatine  . Journal  A 

News-Tribune 

Oelwein  . Register 

Oskaloosa  . Herald 

Ottumwa  . Courier 

.Sioux  City  . Journal 

Sioux  City  . Tribune 

Washingtan  . Journal 

Waterloo  . Evenina  Courier 

Waterloo  . Tribune 


Here  and  There  in  Iowa 


Iowa  City  —  Business  pros¬ 
pects  are  unusually  promising 
for  1928.  During  December 
this  city  led  all  other  cities  in 
the  state  in  the  valuation  of 
building  permits.  A  new  $400,- 
000  hotel  is  now  under  con¬ 
struction  and  an  addition  of 
two  stories  will  be  made  this 
spring  to  the  six-story  Jeffer¬ 
son  Hotel.  The  new  powdered 
milk  industry,  which  will  pay 
the  farmers  of  this  district  $1,- 
000,000  its  first  year  of  opera¬ 
tion.  is  soon  to  begin  produc¬ 
tion.  The  new  $5,000,000  hos¬ 
pital  will  be  completed  this 
year- and  a  new  $150,000  com¬ 
munity  building  is  to  be  con¬ 
structed  by  the  American 
Legion. 


Sioux  City  —  January  con¬ 
struction  in  Iowa  reached  a 
new  high  record  for  the  month, 
according  to  the  F.  W.  Dodge 
corporation.  Contracts  amount¬ 
ed  to  $4,307,500  last  month,  an 
increase  of  133  per  cent  over 
January,  1927,  and  of  56  per 
cent  over  December. 


Keokuk  —  A  3,000.000-gallon 
pump  was  recently  installed  at 
the  Keokuk  Water  Company, 
increasing  the  capacity  of  the 
local  station  to  ten  million  gal¬ 
lons.  This  gives  Keokuk  one  of 
the  most  modern  water  works 
of  any  city  its  size  in  the 
country. 


Boone — B  u  i  1  d  i  n  g  showed 
unusual  activity  during  the 
first  weeks  of  1928  and  it  is 
predicted  that  all  building  rec¬ 
ords  of  the  city  will  be  ex¬ 
celled.  Last  year  building  op¬ 
erations  amounted  to  $200,000 
and  already  for  1928,  $80,000 
worth  of  projects  have  been 
started. 


Cedar  Rapids  —  Iowa  prop¬ 
erty  owners  in  thirteen  cities 
of  the  first  class  spent  approx¬ 
imately  $6,000,000  for  new 
dwellings  and  $876,000  for  re¬ 
modeling  dwellings  during 
1927,  according  to  a  report  is 
sued  by  A.  H.  Weiter,  state 
housing  commissioner  and 
chief  sanitary  engineer. 


Council  Bluffs  —  With  com 
bringing  a  dollar  a  bushel 
in  Chicago,  local  grain  dealers 
estimate  that  the  1927  Iowa 
crop  has  gained  $40,000,000 
since  September,  1927,  and  is 
now  worth  $400,000,000. 


Davenport — Over  $21,091,118 
was  paid  to  factory  workers 
in  the  tri-cities  as  salaries 
and  wages  in  1927,  by  mem¬ 
bers  of  the  Tri-City  Manu¬ 
facturers’  association,  accord¬ 
ing  to  the  report  of  William 
Butterworth,  president  of  the 
association.  In  his  report,  Mr. 
Butterworth  pointed  out  the 
enormity  of  this  amount  of  sal¬ 
aries  for  a  community  of  less 
than  200,000.  These  figures  do 
not  include  the  payrolls  of 
plants  outside  of  the  organiza¬ 
tion. 


Showing  continued  progress 
throughout  the  last  seven 
months  of  1927,  Iowa  banks 
closed  the  year  in  strong  po¬ 
sition,  according  to  L.  A.  An¬ 
drew,  state  superintendent  of 
banking,  in  his  review  of  the 
$3,192,000  gain  in  deposits 
made  during  the  last  three 
months  of  the  year  by  the 
banks  under  state  supervision. 

This  three-million-dollar  in¬ 
crease  follows  an  increase  of 
$1,500,000  made  by  the  banks 
between  June  and  October  10. 
Thus  the  banks  under  state 
supervision  show  a  gain  of  ap¬ 
proximately  $5,000,000  during 
the  last  six  months  of  the 
year. 

Another  $5,000,000  Gain 

The  latest  available  state¬ 
ment  from  the  285  national 
banks  of  Iowa,  issued  in  No¬ 
vember,  also  show  an  increase 
in  deposits,  their  gain  being 
$5,037,000  for  a  three-month 
period. 

Mr.  Andrew  also  pointed 
out  that  the  banks  of  Iowa 
closed  the  year  with  a  large 
secondary  reserve  of  commer¬ 
cial  paper  and  high  class 
bonds.  Furthermore,  they  are 
borrowing  less  money  than 
they  did  a  year  ago. 

Has  Double  Significance 

The  bank  supervisor  said 
that  the  Increase  in  deposits 
was  doubly  significant  at  this 
time  of  the  year,  as  this  is  or¬ 
dinarily  a  seasonal  low  period 
following  Christmas  and  pre¬ 
ceding  the  usual  time  of  in¬ 
creased  deposits. 

The  consolidated  bank  state¬ 
ment  of  December  31  showed 
that  the  reserves  in  state  and 
savings  banks  and  trust  com¬ 
panies  increased  nearly  $3,000,- 
000  over  the  reserves  of  Octo¬ 
ber  10,  1927. 


Iowa  City — O  ne-fifth  of 
Iowa’s  population  was  sup¬ 
ported  by  manufacturing,  Ed¬ 
win  A.  Kimball,  manager  of 
the  Iowa  Manufacturers  Asso¬ 
ciation,  said  in  a  recent  speech 
before  the  annual  power  con¬ 
ference  here.  He  stated  that 
Sioux  City  ranked  first  in  the 
total  value  of  manufactured 
products  and  Cedar  Rapids 
second.  Value  of  the  state’s 
manufactured  products  has  in¬ 
creased  from  $14,000,000  in 
1860  to  $800,000,000  in  1927 


Ames — Contracts  for  paving, 
to  cost  $2,862,864,  in  eight  Iowa 


Reflected  in  Better  Business 
Conditions 

The  improved  banking  con¬ 
dition  in  Iowa  is  reflected  in 
the  greater  business  activity 
throughout  the  state.  Factories 
are  operating  on  heavy  pro¬ 
duction  schedules.  Employ¬ 
ment  was  better  in  December, 
according  to  state  reports, 
than  it  had  been  in  any  corre¬ 
sponding  December  for  five 
years.  Iowa  January  building 
contracts  totaled  $4,307,500  and 
set  a  new  high  mark  for  Jan¬ 
uary. 


counties  were  awarded  here  in 
the  early  part  of  February.  It 
was  the  second  largest  letting 
in  the  history  of  the  commis¬ 
sion  and  provides  for  paving 
of  104  miles  of  primary  road 
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E.  T.  CONKLE  DIES  ON 
PACIFIC  COAST 


Was  Associated  with  United  Press  for 
21  Years — Working  in  Semi-Retire¬ 
ment  in  Los  Angeles  Bureau 
of  Press  Association 


E.  T.  Conkle,  for  21  years  associated 
with  the  United  Press,  died  March  1  in 
Los  Angeles  where  he  went  last  year 
to  live  in  semi- 
retirement.  Mr. 

Conkle  w'orked 
up  until  the  last, 
although  he  was 
a  pensioner  of  the 
press  association 
and  he  was  not 
required  to  attend 
to  business.  He 
was  in  the  U.  P. 
office  at  Los  An¬ 
geles  attending 
on  Feb.  29,  the 
day  before  he 
died. 

Conkle  joined 
the  old  Scripps- 
McRae  press  association  at  Cleveland  in 
February,  1907,  and  since  that  time  has 
been  continuously  in  press  association 
work.  Two  months  after  joining  the 
Scripps-McRae  organization,  it  became 
the  parent  concern  of  the  present  United 
Press.  Only  two  men  then  on  the  news 
and  business  staffs,  in  addition  to 
Conkle,  remain  with  the  United  Press, 
they  being  Roy  W.  Howard,  chairman 
of  the  board,  and  Ed.  L.  Keen,  general 
European  manager. 

Conkle  served  in  Cleveland  as  man¬ 
ager  for  about  18  months  and  then  was 
transferred  to  New  York  where  he  was 
New  York  manager.  Roy  \V.  Howard 
at  that  time  was  general  news  manager 
and  the  late  Hamilton  Clark  was  presi¬ 
dent  of  the  United  Press. 

In  April,  1910,  Conkle  was  transferred 
to  Chicago  as  Chicago  manager  and  later 
he  organized  the  Central  Division  of  the 
United  Press  and  became  its  first  man¬ 
ager. 

In  1916,  during  the  Mexican  troubles, 
he  was  on  the  Mexican  border  directing 
the  United  Press  staff  there. 

In  January,  1918,  Conkle  was  trans¬ 
ferred  to  New  York  to  become  superin¬ 
tendent  of  bureaus.  He  served  under  W. 
VV.  Hawkins,  then  president  of  the  U.  P., 
and  later  under  Karl  A.  Bickel  who  suc¬ 
ceeded  Hawkins  as  president. 

Mr.  Bickel  paid  the  following  tribute : 

“As  central  division  manager  and 
superintendent  of  bureaus,  Mr.  Conkle 
left  an  indelible  imprint  upon  the  per¬ 
sonnel  of  the  United  Press.  There  has 
not  been  a  day  in  the  21  years  of  service 
in  the  organization  that  he  has  not  given 
the  best  of  his  time  and  effort  toward 
the  development  of  the  organization.  His 
passing  is  a  distinct  loss  to  us  all.” 

HARRISON  L.  BEACH 

Harrison  L.  Beach,  65  years  old,  for¬ 
mer  superintendent  of  the  Central  divi¬ 
sion  of  the  Associated  Press,  died  last 
week  in  San  .Antonio,  Tex.  Mr.  Beach 
as  a  youth  was  employed  by  the  Chicago 
Record.  After  serving  as  city  editor  of 
the  Chicago  Globe  he  was  sent  to  Cuba 
during  the  Spanish-i\merican  war  as  cor¬ 
respondent  for  the  -Associated  Press,  with 
which  organization  he  remained  until  a 
few  years  ago  when,  with  Col.  Charles 
S.  Diehl,  then  assistant  manager  of  the 
.Associated  Press,  he  purchased  the  San 
Antonio  (Tex.)  Light. 


BURNED  TO  DEATH 


JAMES  LAUREN  FORD 

James  Lauren  Ford,  humorist  and 
author,  died  Feb.  27  at  Bay  Shore, 
N.  A'.,  after  ten  years  of  invalidism.  He 
was  for  many  years  literary  critic  of  the 
Keu’  York  Herald.  After  leaving  the 
Herald  he  engaged  in  free  lance  work, 
writing  articles  and  book  reviews  for 
various  newspapers  and  magazines. 

G.  HERB  PAUN,  NOTED 
SLOGAN  WRITER,  DEAD 


Was  Author  of  World-Famous  Phrase, 
“Safety  First’’  and  More  Than 
700  Other  Mottoes  Used  by 
Industries  of  United  States 


G.  Herb  Palin,  internationally  known 
composer  of  slogans,  was  found  dead  in 
his  hotel  room  in  Chicago  on  Feb.  24. 
His  body  will  be  cremated  and  the  ashes 
sent  to  his  home  in  Los  Angeles. 

Mr.  Palin  was  on  the  editorial  staff  of 
the  New  York  World  from  1902  to  1903, 
but  left  this  position  to  devote  his  time 
to  writing  slogans  for  national  adver¬ 
tisers.  His  career  as  a  slogan  writer 
was  highly  successful.  He  was  often 
paid  as  much  as  $500  an  hour  for  his 
services. 

.Among  Mr.  Palin’s  most  famous  slo¬ 
gans  are  "Safety  First,”  “Eventually — 
Why  Not  Now?”  “Everyone  Who  Buys 
a  Car  Should  Know  What  Timken  Roller 
Bearings  .Are,”  and  “Pride  of  Its  Makers 
Makes  You  Proud  in  Possession.” 

Mr.  Palin  published  two  books,  one  a 
collection  of  children’s  stories  and  the 
other  a  volume  called  “Rhymes  of  the 
Times,  or  the  Better  Thoughts  of  a 
Worse  Man.”  He  was  an  honorary  or 
life  member  of  36  advertising  clubs  and 
poet  laureate  of  the  Pacific  Coast  Ad¬ 
vertising  Clubs. 

Mr.  Palin  worked  in  the  presence  of 
his  clients,  writing  his  ideas  as  he  listened 
to  their  conditions.  At  the  end  of  an 
interview  he  would  hand  his  client  the 
sheet  of  paper  containing  a  number  of 
slogans,  take  his  check  and  depart.  He 
would  often  walk  into  a  manufacturer’s 
office  with  an  array  of  slogans  already 
typed,  hand  them  to  the  manufacturer  and 
name  his  price. 

On  one  of  his  business  trips  the  engine 
of  the  train  on  which  he  was  riding  left 
the  track  and  crashed  into  a  signal  tower, 
killing  the  signalman  and  his  wife  and 
throwing  their  baby  out  of  the  tower 
into  a  field.  The  sloganeer  saw  the  baby 
and  decided  to  adopt  it.  When  he  ar¬ 
rived  at  the  orphanage  he  found  that 
the  couple  had  had  two  children,  so  he 
adopted  both. 

Mr.  Palin  was  the  donor  of  the  G. 
Herb  Palin  Trophy  which  is  awarded 
each  year  to  the  city  securing  the  I.  A.  A. 
convention.  The  city  winning  the  trophy 
holds  it  until  the  following  year  when 
it  is  turned  over  to  the  new  1.  A.  .A. 
host. 


JOSEPH  MEADON  DEAD 

Joseph  Meadon,  president  of  the 
Franklin  Press  and  Offset  Company  of 
Detroit  and  prominent  in  plans  for  the 
July  convention  of  the  International  .Ad¬ 
vertising  Association  died  February  29. 

FORMER  CRITIC  DIES 

John  McMahon,  theatrical  producer, 
and  former  dramatic  editor  of  the  New 
York  Daily  Mirror,  was  killed  instantly 
March  1,  when  he  fell  or  jumped  from 
a  window  of  his  nine-story  New  York 
apartment  home. 


Obituary 


Howard  Clithero,  advertising  manager 
of  the  Lev/is  Knitting  Co.,  was  burned  to 
death  in  a  fire  which  destroyed  the 
Lakota  Oub  at  Janesville,  Wis.,  Feb.  24. 
The  fire  broke  out  at  midnight,  appar¬ 
ently  from  a  cigarette  stub.  Clithero  is 
believed  to  have  fallen  asleep  in  the  club 
quarters  and  awakened  too  late  to  escape 
the  flame.s  which  rapidly  wrecked  the 
building. 


John  T.  Pierce  of  West  Wareham, 
Mass.,  a  pioneer  news  agent  who  cov¬ 
ered  many  of  the  Cape  Cod  communities 
in  the  days  of  the  horse  and  buggy,  died 
at  his  home  recently. 

William  S.  Hathaway,  with  the  Bos¬ 
ton  (Mass.)  Herald  for  25  years  and 
before  that  with  the  Boston  Post  and 
Boston  Advertiser,  died  at  his  home  in 
Gloucester,  Mass.,  Feb.  21  at  the  age  of 


77.  He  was  one  of  the  charter  members 
of  the  Boston  Press  Club  and  one  of  the 
organizers  of  the  Boston  Press  Rifle 
Club. 

WiLLAM  R.  Montgomery,  editor  of 
Montgomery’s  Vindicator,  published  ^t 
Sevierville,  Tenn.  died  recently  in  a 
Knoxville  hospital.  He  was  widely 
known  through  Tennessee  as  an  origina¬ 
tor  of  epigrams  and  fiery  editorials  and 
many  newspapers  paid  editorial  tribute 
to  him.  The  Vindicator  will  be  carried 
on  by  his  son. 

Frank  W.  Osborne,  of  Bridgewater, 
Mass.,  known  throughout  New  England 
as  “Uncle  Walter”  Osborne  for  his 
poems  and  articles  which  had  appeared 
in  nearly  every  newspaper  in  that  sec¬ 
tion,  died  Feb.  21  at  home  in  Brockton, 
Mass.,  aged  71. 

Frank  T.  Keeler,  aged  73,  a  news¬ 
paperman  and  printer  for  60  years,  and 
recently  connected  with  the  Everett 
(Mass.)  Herald,  a  weekly,  died  last 
week  at  the  home  of  his  son,  Carl  L. 
Keeler,  in  that  city.  He  formerly  was 
associated  with  Rutland,  Vt.,  Burlington, 
Vt.,  and  Manchester,  N.  H.,  papers.  He 
founded  the  Somerville  (Mass.)  Reporter 
and  the  Chelsea  (Mass.)  Free  Press. 

Frank  J.  Parker,  85,  pioneer  news¬ 
paper  publisher  in  the  state  of  Washing¬ 
ton,  died  in  Kelseyville,  Cal.,  Feb.  19. 

Frank  C.  Peterson,  55,  cashier  and 
business  manager  of  the  Greeley  (Col.) 
Tribune,  died  suddenly,  Feb.  23  while  on 
a  visit  with  his  family  at  San  Diego, 
California. 

John  Tullis,  editor  of  the  Muskogee 
(Okla.)  Daily  Phoenix  in  1906  and  1W7, 
when  it  was  a  Democratic  political  organ, 
died  recently  in  Abilene,  Texas. 


A.  J.  Sedgwick,  veteran  newspaper 
man,  died  Feb.  19  at  Wichita,  Kan.  He 
had  been  connected  with  the  El  Dorado 
Times  for  several  years.  In  his  younger 
years  Mr.  Sedgwick  held  editorial  posi¬ 
tions  on  newspapers  in  the  old  Scripps- 
Booth  group. 

George  T.  Magee  for  38  years  editor 
of  Quincy  (Mass.)  Patriot  Ledger,  died 
Feb.  27  of  pleural  pneumonia  at  his  home 
in  the  city.  He  was  68. 

Harry  W.  Rouk,  87,  fotmder  of  the 
old  Pittsburgh  Dispatch,  died  at  his  home 
in  Toledo,  O.,  this  week.  Mr.  Rook  and 
his  brother  .Alexander  founded  the  Dis¬ 
patch  in  1846.  The  Dispatch  was  oper¬ 
ated  until  about  five  years  ago.  Mr. 
Rook  also  founded  newspapers  in 
Moundsville  and  Fairmont,  West  Vir¬ 
ginia. 

Adam  Breede,  editor  and  owner  of 
the  Hastings  (Neb.)  Daily  Tribune,  for¬ 
mer  war  correspondent  and  widely 
known  as  a  hunter  of  big  game  all  over 
the  wrld,  died  March  1  in  Kansas  City. 
The  illness  which  resulted  in  his  death 
is  believed  to  have  been  the  aftermath 
of  an  attack  of  black  fever  suffered  in 
the  .African  jungles  in  1925. 

Samuel  J.  Barnett,  publisher  of  the 
Delta  (Pa.)  Herald  and  Times,  died 
Feb.  22,  at  his  home  in  Delta. 

William  S.  Hartley,  77,  for  years 
correspondent  for  the  Boston  (Mass.) 
Herald  in  Gloucester,  Mass.,  died  at  his 
home  in  that  city  last  week. 

Hilery  G.  Burton,  58,  for  the  past 
several  years  connected  with  the  Rich- 
numd  (Va.)  Times-Dispatch,  died  at  his 
home  at  Colonial  Heights,  near  Peters¬ 
burg,  V’a.  He  is  survived  by  his  widow 
and  one  son. 
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used  the  Los  Angeles  Times  exclusively  in  the 
local  morning  field  during  the  year  1927. 

This  was  made  up  of  1,476  exclusive  local  dis¬ 
play  accounts,  and  712  exclusive  national  ac¬ 
counts. 

Los  Angeles  Times  is  a  home-owned,  home- 
edited  newspaper  circulating  almost  wholly 
in  the  home  territory.  It  does  not  cultivate 
street  sales  at  abnormal  hours,  does  not  issue 
overlapping  editions,  does  not  foster  pre-date 
editions  in  remote  markets.  It  furnishes  ad¬ 
vertisers  with  the  largest  home-delivered 
circulation  in  the  field,  reaching  the  perma¬ 
nent  population  of  Southern  California  whose 
taste  and  decisions  rule  the  market. 

Los  Angeles  Times  introduces  more  new  prod¬ 
ucts,  plays  a  larger  part  in  sustaining  the 
sale  of  advertised  goods,  and  is  used  by  a 
greater  number  of  local  and  national  adver¬ 
tisers,  than  any  other  Los  Angeles  newspaper. 

The  list  of  local  advertisers  using  the  Los 
Angeles  Times  is  virtually  a  directory  of  the 
prosperous,  go-ahead  business  concerns  of  Los 
.Angeles. 


1.0S!  Angeles  Cimesi 


Eastern  Representative: 
Wllliins,  tawresM  A  Cretaitr  C«. 
‘seo  N.  MlcUsan  Bird.  285  Madison  An. 
Chicaco  N«w  York 


Paeitie  Coast  Representative: 
ft.  J.  Bldwell  CaaiMsy 

742  Harkft  St.  White  Henry  Stuart  Bld(. 
San  Francisco  Seattle 


mergenthaler  linotype  company 


CHICAGO  NEW  ORLEANS 
SAN  FRANCISCO 


Brooklyn,  New  York 

Refresentatives  in  the  Principal  Cities  of  the  World 


CANADIAN  LINOTYPE,  LIMITED 
TORONTO 


LmonriD  m  caramond  Familt.  Occoaative  Mateaial.  Caaamond  Ioadea  Noa.  s  iar  — e-ltL 


The  keyboard  is  solidly  sup¬ 
ported  on  machined  surfaces 
at  both  ends  and  is  held  as 
rigidly  as  though  it  were  a  part 
of  the  base. 


BUILT 
ON  A  SOLID 

foundation 

A  wide  base  and  a  heavy,  rigidly 
braced  framework  give  the  ma¬ 
chine  proper  balance  and  support. 
This  means; 

Freedom  from  Vibration 
Permanently  Accurate 
Adjustments 

Long  Life  Low  Upkeep 


The  right- 
hand  side 
of  the 
distributor 
bracket  is 


supported  in 
a  straight 
line  from 
the  base 


1*1 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


{Continued  from  page  36) 


City 

Lockport.  N.  Y. 


Total 

Linage 


Paper  Published 

L'nion-Sun  & 

Journal  ....(e)  4.180.904  611,198 

(Total  includes  334.236  lines  legal.) 
Madison.  Wis..  .Capital-Times  (e)  5.649.133  874,475 


Display 


(Total  includes 
Marion,  Ind.  . . 

Mason  City,  la 
Massillon,  O.  . . 

Meridian,  Miss 

Michigan  City, 

Ind . 

Michigan  City, 
Ind . 


Sunday  ed.  . . .  (s) 

Total  . (es) 

204.856  lines  legal ; 
.Leader- 

Tribune  ....(e) 


225.477 

5.874,610 


3.794 

878,269 


2,945,306 

3,794,937 

197,897 

3,991.764 


Sunday  edition  established  Xov. 


3,659,685 


4,827.846  595,695 

(Total  includes  68,935  lines  legal.) 
Globe-Gasette  .(e)  6,201,062  1,101.338  4,571,854 

(Total  includes  165,228  lines  legal.) 

Independent  . .  (e)  6.958,316  702,716  5,696,544 

(Total  includes  73,268  lines  legal.) 

Star  . (e)  5,465,622  1,322.798  3,758,860 

(Total  includes  73,934  lines  legal.) 

Xeii-s  . (e)  3,021,074  472,122  2,548,712 


Classifted 

249,116 

774,935 
23,716 
798,651 
6,  1927.) 

503,531 

,  362,642 

485,788 

310,030 


Middletown, 

Conn . 

Middletown,  O.. 


Middletown,  O.. 
Moline,  Ill.  . . . 

Monroe,  La.  . . 

Muncie,  Ind.  . . 


Muskegon,  Mich. 
Newburgh,  N.  Y 

New  London. 

Conn . 

New  Rochelle, 

N.  Y . 

Norristown,  Pa. 


Dispatch  . (e)  2.038.372  276,521 

(Total  includes  93,425  lines  legal.) 


.Press  . (e) 

.Journal  . (e) 

Sunday  ed.  ...  (s) 

Total  . (es) 

(Total  includes 
.Xeu's-Signal  .(e) 

Dispatch  . (e) 

(Total  includes 
Neivs-Star  . . .  (e) 

(Total  includes 

Star  . (m) 

Sunday  ed.  ...  (s) 

Total  . (tns) 

(Total  includes 
Chronicle  ....(e) 

.News  . (e) 

(Total  includes 


5,159,757 
3,192,756 
1,629,614 
4,822,370 
30,142  lines 
4,788,714 
7,563,906  1 

140,9^  lines 
4.648,798 
258,804  lines 
5,486,138  1 

1,499,484 
6,985,622  1 

63,221  lines 
7,924,820  1 

5,235,020  1 

127,134  lines 


910.046 

425,194 

74,200 

499,394 

legal.) 

631,498 

,100,036 

legal.) 

997,304 

legal.) 

,194,802 

155,246 

,350,048 

legal.) 

.240,547 

,126,888 

legal.) 


1,583,473 

3,804,252 

2,160,116 

1,251,194 

3,411,310 

4,157,216 

5,702,074 

3,002,286 

3,395,912 

1,063,007 

4,458.919 

5.881,911 

3,475,402 


Standard -Star  (e) 

.Register  . (e) 

(Total  includes 
Norristown,  Pa..Tinu:s-Herald  (e) 

Norwalk,  Conn.. Hour  . (e) 

(Total  includes 
Ogden,  Utah  .  ..Standard- 

Examiner  ...  (e) 
Sunday  ed.  ...(s) 

*  Total  . (es) 

Oil  City,  Pa - Blizzard  . .(e) 

( Total  includes 


6,769,322  839,762 

4,131,893  177,093 

103,337  lines  legal.) 
5,822,749  892,738 

4,318,510  745,290 

45,6%  lines  legal.) 


Oil  City.  Pa . . . 
Olean,  N.  Y... 
Orlando,  Fla.  . 


Orlando,  Fla.  . . 
Oswego,  N.  Y.. 


4,141,830 
1,255,688 
5,397,518  1 

4,055.268 
43,904  lines 
1 


Derrick  . (m) 

Times  . (e) 

Reporter-Star  (e) 

Sunday  ed.  ...(s) 

Total  . (es) 

( Total  includes 
Sentinel  ....(ms) 

(Total  includes 
Palladium- 

Times  . (e)  4.825.646  851,102 

( Total  includes  235,858  lines  legal.) 

Ottumwa,  la.  ...Courier  . (e)  5,5M,310  992,474 

Owensboro,  Ky. Inquirer  . (e)  2,451,400  366,314 

Sunday  ed.  ...(s)  927,458  106,414 


5,727,591 
5,076,022 
4.397,498 
1,328,208 
5.725,706 
452,284  lines 
5,714,870  1 

269,013  lines 


930,944 

331,254 

,262,198 

382,452 

legal.) 

,133,730 

777,8% 

626,598 

242,732 

869,330 

legal.) 

,022,479 

legal.) 


5,317,368 

3,452,554 

4,270,143 

3,222,548 


2.2%,350 

770,728 

3,067,078 

3,552,024 

4,380,216 

3,797,976 

2,794,274 

%7,568 

3,761,842 


(Total 

includes 

46,214  lines  legal.) 

Owensboro,  Ky.  Mes.senger 

(ms) 

4,35 1.%3 

860.405 

Paducah,  Kv. 

1  Total 
. .  News-Demo- 

includes 

381,682  lines  legal.) 

crat  . 

.(m) 

2,998,086 

463,092 

Sunday  ed.  . 

..(s) 

1,632,162 

144,788 

Total  . . . . 

.(ms) 

4.630,248  607,880 

(Total 

includes 

88,872  lines  legal.) 

Paducah,  Ky. 
Parkersburg, 

. .  Sun  . 

..(e) 

5,231,856 

833,156 

W.  Va . 

. .  News  . 

.(m) 

3,131,856 

380:240 

Sunday  ed.  . 

..(s) 

1,637,804 

158,690 

Total  . . . . 

.(ms) 

4,769,660 

538.930 

4.102,336 

1,937,040 

771,792 

2,708,832 

3,024.350 


1.847.614 

1.398.614 
3,246,228 


Parkersburg, 

W.  Va . 

Pensacola,  Fla. 

(Total  includes 
Perth  .\mboy, 

N.  J . 


(Total  includes  150,682  lines  legal.) 


Petersburg,  Vi. .Progress- 


Pint  Bluff,  Ark. 
Pittsfield,  Mass.. 


Total 


Total 

Eagle 


...(e) 

5,915,127 

921,487 

.(ms) 

3,590,622 

948.710 

..(e) 

2,263,590 

748,4% 

1  lines 

morning  & 

Sunday ;  1 

..(e) 

6.738,802 

1.466.136 

includes  82,7%  lines  legal.) 

..(e) 

3,860,654 

642,488 

..(s) 

1,155,000 

55,440 

.  (es) 

5,015,654 

697,928 

..(m) 

2,753,460 

..(s) 

1,393,194 

.(ms) 

4,146,654 

85,449 

445^59 

58^24 

2%,800 

881,524 


620,830 

390,404 

832,930 

280,504 

1,113,434 

796,7,62 

505,5% 


Day  . (e)  5,376,812  1,163,176  3,544,128  669,648 


3,608,365  815,013 


3,788,540  186,004 


2,935.898 

1,034.810 

3.970,708 


(e)  8.820,378  1,327,494  6,787,578  442,624 


City  Paper  Published  Linage  National  Local  Classified 

Port  Huron, 

Mich . Times-Herald  (e)  6,721,344  947,464  5,377,298  396,582 

Pottsville,  Pa.  .Morning 

Paper  . (m)  3,334,058  %7,498  2,110,920  255640 

Republican  ...(e)  4,977,570  933,806  3,738,042  305’,722 

Quincy,  Ill . Herald- 

Whig  ...(mes)  4,632,320  1,202,348  2,894,710  464688 

(Total  includes  70,574  lines  legal.) 

Raleigh,  N.  C _ News  & 

Observer  ..(ms)  7,306,292  1,757,420  4,982,530  56634'> 

Raleigh,  N.  C.... Times  . (e)  5,194,456  565,180  4,269,608  359*668 

Richmond,  Ci\.  .Independent  ..(e)  . 

Richmond,  Ind.. Item  . (ms)  4,350,500  664,202  3,112,662  523,4^ 

(Total  includes  46,004  lines  legal;  4,144  lines  readers.) 

Richmond,  Ind.  .Palladium  ....(e)  5,279,862  977,732  3,669,008  58650’ 

Riverside,  Cal...Prcsj  . (e)  5,765,956  1,165,248  3,580,934  1,019'774 

Rock  Island,  lU.Argus  . (e)  7,274,806  1,088,864  5,488,756  697’l86 

Rome,  N.  Y.. .  .Sentinel  . (e)  3,149,026  684,025  2,037,258  306’904 

(Total  includes  120,839  lines  legal.) 

St.  Qoud,  Minn. Journal-Press  (e)  1.9%,145  360,143  1,390,434  171,847 

St  Petersburg  includes  63,721  lines  legal.) 

'  ' .  776,848  4,285,712  1,035,510 


Fla . 

.  hidependent 

..(e) 

6,098,070 

St.  Petersburg, 

Fla . 

.Times  . . 

..(m) 

7,856.044 

Sunday  ed.  . 

..(s) 

2,233,194 

Total  . 

,(ms) 

10,089,238 

(Total  includes  324,566  lii 

Salem,  Mass.  . 

.  Keivs  . 

..(e) 

5,007,370 

Salem,  Ore.  . . 

.Capital- 

Journal  . .. 

..(e) 

4,046.800 

(Total 

includes  89,614  lit 

Salisbury,  N.  C..Post  . 

..(e) 

2,836,169 

Sunday  ed.  . 

..(s) 

1.049,783 

San  Bernardino, 

.(es) 

3,885,952 

Cal . 

.  Sun  . 

.(m) 

5,448,642 

Sunday  ed. 

..(s) 

1,867,138 

Total  morn. 

(ms) 

7,315,770 

Telegram  .. 

..(e) 

4,138,638 

822,060 

246,764 

1,068,824 


4,233,768 

1,390;872 

5,624,640 


2,011,758 

396256 

2,408,014 


1,020,138  3,987,232  . 

987,476  2,492,546  585,382 


615,356 

175,882 

791,238 


1,129,758 
292,418 
1,422,176 
1,418,550 

(Totals  include  legal,  303,380  lines  morning;  71,036  lines  evening; 
57,722  lines  Sunday.) 


1,665,328 

781,907 

2,447,235 

3,227,000 

1.367.282 

4.594.282 
1,906,394 


Sandusky,  O.  . .  Register 
Sandusky,  O.  .  .Star-Jour, lal 
Santa  Monica  . . 

Cal . Outlook  _ 

Sunday  ed.  . 
TotM 


(ms) 

.(e) 

..(e) 
..(s) 
,  (es) 


4,018,623 

4,801,433 

4,614,652 

1,632,316 

6,246,968 


818,899 

717,300 

433.454 

181.454 
614,908 


612.192 

389,909 

659,868 

304,976 


774,732 

147,322 

922,054 

76,888 

213,645 

500,150 

526,050 

116,200 

642,250 


(To'tal  includes  170,576  lines  legal.) 

Sharon,  Pa.  ...Herald  . (e)  6,014,428  826,420 

(Total  includes  68,894  lines  legal.) 
Sharon,  Pa.  . .  .Netvs-Tele- 

graph  . (e)  6,162.898  725,284 

(Total  includes  49,672  lines  legal.) 

Sheboygan,  VJis.Press  . (e)  5,9.38,060  1,219,722 

Sioux  Falls,  S.  {^..^rgies-Leader  (e)  5,475.850  1,420,904 

South  Norwalk,  includes  89,362  lines  legal.) 


Spartanburg, 


2,878,361 

3,644,551 

3,106,180 

1,242,070 

4,348,250 


321,363 

439,582 

906,136 

217,098 

1,123234 


4,445,910  673,204 


4,594,646  7932% 


4,268,126 

3,402,364 


450212 

563,220 


Sentinel  .... 

..(e) 

3,510,0^ 

474,586 

Herald  . . 

..(m) 

3,337,670 

902,286 

Sunday  ed.  . 

..(s) 

1,179,234 

236,474 

Total  mom. 

(ms) 

4,516,904 

1,138,760 

Journal  . 

..(e) 

4,199,790 

1,135,120 

2,744,616  290,864 


(Totals  include  legal. 


1,982,582 

905,030 

2,887,612 

2,590,616 


472,500 

124,222 

36,862 

161,084 

85,525 


305,662 

81,606 

387,268 


144,102  lines  morning;  82,404  lines  evening; 
35,770  lines  Sunday.) 

Stamford,  Conn.  Advocate  . (e) 

(Total  incluc 
Steubenville.  O.. Herald-Star  ..(c) 

Superior,  Wis.  .Telegram  . (e) 

(Total  includ 

Taunton,  Mass.  .Gazette  . (e) 

Tonawanda, 

N.  Y . Xeu's  . (e) 

Tucson,  Ariz.  ..Star  . (ms) 

(Total  includ 

Waterloo,  la.  ..Courier  . (e) 

Waterloo,  la.  ..Tribune  . (ms) 

(Total  inclw 

W'atertown,  "S.Y.Standard  . (e) 

(Continued  on  page  48) 


8,052.954 

1,132,838 

5,735,702 

1,087,996 

%,418  lines  legal.) 

9,191,112 

6.204,380 

1,309,415 

4,181,577 

600,553 

112,835  lines  legal.) 

4,671,516 

893,118 

3,539,763 

238.635 

3.202,932 

364,610 

2,701,251 

137,071 

4.456,340 

1,054.550 

2,330,594 

889,336 

181,734  lines  legal.) 

6.358,898 

1,420,454 

4.246,802 

691,642 

4.694.130 

564,116 

3,525,872 

535,486 

68,656  lines  legal.) 

4,133,627 

793,131 

2,734,913 

605.583 

3,822,070  488,502 

2,378.782  229,544 

1,415.204  56.518 

3,793,986  286,062 

4,975,448  192.360 

1,948,746  570,584 

1,100,582  280,294 

1,618  lines  evening.) 

4,587,786  602,084 


282,268 

64,750 

347,018 


(Total  includes  88,354  lines  legal.) 


DISTRIBUTION  ECONOMY 

Is  Most  Easily  Attained  Through 

Thorough  Regional  Coverage 

The  Superior  Evening  Telegram 

Covers  ihe  North  Wisconsin  region  thoroughly,  enabling  adver¬ 
tisers  to  effect  greatest  economy  in  reaching  this  marltet 

The  Superior  Evening  Telegram 
21,477  daily  Net  Paid 

Virtually  .\lone  in  the  Newspaper  Field  in  a  Dozen  North  Wisconsin 
Counties 

National  Representatives 

E.  M.  BURKE,  INC.,  New  York,  Chicago,  Atlanta 


555,485 

91,994 

647,479 

755,678 

149,716 

905,394 

742,658 


308,700 

141,960 

440,660 

391,650 


BETTER  WITH  GAS 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


(Continued  from  page  46) 


Total  Display 

City  Paper  Published  Linage  National  Local  Classified 

Waukegan,  III.  .News  . (e)  3,766,618  386,138  2,794,544  368,862 

(Total  includes  217,074  lines  legal.) 

Waukegan,  Ill.  .Sun  . (e)  4,660,838  757,134  3,217,186  686,518 

West  Palm 

Beach,  Fla.  ..Post  . (m)  4,438,682  899,718  2,278,010  606,342 

Sunday  ed.  ,..(s)  1,119,872  236,236  722,736  151,912 

Total  . (ms)  5,558,554  1,135,954  3,000,746  758,254 

(Total  includes  663,600  lines  legal.) 

White  Plains, 

N.  Y . Reporter  . (e)  8,367,660  1,230,712  6,295,492  841,456 

Williamsport,  Pa.Gazette  & 

Wilmington  Bulletin  .,.(m)  5,219,830  1,315,174  3,804,656  . 

N™C  . Sun  . (e)  7,115,612  1,307,194  5,808,418  . 

News-Dispatch  (e)  3,205,930  336,420  2,335,184  502,822 

Wilmington,  includes  31,504  lines  legal.) 

N.  C.  ....’....Star  . (m)  2,990,722  870,002  1,925,292  295,428 

Sunday  ed.  ...(s)  1,118,992  208,446  798,784  111,762 

Total  . (ms)  4,109,714  1,078,448  2,724,074  407,190 

Yakima,  Wash.  .Herald  . (ms)  5,078,000  878,360  3,243,268  486,794 

(Total  includes  352,660  lines  legal.) 

Yakima,  Wash.  . (e)  5.455,146  968,982  3,698,842  538,930 

(Total  includes  116,270  lines  legal.) 

Zanesville,  O.  ..Signal  . (e)  6.436,965  1,248,940  4,407,662  750,148 

Times- 

Recorder  ..(m)  6,497,575  1,248,940  4,407,662  750,148 

Sunday  ed.  ...  (s)  1.762.068  80,388  1,594,866  86,814 

Total  morn. (ms) _  8,259,643  1,329,328  6,002,528  836,962 

(Totals  include  legal,  90,825  lines  morning;  30,215  lines  evening.) 


Total  Display 

City  Paper  Published  Linage  National  Local  Classified 

LaGrange,  Gz..  .Reporter  . (e)  1,176,000  392,000  700,000  84000 

Manitowoc,  Wis.  Herald-News  (e)  4,064,522  693,602  3,209,934  128940 

(Total  includes  32,046  lines-Legal) 

Middletown, 

N.  Y . Times  Herald  (e)  4,024,141  955,744  2,651,852  416,545 

Morgantown, 

W.  Va.  . Post  . (e)  3,949,638  624,554  2,962,321  231415 

(Total  includes  131,3^  lines-Legal) 

Newcastle,  Ind..  Courier  . (e)  3,384,444  537,684  2,760,622  86,128 

(Legal  included  in  Local) 

Times  . (e)  2,753,550  237,350  2,348,700 

(Total  includes  87,000  lines-Legal) 

Pittsburg,  Kans..S'M»  . (ms)  2,828,266  437,780  2,103,640  253,890 

(Total  includes  25,312-Lines-Legal ;  7,644  lines-readers.) 

Headlight  ....(e)  3,844,218  654,136  2,761,864  311276 

(Total  includes  54,152  lines-'Legal ;  62,790  lines-readers) 

Pocatello,  Idaho. Tribune  . (e)  3,149,034  645,050  2,102,800 

Sunday  ed  .(s)  1,057,266  180,138  804,538 

Total  ...(es)  4,206,300  825,188  2,907,338 

(Legal  included  in  Classified) 

Pottstown,  Pa.  ..News  . (m)  3,645,654  699,461  2,593,109 

San  Angelo,  Tex.Ytandard  ....(es)  6,387,458  810,936  4,807,222 

Selma,  Ala . Times  Journal  (e)  1,609,734  574,712  867,678 

Sunday  ed.  ...  (s)  729,764  137,676  544,404 

Total  . (es)  2,339,498  712,388  1,312,082 

(Total  includes  73,080  lines — Legal.) 

Sherman,  Tex.  .  .Democrat  . . .  (es)  4,173,876  746,242  3,197,992  *229,6<2 

‘(Last  8  months  1927 ;  First  4  months  included  in  Local) 
Tuscaloosa,  -Ala.A’ewj  &  Times  -  1 

Gacette  ....(e)  2,894,192  654,346  2,239,846  . 

Wausau,  Wis.  ..Record- 

Herald  _ (e)  4,968,124  940,898  3,555,188  379236 

(Total  includes  57,246  lines-Legal) 


401,184 
72590 
473,774  } 

353,084 

769,300 

97202 

44,646 

141,848 


Aberdeen,  Wash.IForW  . (e)  5,249,888  973,168  3,665,226  611,494 

Anniston,  Ala... S’tar  . (e)  3,180,772  686,574  2,241.274  175,630 

(Total  includes  77,294  lines-Legal) 

Appleton,  .Post  Crescent  (e)  7,212,730  921,536  5,746,104  545,090 

Anderson,  S.  C.  A/®/  . (e)  2,994.139  518,041  2,108,293  367,805 

Athens,  Ga . Banner  Herald  (e)  2,389,140  563,640  995,028  820,472 

Sunday  ed  ..(s)  687,396  189,336  431,718  76,342 

Total  ...(es)  3,076,536  752,976  1,426,746  896,814 

(Legal  included  in  Local) 

Attleboro.  Mass..  . (e)  4,632,448  .  . 

Bartlesville,  Okla,Examiner  ...  (ms)  3,958,850  582,050  2.852,388 

Beaver  Dam,  (Total  includes  90,958  lines-Legal) 

Wis . ’....Tribune  . (e)  5,413,142  704,060  4.342,828 

(Total  includes  55,272  lines-Legal) 

Brownsville,  Tex.HeraW  . (es)  4.114,656  822,752  2,712,724 

(Total  includes  170,842  lines-Legal) 

Burbank,  Cal.  ..Review  . (e)  2,067.580  185,208  1,538,798 

(Total  inclucles  109,823  lines-Legal) 

Carbondale.  Pa. ..  Leorfcr  . (e)  3,193,492  575,008  2,618.484  . 

Casper,  Wyo.  . .  Herald- 

Tribune  ...(es)  3,578,176  993,496  2,148,286  187,936 

(Total  includes  244,636  lines-Legal) 

Concord,  N.  H..  .Monitor- 

Patriot  . (e)  4,190,312  . 

Corning,  N.  Y...  Leader  . (e)  3,785,537  612,507  2,817,794  299,775 

(Total  includes  55,461  lines-Legal  &  readers.) 

Cheyenne,  Wyo.. Tribune-Lectder  (e)  2,829,302  915,2^  1,672,678  241,360 

(Classified  includes  I.egal) 

Eau  Claire,  Wis.. Leader  & 

Telegram  (me)  4,275,866  1,195,040  2,665,656  415,170 

Elvria,  O . Chronicle- 

Telegram  ..(e)  6,033.090  684,166  5,012,406  206,682 

(Total  includes  129,836  lines-Legal) 

•  Fairmont,  W.  Va. Times  . (ms)  4,227,482  . 

IVest 

Virginian  ...(e)  3,901,660  . 

Findlay,  O . Republican  ..(m)  5,285,238  823.242  3,918,236  478,660 

(Total  includes  65,100  lines-Legal) 

Fort  Myers,  Flz.Tropical 

News  ....  (ms)  2,656,514  463,288  1,674.386  407,239 

(Total  includes  111,601  lines-Legal) 

Freeport,  Ill.  ...Journal- 

Staiulard  ...(e)  4,812,112  809,270  3,608,234  394.608 

(I^gal  included  in  Local) 

Freeport,  N.  Y..  Nassau  Review  (e)  5.446,103  484,773  2,975,015  1,160,303 

(Total  includes  826,014  lines-Legal) 

Gastonia,  N.  C.,.Gace/te  . (e)  2.630,670  622,720  2,007,950  73,655 

(Total  includes  78,540  lines-I.egal) 

Gloversville  ....Leader- 

Republican  .(e)  4.346.678  773,374  2,836,596  628,810 

(Total  includes  104,608  lines-Legal) 

Greetisburg,  Pa. .Review  . (m)  5,715,542  .  . 

Hackensack,  N.  J.Tnbjoi^  . (e)  5.695,116  .  .  ...  ... 

Bergen  Record  (e)  7,693,752  904,638  4,438.254  944,574 

(Total  includes  322,000  lines-l^gal ;  214,718  N.  Y.  and  869,568  lines-.Surburban) 
Hannibal,  Mo.  ..Cmtricr-Pojf  ..(e)  3.472,604  736,4(X)  2,580,858  230,636 

(Total  includes  24,710  lines-Legal) 

Inglewood,  Cal..  .AT wj  . (e)  1.668,282  182’.700  1,117.564  198,478 

(Total  includes  169.540  lines-Legal ) 

Ironwood,  Mich..(7/obe  . (e)  3,552.878  619,626  2,817,584  115,668 

•  Janesville,  Wis..  .6'areOc  . (e)  5.777.177  1,067.808  3,991.141  6341676 

(Total  includes  83,552  lines-I.egal) 

Kewanee,  Ill.  .  .Star  Courier  .  .(e)  .3.886,918  677.544  2.986.354  233,020 

(Classified  and  I.egal  combined) 


.\da,  Okla . News  . (e) 

Sunday  ed.  ...(s) 

.  Total . (es ) 

.Adrian,  Mich - Telegram  . (e) 

Alpena,  Mich _ News  . (e) 

.Anaheim,  Cal _ Bulletin  . (e) 

.Annapolis,  Md. .  .Capital  . (e) 

.Albert  Lea,  Minn. Tribune  . (e) 

.Antigo,  Wis . Journal  . (.e) 

■Ashland.  Wis ....  Press  . ( e ) 

Rellefontaine,  O. Examiner  - (e) 

.  Bend.  Ore . Bulletin  . (e) 

Bennington.  Vt..  .Banner  . (e) 

Benton,  Ill . News  . (e) 

Bismarck,  N.  D.  Tribune  . (e) 

Blytheville,  .Ark. Courier- (e) 
Boone,  la . News-Republican 


1,050,768 

436,156 

1,486,924 

4,075,806 

3,311.980 

2,942,604 

1,482.180 

2,857,260 

2,148,524 

2,620,170 

3,534,762 

2,945,544 

3,038.028 

1.745,650 

2,333,169 

2,688,000 


157,624 

51,170 

208,794 

807,618 

523,208 

683,074 

252,714 

540,232 

357,056 

546,364 

528,612 

678,937 

614,376 

294,000 

637,039 

504,000 


768,600 

367,247 

1,135,848 

2,M1,890 

2,333,632 

1,835,530 

1,173,060 

2,084,264 

1,594.712 

1.983,968 

3,168,250 

1,963,059 

2,340,068 

1,330,000 

1,440,260 

2,010,000 


86,828 
17,738  j 
104,566 
466298  i 
269,458  I 
434,000  I 

io’i’isi  ' 

29,108  ^ 
64,484 
361,032  ' 
157,346  I 
83,664  ^ 
26,000  ) 
181,104  I 
174,000  I 


(e) 

2,207,480 

460,866 

1.552,680 

'90,306 

Brattleboro,  Vt..Refortner  . 

(e) 

3,692,836 

663,754 

3,029,082 

. 

Bridgeton,  N. 

J.News  . 

(e) 

3,528,840 

659,526 

2.636,452 

232,862 

Bristol,  Pa... 

...Courier  . 

(e) 

1,292,963 

1,127,483 

90,125 

(National 

and  local  linage 

combined;  total 

includes  73,355  lines  legal.) 

Bristow,  Okla 

. .  Record  . 

(e) 

1,191,318 

333,788 

773,528 

66,444 

Canton,  Ill... 

. .  Ledger  . 

(e) 

1,742,762 

565,192 

993,230 

80352 

•  (e) 

2,055,956 

2469,356 

CTianute,  Kan 

. . .  T ribtuie  . 

•  (e) 

2,014,684 

403,466 

1,611,218 

(Thillicothe,  Mo..  Constitution  . 

.(e) 

1,888.920 

464,032 

1,322,714 

58,494 

Clearfield,  Pa 

. . .  Progress  - 

•  (e) 

3,152.492 

485,254 

2,358,762 

209,558 

Claremont,  N. 

H.Eagle  . 

•  (e) 

2,510,135 

315,943 

2,084,369 

109,823 

Clinton,  Ind.. 

...Clintonian  ... 

.(e) 

1,583,078 

394,870 

1.050,168 

104,866 

II 
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(Continued  on  page  50) 

('“-LINOTYPE"’-) 

METAL  FEEDER 

Easily  installed  on  any  Linotype.  Keeps  metal 
at  even  temperature.  Can’t  feed  too  fast 
or  too  slow.  Requires  little  attention. 

Order  from  She  Neeresi  Agency 

Mergenthaler  Linotype  Co. 

Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 
CANADIAN  LINOTYPE.  LIMITED,  TORONTO 
Represenlstites  in  the  frincipnl  CUiet  of  the  Vorti 


F-4315 — Linotype  Metal  Feeder*  for  all  model*  (eacept 

42  em)  without  electric  pot . $40. •• 

F»4J14 — Linotype  Metal  Feeder  for  electric  pot.  All  model* 
except  42  em . . 

F-4J 15— Linotype  Metal  Feeder,  for  all  42  em  model* 

without  electric  pot . $$#.•• 

F*4316 — Linotype  Metal  Feeder  for  electric  pot.  All  42 

em  model* .  .  .  $50.00 

(All  prices  subject  to  chsnge  without  notice) 


INOTYPED  IN  THE  CARAMOND  FAMILY 
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Editor  &  Publisher  and  The  Fourth  Estate  for  March  3 ,  1928 


TWO  FIRES 


The  plant  of  the  San  Bernardino  (Cal.)  Sun  caught  fire 
early  Friday  morning,  January  27th,  1928.  The  composing 
room  machinery  was  a  total  loss. 

Saturday  the  publisher  ordered  a  complete  new  battery 
of  nine  Intertypes.  They  were  delivered  Sunday,  and  were 
erected  and  running  within  forty  eight  hours. 


In  the  recent  Fall  River  ( Mass. )  Herald  Neivs  fire,  five  com¬ 
posing  machines  were  completely  destroyed,  but  six  were  re¬ 
parable.  A  squad  of  six  Intertype  mechanics'worked  twenty 
hours  a  day  putting  the  reparable  machines  in  order,  and  in¬ 
stalling  the  five  new  Intertypes.  Within  three  days  the  compos¬ 
ing  room  was  again  in  action. 

INTERTYPE  SERVICE 
Is  Unsurpassed  for  Speed  and  Effectiveness 


INTERTYPE  CORPORATION 

1440  Broadway,  New  York 

Chicago  130  North  Franklin  St.;  Neiv  OrleatiK  816  Howard  Ave.;  San  Francisco 
152  Fremont  St.;  Los  Angeles  1240  South  Main  St.;  Boston  80  Federal  St.; 
London;  Berlin.  Distributors  throughout  the  world 


Sft  in  Intertype  Century  Expanded  Series 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


(Continued  from  page  48) 


City 


Published 


Paper 

Cl  inton,  Mass ...  I  tern  . ( e  ) 

DeKalb,  Ill . Chrmiiele  ..... (e) 


Total  Display 

Linage  National  Local 

2,307,186 
3,204,851 

(Total  includes  5,404  lines  legal ;  20,988  lines  readers) 

Deland,  Fla . News  . (e)  2,728,65^8  682,174  1,773,654 

Denton,  Tex _ Reeord-Chrontiele 

(e)  3,428,236  432,320  2,758,070 

Dover,  O . Reporter  . (e)  3,391,130  481,082  2,730,658 

(Total  includes  42,526  lines  legal) 

Emporia,  Kan . . . C/oref/e  . (e)  4,418,162  695,822  3,722,340 

El  Centro,  Cal..  .Frejj  . (e)  1,035,460  122,566  576,264 

(Total  includes  130,256  lines  legal) 

El  Dorado,  Kan. Times  . (e)  2,685,886  451,052  2,055,578  83,524 

(Total  includes  62,706  lines  legal;  33,026  lines  readers) 

City 

N  C  . \...4dvance  . (e)  1,809,420  335,500  1,274,532 

Faribault,  Minn. News  . (e)  1,993,017  438,382  1,467,060 

(Total  includes  15,575  lines  legal) 

Fostoria,  O . Review  . (e)  2,596,888  . 

Fremont,  Neb..  .Tribane  . (e)  3,106,075  576,968 

(Total  includes  75,691  lines  legal) 

Fullerton,  Ca\. .  .Tribune  . (e)  3,133,354  942,312 

(Total  includes  39,0^  lines  legal) 


501,837  2,396,163  280,459 


272,870 

221,158 

136,864 


206.374 


199,388 

72,000 


2,213,589  239,827 


Total  Display 

City  Paper  Published  Linage  National  Local 

Medford,  Ore. .  .Mail-Tribune  (es)  5,291,144  852,115  3,962,994 

(Total  includes  111,328  lines  legal) 

Merrill,  W'is. ..  .Herald  . (e)  2,697,815  764,600  1,933,215 

Mexia  Tex . News  . (e)  2,783,436  414,400  1,913,436 

Sunday  ed.  ...(s)  768,768  145,600  550.368 

Total  . (es)  3,552,204  560,000  2,463,804 

(Total  includes  45,136  lines  legal) 

Miami,  Ariz . Bulletin  . (e)  1,256,850  267,232  828,128 

(Total  includes  106,092  lines  legal) 

Miami,  Okla _ Nezos-Record  .(e)  2,021,194  526,674  1,390,374 

Mitchell,  S.  D. .  .Republiean  ...(e)  3,649,828  740,726  2,073,302 

(Total  includes  67,9^  lines  legal) 

Monrovia,  Cal... -Vrtcr  . (e)  3,769,907  462,124 

(Total  includes  80,114  lines  legal) 

Mt.  Vernon,  111.  .fvfg/jter-.Vewr  (e)  2,969,694  626,654 

(Total  includes  56,000  lines  legal) 

Mt.  Vernon,  O . .  Repiibliean-News 

(e)  2,615,312  625,450 

Murphysboro,  Ill./<id<’/’e»kf<’Mt  ..(e)  1,771,308  493,878 

(Total  includes  61,502  lines  legal) 

New  Phila¬ 
delphia,  O.  ...  Times  . (e) 

Newton,  la . Neu’s  . (e) 

(Total  include 

New  ton,  Kan _ Kansan-Relniblieaai^ 

(e)  1,328,898  175,733  1,072,218 


Classified 

364,707 


320.200 

64,064 

384,264 

55,398 

104,146 

767,816 


2,725,995  501,674 

2,119,040  168,000 


3,257,982  507,948 

3,345,419  421,141 

168,462  lines  legal) 


1,876,518 

1,101,576 


2,529,184 

2,592,324 


113,204 

114,352 


220,850 

163,492 


49,154 


1,848,182  303,800  ^iles,  Mich . 


Grand  Haven, 
Mich . 


1,474,866  66,130 


1,374,520  81,550 


1,692,894 

1,538,320 


1,384,460  238.700 


Tribune  . (e)  1,921,649  308,910 

(Total  includes  71,777  lines  legal) 

Helena,  Mont. .  .Record-Herald  (e)  2,204,454  647,878 

(Total  includes  100,506  lines  legal) 

Hanover,  Pa.  ..Reeord-Herald  (e)  1,9^,708  1^,010 

Harrisburg,  Ill . .  . (e)  2,093,602  479,416 

(Total  includes  37,4^  lines  legal) 

Hastings,  Ntb... Tribune  . (e)  2,491,160  863,6(50 

(Total  includes  21,700  lines  legal) 

Hendersonville, 

N.  C.  . Times-News  .(es)  1,729,000  336,000 

(Total  includes  343,000  lines  legal;  consolidated  paper  began  publication 
Feb.  1,  1927) 

Herkimer,  N.  Y.re/egram  . (e)  2,405,816  . 

Hickory,  N.  C... Record  . (e)  2,981,034  314,468 

Hudson,  N.  Y... Star  . (m)  2,333,912  363,622 

(Total  includes  104,748  lines  legal) 

Huntington,  InA.Hcrald  . (e)  3,1()8,812  470,218 

(Total  includes  55,314  lines  legal) 

Huntington,  Ind. Press  . (ms)  3,916,566  506,268 

(Total  includes  33,504  lines  legal) 

Huron,  S.  D . Huronite  . (e)  2,9^,238  610,435 

(Total  includes  151,487  lines  legal) 


76,804 

45,234 


199,558 


76,088 


252,000 

73,927 


2,418,293 

1,637,090 


248,273 

228,452 


2,365,370  217,910 


3,125,672 

1,986,502 


251,122 

219,814 


1,046,320  262,080 

1,831,466  115,197 

2,496,442  198,640 


Idaho  Falls,  Ida. Fort  . 

••(e) 

1,784,016 

454.356 

1,351,504 

116.340 

Sunday  ed.  . 

..(s) 

749,364 

178,976 

556,920 

31.416 

Total  ... 

.  .(es) 

2,533,380 

633.332 

1,908,424 

147.756 

Independence, 

Kan . 

.  Reporter  . . . 

..(e) 

3.189,062 

572.824 

2,433,335 

144.172 

(Total  includes  38,731  lines  legal) 

Jamestown,  N.  D,Sun . 

...(e) 

2,173,248 

548,306 

1,404,774 

130.956 

(Total  includes  79,170  lines  legal) 

Keene,  N.  H. . . 

.Sentinel  _ 

...(e) 

5,206,138 

780,052 

4.233,052 

202,860 

Key  West,  Fla. 

.  Citizen  . 

...(e) 

601,520 

1,281,000 

2,342,466  482,412  1,801,590 


1,757,154  437,416  1,041.348  258,720 


2.366,729  200,952 


3,067,330 

4,297,692 


1,552,739  310,652 


949,424 

426,076 

1,375,500 


Kinston,  N.  C...Free  Press _ (e) 

Kirksville,  Mo..  .Express  S’  AVrt'i 
(es) 

(Total  includes  19,670  lines  legal) 

La  Grande,  Ore. Observer  . (e)  3,304,572  656,711 

(Total  includes  80,180  lines  legal) 

Lawrence,  Kan.  .Jourtusl-World  (e)  3,832,234  764,904 

Lewistown,  Pa.  .Sentinel  . (e)  5,392,660  652,148 

Little  Falls,.N.Y.r»Wj  . (e)  2,430.117  371.219 

(Total  includes  22,764  lines  legal) 

Logan,  Utah - Journal  . (e)  1,415,540  . 

Longview,  Wash.News  . (e)  2,359,229  491,867 

(Total  includes  4,032  lines  legal) 

Ludington,  Mich..Vm'r  . (e)  1,596,266  371,294 

Sunday  ed.  ...(s)  571.970  104,482 

Total  . (es)  2,168,236  475,776 

(Total  includes  108,318  lines  legal) 

Lynbro(4c,  N.  Y. Nassau  Star...(e)  984,728  105,168 

(Paper  established  Aug.  16,  1927;  total  includes  87,930  lines  legal) 
Manistee,  Mich.  .News- Advocate (e)  2,221,352  443,282  1,546,132 

(Total  includes  33,950  lines  legal) 

Marinette,  Wis.  .Eagle-Star  ...(e)  2,744,494  405,868 

(Total  includes  70,5^  lines  legal) 

Marion,  Ill . Post  . (e)  1,472.380  259,532 

(Total  includes  31,094  lines  legal) 

Marion,  Ill . Republican  ...(e)  1.984.892  621.406 

(Total  includes  61,816  lines  legal) 

Martinsburg, 

W.  Va . Journal  . (e)  3,577,889  518.679 

(Total  includes  92,764  lines  legal) 

Marquette,  Mich. Mining  Journal 

(m)  4,837,182  871.780 

Martins  Ferry,  O.riwiej  . (e)  5,040,000  708,100 

(Total  includes  85,183  lines  legal) 

Mattoon,  Ill . Journal-Gazette  . 

(e)  2.402,638  653,100 

(Total  includes  180,404  lines  legal  and  readers) 
McAlester,  OV\a.News-Capital  (es)  2,320.320  586,908  1.545,386 


1,328,898  175,733 

(Total  includes  31,793  lines  legal) 

. (e)  2,844,380  554,204  2,015,006  221,074 

(Total  includes  54,096  lines  legal) 

Norfolk,  Neb.....Vrtfr  . (e)  2,786,392  679,966  1,677,326  324.042 

(Total  includes  66,010  lines  legal) 

Oneida,  N.  Y  —  Dispatch  . (e)  745,975  . .»  . 

Oneonta,  N.  Y..Star  . (m)  3,007,119  725,252  1,921287 

(Total  includes  70,945  lines  legal) 

Ottawa,  Kan.... Herald  . (e)  3,349,934  642,362  2,707,572 

Ottawa,  Ill . Republican-Times 

(e)  3,516,512  660,316  2,634,016 

(Total  includes  146,092  lines  legal) 

Palo  Alto,  Ca\..  Times . (e)  3,653.636  439,166  2,526,496  610,050 

(Total  includes  77,924  lines  legal) 

1,050,000  .  Pekin,  Ill . Times . (e)  2,016,000  201,600  1,598,400  105,000 

(Total  includes  111,000  lines  legal) 

Peru,  Ind . Tribune  . (e)  3,500,000  679,000  2,149,000 

Peru,  Ill . Post-Tribune,  (e)  4,013,947  632,296  3,255,042 

(Total  includes  52,682  lines  legal) 

Plattsburg,  N,  Y. Press  . (m)  1,716,080  349,440 

(Total  includes  58,240  lines  legal) 

Poplar  Bluff,  Mo. f?cM/iVan  ...(e)  2,106.163  159,520 

Port  Angeles, 

Wash . Ncxvs  . (e)  3,284,960  397,018 

(Total  includes  192,8^  lines  legal) 

Port  Chester, 

N.  Y . Item  . (e)  5,650,246  654,094 

Port  Jervis,  N.  Y. Union-Gazette  (e)  2,391,900  374,045 

Princeton,  Ind..  .Democrat  ....(e)  2,474,310  673,350 

(Total  includes  31,532  lines  legal) 

Redondo  Beach, 

Cal . Breeze  . (e)  1.512,702  70.000 

(Total  includes  28,154  lines  legal) 

St.  Joseph,  Mich.Hcrald-Press.  (e)  4.0%,134  532,^  3.220,210  254,884 

(Total  includes  88,396  lines  legal) 

Santa  Rosa,  Cal.  Press-Democrat 

(ms)  4,7%.932  826.112  2.953.118  750,946 

(Total  includes  266,756  lines  legal) 

Santa  Ro.sa,  Cal. /?c/>«WiVa«  ...(e)  2,167.200  590,968  1.264,438  125,174 

(Total  includes  186,620  lines  legal) 

Sault  Ste. 

Marie.  Mich. . .  .Wtgj  . (e) 

Seminole,  Ok\a. .  Producer  . (e) 

Sunday  ed.  ...(s) 

Total  . (es) 

1,.  C-,  „  (Total  includes  10,444  lines  legal) 

2,036,134  .  Shelbyville.  Ind. Democrat . (e)  2,353,525  303,973 

Staunton,  Va. ...  News-Leader  & 

Evening  Leader 

(mes)  3.025.828  588,568  2,262.340  174,720 

(Continued  on  page  52) 


4,179,784 

2,017,855 

1,553,110 


1.400.000 


816.368 


14,158 


58.464 


438,820 


2,717,834 

890,428 

291,858 

1,182.286 


671,822 

39,956 

24,094 

64,050 


1.932,686 

776,734 

257,908 

1.034.642 

1.993.538 


113.336 

63,294 

9,856 

73,150 

56.014 


167,230 

41,412 

208,642 


624,754  169.876 


2.207,240 

1,118.390 

1.203.796 


!,91 1,097 


3.778,390 

3,958.564 


197,988 

60,798 

34.706 

97.874 


55.349 


187.012 

288.153 


1,441.636  127,498 


“T/ie  Largest  Business  of  Its  Kind  in  America” 

Hotaling’s  News  Agency 

(Est.  1905) 

Has  inaugurated  a  Direct-To-The-Customer  delivery  service  to 
guests  of  the  principal  New  York  hotels.  Our  slogan  and  trad¬ 
ing  title  (better  suited  to  telephone  usage  than  Hotaling’s  News 
Agency)  for  this  branch  of  our  business  will  be: 

When  You  LAND  in  New  York 

Order  Your  “Home  Paper”  Delivered  to  Your  Hotel 

PHONE  LONGACRE  4649— WE’LL  DO  THE  REST 

Long  Acre  Newspaper  Delivery 

OiU-of'Town  Newspapers  Exclusively 
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COLLODION 

FOR  NEGATIVE  MAKING 

A  recent  development  of  the  Laboratories  of 
Chemco  Inc.  This  Photographic  Collodion  is 
now  being  marketed  after  a  long  period  of  re¬ 
search,  and  only  after  it  has  been  pronounced 
exceptionally  good  and  thoroughly  satisfactory 
by  several  leading  lithographers. 

It  does  not  form  a  sediment  when  allowed  to 
stand  for  a  long  period  of  time. 


Photo-engravers  and  photo-lithographers 
using  wet  plates  would  do  well  to  try  this  Col¬ 
lodion  and  note  the  better  results  obtainable 
with  its  use. 


We  are  prepared  to  make  shipments  to 
all  parts  of  the  United  States  by  express. 


KCEP  bottle  corked 


[COLLODION 


CHEMCO  INC. 

205  West  39th  St.  New  York  City 


NBOATIVI  m.\kis<- 

Imp..!... 

'o  .ivr  Mnllrnt  hm  .1.1  h .  I 


lb  ■.till..'"*''.* 


CHEMCO.  Inr. 

*>•  WEST  %  r  M  r  fc  T 

Wiw  YOlIK  ViTV 

•  MlW  ViHlII 


MD 

E 

s 

1 

J^aboratories! 

GLEN  COVE,  LONG  ISLAND 
NEW  YORK 


y 


{ 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


(Continued  from  page  50) 


City 


Stevens  Point, 


Total 

Display 

Paper  Published 

Linage 

National 

Local 

Classified 

.  Gazette  . 

(e) 

4,199,447 

571,067 

3,362,205 

203,112 

(Total 

includes  63,063 

lines  legal) 

.Journal  . 

(e) 

2,801,000 

602,000 

1,973,000 

126,000 

.Courier-Hub  .. 

(e) 

1,575,798 

342,146 

1,090,546 

108,402 

(Total  includes  29,3^  lines  legal) 
Tallahassee,  Fla. State  News.. .  (es)  1,203,839  54,360 

(Total  includes  34,975  lines  legal) 
Tarentum,  Fa.... Valley  News..(e)  4,935,225  279,805 

(Total  includes  50,583  lines  legal) 

Tarrytown,  N.Y.News  . (e)  4,614,014  5^,118 

(Total  includes  258,930  lines  legal) 

Terrell,  Tex . Tribune  . (e)  3,1(38,430  _  2,888, 

(Local  and  national  linage  combined) 

Urbana,  Ill . Courier  . (e)  2,310,7(X)  Z27,62& 

(Total  includes  139,636  lines  legal) 

Vernon,  ..  .Record  . (e)  3,922,304  383,384 

(Record  dated  from  Jan,  12,  1927,  to  Jan.  12, 

Wabash,  Ind _ Plain  Dealer  ..(e)  2,246,160  535,416 

(Total  includes  54,768  lines  legal) 
Waterville  Me..  Sentinel  ....(m)  2,868,180  708,554 

Waukesha'  is. Freeman  . (e)  2,289,073  461,688 

Waynesboro,  Fa. Record-Herald  (e)  2,552,812  343,980 

(Total  includes  58,940  lines  legal) 

Wenatchee, 

Wash . World  . (e)  5,052,523  972,293 

(Total  includes  147,514  lines  legal) 
West  Chester,  Fa.Local  News. . .  (e)  4,077,817  72i,227 

Williamson, 

W.  Va . News  . (e)  2,090,506  483,618 

(Total  includes  25,(X)0  lines  legal) 

^Vinchester,  Na..Star  . (e)  3,143,581  651,490 

(Total  includes  18,200  lines  legal) 

Xenia,  O . Gazette  . (e)  2,606,180  614,236 

(Total  includes  28,194  lines  legal) 


976,720 

4,383,541 

3.917.228 
942 

1,652,196 

3,350,634 

1928) 

1,238,272 

1,873,900 

1,483,545 

1.802.228 

3,253,688 

2,312,457 

1,455,888 

2,466,036 

1,789,946 


137,784 

221,296 

129,010 

219,488 

191,240 

188,286 

317,704 

285,726 

343,840 

167,664 

679,028 

942,123 

126,000 

7,855 

173,804 


NEWSPAPERS  IN  CITIES  OF  15,000  TO  19,999  POPULATION 


Aberdeen,  S.  D. 


Albany,  Ga.  . . . 
Arkansas  City, 
Kan . 


News  ... 

■  (me) 

2,175,208 

Sunday  ed. 

...(s) 

514,696 

Total  ... 

..(ms) 

2,689  904 

.  Herald  . 

,..(e) 

3,629,444 

.Traveler  ... 

...(e) 

4,368,533 

(Total 

includes 

23,282  li 

Augusta,  Me _ Kennebec 

Journal  ....  (m) 
(Total  includes 

Batavia,  N.  Y...News  . te) 

(Legal  linage 

Blaclcwell,  Okla.. Tribune  . (m) 

Sunday  ed  .... (s) 

Total  . (ms) 

(Total  includes 

News  . (e) 

(Total  includes 


715,000 

114.548 

829.548 
830,942 

602,154 


3,248,294  922,276 

240,534  lines — ^legal.) 
4,361,978  810,444 

included  in  local.) 
2,467,708  365,064 

862,624  141,260 

3,330,332  506,324 

18,856  lines — legal.) 
2.560,910  365,064 

55,722  lines — legal.) 


Bowling  Green, 

Ky . . Park  City 

News  . (e)  2,786,940  696,731 

Times  Journal,  (e)  2,125,968  838,656 

(Total  includes  4,368  lines — legal.) 

Bradenton,  F\a. ..  Herald . (e)  2,348,680  348,626 

Sunday  ed  . .  (s)  765,156  101,626 

Total  . (es)  3,113,836  450,252 

Cairo,  Ill . Citizen  . (e)  2,155,258  614,096 

(Total  includes  21,882  lines — ^legal.) 
Cambridge,  O..  .Jeffersonian  ..(e)  3,555,186  625,516 

(Total  includes  74,679  lines — legal.) 
Ontralia,  Ill.  . . .  Sentinel  ......  (e)  2,313,130  183,128 

(Total  includes  15,442  lines — legal.) 

Columbia,  Mo.  ..Tribune . (e)  2,880,220  544,614 

Concord,  N.  C...rr»6«nc  . (e)  3,062,458  . 

Connellsville,  Fa.Courier  . (e)  3,969,392  649,642 

(Total  includes  112,434  lines — legal.) 

Fayetteville,  H .(^.Observer . (e)  2,174,778  468,104 

(Total  includes  47,859  lines — legal.) 

Coatesville,  Fa..  .Record  . (e)  3,628,870  . 

Cortland,  N.  Y..  .S'toMdard  . (e)  3,001,609  675,149 

(Total  includes  1^,785  lines — legal.) 

Escanaba,  Mich.. Press . (m)  4,286,568  762,076 

(Total  includes  60,732  lines — legal.) 

Eugene,  Ore.  . . .  Register . (m)  3,725,999  463,748 

Sundav  ed.  ...(s)  1,517,5(X)  229,242 

Total . (ms)  5,243,499  692,990 

(Total  includes  98,702  lines — legal.) 

Guard . (e)  5,428,328  923,591 

(Total  includes  110,481  lines — legal.) 

Eureka,  Cal . Humboldt 

Standard  . . .  (e)  3,027,122  645,498 

(Total  includes  248.150  lines — legal.) 

Fort  Madison,  la.Democrat  _ (e)  2,773,674  579,942 

(Total  includes  60,340  lines — legal.) 

Fremont,  O . Messenger _ (e)  2.878,456  290,248 

(Total  includes  25,872  lines — legal.) 


1,319,080 

257,348 

1,576,428 

2,375,898 

3,555,440 


1,746,556 

3,166,776 

1,862,084 

675,458 

2,537,542 

1,881,740 


1,916,209 

1,257,984 

1,805,132 

616,798 

2,421,930 

1,433,418 

2,459,355 

1,915,830 

2,204,062 


3,088,092 

1,586,508 


1,900,528 

3,355,156 

2,245,098 

1,032,694 

3,277,792 

3,494,330 


1,699,208 

2,030,528 

2,497,656 


82,320 

142,800 

225,120 

422,604 

187,656 


338,926 

384,758 

221,984 

45,626 

267,610 

258,384 


173,600 

24,960 

194,922 

46,732 

241,654 

85,862 

395,636 

198,730 

131,544 


119,224 

76,307 


303,147 

108,584 

932,082 

241,933 

1,174,015 

1,010,387 

434,266 

102,864 

64,680 


City 


Total 

Paper  Published  Linage 


Display 

National  Local 


Gardner,  Mass. .. . (e)  3,426,164  472,934 

Geneva,  N.  Y.. Timcj . (e)  2,959,504  573,832 

'  (Total  includes  93,086  lines — legal.) 

Glens  Falls,  N.Y.Post-Star.  ...(m)  5,610,318  989,618 

(Legal  included  in  local.) 


Grand  Island, 

Neb.  . Independent' ..(e)  4,058,676  862,518 

Greenwood,  S.  C.Index-Joumal.(es)  2,657,046  453^35 

(Total  includes  52,311  lines — legal.) 

Helena,  Ark.  ...World  . (es)  3,222,240  644,448 

(Total  includes  21,840  lines — legal.) 

Hibbing,  Minn...7'rj6unc  . (e)  2,716,3^  676,716 

(Total  includes  162,246  lines — legal.) 
Hornell,  N.  Y... Tribune-Times  (e)  3,0^591  610,233 

(Total  includes  27,090  lines — legal.) 


2.650.368 
2,012,670 

3,878,133 

3,196,158 

1.893.368 

2,577,792 

1,808,114 

2,099,167 


Independence, 

Mo . Examiner  _ (e)  3,063,200  264,138  2,359,420 

Iowa  City,  la _ Press-Citizen  .(e)  3,303,454  777, 22&  2,154,404 

(Total  includes  93,184  lines — legal.) 

Iron  Mountain, 

Mich . News  . (e)  2,977,7m  604,982  2,211,384 

(Total  includes  53,690  lines — legal.) 

Ithaca,  N.  Y.  .../oMnia/ A’crt'j  .(e)  5,245,940  770,994  3,741,836 

,  (Total  includes  81,886  lines — legal.) 

Keokuk,  la.  ....Gate  City  ....(e)  3,051,797  688,758  2,130,612 

(Total  includes  124,965  lines — legal.) 

LaPorte,  Ind.  ..//cra/d-^rg«5  .(e)  3,473,622  795,774  2,396,562 

(Total  includes  89,796  lines — legal.) 

LaSalle,  Ill . Post-Tribune  .(e)  4,013,947  632,296  3,255,042 

(Total  includes  3,190  lines — legal;  572  lines — local.) 

Laurel,  Miss . Leader  . (e)  2,529,590  581,196  1,793,302 

Long  Branch, 

N.  J . Record  . (e)  5,266,581  650,855  4,086,361 

(Total  includes  124,327  lines — legal.) 

Lubbock,  Tex.  ..  Avalanche  ...(m)  2,634,112  476,434  1,803,088 

Sunday  ed.  ...(s)  1,373,440  184,786  1,076,166 

Total . (ms)  4,007,552  661,220  2,879,254 

Journal  .  .....  (e)  2,440,312  458,444  1,622,222 

(Classified  and  legal  combined.) 

Mankato,  Minn.. ...(e)  4,502,946  771,652  3,543,198 

Marlboro,  Mass.. £nter/>mc  ....(e)  2,401,672  800,418  1,000,836 

(Total  includes  278,899  lines— legal. ) 

Marietta,  O . Times . (e)  3,453,918  674,604  2,121,602 

Sunday  ed.  ...(s)  643,104  92,120  459,928 

Total  . (es)  4,097,022  766,724  2,581,530 

(Total  includes  94,576  lines — legal.) 
Marshalltown,  \a.Times- 

Republican  .(e)  940,000  940,000  . 

Minot,  N.  D.  ...News  . (e)  3.087,084  1,224,837  1,837,250 

(Total  includes  9,394  lines — legal.) 

Morristown,  N.  J.  Jerseyman  ...(e)  . 

Record . (e)  4,575,004  903.224  3,248,666 

(Total  includes  53,144  lines— legal.) 

Mt.  Qemens, 

Mich . Leader  . (e)  2,713,783  533,081  1,846,116 

(Total  includes  160,585  lines— legal.) 

Muscatine,  la - Journal  &  News- 


Tribune  ....(e)  3,276,126  754,726 

New  Bern,  N.  C.New  Bernian  (ms)  2,886,316  1,007,486 

(Total  includes  33,700  lines — ^legal.) 
Sun-Journal  ..(e)  2,513,178  1,007,486 

--  ,  (Total  includes  30,694  lines — legal.) 

Newburyport, 

,  Mass  . News  . (e)  2,860,620  715,130 

New  Kensington, 

••••: . Dispatch  . (e)  6,082,930  487,384 

Owosso,  Mich...^rgiM-Prm  ..(e)  4,285,095  651,756 

Ponca  City,  Okla. VcTur  . (e)  3,006,550  410,306 

Sunday  ed.  ...(s)  1,067,633  113,323 

Total . (es)  4,074.183  523,629 

(Total  includes  124,530  lines — ^legal.) 

Provo,  Utah  ....Hcra/d  . .(es)  2,746,674  762,580 

(Legal  included  in  classified  linage.) 

Ranger,  Tex.  ...  r*m«  . (es)  2,138,000  396,000 

Redlands,  Cal.  ..  Fokrtj  . (e)  4,659,704  817,712 

(Legal  included  in  local.) 

Reno,  Nev . Gazette  . (e)  3,728,144  1,056,216 

(Legal  included  in  local.) 

State  Journal  (m)  2,193,954  357,938 

Sunday  ed.  . . .  (s)  772,548  214,284 

Total . (ms)  2.966,502  572,222 

(Total  includes  180,180  lines — legal.) 

Rock  Hill,  S.  (LHcrald  . .(e)  1,936,354  389,956 

(Total  includes  21,154  lines — legal.) 

Rome,  Ga . News-Tribune  (e)  2,079,938  520,2^ 

Sunday  ed.  ...  (s)  927,192  137,060 

Total  . (es)  3,007,130  657,342 

(Total  includes  1()6,638  lines — legal.) 

Royal  Oak,  Mich,  rr/imwe  . (e)  2,106,923  223,790 

(Total  includes  356,125  lines — legal.) 

Rutland,  Vt  ....  Herald  . (m)  5,370,392  913,892 

(Local  and  classified  combined.) 

Salina,  Kas . Journal  . (e)  4,962,370  877,408 

Santa  Cruz,  Cal. Sentinel  . (m)  2,873.864  424,340 

(Total  includes  375,410  lines — legal.) 

Sarasota,  Fla.  ..Herald  . (ms)  1,761,070  275,485 

(Total  includes  1^,102  lines — legal.) 

Times . (e)  2,190,454  455,098 

(Total  incliides  128,156  lines — legal.) 

Southbridge, 

Mass . News  . (e)  894,500  211,850 

Sunbury,  Pa.  ...Item  . (e)  2,997 fZm  682,080 

(Continued  on  page  54) 


2,343,152 

1,836,254 

1,467,740 


1,938,930 

4,712,186 

3,442,474 

2,071,300 

821,184 

2,892,484 

1,680,770 

1,722,000 

3,493,728 

2,334,794 

1,378,440 

475,230 

1,853,670 

1,459,290 

1,244,012 

737,324 

1,981,336 

1,196,349 

4,456,500 

3,816,218 

1,583,274 

1,095,038 

1,430,688 


645,150 

2,180,628 


Classified 

302,862 

279,916 

742,567 


258.132 


169,316 

224,084 


339,642 

278,628 


107,730 

651,224 

107,462 

191,490 

5,280 

155,092 

405,038 

345,590 

112,588 

458,178 

359,646 

278,096 

321,519 

563,136 

91,056 

654,192 


15,593 


370,636 


169,001 


178,248 

8,876 

7,258 


206,560 

883,360 

190,865 

411,810 

121,730 

533,540 

303,324 

20,000 

348,264 

337,134 

299,404 

61,026 

360,430 

66,094 

209,006 

52,808 

261,814 

330,659 


268,744 

490,840 

204,442 

176,512 


37,500 

134,498 
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Member  Audit  Bureau  Circulations 


Member  Associated  Business  Papers 


More  Valuable  Than  Property 


More  valuable  than  your  presses,  composing  room  equip¬ 
ment  and  your  building  is  the  goodwill  which  your 


newspaper  enjoys. 


George  K.  Morrow,  President  of  the  Gold  Dust  Corpora¬ 
tion,  was  recently  quoted  as  saying:  “We  would  sooner 
pay  $10,000,000  for  trademark  goodwill  without  prop¬ 
erty  than  $1,000,000  for  property  without  trademark 
goodwill.” 


Goodwill  is  as  important  an  asset  to  the  newspaper 
business  as  it  is  to  the  manufacturing  business. 


Your  newspaper,  itself,  through  its  daily  editions  builds 
goodwill  in  the  local  field — “on  the  home  grounds.” 


In  the  national  field,  you  build  goodwill  through  adver¬ 
tising  exactly  as  does  any  other  manufacturer. 


National  advertising  is,  or  can  be,  from  20%  to  40%  of 
your  total  advertising  revenue. 


Isn’t  it  wise  to  build  goodwill — to  protect  and  increase 
this  phase  of  your  business? 


Use  regular  space — small  or  large — 
in  EDITOR  &  PUBUSHER  and 
THE  FOURTH  ESTATE  to  reach 
national  advertisers  and  their  agents. 


Phone — call — or  write 


Editor  &  publisher 


THE  FOURTH  ESTATE 


1700  Times  Building,  Times  Square,  New  York  City 


Five  Telephones :  Bryant  3052-3053-3054-3055-3056 


( 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


Total 

Linage 


National 


Display 


(Continued  from  page  52) 


City 

Sunbury,  Pa.  . 

Tamaqua,  Pa. 

Tiffin,  O . 

Uniontown,  Pa. 


Vancouver, 
Wash.  .. 


Display 


Ventura,  Cal.  . . 


Walla  \\alla. 
Wash . 


Paper  ] 

Published 

Liaage  National 

Local 

Classified 

.  Daily  . 

..(e) 

2,930,620 

593,446 

2,161.852 

149,150 

(Total 

includes 

25,872  lines- 

—legal. ) 

1  Courier  _ 

..(e) 

2,571,486 

482,396 

2,089,090 

•  Tribune  ... 

...(e) 

1,898,736 

474,124 

1,427,612 

7,245,000  . 

.  .(e) 

6,’275,'640  . 

13,520,640  . 

Columbian  .. 

..(e) 

2,855,148 

509,096 

1,973,244 

355,831 

(Total 

includes 

16,977  lines- 

-legal.) 

Free  Press  . 

..(e) 

2,617,944 

425,928 

1.506,984 

510,840 

(Total  includes  174,192  lines- 

-legal.) 

County  Star 

.(e) 

2,892,106 

565,222 

1,802.430 

419,328 

(Total 

includes 

105,126  lines- 

—legal.) 

Warren,  Pa.  . . 
Webster,  Mass. 


West  Frankfort, 
Ill . 


Whittier,  Cal. 


.BiUletin  . (e)  3,964,254  915,614 

Sunday  ed.  ...  (s)  1,231,972  186,424 

Total  . (es)  5,196,226  1,102,038 

.Tribune . (e)  2,865,478  172,354 

(Total  includes  57,7316  lines — legal) 

■  Times . (e)  1,772,442  429,646 

(Legal  included  in  local.) 

American  _ (e)  2,065,996  424,290 

(Total  includes  85,120  lines — legal.) 

Xews  . (e)  4,572,789  591,890 

(Total  includes  83,024  lines — legal.) 


2,665,866 

968,464 

3,634,330 

2,432,276 

1,278,298 


1,386,345 

3,549,423 


382,774 

77,084 

459,858 

80,724 

64,498 


170,240 

348,452 


NEWSPAPERS  IN  CITIES  OF  5,000  TO  9,999  POPULATION 


1,533,630 

717,915 


139,972 

179,480 

163,200 

101,640 

32,885 

143,583 


City  Paper  Published 

Edwardsville, 

Ill . Intelligeucer  ..(e)  2,032,058  297,416 

(Legal  linage  included  in  classifi^.) 

Eldorado,  Ill _ Journal  (e)  826,406  . 

Eufaula,  Ala.  ..Citiaen  . (e)  797,900  270,0^ 

(Legal  linage  included  in  classified.) 

Fairmont,  Minn..5'e«0'nc/  . (e)  1.729,3^  323,428 

(Total  includes  53,726  lines — legal.) 

Fergus  Falls,  .. 

Minn . Journal  . (e)  3,011,812  384,686 

(Total  includes  14,828  lines — legal.) 

Franklin,  Ind... .J/ar  . (e)  3,190,754  290,410 

(Total  includes  38,0(X)  lines — legal.) 

CJalena,  Kas.  ...Times  . (e)  398,328  251,608 

(Total  includes  2,492  lines — legal.) 


Gettysburg,  Pa..7'*wcj  . (e) 

Greencastle,  Ind.  Banner  . (e) 

Greenville,  O _ News- 

Tribune  _ (e) 


2,654,484 

1,715,000 


314,902 

565,000 


1,262,996 


392,854 

1,178,070 


2,582,318 

2,710,345 

142,324 

2,168,796 

1,050,000 


ClassiftH 
471, 64( 

135,66( 

174,16( 


549,808  283,388  202,300 


(Total  includes  35,000  lines — legal.) 

Hanford.  Cal.  ..Journal  . (m)  1.937.488  181,538  1,422,652 

(Total  includes  94,332  lines — legal.) 

Harrisonburg, 

Va . News 

Record  ....(m)  2,951,662  640,318  2,138,598 

(Total  includes  82,488  lines — legal.) 

Hartford  Citv, 

Ind . .\eivs  . ..(e)  1,402,100  242,270  1,050,896 

(Total  includes  45,598  lines — legal.) 

Ionia,  Mich.  . . .  Sentinel 

Standard  ...(e)  1.830.388  349,216  1,338,918 

(Total  includes  54,096  lines — legal.) 


Abilene,  Kans.  ..Reflector  . (e)  1,603.492  133,650  1,421,502  45,540 

(Total  includes  2,800  lines — ^legal.) 

Albany,  Ore.  . . .  Democrat- 

Herald  . (e)  2.122,330  709,156  1,228,276  128,380 

(Total  includes  56,518  lines — legal.) 

Albion,  Mich.  ..Recorder  . (e)  2,375,562  377,818  1,732,038  206,766 

(Total  includes  38,360  lines — legal;  20,580  lines  local  readers.) 

Ames,  la . Tribune  . (e)  1.979,600  347,480  1,335,810  253,848 

(Tot^  includes  42,462  lines — legal.) 

.Athens,  O . Messenger  ....(e)  3,322,012  730,583  2,085,833  505,596 

Baker,  Ore . Herald  . (e)  6,836,002  532,868  1,063,524  179,424 

(Total  includes  60,186  lines — legal.) 

Ballston,  Spa, 

N.  Y . Journal  . (e)  964,376  198,352  605,290  44,898 

(Total  includes  115,8^  lines — legal.) 

Reaver.  Pa . Times  . (e)  3,753,834  291,130  3,080,448  282,058 

(Total  includes  100,198  lines — legal.) 

Belvidere,  Ill.  ..Republican  ...(e)  2,6^,776  354,970  2,066,414  144,354 

(Total  includes  124,060  lines — legal.) 

Bemidji,  Minn..  .Pioneer  . (e)  1.873,585  436,602  1,247,880  128,520 

(Total  includes  60,583  lines — legal.) 

Camden.  Ark.. .  ..Vett’j  . (e)  1,274,932  . 

Canandaigua, 

N.  Y . Messenger  ...(e)  1,755,054  309,274  1,198,946  209,370 

(Total  includes  37,464  lines — legal.) 

Centerville,  la...  .lowegian  & 

Citken  ....(e)  2.209,396  625,884  1,351,546 

(Total  includes  91,994  lines — legal.) 

Centralia.  W'ash.Chnmiele  ....(e)  3.240.756  759.371  2,257,311 

(Total  includes  44,594  lines — legal.) 

Chippewa  Falls, 

\Vis . Herald- 

Telegram  ..(e)  1.643.883  471,481  922,502 

(Total  includes  84,700  lines — legal.) 

Clarksville,  Tenn.Lca^- 

Chronicle  ..(e)  2,136,470  427,000  1.607.816 

□inton,  Okla.. .  ..Vett'j  . (e)  631.214  .  . 

(Statement  for  6  months  only.) 

Coldwater,  Mich. Reporter  . (e)  2.470.320  871,103 

(Total  includes  32,764  lines — legal.) 

Colton,  Cal.  ...Courier  . (e)  1,435.830  358,958 

(Total  includes  215,374  lines — legal.) 

Concordia,  Kas.. Blade-Empire  ..(e)  1,716,704  .  . 

Corvallis,  Ore. . .  Gazette 

Times  . (e)  2.143.274  549.360  1,364,062  229,852 

(Legal  linage  included  in  classified.) 

Covington,  M  a..  .Virginian  - (e)  I.4^4.o38  402.8iHJ  730,628  84,210 

(Total  includes  27,000  lines — legal.) 

Cuero.  Tex.  ...Record  . (e)  1,761,760  352,352  1,286,650  112,758 

Sunday  ed.  ...(s)  407,680  81,536  300,053  36,091 

Total  . (es)  2,169,440  433,888  1,586,703  148,889 

(Legal  linage  included  in  classified.) 

Cumberland,  Md.rfwcj  . (e)  6,078,548  839,281  5,032,622  206,645 

Sunday  ed.  ...(s)  1,313,059  60,904  1,218,154  34,041 

Total  . (es)  7.391,647  900,185  6,250.776  240,686 

Decatur,  Ind.  ..Democrat  - (e)  2.137.016  341,050  1,744,848  21,489 

(Total  includes  29,629  lines — legal.) 

Devils  Lake. 

N.  D . Journal  . (e)  1.497.042  454,202  996,660  30,180 

(Total  includes  16,000  lines — legal.) 

Dodge  City,  Kas.G/ofe^  . (e)  2.982.336  504.182  1,968,883  470,848 

(Total  includes  38,423  lines — legal.) 

Dowagiac,  Mich.AW  . (e)  2.027.400  458.022  1,410,220  108,810 

(Total  includes  50,348  lines — legal.) 

East  Stroudsburg. 

Pa . Sun  . (m)  2,421.860  284,508  2,017,652  108.500 

(Total  includes  11,200  lines — legal.) 


Kendallville,  Ind.Xews-Sun  _ (e) 

Kittanning,  Pa...  Leader-Times  (e) 

Lebanon,  Ind.  ..Reporter  . (e) 

( Total  includes 
Leadville,  (3olo. .  Herald 

Democrat  .  (m) 

Lewistown, 

Mont . Democrat- 

News  _ (ms) 

Livingston  Mont. Enterprise  ..(ms) 


1.883,633 
3,024.980 
4,274,764  404,640 

58,422  lines — legal.) 


349,104  1,326,321 


2,425,416 


3,766,294 

2.288.202 


1,152.550 

452,200 


2,261,322 

1,695,428 


885,960 

1,034,821 

1,321,460 


281,442 


2.186.737 

416,479 

1,603,196 

159,681 

7,378  lines— 

-legal.) 

2,530,934 

386,302 

1,927,478 

217,154 

1.736.000  1 

,100,000 

636,000 

1.549.142 

422,492 

1,001,728 

19,32 

57,274  lines- 

-legal.) 

4.480 

1,120 

2,940 

42'- 

9.420 

3,140 

5,440 

84 

13.900 

4,260 

8,380 

1.26 

2.241.028 

642,408 

1,401,206 

133,20 

64,206  lines- 

—legal.) 

1,938,717 

384,811 

1,501,206 

S2.7e( 

3,021,564 

437,292 

2,097,516 

403,092 

83,664  lines 

-legal.) 

1.353.016 

233,760 

960,960 

43,6^ 

(Total  includes  50,120  lines — legal.) 

Macon,  Mo . Chrotucle- 

Herald  . (e)  1.810,980  521,800 

(Total  includes  272,180  lines — legal.) 

Mandan,  N.  P>. .Pioneer  . (e)  1,557,397  352,884 

(Total  includes  84,229  lines — legal.) 

Marshall,  Mich.. Chronicle  ....(e)  2.(_)33,878  .524,622 

(Total  includes  65.506  lines — legal.) 

Marysville,  Q.a\.. Appeal- 

Democrat  ..(e)  2,560,754  567.126  1.993,628 

(Classified  and  legal  included  in  local  linage.) 
Maryville,  Mo..  .Democrat-Forum 
6r  Tribune.,  (e) 

(Total  inclut] 

Marshfield,  Ore.. Southzvestern 

Ore.  News,  .(e) 

McCook,  Nebr...Gacct/e  . (e) 

Mexico,  Mo.  ...Ledger  . (e) 

(Total  includ 

Midland,  Tex _ Telegram . (e) 

Simday  ed.  ...(s) 

Total  . (es) 

Miles  City,  Mont.Ntar  . (es) 

(Total  includ 

Monroe,  Wise.  .Times  . (e) 

Monterey,  Cal. ..Herald  . (e) 

(Total  includ 
Mt.  Vernon,  Ind.Demrocat  ....  (e) 

(Total  includes  14,616  lines — legal.) 

Murfreesboro, 

Tenn . Nezfs- 

Banner  . (e)  317.774  36,302 

(Statement  for  period  Oct.  1  to  Dec.  31.) 

Napa,  Cal . Register  _ (m)  238,357  166,889 

(Total  includes  13,183  lines — legal.) 

Norwich,  N.  Y..Nttn  . (e)  1.849,498  481,054 

(Total  includes  82,096  lines — legal.) 

Oelwein,  la . Register  . (e)  1,557,394  1,027,586 

Oregon  City, 

Ore . Enterprise  ..(ms)  1,938,748  299,698 

(Total  includes  59,990  lines — legal.) 

Oxnard,  Cal.  ..Courier  . (e)  737,639  276,218 

(Total  includes  76,008  lines — legal.) 

Painesville,  O..  .Telegraph  ....(e)  3,724,924  524,23iO 

(Total  includes  137,718  lines — legal.) 

Palatka,  Fla.  ...News  . (e)  2,877,376  520,000 

(Total  includes  174,720  lines — legal.) 

Paragould,  Ark.. Prcjj  . (e)  506.688  87,360 

(Total  includes  43,680  lines — legal.) 

Pendleton,  Ore. .  East 

Oregonian  ..(e)  1,804,410  414,820 

(Total  includes  48,798  lines — legal.) 

(Statement  for  period  of  July  1  to  Dec.  31.) 

Petoskey,  Mlch.ATewj  . (e)  2,012.175  434,570 

(Total  includes  71,642  lines — legal.) 

Plymouth,  Ind...  Pilot  . (e)  1.237.792  302,900 

(Total  includes  65,317  lines — legal.) 

Pontiac.  Ill.  ...Leader  . (e)  1.973,104  401,000 

(Total  includes  42,000  lines — legal.) 

(Ctmtinurd  on  page  59) 


88,15* 
208,20* 
’  '89' 2^ 


2,168,908  336,126  1,721,118  111,664 


352,423 

90,454 


131,040 

85,463 

122,29()| 


39,185 

19,095 

1,215,676 

70,67i 

428,736 

lol.od 

1,297,730 

281,33 

74,832 

310,58 

2,937,634 

125,34 

1,920,576 

262,08i 

349,440 

26,2e* 

1.284,416 

56,375 

.) 

1,389,680 

116,283 

784,434 

ss.ijj 

1,404,104 

126,0«! 

MEDIUM 
807,266  families 


Annual  Expenditures, 
$3,000  to  $7,500 


LOW 

431,207  families 


Annual  Expenditures, 
$3,000  and  less 


HIGH 

79,321  families 


Annual  Expenditures, 
$7,500  and  up 


This  is  the  authentic  yardstick  of  newspaper  advertising  values  in  Greater 
New  York — an  accurate  division  of  the  city’s  population  into  three  ex¬ 
penditure  groups,  from  each  of  which  every  advertiser  will  draw  a  propor¬ 
tion  of  his  sales,  based  upon  an  exhaustive  survey  of  rentals,  incomes,  buying 
habits  and  newspaper  preferences,  conducted  by  the  Bureau  of  Business  Research 
of  New  York  University.  Such  a  survey  was  necessary  to  dispel  the  atmosphere 
of  doubt  and  uncertainty  that  enveloped  a  great  market  served  by  seventeen 
English-speaking  newspapers  without  any  available  definite  data  as  to  what  service 
each  paper  or  group  of  papers  performed  in  the  community,  the  trend  of  their 
influence  or  the  "overlap”  of  their  circulation.  The  first  step  was  the  establishing 
of  the  above  "yardstick,”  accurately  charting  1,317,794  families. 

The  information  contained  in  this  series  of  advertisements  is  but  a  portion 
of  the  entire  findings  of  this  survey,  and  additional  important  data  will  be  found 
in  "A  Study  of  the  New  York  Market  and  Its  Newspaper  Situation,”  a  copy  of 
which  will  be  mailed  on  request. 


Tribune  Tower 
Chicago 


Pulitzer  Building 
New  York 


In  the  Morning  Field 

(The  Figures  Apply  to  New  York  City  Only) 


Morning  World 


MEDIUM 


15,797  139,020  51,846 
20.6%  20.2%  17.9% 

Total  206,663 

Morning  Times 


MEDIUM 


32,016  130,040  27,540 
41.8%  18.9%  9.5% 

Total  189,596 

Morning  Herald-Trib. 


MEDIUM 


15,712  57,099  11,191 
20.5%  8.3%  3.8% 

Total  84,002 


Here  is  the  Yardstick  reduced  to  area- 
charts,  giving  each  of  the  city’s  expenditure 
divisions  its  proper  weight.  The  solid  areas 
indicate  the  proportionate  distribution  of 
each  of  the  chief  New  York  morning 
papers  in  the  three  expenditure  groups 
pictured  on  the  preceding  page. 

With  information  of  this  character  be¬ 
fore  the  advertiser,  the  effective  coverage 
of  the  New  York  Market  is  greatly 
simplified. 

It  will  be  noted  at  once  that  THE 
WORLD  is  essentially  a  FOUNDATION 
paper,  that  it  does  not  "peak  up"  in  any 
one  division  but  is  distributed  evenly 
across  the  city’s  population  currents,  rang¬ 
ing  from  a  coverage  of  17.9%  in  the 
LOW  expenditure  group  to  20.6%  cover¬ 
age  in  the  area  of  HIGH  expenditures. 

In  the  case  of  The  Times,  there  is  a 
decided  peak  towards  the  HIGH  area,  a 
characteristic  in  a  lessened  degree  shown 
by  the  Herald-Tribune. 

Since  sales  of  nearly  every  type  of  mer¬ 
chandise  must  inevitably  come  in  some 
proportion  from  among  all  classes,  accord¬ 
ing  to  the  city’s  ability  to  buy,  it  is  evident 
that  THE  WORLD  is  the  logical  paper 
upon  which  to  lay  the  foundation  of  any 
sales  campaign.  Distribution  once  attained, 
additional  sales  pressure  can  be  exerted 
in  any  one  division  where  it  is  required, 
in  the  HIGH,  the  MEDIUM  or  the  LOW, 
but  the  groundwork  must  be  laid  evenly 
throughout  the  city  in  order  that  the  adver¬ 
tising  may  be  100%  effective  regardless  of 
class  or  buying  ability. 

THE  WORLD  is  the  ideal  starting  point 
in  the  morning  field  —  the  foundation 
upon  which  any  type  of  campaign  can 
be  erected. 


In  the  Evening  Field 

(The  Figures  Apply  to  New  York  City  Only) 


In  the  Evening  field,  the  same  charac¬ 
teristics  that  apply  to  THE  WORLD,  morn¬ 
ings,  on  the  page  opposite,  will  be  found 
true  of  The  Evening  World, — an  evenness 
of  distribution  throughout  the  city’s  three 
expenditure  divisions. 

The  Sun  peaks  up  in  the  HIGH  group 
and  The  Evening  Journal  takes  the  opposite 
trend,  peaking  markedly  in  the  LOW  group. 

These  three  papers  disregarding  dupli¬ 
cation,  cover  70.8%  of  the  HIGH  area, 
70.9%  of  the  MEDIUM  area  and  64.3%  of 
the  LOW  area,  and  with  these  area-charts  as 
a  basis,  the  advertiser  can  at  a  glance  fit  any 
one  of  these  papers,  or  any  combination  of 
them  into  his  sales  problem  with  a  degree 
of  definiteness  heretofore  impossible. 

Every  newspaper  in  New  York  can  do 
a  definite  job  for  the  advertiser,  but  the 
extent  and  character  of  this  service  can  be 
determined  only  by  plotting  its  character¬ 
istics  upon  exact  information  such  as  the 
New  York  University  Survey  revealed. 

The  New  York  market  is  neither  com¬ 
plex  nor  does  its  adequate  coverage  entail 
great  expense  if  the  problem  of  waste 
circulation  is  carefully  considered. 

An  evenly  distributed  circulation,  cover¬ 
ing  all  three  expenditure  groups  in  proper 
proportion,  embraces  little  or  no  waste, 
because  it  is  haste,  and  provides  a  founda¬ 
tion  upon  which  additional  coverage  can 
be  added  as  circumstances  demand  or 
funds  permit. 

In  the  evening  field,  The  Evening  World 
provides  this  basis  at  a  low  milline  cost. 


Evening  World 


MEDIUM 


17,655  143,171  55,343 
22.3%  20.8%  19.1% 

Total  216,169 


MEDIUM 


21,034  78,702  13,639 
27.4%  11.5%  4.7% 

Total  113,375 

Evening  Journal 

HIGH  MEDIUM  LOW 


16,219  264,909  117,331 
21.1%  38.6%  40.5% 
Total  398,459 


In  the  Sunday  Field 

(The  Figures  Apply  to  New  York  City  Only) 


Sunday  World 


It  is  in  the  Sunday  field  where  The 
World’s  characteristics  as  a  foundation 
paper  finds  full  emphasis,  reaching  nearly 
one  out  of  every  three  English-speaking 
families  in  the  city.  With  more  city  cir¬ 
culation  than  its  two  principle  competi¬ 
tors  combined^  it  accounts  for  an  average 
coverage  of  nearly  30%  throughout  all 
three  expenditure  groups,  as  against  an 
average  coverage  of  25.9%  for  The  Times 
and  only  12.1%  for  The  Herald-Tribune. 

It  can  safely  be  said  that  no  campaign 
can  be  regarded  as  adequately  covering 
the  New  York  market  unless  it  includes 
The  Sunday  World. 

Combining  as  it  does,  not  only  bulk, 
but  consistency  of  distribution  in  every 
section  of  the  city,  it  offers  all  the  factors 
essential  to  the  moving  of  merchandise 
of  every  character;  and  by  the  very  even¬ 
ness  of  its  distribution  eliminates  the  ele¬ 
ment  of  waste  that  so  often  renders  the 
invasion  of  a  major  market  a  matter  of 
great  expense. 

In  fact,  THE  SUNDAY  WORLD  has  to 
its  credit  many  single-handed  successes, 
where  it  has  not  only  proved  its  value  as 
a  foundation  paper,  but  has  shouldered 
alone  the  responsibility  of  moving  goods 
off  the  dealer’s  shelves. 

This  is  the  first  of  a  series  of  advertisements  de¬ 
signed  to  simplify  the  distribution  and  sale  of  mer¬ 
chandise  in  Greater  New  York.  The  second  of  the 
series  will  discuss  the  matter  of  overlap  among  papers 
of  similar  appeal. 


HIGH  MEDIUM 


22,385  216,451  81,048 
29.2%  31.5%  27.9% 
Total  319,884 

Sunday  Times 


MEDIUM 


36,915  139,020  27,803 
48.2%  20.2%  9.5% 

Total  203,738 

Sunday  Herald-Tribune 

MEDIUM  LOW 


17,655  64,130  11,890 
22.3%  9.3%  4.1% 

Total  93,675 


-  ‘..t , ' 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  3 ,  1928 


59 


annual  tabulation  of  newspaper  linage 

(Continued  from  page  54) 


NEWSPAPERS  IN  CITIES  OF  LESS  THAN  5,000  POPULATION 


City 

Portage,  Wii 

Prescott,  Ari 
Portsmouth, 

Pulaski,  Va. 


Redding,  Cal. 
Redwood  City 


Total 

Display 

Paper 

Published 

Linage 

National 

Local 

Classified 

,  Register 

Democrat 

..(e) 

963,522 

378,014 

518,000 

56,000 

(Total  includes  11,508  lines- 

—legal.) 

,  Courier  . . . 

...(e) 

1,984,307 

452,894 

1,325,789 

120,105 

(Total  includes  85,518  lines- 

—legal.) 

.Star  . 

...(e) 

3,788,836 

552,943 

2,966,274 

269,619 

Stmday  ed. 

...(s) 

2,061,765 

79,394 

1,927,483 

54,888 

‘Total  ... 

..(es) 

5,850,601 

632,337 

4,893,757 

324,888 

,  Southzvest 

Times  .. . 

.  .(es) 

1,411.942 

411,950 

913,180 

86,812 

(Legal 

linage 

included  in  classified.) 

.Journal  .... 

...(e) 

2.126,586 

534,058 

1,287,580 

194,544 

(Total 

includes 

107,814  lines — ^legal.) 

.  Seardilight 

..(m) 

1,870,624 

491,344 

1,157,464 

152,600 

(Total  includes  69,216  lines — legal.) 

.Tribune  ... 

....(e) 

1,169,718 

118,909 

790,479 

116,312 

(Total 

includes 

144,018  lines — legal.) 

.Nezvs  . 

....(e) 

1,792,686 

384,244 

1,353,758 

54,684 

1,572,928 

64,308 

2,465,927 


558,698 

121,226 

679,924 


965,076  142,338 


(Legal  linage  included  in  classified  linage.) 

Richmond,  Ky...  Register  - .(e)  2,302,966  465,476 

(Total  includes  29,880  lines — legal.) 
Rushville,  Ind...  Re  publican  ...(e)  1,230,068  192,388 

St  Tohnsbury,Vt  Cofeldonian 

■  Record  . (e)  3,259,212  687,582 

(Total  includes  8,790  lines — legal.) 

St.  Marys,  O... Leader  . (e)  1,060,000  192,000 

(Total  includes  10,000  lines — ^le^.) 

St  Marys,  Feu.. Press  . (e)  1,505,271  241,012 

Santa  Fe,  N.  li.New 

Mexican  ...(e)  2,576,063  483,268 

(Total  includes  899,051  lines — legal.) 

Santa  Maria,  Cal.  r»mej  . (e)  2,444,588  447,916 

S^  Paula,  Cal.  Chronicle  . . . .  (e)  142,280  36,000 

(Total  includes  4,280  lines — legal.) 

ScottsWuff,  Neb.  Star 

Herald  ....(m)  1,712,721  476,028 

(Total  includes  33,416  lines — legal.) 

Seymour,  Ind.... Tribune  . (e)  2,215,948  442,400 

(Legal  linage  included  in  local.) 

Shenandoah,  Iz.. Sentinel  . (e)  1.704,812  491,540 

Sheridan,  Wyo..For/- 

Enterpnse  .,(e) 

Sunday  ed.  ...(s) 

South  St.  Paul,  . 

Minn . Reporter  . (e) 

(Total  includes  43,582  lines — ^legal.) 

Stillwater,  Okla.Prerj  . (e)  1,100.974  91,798 

(Total  includes  1,500  lines — ^legal.) 

Stuart,  Fla.  ....News  . (e)  1.259.964  193,764 

(Total  incltxles  152,492  lines — legal.) 

Sturgis,  Mich...  ./onrno/  . (e)  2,492,742  455,336 

(Total  includes  35,252  lines — legal.) 

Sweetwater,  Tex. Fe^orter  . (es)  1,511,690  . 

Taft,  Cal . Midway 

Driller  . (e)  2,271,085  427,000 

(Total  incites  63,495  lines — ^legal.) 

Taylor,  Tex....Prejj  . (e)  2,378,010  475,665 

(Total  indudes  21,000  lines — legal.) 
The  Dalles,  Ort.Chronicle  ....  (e)  2,233,756  545,748 

(Total  includes  39,760  lines — legal.) 

Tipton,  Ind . Tribune  . (e)  2,051,000  5M,000 

Three  Rivers  (Total  includes  43,680  lines — ^legal.) 

Mich . Commercial  ..(e)  2,102,648  418,894 

(Total  includes  76,678  lines — legal.) 
Trenton,  Mo.  ..Republican- 

Times  . (e)  1,597,036  292,236 

(Total  includes  W,498  lines — legal.) 

Troy,  Ala . Messenger  ...(e)  2,872,374  428,120 

Twin  Falls  (Total  includes  135,100  lines — ^legal.) 

Ida . ’.....News  . (m)  1,612,002  466.312 

Valparaiso,  ln<\.. Messenger  ,...(e)  1,186,993  212,716 

(Total  indudes  30,568  lines — legal.) 

.Delta  . (m)  1.281.076  397,936 

(Total  iiKltraes  129,038  lines — legal.) 

Warsaw,  Ind.  ..Times  . (e)  1,532,460  600,100 

(Total  includes  100,590  lines — ^legal.) 

Union  . (e)  1.209,144  258,552 

Washington  (Total  includes  78,000  lines— legal.) 

N.  C.  ...’ . News  . (e)  945,196 

Wash..  C.  H.  O.Herald  . (me)  2,294,068 

Watsonville,  Cal.Pajaronian  ...(e)  2,993,427 

(Total  includes  207,822  lines — legal.) 
Watsonville,  Cal. Register  ....(ms)  3,419,430  592,816 

(Total  includes  141,9^  lines — legal.) 
Webster  City,  Iz.  Freeman-  * 

Journal  ....(e)  2.117,906  107,570 

(Total  inclines  100,114  lines — legal.) 

Weslaco,  Tex.. .News  . (e)  873,250  114,800 

Winsted,  Coon..  Citisen  . (e)  2,919,336  383.908 

Wisconsin 

Rapids,  Wis.  ..  Tnbtme  . (e)  2.771.731  524,809 

,,,  (Total  includes  115,402  lines — legal.) 

Woodland.  Cal., Mail  . (m)  1,205,806  165,641 

Sunday  ed.  ...(s)  262,409  72,674 

Total  . (ms)  1,468,215  238,315 

Democrat  ...,(e)  1,900,808  257,096 


1,763,930  43,680 

982,912  54,768 

2,476,826  84,014 


Visalia,  Cal. 


808,000 

1,233,853 


50,000 

30.406 


Total  Display 

City  Paper  Published  Linage  National  1 

Berlin,  Wis.  ...Journal  . (e)  1,457,772  270,494 

(Total  includes  2,920  lines — ^legd.) 

C^dwell,  Kzs..  .Messenger  _ (e)  702,000  246,600 

Crookston,  Minn.Titnrr  . (e)  1,593,703  479,472 

(Total  includes  228,591  lines — legal.) 

Dinuba,  Cal.  ...Sentinel  . (e)  1,435,518  362,124  978,278 

(Total  includes  31,668  lines — ^legd.) 

(ieneva,  O . Free  Press _ (e)  1,573,022  122,290  1,347,612 

Haines  City.  F\z.  Herald  . (e)  619,878  218,862  383,684 

Montrose,  Co\o.. Press  . (e)  1,966,756  544,216  1,213,040 

(Total  includes  27,000  lines — legal.) 

Mount  Vernon, 

Wash . Herald  . (e)  1,581.636  314,034 

(Total  includes  42,462  lines — legal.) 

Norton,  Kzns...  .Telegram  . (e)  933,371  193,814 

(Total  includes  46,207  lines — legd.) 

Parsons,  Kans.. 5'un  . (e)  3,418,646  659,372 

(Total  includes  50,526  lines — legal.) 

South  Haven, 

Mich . Tribune  . (e)  967.517  149,538  737,052 

(Total  includes  32,860  lines — legal.) 

(Linage  figures  for  period  July  1  to  Dec.  30.) 

V'inton,  la . Cedar  Valley 

Times  . (e)  960,000  280,000 

(Total  includes  80,000  lines — legal.) 

Winnemucca, 

Nev . Star  . (e)  980.140  251,180  647,895 

(Total  includes  68,200  lines — legal.) 


835,828  348,530 


455,600 

835,648 


50.568 

63,448 

103,120 

17,332 

182.500 


1,066,016  159,124 

579,845  113,505 

2,528,092  180,656 


48,067 


485,000  115.000 


12,865 


992,776  200,968 


NEWSPAPERS  OF  THE  DOMINION  OF  CANADA 


1,910,026 

90,000 


86,646 

12,000 


1,160,936  42,341 

1,669,234  104,314 

1,146,912  66,360 


1,537,312 

729,750 


248,691 

49,406 


Brandon,  Man..5u» . (e) 

Calgary,  Alta. . .  Albertan  - (m) 

Calgary,  Wiz...  Herald  . (e) 

(Charlottetown, 

P.  E.  I . Guardian  _ (m) 

Chatham,  Ont...  Nervs  . (e) 

Chicoutimi,  Que .  Le  Progres  du 

Sagiienay  . .  (m) 

Edmonton,  Ahz. . Bulletin  . (e) 

Edmonton,  Ahz.. Journal  . (e) 

Ft.  William,  Ont.  Times-J oumal  (e) 

1,014,230  .  Guelph,  Ont . Mercury  . (e) 

523,082  .  Halifax,  N.  S. ..  (Chronicle  (m) 

Echo  . (e) 

Kitchener,  Ont. . .  Record  . ( e) 

Lethbridge,  Alta .  HcroW  . (e) 

London,  Ont _ Free  Press  ..(me) 

Montreal,  P.  Q.. Gazette  . (m) 

Montreal,  P.  Q.  .Herald  . (e) 

Montreal,  P.  Q..Fa  Patrie . (e) 

Montreal,  P.  Q..La  Presse - (e) 

(National  and  local  linage  combined) 

Montreal,  P.  Q.. Standard  . (s)  1,581,384  625,688 

Montreal,  P.  Q..Nfar  . (e)  14,795,944  4,284,945 

Moose  Jaw,  Sask.Herald-TiWj(me)  3,074,939  1,347,448 

Nelson.  B.  C.... News . (m)  2,438,009  893,193 

(Total  includes  '2f),776  lines  legal.) 

Niagara  Falls, 

Ont . Reziew  (e)  3,4(X),085  784,957 

(Total  includes  100,668  lines  legal.) 

Oshawa,  Ont . Times  . (e)  3,344,068  l,021,6(fe 

(^tawa,  Ont . Citizen  . (nie)  8,412.904  2,358,^5 

(Total  includes  31,458  lines  legal;  medical  and  other  undesirable  copy  not  published.) 
(Ottawa,  Ont 


818,676  189,000 


741,255 


36,883 


1,866,634  135,520 


1,708,000  72,590 


3,388.952 

4,661.859 

9,459,225 

2,846,810 

4,614,456 

1,872,168 

4,898,376 

9,457,470 

4,856,014 

3,971,894 

2,246,510 

2,872,828 

5,881,610 

4,122,746 

7.758,644 

7,912,716 

1,518,140 

4.758,833 

12,878,930 


1,103,062 

1,088,111 

2,976,218 

1,186,658 

1,887,186 

684,418 

955,794 

2,631,188 

1,426,222 

1,388,350 

1,170,820 

1,089,466 

1,767,542 

1,343,998 

3,990,224 

3,196,041 


2,068,870 

2,173,987 

4,597,776 

1,572,228 

2,727,270 

923,762 

3,251,178 

5,271,562 

3.061.870 

2,299,446 

825,510 

1,523.314 

3,746,890 

2,458,960 

2,700,571 

4,452,957 


217,000 

1,367.628 

1,885,229 

78,752 

12,793 

253,988 

638,400 

1,503,882 

367,922 

273,933 

250,180 

258,048 

367,178 

270,942 

1,067,849 

263.718 


2,027,792  2,731,041 

10,644,500 


955,696 

8.185,536 

1,411,585 

1.311,415 


2,234,430 


2.325,463 

315,906 

212,625 


1,797,345 


84,000 


1,438,346  209,902 

1,267,000  180,320 


2,254,737  259,723 


1,923,110 

5,041,125 


399.350 

1,013,504 


1,573,174  132,832 


1,172,488  102,844 


Owen  Sound, 


2,246,504  62,650  Peterborough 


Port  .Arthur, 


1,145,690  .  La 

913,514  30,195  ^ 

1,549,534  148,610 

630,900  200,870 


333,312 

482,104 

349,966 


785,792 

540,400 

1.710,562 

2,124,346 


86,800 

32,998 

101,402 

311,293 


Prince  .Mbert, 

Sask . 

Quebec,  P.  Q 


.  Tournal . 

(me) 

8.090,331 

2,665,686 

4,9'14,440  ■ 

510,205 

.Le  Droit  ... 

..(e) 

2,389,901 

760,042 

1,498,161 

131,698 

.Sun-Times  . 

..(e) 

3.280.549 

1,284,584 

1,826,972 

152,402 

(Total  includes  16,591  lines  legal.) 

.  Examiner  . . 

.  .(e) 

4,621,204 

1,436,204 

2,918,972 

266,028 

.  Graphic  .... 

..(e) 

1,296,246 

397,446 

537.964 

360,836 

.  NezLts-Chronicle 

(e) 

3.875,368 

1,218.541 

2,224.547 

399,880 

(Total 

includes 

32,400  lines  legal.) 

.Herald  . 

..(e) 

2,593,988 

1,043,184 

1,263,925 

286.879 

.  Le  Soleil  . . . 

..(e) 

6.886,300 

2,505,200 

3,055,200 

1,225,900 

(Figures  for  period  Dec.  J,  1926 — Dec.  1,  1927) 
Leader-Post 


1,984,514  700,112 


1,709,994  200,228 


Regina,  Sask  . . 

St.  Catherines, 

Ont . Standard  . (e) 

St.  Thomas,  Ont.Times-J oumal  (e) 
Saskatoon,  Sask.  N/ar  &  Phoenix 


677,264 

2,414,706 


56,840 

113,890 


2.087,288  45,232 


Sault  Ste.  Marie, 

Ont . Star  . . . 

Vancouver,  B.  C.Star . (m) 

(Total  includes  77,007  lines  legal.) 

Vancouver,  B.  C.Nwn . (e)  9,079,434  2.057,062 

(Total  includes  ^,472  lines  legal.) 


(me) 

7,270,832 

2,736,137 

3,424,415 

1,110,280 

..(e) 

5,518,044 

1,839,766 

3,339,400 

338.878 

1/  (e) 
inix 

4,291,653 

1,567,870 

2,419,886 

303.897 

(me) 

6,488,038 

2,626,084 

2,926,665 

935,289 

,..(e) 

3.393.530 

1.211.266 

2,182,264 

..(m) 

3,128,653 

329,990 

2,287,068 

434.588 

5,575,248  1.352.652 


870,002 

156,919 

1,026,921 

U98,320 


97,384 

19,467 

116,851 

170,632 


Victoria,  B.  C...  Times . (e) 

Victoria,  B.  C.. .  (Colonist  ....  (ms) 
Winnipeg,  Man.. Free  Press  ..(me) 

Winnipeg,  Man..  Tribune . (e) 

Woodstock,  Ont .  Sentinel-Reviezv 

(e) 


5.531,052 

7,813,652 

13.852,237 

10,643,096 


1,309,660 

2,059,778 

3,606,979 

2,331,792 


3.590,538 

4,259,164 

7,203,642 

6,953,324 


630,854 

1.494,710 

3,039.616 

1,357.980 


3,640,336  1,280,008  2,039,310  221,018 
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ONYX  POINTEX  TO  USE  NEWSPAPERS  IN 
WEEK’S  DRIVE  FOR  5,000,000  SALES 


WINTON  WATCHES  ADVERTISE 


GALUEN  GOES  TO  CHICAGO 


Company  Will  Pla&e  $300,000  in  Advertising — Expects  Co¬ 
operating  Dealers  to  Place  More — Firm  Believes 
in  Newspapers 


Hipp-Didisheim  Company  Inaugurates 
Campaign  in  Newspapers 


Named  Mid-West  Manager  for  R.  Hoe 
&.  Co.,  Inc. 


^iJEERING  5,000,000  new  customers  by  the  results  obtained  through  newspaper 
concentrating  a  nationwide  newspaper  advertising  at  that  time  so  unexpect^ 


advertising  campaign  into  a  single  week,  that  we  naturally  look  favorably  on_  this 


the  Gotham  Silk  ffosiery  Co.,  manufac-  medium.  That  was  our  first  experience 
turers,  completed  on  Wednesday  the  ship-  with  any  kind  of  newspaper  advertising. 


ment  of  $4,000,000  worth  of  “Onyx 
Pointex”  stockings  to  10,000  stores  scat- 


Onyx  Pointex 

ONGINAL  l^jboed  Hed  ^odan^ 


STORE  SIGNATURE  HERE 


One  of  the  layouts  to  be  used  in  the 
Onyx  Pointex  campaign 


“We  selected  newspapers  for  the  pres¬ 
ent  campaign  because  we  are  dealing  with 
a  problem  of  quick  distribution ;  and  we 
believe  only  the  newspapers  can  success¬ 
fully  handle  the  situation.  There  is  also 
the  advantage  of  working  on  a  circula¬ 
tion  of  about  30,000,000  at  a  nominal 
cost.  With  the  aid  of  our  dealers’  ad¬ 
vertising  this  number  should  be  consider¬ 
ably  raised.  We  feel  sure  they  will  co¬ 
operate  with  us  next  week,  for  hundreds 
have  already  written  and  wired  their  ap¬ 
preciation  of  the  advertising  program  and 
mats  we  sent  them  to  use  during  ‘Onyx 
Pointex’  Week.” 

Mr.  Tilles  then  described  how  Gotham, 
which  operates  14  mills  in  Pennsylvania, 
New  Jersey  and  New  York,  prepared  for 
the  event.  All  the  plants  had  worked 
on  an  overtime  basis  for  the  last  three 
months,  slowly  piling  up  excess  merchan¬ 
dise  for  the  sale.  Shipments  began  last 
week  and  continued  up  to  Wednesday  of 
this  week,  at  which  time  28  carloads  of 
hosiery  had  been  routed  to  all  points  of 
the  country.  Textile  circles,  becoming 
aware  of  Gotham’s  plans  this  week,  re¬ 
garded  them  in  the  light  of  a  feat. 

When  this  concern  purchased  the  trade¬ 
mark,  plants  and  good  will  of  the  Onyx 
Hosiery  Corporation  in  December,  1926, 
for  $7,868,500,  the  purpose  in  mind  was 
mainly  to  acquire  the  “Pointex”  patent. 
The  brand  had  been  advertised  in  maga¬ 
zines  for  12  years,  and  the  “Onyx”  brand 


The  Hipp-Didisheim  Co.,  Inc.,  New 
York,  is  placing  its  first  advertising  cam¬ 
paign  in  newspapers  and  magazines  for 
Winton  Watches.  Percival  K.  Frowert 
Co.,  Inc.,  New  York  is  the  advertising 
agency  handling  the  account. 

Although  the  Hipp-Didisheim  Com¬ 
pany  has  been  established  in  the  United 
States  since  1883,  this  is  th-  first  time 
they  have  done  any  advertising  whatever 
to  promote  sales  of  Winton  Watches. 


R.  Hoe  &  Company,  Inc.,  announce 
that  effective  March  1,  Paul  H.  Gallien. 
heretofore  its  New  York  State  repre¬ 
sentative,  has 


hosiery  are  substantially  reduced  for  one 
week  only.  It  will  be  the  first  “price” 
sale  of  this  product  since  1926.  Roto¬ 
gravures  of  the  following  newspapers 
will  carry  the  announcement  Sunday : 
New  York  Tivxes,  Chicago  Tribune,  Bos¬ 
ton  Herald,  Detroit  News,  Cleveland 


BEUEVES  IN  NEWSPAPERS 


Roy  E.  Tilles,  vice-president  and  gen-  _  , 

eral  Lnager  of  the  Ltham  Silk  Ho-  f 


siery  Co.,  explained  to  a  representative 
of  Editor  &  Pubi.isher  he  is  so  positive 
the  newspaper  drive  will  dispose  of  the 
$4,000,(XX)  worth  of  “Onyx  Pointex”  ho¬ 
siery  that  the  stores  are  privileged  to 
return  any  goods  unsold  at  the  expira- 


ers  to  a  better  advantage.” 


SHOPPING  NEWS  APPEARS 


Ice  Machines  Shipped 

First  of  the  new  Ice-O-Matic  machines, 
manufactured  by  the  Williams  Oil-0- 
Matic  Company,  Bloomington,  Ill.,  were 
shipped  out  last  week  from  the  plant.  A 
weekly  production  of  40  machines  has 
been  started,  but  this  will  be  doubled  soon 
in  effort  to  attain  the  5,000  production 
scheduled  for  this  year.  The  Williams 
company  is  seeking  to  supply  all  of  its 
1,800  dealers  in  the  United  States  and 
Canada  with  machines  as  rapidly  as  pos¬ 
sible.  Sales  of  the  new  product  are  in 
charge  of  A.  T.  Simmons. 


Kilbourn  Leave*  Willy* 

Orrin  P.  Kilbourn  has  resigned  as  as¬ 
sistant  sales  manager  of  Willys-Overland, 
Inc.  The  statement  announcing  the  resig¬ 
nation  declared  that  Mr.  Kilbourn  would 
officially  sever  his  connections  with  the 
Toledo  manufacturer  on  March  1  to  enter 
the  advertising  field  in  New  York  City. 


Elected  Director 

I.  I.  Sperling,  former  Qeveland  news¬ 
paper  man,  but  for  several  years  advertis¬ 
ing  man  for  the  Qeveland  Trust  Com¬ 
pany,  has  been  elected  a  director  of  the 
National  Financial  .\dvertisers’  Associa¬ 
tion,  whose  1928  convention  will  be  held 
in  Utica,  N.  Y.,  Sept.  17-20. 


tered  throughout  the  country.  The  sale  30  years.  Gotham  immediately  dis- 
opens  March  5  and  closes  March  10.  continued  the  magazine  advertising  and 
Gotham  begins  its  first  newspaper  instituted  a  program  of  various  services 
promotion  of  “Onyx  Pointex”  with  an  further  its  sale.  But  keen  competition 
expenditure  of  $300,000  and  the  promised  marked  the  whole  of  1927,  and  Gotham, 
cooperation  of  virtually  all  its  accoimts.  although  reporting  a  net  profit  of  $3,- 
It  is  believevd  by  the  New  York  gQ0,000  for  the  year,  nevertheless  found 
company  that  the  total  appropriation  of  advantageous  to  impress  the  consumer 
these  stores  will  more  than  double  this  fact  that  “Onyx  Pointex”  is  the 

amount  for  newspaper  advertising  next  original  pointed  heel  stocking.  Previ- 
weeK.  Mats  of  168  sizes  and  styles  have  ously,  licensees  under  the  patent  coupled 
been  prepared  and  mailed  to  the  dealers  litigation  over  the  feature  threw 

for  the  purpose.  Marschalk  &  Pr^ti  Inc.,  others  into  the  limelight  via  trade  papers, 
a  New  York  agency,  handles  the  Gotham  Hence  the  drive. 

account.  -  ,  .  •  Mr.  Tilles  was  asked  if  the  current 

With  a  broadside  of  full-page  advertise-  program  of  advertising  will  be  continued, 
ments  in  rotogravure  sections  of  pai^rs  He  replied :  “We  have  been  so  busy  with 
in  “key”  cities  on  Sunday,  N^rch  4,  full  preparations  for  this  sale  that  we  have 
pages  in  another  group  in  different  cities  hardly  had  time  to  consider  it.  After 
on  the  following  day,  and  advertisements  ^g^t  week  we  shall  know  more  about 
pf  full  and  half  page  sizes  as  a  follow-up  that,  however.”  And  he  added :  “But  be 
in  New  York  City  alone  both  Monday  assured  that  we  shall  advertise  no  less 
and  Wednesday,  the  manufacturers  will  the  newspapers.” 
announce  that  prices  of  “Onyx  Pointex” 


STOCKHOLDERS  SUE 


Vacuum  Official  Say*  Dailie*  Eliminate 
U*ele**  Duplication 


Plain  Dealer,  and  the  Philadelphia  En-  sales  manager  of  the 

hi.rl.  ^  acuum  Oil  Company,  New  York  City, 


quirer.  On  Monday  the  full-page  black  company,  ixew  lorx  ^uy. 

.nH  will  in  belicves  that  Only  through  newspaper  ad- 


and  white  advertisements  will  appear  in  oTononoo _ 

the  Pittsburgh  Sun-Telegraph,  Louisville  vertismg  can  he  reach  the  23,000,000  mo- 
Courier-Jourml,  Dallas  Ni^s.  and  the  tor  car  owners  in  the  nation  without 

S-on  Francisco  Examiner.  Full  and  half  "Vn ".inv 

napes  are  scheduled  for  New  York  Citv  Kansas  City  last  week  Mr.  Lovejoy 

-inM  in  the  told  local  advertisers  of  his  program, 

both  Monday  and  Wednesdaj  in  the  “The  mapazines  are  effective”  saiH  Mr 

Evening  Journal,  Sun,  Evening  World,  .  the  mapzmes  are  effective  said  Mr. 

and  Daily  News.  The  first  named  paves  I^vejoy,  bu  magazine  circulations  over- 

the  way,  incidentally,  with  a  full  page  in  buy 

color  on  Saturday,  March  3.  ^  magazines,  but  ordinarily  he 


buys  only  one  newspaper.  Therefore,  our 


St.  Louis  Shopping  Bulletin  made  its 
first  appearance  March  1.  It  has  10 
tion  of  the  week.  They  were  allotted  the  pages  and  a  distribution  of  125,000.  It 
merchandise  on  the  basis  of  past  sales.  will  appear  every  other  Wednesday.  The 
“Only  a  year  ago  we  exploited  a  new  Missouri  Agricultural  Publishing  Corn- 
number  in  our  ‘Gold  Stripe’  brand  of  pany  are  the  publishers.  Frank  X.  Bick 
hosiery,’’  said  Mr.  Tilles,  “and  we  found  is  advertising  director. 


Whenever  you  see 
a  dispatch  signed  by 


William 

Bird, 


Europe 

through 

American 

eyes. 


you  know  the  paper  that  print* 
it  ha*  exclusive  city-of-publica- 
tion  right*  of  the  Sunday 
*ervice  of 


CONSOLIDATED  PRESS 


Pavi.  H.  Gallien 


been  appointed 
middle  western 
states  manager 
with  headquarters 
at  the  Chicago 
office,  7  South 
Dearborn  street. 
E.  L.  Johnson, 
who  has  hereto¬ 
fore  represented 
the  company  in 
that  territory, 
will  shortly  be 
transferred  to 
home  office  in 
New  York  where 
he  will  make  his 


headquarters.  Paul  H.  Gallien  has  b«n 
with  R.  Hoe  &  Company,  Inc.,  for  eight 
years  and  is  a  son  of  .Addison  J.  Gallien, 
vice-president  of  the  company. 


CELEBRATES  FORTIETH  YEAR 


B.  F.  Simmons  of  the  composing  room 
of  the  Chicago  Tribune  celebrated  his 
40th  year  as  a  Tribune  employe  in  Feb¬ 
ruary.  Before  coming  to  the  Tribune  in 
1888,  when  the  composing  room  employed 
about  100  hand  compositors,  he  published 
a  country  newspaper  in  Ohio  where  he 
acted  as  printer,  pressman  and  editor. 
He  was  chairman  of  the  Tribune’s  com¬ 
posing  room  chapel  for  several  years  and 
was  one  of  the  first  printers  to  become 
acquainted  with  the  working  of  a  lino¬ 
type.  He  now  handles  all  of  the  Tri¬ 
bune’s  classified  ads. 


NEW  A.  N.  P.  A. 


Join*  Gimbel  Brother* 

Thomas  G.  Evans,  advertising  and  mer¬ 
chandising  expert  for  the  Z.  L.  White 
Company  at  Columbus,  O.,  for  six  years, 
has  resigned  to  accept  a  position  with 
Gimbel  Brothers  in  New  York. 


MEMBER 

The  New  Haven  (Conn.)  Times-Union 
has  been  elected  to  membership  in  the  | 


.American  Newspaper  Publishers’  Asso¬ 
ciation. 


Magazine  Sections 


Testimony  that  assets  of  the  Buffalo 
Telegram  corporation  had  shrunk  from 
$312,000  in  1920  to  $50,000  in  1926  was 
presented  by  Frank  Holtz,  secretary  of 
the  corporation,  in  the  suit  brought  by 
minority  stockholders  to  have  the  sale  of 
assets  of  the  company,  recently  offered  at 
public  auction,  set  aside.  Mr.  Holtz  said 
the  remaining  $50,000  of  assets  consisted 
largely  of  investments  in  Poland,  upon 
which  no  collections  had  been  made.  He 
was  unable  to  account  for  disappearance 
of  the  $250,000  of  assets  in  the  six  years. 
The  plant  and  equipment  had  been  sold 
for  $12,000  to  Vincent  Dyker  and  Joseph 
Burg  of  Buffalo,  but  the  present  action 
is  brought  to  have  this  set  aside.  Minor¬ 
ity  stockholders  say  the  assets  are  worth 
more  than  the  sale  price.  Justice  Charles 
B.  Wheeler  reserved  decision  in  the  case. 


Eight  or  Twelve  Page 
Ready -print  Sections. 

Individual  Page  Mats. 


NEA  Service,  Inc. 

1200  West  Third  Street 
CLEVELAND,  OHIO 


recommends 

MILTON  C.  WORK 


Auction  Bridge 
and  Contract 

A*  a  Great  Circulation 
Getter  and  Holder 


This  feature  is  used  by  more 
and  better  neivspapers  than 
use  all  other  bridge  writers 
added  together. 


National  Newspaper  Service 
326  W.  Madison  Street 
Chicago,  Illinois 


E.S?  S  i-r 


Editor  A  Publisher  and  The  Fourth  Estate  for 


3,  1928 


trader  horn  visit 

PROMOTES  FEATURE 


is  Ruth  Dewey  Groves,  for  N.  E.  A.  www» 
Service.  The  letters  are  discussions  of 

love,  marriage  and  modern  conduct  by  a  i - 

modern  girl  and  her  old-fashioned  mother.  1 


Famous  Peddler  Will  A^ve  in  New 

York  March  13^ynd.c.bon  of  internationally 

!  Book  Announced  tor  April  famous  sprinter,  is  writing  a  new  feature 

—  42  Instalment*  for  King  Features  Syndicate,  called 

- -  “Charley  Paddock  Says”.  Mr.  Paddock’s 

The  Metropolitan  Newspaper  Service  articles  will  discuss  preparations  for  the 
of  New  York  has  bought  the  syndicate  Olympic  games,  and  he  will  cover  the 

rierhts  to  Mrs  Ethelreda  Lewis’  “Trader  games  via  cable  from  Amsterdam  in  July. 

*‘o  ‘  ■  ij _ ”  u-..  _ 


Horn”  which  has 
been  leading  the 
list  of  best  sell¬ 
ers  since  its  pub- 


Ferguson  to  Broadcast 


list  01  Dcst  sell-  Fred  S.  Ferguson,  President  of  N.  E. 
ers  since  its  pub-  ^  Service  will  tell  the  story  of  the  life 
lication  last  June.  Franz  Drdla,  the  composer,  over  the 
When  Altrea  network  of  the  National  Broadcast- 

•Aloysius  ing  Company,  March  6.  The  program  is 

was  in  the  United  planned  as  a  tribute  to  the  composer  who 
Mates  last,  he  spent  his  life  in  Vienna  in  poverty. 


wasn’t  news.  He 

was  a  sixty-year-  Writer  Leave*  Hospital 

old  adventurer  .  ,  .  ,  c.. 

on  his  way  from  Ann  Austin,  author  of  Saint  and  Sin- 
South  Africa  to  ner,”  left  the  New  York  Hospital  this 
England,  where  week  after  several  weeks’  convalescence 
he  was'  to  join  following  a  serious  operation.  Miss 
Thade*  IIo»n  yp  in  the  war  Austin  has  completed  a  new  serial,  “Girl 

aboard  a  mine  Alone”  for  N.  E.  A.  Service,  which  will 
sweeper.  Depth  Charge  No.  3,  and  to  start  March  15. 
serve  in  the  perilous  North  Sea  work  —  — 

until  long  after  peace  was  declared.  Adds  Two  Features 

Up  until  last  summer,  he  wasn’t  news  Two  new  features  have  been  added  to 
either.  He  was  living  in  a  Johannesburg  the  list  of  the  Ullman  Feature  Service, 
l^ging  house  and  earning  his  keep  by  Washington,  D.  C.  They  are  “Looking 
selling  “wire  goods.”  One  day  he  sold  Over  the  Cars,”  by  Frank  J.  Carmody  of 
a  gridiron  he  had  made  to  Mrs.  Ethel-  the  Ullman  staff  and  “How — A  Minute 
reda  Lewis,  the  South  African  novelist.  With  Fact,”  by  W.  J.  Voss,  also  a  staff 
and  began  to  talk  about  his  adventures  writer. 

as  a  young  man  on  the  Ivory  Coast  in  - 

the  Seventies.  She  persuaded  him  to  McClure  Ofiicisds  in  N.  Y. 

write  the  narrative  of  his  life  in  those  Irwin  Barbour,  general  manager  of  the 
days,  but,  in  editing  the  story  for  publica-  McQure  Newspaper  Syndicate,  has  re- 
tion,  she  changed  his  last  name.  turned  to  New  York  from  California. 


Trades  Horn 


Adds  Two  Features 

Two  new  features  have  been  added  to 


McClure  Ofiicisds  in  N.  Y. 


tion,  she  changed  his  last  name.  turned  to  New  York  from  California. 

The  book  was  published  under  the  Mahar,  Pacific  Coast  representa- 

title  of  “Trader  Horn  and  it  is  now  in  McQure’s,  is  in  New  York  for 

its  second  hundred  thousand.  RoyMties  conference  at  headquarters. 

to  the  author  have  run  up  as  high  as  _ 

$1,000  on  certain  days  and  have  frequently  q  c  Lardner  with  Bell 

been  more  than  $4,000  a  week.  It  was  „  _  ’  .  ,  , 

brought  out  by  Simon  &  Schuster  last 


June  and,  selling  at  $4.00  a  copy,  it  has 

Ln  at  the  top  of  almost  every  best-  Feb.  20.  He  success  Doug- 

seller  list  in  the  country  since  then.  In  Silver,  who  is  now  with  the  Irving 
.\pril.  it  will  be  released  in  42  install-  Fisher  Syndicate.  New  Haven.  Conn. 


ments  to  newspapers  by  Metropolitan 
Newspaper  Service,  New  York. 

So,  when  Alfred  Aloysius  Smith  ar- 


Mayer  on  Vacation 

Lloyd  Mayer,  who  writes  the  story 


rives  in  the  United  States  this  time— he  texts  for  John  Held,  Jr.’s  comic  strip 
is  coming  on  the  Olympic,  due  in  New  “Merely  Margy”,  has  gone  to  Bermuda 
York  on  March  13— he  will  be  news.  on  a  mid-winter  vacation.  John  Held, 
- -  Jr.  is  visiting  in  California. 


York  on  March  13 — he  will  be  news. 

Cartoons  on  Exhibition 
.  .  ,  ,  New  Broadway  Column 

Original  cartoons  of  Jiggs,  Barney  , 

Google”  and  “Krazy  Kat”  and  other  fa-  Broadway  Unliimted  a  new  column 
mous  cartoons  are  included  in  the  ex-  Harry  Hershfield,  create  of 

Tiibit  of  the  Nebraska  Art  Association  Abie  the  Agent  for  the  Vm  York 

now  being  held  at  the  University  of  was  published  for  the  first  time 

Nebraska  at  Lincoln.  With  the  comic 

art  there  is  also  on  view  a  collection  of  s/Tm  c 

political  and  news  cartoons  and  feature  New  McClure  Feature 

cartoons  of  celebrated  newspaper  artists.  Release  of  “I’ve  Got  Your  Number,” 
The  directors  of  the  exhibition  have  as-  by  Webster  &  Hopkins,  is  announced  by 


p^itical  and  news  cartoons  and  feature  New  McClure  Feature 

cartoons  of  celebrated  newspaper  artists.  Release  of  “I’ve  Got  Your  Number,” 
The  directors  of  the  exhibition  have  as-  by  Webster  &  Hopkins,  is  announced  by 
signed  March  4th  as  “Cartoon  Day”  and  TTie  McClure  Newspaper  Syndicate.  The 
a  special  lecture  on  eminent  newspaper  book  was  published  b\-  the  Centurs-  Corn- 
artists  and  their  work  will  he  given  by  pany. 


Oz  Black  of  Lincoln. 


New  Comic  Strips 


New  Magaxine  Page 

Beginning  March  4,  the  magazine  sec- 


“In  For  Life”  is  the  name  of  a  new  tion  of  the  International  Feature  Service 
comic  strip  drawn  by  Camillus  Kessler  will  contain  a  new  page  featuring  the 
for  King  Features  Syndicate.  It  will  subjects  Love,  Money,  Clothes,  Brains, 
appear  first  in  the  Nnv  York  Daily  Mir-  - - 


March  5.  Jack  Callahan,  creator  Joins  McClure  Staff 

of  Freddie  the  Sheik”  is  drawing  a  new  Ralph  Wilkinson  has  joined  the  sales 
J  Features  Syndicate,  staff  of  the  McQure  Newspaper 

entitled  Uarabelle  s  Cousin”.  Syndicate 


entitled  ‘‘Qarabelle’s  Cousin”. 

Ha*  History  Feature 

Interstate  School  Service,  133  W. 
1/th  street.  New  York,  has  prepared  a 
senes  of  120  history  cards  which  are 
oeing  used  by  the  Nezvark  Ledger  and 
other  pa^rs.  "The  cards  consist  of  pic- 
ures  with  questions  and  answers  on  the 
historical  event  portrayed,  and  are  used 
as  material  for  a  contest. 

New  N.  E.  A.  Serial 

“Marye  and 
*^5ng  written 
^  *>,  A.  A.,.Preciad.o,- whose  pen  name 


A.  P.  OPENING  NEW  BUREAU 

.Associated  Press  will  open  a  new  bu¬ 
reau  in  Trpton,  N.  J.,  March  14,  with 
John  T.  Milar  in  charge. 

NEW  COLUMN  CUT 

Frank  Irving  Fletcher,  who  has 
been  piled  the  highest-paid  writer  of 
advertising  copy  in  America  has  signed 
a  contract  with  the  Herald-Tribune  Syn¬ 
dicate,  to  write  a  daily  feature  of  leM 
than  100  words  under  the  column  hen<J- 
ing,  “Ionics,”  beginning  .ApjiJ 
rletcher  is  a  free  lance  advertising  man. 


Seven  Years 
Figures 


Advertising  Linage  in 
.  The  Christian  Science  Monitor 
showed  an  increase  of  552,756 
lines  in  1927  over  1926 

Figures  for  seven  years  are  as  follows: 


YEARS 

1921 

LINES 

1,509,097 

1922 

2,029,246 

1923 

3,488,353 

1924 

4,163,159 

1925 

5,774,791 

1926 

6,600,227 

1927 

7,152,983 

THE  ANSWER? 


i  ‘^Satisfied  Advertisers*^ 


The 

Christian  Science 
Monitor 

107  Falmouth  Street 
Boston,  Massachusetts,  U,  S,  A, 

Quality  Medium  for  Quality  Products*^ 
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STARTS  ADVERTISING  AGENCY 


Returns  from  Florida  Rochester  Women  Elect 

Girard  Hammond  of  the  Buffalo  office  Rochester,  X.  Y.,  Women’s  Advertis- 
of  Barton,  Durstine  and  Osborne  has  re-  ing  club,  has  elected  these  officers  for 
turned  to  that  city  from  Daytona  Beach,  one  year  terms:  president,  Mrs.  Zora 
Fla.,  where  he  acted  as  manager  for  Saunders;  vice  presidents,  Mrs.  Reta  Representatives  of  50  Memphis  Ores. 

/- _ c-ii  4.1 _ 1-.44. _ _ r' _ 1 _ _ 1  ir; _ TTi-i _ i  d _ i.  4. _  ^ 


Virginia  Gates  Runs  Consolidated  Air 
Publicity  Service 

A  girl  from  Maine  has  come  to  New  Captain  Campbell  in  the  latter’s  record  Cowles  and  Miss  Ethel  Barnard ;  treas- 
York  to  start  something  new  in  the  ad-  automobile  performance  on  the  beach  urer,  Mrs.  Millicent  Hovell;  recording 


DAILY  TEACHES  CLUBS 
HOW  TO  WRITE  NEWS 


vertising  business. 


She  calls  her¬ 
self  managing  di¬ 
rector,  but  she  is 
just  about  the 
whole  works  of 


sands.  Captain  Campbell’s 
registered  from  Buffalo. 

Motely  Resign* 

James  M.  Mosely,  formerly  with  the 


secretary.  Miss  Charlotte  Smith;  corre¬ 
sponding  secretary,  Mrs.  Lucille  South- 
gate. 


izations  Attend  Press-Scimitar’s 
Courses — Sought  Improved 
Local  Items 


-  A  school  of  journalism  for  the  instruc- 

Modemist  Party  Announced  tion  of  publicity  chairmen  and  press 

The  annual  dinner  and  dance  of  the  representatives  of  churches,  clubs  and 


.1 — >  1-j  4-j  tth:.  _ rnc  annual  oiiincr  anu  aance  01  inc  icpicsciiiaiivcs  01  uiuicucs,  ciuds  and 

W  vlifc  °rharor  of  League  of  Advertising  Women  on  Tues-  civic  organizations  was  conducted  Jan 

Air  Publicity  Mass  has  resigned  to  take  charge  of  March  20  at  the  Hotel  23-28  by  tht  Memphis  Press-ScimtJ 

Service  which  she  the  advertising  and  sales  promo  ion  ^r  will  be  a  modernist  party,  it  is  The  school  idea  was  an  experiment 

has  oreanized  and  oi  one  oi  the  large  nsh  concerns  at  XMew  j  u  .sv.  •s.a  r\  .  .  •  .  .  . 

which  Is  now  op-  York  City.  He  took  up  his  new  position  designed  to  increase  the  volume  of  small 


ViSGiNiA  Oates 


crating  as  an  ad-  Feb.  15. 
vertising  agency 
exclusively  con¬ 
cerned  with  ar¬ 
ranging  advertis¬ 
ing  programs  for 
broadcasting  by 
radio. 


tions,  souvenirs  and  entertainment  will  be  local  items,  improve  the  quality  of  such 
in  harmony  with  this  idea.  copy  and  build  goodwill  among  readers. 

- ; -  _  More  than  50  organizations  sent  repre- 

Will  Be  Advisory  Editor  sentatives  to  the  school  and  many  of  the 

Ann  Doyle  becomes  advisory  editor  .of  organization  presidents  attended. 

.  ...  the  Trained  Nurse  and  Hospital  Review,  The  result  was  more  than  pleasing  to 

facturers  of  Royal  Soci^y  embroidery  Xew  York,  March  19.  Miss  Doyle  is  a  the  Press-Scimitar  and  already  numerous 


Verran  Names  Agent 

The  H.  E.  Verran  Company,  Inc.,  of 
New  York  and  Stamford,  Conn.,  manu- 


Miss  Gates  is  tinancing  her  latest  ven¬ 
ture  with  money  she  earned  from  Sun 
Up,  a  magazine  published  in  Portland, 
Me.,  in  which  she  still  has  a  half  in¬ 
terest. 

One  of  the  stunts  which  her  service  is 
trying  to  put  over  is  a  radio  shopping 
news. 


Churchill  Resigns 

Lynn  Ellis  will  assume  the  vice-presi¬ 
dency  of  Honig-Cooper  Company,  San 


materials,  has  appointed  G.  J-ynn  Sum¬ 
ner  Company,  New  York  agency,  to 
handle  its  advertising. 

Chace  Leaves  Frank 

John  Chace,  with  Albert  Frank  & 
Company,  Chicago,  for  15  years,  with¬ 
draws  from  the  agency  March  l5.  Mr. 
Chace  will  continue  in  the  advertising 
field  and  also  as  a  director  of  publicity. 


graduate  .of  Georgetown  University  requests  to  repeat  the  course  or  to  con- 
School  of  Nursing  and  holds  the  degree  tinue  it  have  come  in. 
of  Bachelor  of  Science  from  Columbia  In  three  evening  class  periods  of  two 
University.  hours  each  the  student  journalists  were 

- -  given  an  inside  picture  of  a  newspaper 

Bridge  Party  Given  and  were  drilled  in  the  fundamentals  of 

The  New  England  W’oman’s  Press  writing,  preparation  of  copy  and 

.Association  conducted  a  bridge  party  at  junpnent  of  news  values. 


the  Hotel  Victoria,  Boston,  Feb.  15  at 
which  Mrs.  Nettie  F.  Lewis  of  Cam¬ 
bridge,  Mass.,  was  chairman. 


Agency  Appointed 


projectors  has  appointed  the  Frank  Pres- 
brey  Co.,  New  York,  to  handle  its  ad¬ 
vertising. 


„  -  .  m  u  1  ■  „  _ The  International  Projector  Corpora- 

™fac.u,er  of  "Ac™” 

be  in  active  charge  of  the  Division  of  In¬ 
formation  in  which  are  included  units  de¬ 
voted  to  market  study,  media  analysis, 
and  business  development,  also  the 
agency’s  library  and  home 
laboratory.  Mr.  Ellis  was 
vice-president  of  the  H.  K 
Company,  New  York. 


NATION  CELEBRATES 


Part  of  the  final  class  period  was  de¬ 
voted  to  a  lecture  tour  of  the  mechanical 
departments.  The  class  was  introduced 
to  department  heads  and  regular  em¬ 
ployes  who  donated  their  time  were  on 
hand  to  explain  the  mechanical  side  of 


economic 

formerly 


Stresses  Newspaper  Values 

John  F.  O’Connell  of  the  O’Connell- 
Ingalls  Advertising  Agency,  spoke  on 
“Co-operative  Advertising”  before  the 
semi-annual  convention  of  the  New  Eng- 


Oswald  Garrison  Villard  was  the  guest  newspaper  making.  During  the  evening  a 
of  honor,  and  Senator  Norris  of  Ne-  special  edition  was  printed  so  that  the 

braska  the  toastmaster,  at  a  dinner  in  class  might  follow  a  page  through  the 

Washington,  March  1,  which  opened  two  composing  room,  stereotype  department 
weeks’  celebration  of  the  tenth  anniver-  and  press  room. 

sary^  of  Mr.  Villard’s  editorship  of  the  The  course  of  instruction  was  prepared 
Nation.  A  dinner  in  New  York  on  and  directed  by  James  E.  Mills  Jr., 

March  13  will  mark  its  close.  The  in-  Press-Scimitar  managing  editor,  who  pre- 

^  •  tervening  dates  will  be  filled  with  cele-  pared  a  40-page  booklet,  “Practical 

Buchen  Com{»ny  as  its  advertising  brations  in  Philadelphia,  Pittsburgh,  De-  Pointers  in  Journalism”  as  a  guide-b^ 
agency.  Mr.  .\  J.  Hartley  is  president,  troit,  Baltimore,  Rochester  and  Boston.  for  the  club  news  reporters. 


Appoint*  Agency 

The  Hart  Grain  Weigher  Company  of 


McCanr\  Peoria,  Illinois,  has  appointed  The 


in  charge  of  sales  and  advertising. 


Heller  Places  Account 

William  Heller,  manufacturer  of 
“(iold-Mark”  Woolen  Fabrics,  of  New 
land  Awning  and  Tent  Manufacturers’  York  City,  has  placed  his  advertising 


reporters. 

-  Three  problems  in  news  writing  were 

Read  Editor  &  Pubusher  every  week  given  the  class  and  individual  attention 
for  spot  news  of  the  newspaper  field.  was  given  in  the  criticism  of  the  stories. 


Association  in  Boston,  Mass.,  Feb.  20, 
stressing  the  value  of  advertising  in 
daily  newspapers  as  shown  by  the  na¬ 
tional  campaign  being  carried  on  now 
bv  some  of  the  manufacturers. 


account  with  the  Hicks 
•Agency,  of  the  same  citv. 


Advertising 


Leaves  Agency 

Miss  Helena  M.  Collins,  for  eight 
years  secretary  of  the  Waters  .Adver¬ 
tising  Agency,  Springfield,  Mass.,  has  en¬ 
tered  business  for  herself  under  the  name 
of  the  Collins  Letter  Service.  Miss  Col¬ 
lins  has  had  a  wide  experience  in  ad¬ 
vertising  work  and  took  an  active  part 
in  the  last  annual  convention  of  the  New 
England  .Advertising  Qubs  conducted 
here. 


Watkins  with  Agency 

Marsh  Watkins  has  joined  the  service 
staff  of  the  McLain-Simpers  organization, 
agency  of  Philadelphia  and  New  York. 


TAXES  BILLBOARDS 


Kansas  Anticipate*  Valuation  Increase 
of  Two  or  Three  Million*  from 
New  Source 

Billboards  will  be  taxed  in  Kansas  this 
year,  according  to  directions  issued  by 
Clarence  Smith,  head  of  the  tax  division 
_  of  the  Public  Service  commission.  He 

•  Survey*  Auto  Field  indicated  that  at  least  $25  a  panel  would 

Ward  M.  Canaday,  president  of  the  be  the  minimum  valuation.  Some  coun- 
United  States  Advertising  Corporation,  ties,  including  Sedgwick,  Leavenworth. 
Toledo,  Ohio,  is  visiting  Los  .Angeles.  Wyandotte  and  Shawnee,  had  taxed  the 
He  is  touring  the  principal  cities  of  the  boards  before,  but  in  virtually  all  the 
West,  surveying  conditions  in  the  auto-  other  counties  of  Kansas  billboards  have 
mobile  field.  The  United  States  .Adver-  not  been  on  the  tax  books, 
tising  Corporation  handles  the  advertis-  Little  signs  stuck  on  fences  are  not  to 
ing  of  Willvs-Overland,  Inc.,  and  other  be  listed,  according  to  C.  B.  Randall,  at- 


automobile  manufacturers. 

Incorporates  Agency 

John  F.  Barteau  has  incorporated  the 
advertising  business  which  he  has  con¬ 
ducted  for  several  years  at  146  Chestnut 
Street,  Springfield,  Mass.,  under  the 
name.  John  F.  Barteau.  Inc.  Mr.  Bar- 


torney  for  the  tax  division,  but  the  as¬ 
sessors  are  to  list  every  billboard  in  the 
state,  which  is  expected  to  increase  the 
total  valuations  2  or  3  million  dollars. 


URGES  CLASSIFIED  ACCURACY 


National  Better  Business  Bureau,  Inc., 
is  appealing  to  editors  to  co-operate  with 
teau  is  president  of  the  new  company,  them  in  their  drive  against  misrepresen- 
W.  W.  S.  .Alderman  is  treasurer,  and  tation  in  classified  advertising.  The 
Neilson  P.  Wells  is  clerk.  bureau’s  Qassified  Advertising  Service 

-  lias  in  two  years  of  operation  answered 

Agency  Moves  2.359  inquiries,  issued  758  bulletins  and 

Roy  Alden  and  Associates,  Los  An-  fon^cted  1,608  investigations  of  mis- 
geles.  Cal.,  advertising  agency  specializing  fraudulent  classified  inser- 

in  automotive  accounts,  has  moved  into  _ 

larger  quarters  in  the  Western  Pacific  _  _ 

building,  1031  South  Broadway.  E.  S.  REPRESENTS  TIMES 

Church,  formerly  in  the  agency  business  Robert  S.  Farley  has  been  appointed 
in  Wisconsin,  has  joined  the  Alden  special  eastern  financial  advertising  repre- 
agcncy.  sentative  of  the  Hartford  Times. 


Friendly  Warning 


Transparent  yellow  glaze  has  a  soft,  mellow,  golden  color  effect. 
When  combined  with  decalcomania  floral  and  underglaze  decora¬ 
tions  a  new  creation  was  produced  in  the  dinnerware  field.  It  is 
entirely  different  than  any  decorated  ware  ever  heretofore  produced. 

After  a  great  deal  of  research  and  expense  it  was  developed  in  our 
own  laboratories.  It  is  no  longer  an  experiment  and  its  success, 
after  many  months  of  continuously  increasing  sales,  shows  it  to  be 
a  sensation  of  the  pottery  world. 

Being  a  secret  process  and  an  exclusive  idea,  no  other  Pottery  is 
authorized  to  make  this  ware.  Application  for  patent  has  already 
been  made,  and  when  granted  it  is  our  intention  to  vigorously  prose¬ 
cute  infringements,  regardless  of  the  names  given  the  ware. 

Successful  new  creations  are  almost  certain  to  be  imitated  in  an  in¬ 
ferior  way.  Tliis  notice  is  to  fully  protect  the  dealer  and  consumer 
from  unfair  and  inferior  imitations.  Buy  only  from  the  originators 
and  avoid  future  complications. 

It  is  necessary  to  see  this  ware  to  appreciate  its  distinctive  beauty. 
We  have  a  plan  in  connection  with  Golden  Glow  ware  that  will 
increase  the  circulation  of  your  paper  from  fifty  to  one  hundred  per¬ 
cent.  Write  for  plan  and  samples,  placing  you  under  no  obligation. 

The  only  factories  which  are  licensed  to  manufacture  and  sell  this 
ware  are  the  following: 


THE  LIMOGES  CHINA  COMPANY,  Sebring,  Ohio. 
THE  SEBRING  POTTERY  COMPANY,  Sebring.  Ohio. 
THE  SALEM  CHINA  COMPANY,  Salem,  Ohio. 

THE  CRESCENT  CHINA  COMPANY,  AlUance,  Ohio. 
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Here  is  the  Basic  Feature 
about  the  New  En^and 
Market 


The  national  advertiser  who  comes  to  capture  this  market 
is  not  burdened  with  great  sales  expenses.  First  he  has 
a  compact  territory  thickly  populated,  where  the  center 
of  population  is  all  concentrated  in  the  large  cities,  and 
they  are  closely  bunched  together,  all  connected  with  the 
finest  transportation  system  in  the  country.  Fine  high¬ 
ways,  busses,  trolleys  and  steam  trains  continually  serve 
the  people,  so  that  inter-communication  between  towns  and  cities  can  be 
compared  with  social  life  on  a  neighborly  street  in  a  small  community. 


In  such  a  community  you  find  selling  an  easy  matter.  Dealers  are  all  close 
together.  They  are  progressive  and  are  firm  believers  in  the  value  of  the 
advertised  product,  so  that  you  are  always  sure  of  their  cooperation.  Then 
again  you  have  people  who  are  newspaper  readers  and  who  are  easily 
influenced  by  good  advertising. 


There  are  so  many  outstanding  features  the  New  England  Market  offers 
the  advertiser  that  it  will  certainly  pay  him  to  get  in  touch  with  these  news¬ 
papers  listed  below  and  obtain  the  important  facts,  on  this  worth-while 
market.  Write  them  today. 


MASSACHUSETTS— PopuUtion,  8.S6S,366 


CONNECTICUT— Population,  1,380.631 


RHODE  ISLAND— PopuUtion,  604,397 


•Attleboro  Sun  . (E) 

•Boston  Globe  . (MAE) 

•Boston  Globe  . (8) 

tBoston  Transcript  . (E) 

•Boston  Post  . (U) 

•Boston  Post  . (g) 

tPitchburg  Seutinel  . (E) 

•Haverhill  Gazette  . (E) 

•Lynn  Item  . (E) 

tLowell  Courier-Citizen  and 
Eveninc  Leader  ...(MAE) 
•Nerw  Bedford  Standard 

Mercury  . (MAE) 

Now  Bedford  Sunday  SUnd- 

ard  . . 

•North  Adams  Transcript  (E) 

•PittsSeld  E^le  . (E) 

•Salem  News  . (E) 

•Taunton  Gazette  . (E) 

•Worcester  Telegram-Gazette 
.W.  (MAE) 

Worcester  Sunday  Telegram 
(S) 


Cincu- 

8,600 

10.000 

Ution 

lines 

lines 

6.553 

.03 

.03 

893,503 

.50 

.60 

389.546 

.66 

.55 

85.940 

.80 

.90 

404.661 

.60 

.60 

344,564 

.55, 

.55 

18.159 

.06 

.045 

16,918 

.065 

.06 

16.831 

.065 

.05 

80.534 

.07 

.07 

38,719 

.10 

.10 

89.068 

.10 

.10 

10.481 

.06 

.04 

18,807 

.065 

.065 

81,464 

.06 

.07 

9,383 

.06 

.035 

100,156 

.86 

.86 

51.538 

.81 

.18 

Circa- 

8.500 

10.000 

Ution 

lines 

lines 

tBridgeport  Post-Telegram 

(EAM) 

44.739 

.15 

.15 

•Bridgeport  Post  . 

,...(S) 

88.549 

.10 

.10 

•Hartford  Courant  . . . 

...(M) 

35,708 

.09 

.09 

^Hartford  Courant  • .  •  s 

...(S) 

58.748 

.13 

.18 

tHartford  Times  . 

...(E) 

56.347 

.15 

.15 

‘•Middletown  Press  ... 

...(E) 

8,494 

.05 

.08 

tNew  Haven  Register. . 

,(EA8) 

50.846 

.15 

.14 

•New  London  Day  . . . . 

...(E) 

18,738 

.06 

.046 

tNorwich  Bulletin  .... 

...(M) 

13.048 

.07 

.05 

'^Norwalk  Hour  . 

...(E) 

6.619 

.046 

.045 

•Stamford  Advocate  ,. 

...(E) 

11.005 

.06 

.04 

•Waterbary  Republican 

American  . 

(MAE) 

85.343 

.08 

.08 

^Waterbury  Republican 

..(S) 

16.560 

.08 

.08 

MAINE— Population,  768.014 

•PortUnd  Press-Herald  Express, 

Sunday  Telegram  .. 

(MAE) 

68,473 

.80 

.16 

NEW  HAMPSHIRE— PopuUtion, 

443.683 

•Concord  Monitor-Patriot  ..(E) 

6.879 

.0875 

.086 

tKeene  Sentinel  . 

....(E) 

3.904 

.036 

.083 

tManchester  Union-Leader 

(MAE) 

31,886 

.15 

.18 

•Pawtucket  Times  . (E) 

•Providence  Bulletin  ....  (E) 
•Providence  Journal  ....  (M) 

•Providence  Jonrnal  . (S) 

•Providence  Nows  . (E) 

•Providence  Tribune  . (E) 

t Westerly  Sun  . (EAS) 

•Woonsocket  Call  . (E) 


Circn- 

8,500 

10.000 

Ution 

lines 

lines 

88.398 

.06 

.06 

78.854 

.80 

(B).87 

41,766 

.18 

(B).87 

74.684 

.80 

.80 

88.049 

.06 

.06 

19.766 

.10 

.00 

5.608 

.03 

.08 

14.970 

.06 

.06 

VERMONT— PopuUtion,  388,488 


•Barre  Times  . (E) 

tBrattleboro  Reformer  . . .  (E) 
•Burlington  Free  Press...  (M) 

•RutUnd  Herald  . (M) 

tSt.  Johnsbury  Caledonian- 
Record  . (E) 


7,198 

.04 

.03 

3.585 

.035 

.08 

14.757 

.06 

.06 

11,815 

.065 

.066 

4.068 

.03 

.08 

•  A,  B.  C.  PubUsher’s  Statement,  October  1,  1997, 

*•  A.  B.  C.  Publisher’s  Statement,  March  81,  1987. 
t  Government  Statement,  October  1,  1987. 

(B)  Combination  rate  Daily  Journal  and  Eve.  BtUletia. 
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FRANK  DUFFY  RESIGNS 
FROM  JOHN  BUDD,  INC. 


Harry  Mosier  Elected  President  After 

Former  Head  Sells  Interest  in  m  . 

„  ...  I  rttj  New  Klapp  Accounts 

Special  Agency — Is  Old¬ 
est  Member  Effective  March  1,  the  Allen  Klapp 

Company  has  been  appointed  to  represent 
,,  ,  ^  ,  j  .  the  Paris  (Ill.)  Beacon  News  in  the 

trank  ^ffy  resigned  as  prpident  national  field,  both  the  eastern  and  west- 


present  sales  and  the  market  potentialities 
of  any  nationally  advertised  product.  The 
new  department  is  designed  to  help 
smaller  papers  meet  the  competition  of 
metropolitan  dailies. 


3,000  CHILDREN  ENJOY 
PAPER’S  CLUB  PARTY 

Springfield  Leader  Entertains  3,000 
Children  at  Theatre  Party  for 
“Tinymite”  Club,  Outgrowth  of 
Paper’s  Children’s  Page 


Purchases  Home 

Homer  Bair,  who  recently  was  made 
circulation  manager  of  the  Kansas  City 
Journal-Post,  purchased  a  two-story 
brick  and  frame  residence  of  eight  roonu 
recently  at  609  West  Seventieth  street 
Before  returning  to  Kansas  City,  where 
he  was  a  carrier  l.‘<  years  ago  for  the 
old  Kansas  City  Post,  Mr.  Bair  was 
connected  with  circulation  department* 


trank  ^ffy  resigned  as  prpident  national  field,  both  the  eastern  and  west-  Three  thousand  children  under  12  years  of  papers  in  Detroit,  New  \ork  City, 

^  John  Budd,  Inc.,  New  York  and  territory.  Also,  effective  immedi-  of  age  were  entertained  by  the  Spring-  Atlanta,  Ga.,  and  Rochester,  N.  Y. 

Chicago  special  representatives,  and  ately,  they  have  been  appointed  to  repre-  Held  (Mo.)  Leader  at  a  “Tinymite” 


for  25  years  a 
member  of  the 
firm,  was  elected 
his  successor  at  a 
meeting  of  stock- 


mosier.  Creston  (la.)  Evenivr  News,  theater  party  on  the  first  anniversary  of 


both  east  and  west. 

Honolulu  Paper  Appoints 

The  Honolulu  Star-Bulletin  has  an- 


the  club’s  founding. 

The  children  were  a  part  of  the  4,320 
members  of  the  “Tinymite  Qub,”  spon¬ 
sored  by  the  newspaper. 

The  first  anniversary  party  was  the 


DOUBLE  ANNIVERSARY 

public  reception  was  held  a  few  days 
ago  at  I.ondon,  O.,  marking  the  70th 
.anniversary  of  the  founding  of  the 
Democrat  and  the  10th  anniversary  of 
the  Press,  both  of  which  ptipers  are 


holders  h  e  1  d  in  nounced  the  appointment  of  R.  J.  Bidwell  second  large  entertainment  given  e.xclu-  owned  hy  'th^same  coirmnv^'iHiirh^''*^ 
New  York,  heb.  Company  as  its  Pacific  Coast  and  Rocky  c,-.,.!..  fnr  memhers  of  tlip  Huh  Thp  i  ''■"ch  is 


New  York,  heb.  Company  as  its  Pacific  Coast  and  Rocky  sivelv  for  members  of  the  club  The 
2^  In  resigning  Mountain  representative.  Alwrn  &  Sey-  other  was  an  outdoor  picnic  at  a  Spring- 
office,  Mr.  Duny  mour  Company  continues  as  Eastern  and  jigU  summer 

sold  his  interests  Middle  Western  representative.  mug  recent  nartv  included  a  suitable 


Harry  Mosier 


Telegram  and  Morning  Tribune,  hereto¬ 
fore  represented  in  the  national  advertis- 


in  the  firm  to  the  - 

remaining  sev^en  Handles  Own  Advertising 

The  San  Luis  Obispo  (Ca 
whom  the  hus''  Telegram  and  Morning  Tribun 
Harry  Mosier  fore  represented  in  the  nation.!] 

o  . ,  1  L  field  by  M.  C.  .Mogensen 

the  late  John  Budd  when  he  died  three  handling  its  own  accounts. 

years  ago.  ^  „  - 

Mr.  Duffy  told  Editor  &  Publish^  Appointed  Secref 

he  intended  to  take  a  lew  weeks  vacation  r'  *•  it  nr  r  i 

and  then  would  return  to  active  work  in  Curtis  F.  Moss,  formerly  sys 
the  newspaper  business,  selling  national  lyst  of  Remington  Rand  Busines 
advertising  with  an  associate  whose  iden-  "f’’  . 


The  recent  party  included  a  suitable  ( 
picture  show,  a  magician’s  stunts,  child 
dancers  and  musicians  and  the  personal 


lieadeil  by  Raymond  B.  Howard.  New 
lYluipment  has  been  installed  and  hun  trcds 
of  persons  yvisited  the  newspaper. 


The  San  Luis  Obispo  (Cal.)  Daily  appearance  of  contributors  to  the  club’s 


Sunday  page,  and  the  awarding  of  prizes 
given  in  a  contest  which  led  up  to  the 


ESTABLISH  RADIO  STATION 

The  Sheboygan  (W’is.)  Press  will  Ix;- 
gin  broadcasting  over  its  new  radio  sta¬ 
tion  on  the  evening  of  March  1.  The  call 
letters  are  W'HBL.  J.  O.  Waldron,  of 


ing  field  by  M.  C.  .Mogensen  &  Co.,  is  affair.  Much  of  the  talent,  and  the  use  j  j  ,  ...  . 

now  handling  its  own  accounts.  of  the  theater  were  given  m  return  for  '  ’  manager. 


Moss  Appointed  Secretary 

Curtis  F.  Moss,  formerly  systems  ana- 


of  the  theater  were  given  in  return  for 
the  publicity  received,  and  so  the  party 
was  given  at  very  small  cost  to  the 
Leader. 


BINDS  NEW  YEAR  EDITION 

riic  Saginaw  (Mich.)  Stniday  News 


return  to  active  work  in  ^  ^  r^  ^ioss,  formerly  systems  The  only  restriction  for  membership  in  has  hound  a  number  of  copies  of  its  .SO- 

business,  .selling  national  b^st  of  Remington  Rand  Bus.nessJ^ej;v.re,  ^^e  club  is  age  limit,  no  children  over  12  page  New  Year  edition  for  souvenirs. 


titv  he  wL  not  at  liberty  to  disclose  at  research  manager  of  the  Inland  Newspa- 
this  time.  Mr.  Duffy  has  been  38  years  P^r  Representatives,  Inc. 

in  the  advertising  business,  20  of  them  I  •  im  ^  SCI  VC  dUllIlLiailCC  LICKCIS  lU  dll  CIllCl  - 

with  John  Budd,  Inc.  He  is  at  present  °  ompany  tainments  given  for  them, 

president  of  the  Six  Point  League,  New  Robert  R.  Dunwody,  Jr.,  formerly  with  Children  of  the  local  Children’s  Home 
York.  George  Batten  Co.,  has  joined  the  are  always  invited  to  be  special  guests 

The  new  president  of  the  company,  Mr.  New  York  office  of  the  William  J.  Mor-  at  the  entertainments. 

Mosier,  first  became  associated  with  Mr.  ton  Company,  newspaper  representatives.  - 

Budd  in  the  old  firm  of  Smith  and  Budd  -  BUFFALO  nCHT  ENDS 

OF  BOSTON.,  ...  : - -  .  . 


years  of  age  being  admitted.  Member¬ 
ship  cards  with  serial  numbers  are  issued 
to  them  at  the  time  they  join  and  these 
serve  as  admittance  tickets  to  all  enter¬ 
tainments  given  for  them. 

Children  of  the  local  Children’s  Home 


about  25  years  ago.  Since  that  tiine  he  Mp\UCDnY<s  ROQTnM 

has  made  his  headquarters  in  CTiicago,  CFF  OCIO 1  dIN 

but  now  that  he  has  li^n  elected  presi-  GIVEN  OLD  ELKS  HOME 

dent  will  move  to  New  York  and  take  up  _ 

residence  in  that  city.  Prior  to  his  con-  r  ™  i  »  t 

nection  with  Mr.  Budd,  Mr.  Mosier  was  ^  Burrough.  Complete.  Traiuacbon 
for  some  time  with  the  Binghamton  Made  PoMible  by  Recently  Created 
(N.  Y’.)  Press.  Foundation — To  Do  Many 

When  Mr.  Budd  left  his  business  to  Kind,  of  Welfare  Work 

his  employes  to  operate  co-operatively  in  _ 

1925  Mr.  Duffy  was  elected  president;  „  •  j  t-  u  oa  r 

Mr  'Mosier,  vice-president,  and  Edmund 

U _ tr..-iciirpr  Thp  hv-  P^Fchase  of  the  old  Boston  Elks  horn- 


BUFFALO  nCHT  ENDS 


u  ona  trpaciirpr  The  hv-  me  oia  nosion  niKs  nomj 

Hume,  secret  y  ■  for  establishment  of  an  educational 

fsILrnt  at  X  recreational  center  for  the  4,000 

president,  ne%vsboys  of  Greater  Boston.  The  pur- 

time  being.  It  will  probably  be  tilled  at  ,  ^„:k1p  k.. 


r*l  T\  n  VO  New.  and  Circulator.  Settle  Argument 

JVEN  OLD^ELKS  HOME  over  Exdu.ive  Carrier  Sy.tem 

,  E.  Burrough.  Complete.  Traiuaction  the  Buffalo 

..JO  -LI  u  o  .1  ^  .1  r-'cening  Scivs  plan  for  establishing  the 

Made  PoMible  by  RecenUy  Created  exclusive  carrier  system  in  the  city  of 

Foundation — To  Do  Many  Buffalo  has  been  arbitrated  with  the  cir- 

Kind.  of  Welfare  Work  culators,  and  the  News  this  week  an- 

-  nounced  that  it  would  proceed  to  install 

Papers  were  signed  Feb.  24  for  the  the  house-to-house  carrier  system  “grad- 
irchase  of  the  old  Boston  Elks’  horn-  hut  as  rapidly  as  practicable.” 

r  the  establishment  of  an  educational  after  the  first  of  the  year  the  first 


and  recreational  center  for  the  4  0(X)  toward  this  end  were  taken.  The 

newsboys  of  Greater  Boston.  The  pur-  stated  it  would  buy  their  News 

chase  was  made  possible  by  the  recent  customers  frorn  the  boys,  who  afteiward 


time  being.  It  will  probably  be  fihed  at  possible  bv  the  recent  customers  from  the  boys,  who  afteiward 

Ae  ^  tr^I-  Pft  of  $1^.000  ^ra  Newsl^ys’ FoundL  If 

Hume  will  continue  as  secretary -treas  Harry  E.  Burroughs,  a  success-  Jhc  hoys  who  also  carried  the 

ii-.-  p  Mr  and  Mr  attorney  who  formerly  was  preferred  to  continue 

In  a'hhf'O"  a  newsboy,  and  Mr.  Burroughs  acted  in  delivering  that  paper  were  given  the 

Hume  the  si^kholde^  are  Mary  M.  purchase  of  the  building.  opportunity  to  buy  the  Times  customers 

Crowley,  of  (^hicago  office  C.  W.  \V  es-  connection  with  this  Mr.  Burroughs  "h'ch  the  News  carriers  had  to  relin- 

S'ical  foSh  &i."^  .t%irme‘^anf  ^sS^ld  t^  struggle  which  ensued  between  the 

John  Caldwell  Myers,  a  laiATer  who  IS  ^  acme  of  all  that  was  -^ews  and  the  circulators’ association  was 

not  now  actively  engaged  in  the  business,  luxurious  and  comfortable.  I  used  to  settled  Feb.  24  by  arbitration  between  the 
-  dream  how  pleasant  it  would  be  to  sit  f"®  parties. 

VAN  SAILER  APPOINTED  m  and  bn  .„r- 

.  _  .  Tfie  building  will  be  remodeled  and  The  Sidnev  CO.l  Journal  anH  thf*  Ci//- 


VAN  SAILER  APPOINTED 


opportunity  to  buy  the  Times’  customers 
which  the  News  carriers  had  to  relin¬ 
quish. 

The  struggle  which  ensued  between  the 
News  and  the  circulators’  association  was 
settled  Feb.  24  by  arbitration  between  the 


Named  Head  of  Merchandi.ing  Depart-  then  opened  to  the  newsboys.  In  the 
ment  by  Alcorn  Seymour  Co.  plans  for  the  remodeling  a  shoemaker's 
.  u  ■  *  J  shop  and  a  tailor’s  shop  have  been  in- 

\  an  Sailer  has  teen  ^PP^fd  ^n-  boys  may  have  their 

ager  of  the  merchandising  departrnent  of  clothing  repaired  without 

the  Alcorn  &  Seymoir  Company,  Inc.,  Chi-  .  VedirM 


OHIO  PAPERS  COMBINE 

The  Sidney  (O.)  Journal  and  the  Sid- 


then  opened  to  the  newsboys.  In  the  ney  Nezes  were  combined  Feb.  1  and  are 


SHOPPING  NEWS  ISSUED 

After  two  weeks’  printing  the  Mer¬ 
chants’  News  of  Albany,  N.  Y’.,  with  a 
reported  distribution  of  30,(X)0  copies,  an- 
TOunced  a  change  in  publication  day  from 
Saturday  to  Wednesday.  The  paper, 
being  printed  at  the  plant  of  the  Albany 
(N.  Y.)  Sunday  Telegram,  contained  six 
full-size  pages  in  the  third  issue.  It 
was  composed  entirely  of  small  display 
ads  of  the  medium  and  small-sized 
neighborhood  stores.  None  of  the  large 
department  stores  have  as  yet  endorsed 
the  proposition. 


One  newspaper — the  Pittsburgh 
PRESS  —  blankets  the  great 
Pittsburgh  market,  the  fifth  larg¬ 
est  market  in  the  United  States. 
The  PRESS  has  overwhelming 
leadership.  At  one  cost,  through 
a  single  newspaper,  the  adver¬ 
tiser  quickly  and  thoroughly 
sells  both  dealers  and  consumers. 

THE 

PITTSBURGH 

PRESS 

A  Scripps-Hovoard  Newspaper 

Represented  by  Allied 
Newspapers,  Inc. 

Haw  York  Obiosro  Detroit  AtlsnU 
Boa  TtsboIsoo  Los  Anaolea  Sssttlo 
PsrtUsd 


omD^^  ir  Chi-  clothing  repaired  without 

n  H  ’  Npw  ‘^fi^rge.  Medical  and  dental  service  also 

vr,.  c.,;i„,.  "’’'I  provided.  Advanced  courses  will 

h  i  c  offered,  such  as  electrical  work,  com- 
\\iii  inaive  n  s  n^grcial  science  and  similiar  subjects. 

the  Chicago  of  principle  of  organization  is  stated 

the  (.hicago  ot-  Foundation’s  constitution,  “to 

man.  strive,  study  and  save.”  Scholarships 

for  Ijankbooks  will  be  given  to  boys 

Tu  t  'vho  are  deserving  of  assistance.  Govern- 
ZZ"  ZnJetZ  'fi"  Foundation  will  rest  with 

w  itlf  thp  mer-  ^  boys  on  a  plan  similiar  to  city  govern- 
1  r  •  J  ment  with  boys  in  control  of  various 

nartment^nf  ^the  '^gislative  and  executive  departments. 

>4iiiA>ri-  newsboys’  band  will  te  organized  and 

Up  hac  alcn  cffort  made  to  launch  an  ambitious 
can  He  has  also  program, 

had  considerable 


selling  experience 
■Mcorn  &  Seymour  have  created  the 
merchandising  department  for  the  pur- 


Circulation  Manager  Appointed 

Walter  A.  X'onderlieth.  for  the  past 


pose  of  making  surveys  for  client  news-  live  and  one-half  years  circulation  man- 
papers  and  to  sell  the  newspapers’  mar-  ager  of  the  Christian  Herald  and  for- 
kets  to  national  advertisers.  This  firm  is  merly  circulation  manager  of  Forbes  and 
prepared  to  make  studies  in  the  local  -McCall’s,  has  teen  appointed  circulation 
fields  covered  by  their  newspapers  of  manager  of  the  Wall  Street  .Vctt'.v. 


now  issued  as  tte  Sidney  New's. 

y — 

^  57% 

of  all  local 
Rotogravure 

advertising  appearing 
in  Detroit  during  1927 
was  published  in  The 
Detroit  Free  Press. 


S^l|p  Brtrolt 
llreaa 

"Starts  The  Day 
In  Detroit" 


Americas  hrgKt  CiKvhtion  ^ 
Building  Organization 

RiSlirsCMW 

.OCCIBENTAL  BLDC 

JNtUNArOLIS.IND 
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daily  asks  readers 
TO  WAR  ON  FRAUDS 

Clarified  Manager,  Binghamton  Preaa, 
Take*  Readers  Into  Confidence 
in  Effort  to  Kill  Bad 
Advertising 


LATIN  WRITER  HERE 


An  appeal  to  readers  to  assist  in  de¬ 
tecting  fraudulent  and  misleading  adver¬ 
tisements  was  made  this  week  by  L.  S. 
Mulford,  classified  advertising  manager, 
in  a  signed  article  in  the  regular  news 
section  of  the  Buighamtoti  (N.  Y.)  Press. 

Mr.  Mulford  began  his  appeal  by  stat¬ 
ing  that  every  month  the  Binghamton 
Press  rejects  hundreds  of  dollars  worth 
of  classitie<l  advertisements  that  are  sub¬ 
mitted  for  insertion  in  its  classified  col¬ 
umns,  because  it  declines  to  impair  the 
confidence  of  its  readers  and  advertisers 
by  publishing  any  advertisement  which 
might  prove  later  to  be  misleading  or 
fraudulent  in  character. 

.■Ml  advertisements  that  are  offered  to 
the  Press,  Mr.  Mulford  e.xplains,  are 
scrutinized  closely  by  its  Censorship  De¬ 
partment  and  where  there  is  any  question 
as  to  the  legitimacy  of  the  offer  or  the 
standing  of  the  advertiser,  they  are  im¬ 
mediately  returned  to  the  sender. 

He  continues :  “The  Classified  Section 
of  a  newspaper  requires  more  censorship 
than  possibly  any  other  part,  as  it  is  a 
place  where,  unless  rigid  precautions  are 
taken,  fake  get-rich-quick  schemes  and 
fraudulent  home  work  schemes  are  effec¬ 
tively  promoted. 

“In  addition  to  its  own  censorship  mea¬ 
sures,  the  Binghamton  Press  co-operates 
with  the  National  Better  Business  Bu¬ 
reau  in  the  operation  of  its  classified 
service  to  newspaper  classified  adver¬ 
tising  managers.  This  service  assists  the 
Press  and  705  other  newspapers  through¬ 
out  the  coimtry  to  weed  out  misleading 
or  fraudulent  copy  that  might  inadver¬ 
tently  filter  into  their  columns  and  sub¬ 
sequently  result  in  loss  or  dissatisfaction 
to  readers.  Through  information  bulle¬ 
tin  reports  issued  b>-  the  bureau  each 
week,  it  is  possible  to  recognize  the 
various  classes  of  questionable  schemes 
preralent  and  thereby  gxtard  against  them. 

“Some  idea  of  the  comprehensive  in¬ 
vestigating  facilities  of  the  National 
Bureau  and  its  42  local  Better  Business 
Bureaus  in  principal  cities  of  the  coun¬ 
try  is  indicated  by  the  fact  that  2.359 
inquiries  from  newspapers  ami  the  public 
have  been  answered  since  the  service 
started  two  years  ago.  and  758  bulletin 
reports  been  sent  to  newspapers  as  a 
result  of  1.608  investigations  of  mis¬ 
leading  or  fraudulent  classified  adver¬ 
tising 

“The  Classified  Department  of  the 
Binghamton  Press  is  continually  guard¬ 
ing  the  classified  columns  to  keep  them 
free  _  from  questionable  advertising.  It 
requires  that  all  copy  submitted  to  it  be 
responsible,  accurate  and  clear  and  that 
the  merchandise  or  the  oronosition  adver 


Lascano  Tegui  Establithe*  Office*  for 
Buenos  Aires  Magazines 

El  Vizconde  de  Lascana  Tegui,  Euro¬ 
pean  correspondent  of  Caras  y  Caretas, 
weekly,  and  Pfus  Ultra,  monthly,  Buenos 
.^ires  magazines, 
arrived  in  New 
York  this  week 
for  a  three 
months’  tour  of 
the  United  States. 
Senor  Tegui,  who 
is  well  known  in 
Eurojw  and  Latin 
.\merica  for  his 
writing,  bears 
credentials  from 
his  papers  as 
“special  envoy  to 
the  United 
States.” 

His  immediate 
object  has  been 


L,asc.sno  Tegui 


the  establishment  of  editorial  and  adver¬ 
tising  headquarters  in  the  United  States 
and  he  has  completed  arrangements  for 
such  service  with  the  Oceanic  Latin  and 
lnter-.\merican  Corporation,  of  which 
(i.  Castreviejo  is  manager. 


SUE  OHIO  PAPER  FOR  UBEL 


Charge*  Against  Architects  Result  in 
$50,000  Damage  Suit 

A  libel  suit,  asking  $50,000  damages, 
against  the  Democrat  Publishing  Co., 
publishers  of  the  Nctu  Philadelphia  (O.) 
Daily  Times,  was  filed  this  week. 

The  suit  was  brought  by  George 
W'alker  and  Henry  Norwich,  architects, 
who  claimc<l  the  newspaper  damaged  their 
reputations.  The  paper  charged  collusion 
between  the  architects  and  the  contractor 
in  building  the  local  Junior  High  School 
building  in  recent  printed  articles,  accord¬ 
ing  to  the  petition  for  damages. 


TAB  NOW  STANDARD  SIZE 


Daytona  Beach,  Florida  Paper,  Has 
Changed  Name  and  Page  Size 

The  Daytona  Beach  Tab,  Florida  morn¬ 
ing  daily  established  Nov.  19  last  year  by 
H.  C.  Sparkman,  founder,  and  for  10 
years  editor  and  publisher  of  the  Day- 
tona  Beach  Journal,  recently  changed  to 
standard  size  and  changed  its  name  to 
Daytona  Beach  Times.  Maurice  J.  Seed 
is  business  manager. 


The 


MOVES  PLANT 

Donora  (Pa.)  Herald- American 


has  taken  possession  of  new  quarters  in 
the  Moore-Faller  Building.  The  Herald, 
an  evening  paper  and  the  American,  a 
weekly,  were  merged  a  short  time  ago, 
and  the  new  paper  is  now  issued  even- 

_ _ _  _ _  except  Sunday.  Grover  W.  Boyd, 

tised  be  snecif7caiiv  defiti^"  for^  former  editor  and  manager  of  the  Herald, 

tection  of  its  legitimate  advertisers  and  Watson,  former  publisher  of 

the  public.  '  *  *he  .American,  are  publishers  of  the 

“Readers  will  assist  in  this  important  **tcf8ed  paper. 

^rk  if  they  will  report  to  the  Qassified 
Denartment  anr  instances  that  appear  not 
in  line  with  this  policy.” 


FLEMING  RESIGNS 

John  C.  Fleming,  for  ten  years  mana- 
Wr  of  the  Cheyenne  W voming  State 
Tribune  Leader,  has  resigned.  He  is 
succeeded  bv  J.  C.  Walton  as  acting 
manager  until  the  new  building  for  the 
paper  is  constructed  this  spring  when 
new  man  will  be  named  bv  William 
Ueming.  owner  of  the  State  Tribune. 


C. 


TALK  ON  BUSINESS  PAPER 

Major  I-  Carson,  of  N.  W.  .Ayer 
&  Son.  Philadelphia,  a  former  news- 
paj^r  published  addressed  a  luncheon 
V  R«s'"ess  Paper  Group  at  the  New 
1  *  Thursdav.  March 

1.  at  1,^30.  His  subject  was  “The -Place 
of  the  Rusmess  Paper  in  the  General  .Ad¬ 
vertising  Plan.” 


Special  Editions 

As  developers  of  new  ac¬ 
counts,  our  Special  Editions 
have  established  a  record. 

Nun-advertisers,  bronght  to  a 
realization  of  the  prestige  of 
representation  in  their  local 
newspaper,  become  regular  ad¬ 
vertisers  if  properly  cultivated. 

Our  salesmen  build  not  only 
for  the  Special  Eidition  but 
for  future  issues  of  your  paper. 

John  B.  Gallagher  Company 

45  West  45th  Street 
.  .  New  York  City 


There  Must  Be 
A  Reason  For  It 

The  Binghamton  Press  carried 
more  national  advertising  ac¬ 
counts  in  January,  1928,  than 
any  other  New  York  State 
newspaper  outside  of  Buffalo 
and  New  York  City. 

There  MUST  be  a  reason  for  it — 

Perhaps  it  is  because  of  its  density  of  coverage  (It  leads 
every  other  newspaper  in  New  York  State  in  this  resjyect — 
excepting  none). 

Perhaps  it  is  because  of  its  Pulling  Power. 

Perhaps  it  is  because  of  its  Reader  Confidence. 

Perhaps  it  is  because  of  its  Dealer  Confidence. 

Perhaps  it  is  because  of  the  Richness  of  the  Market 
Perhaps  it  is  because  of  Reader  Responsiveness. 

Most  likely  it  is  because  of  a  happy 
combination  of  all  these  virtues. 

There  are  a  lot  of  things  about  the  Binghamton  (N.  Y.) 
Market  which  are  worth  knowing  and  The  Binghamton 
Press  would  be  happy  to  dig  out  these  facts  for  you  and 
apply  them  to  any  specific  merchandising  problem  in  hand. 
Tell  us  how  we  can  serve  you. 

The 

Binghamton  Press 

Member  of  the  100,000  Group — By  Invitation 

THE  JOHN  BUDD  COMPANY 

National  Advertising  Representative 


NEW  YORK 
9  East  37th  St. 


CHICAGO 
Tribune  Tower 


LOS  ANGELES 
Western  Pacific  Bldg. 


ST.  LOUIS 
Chemical  Bldg. 

SAN  FRANCISCO 
Sharon  Bldg. 


ATLANTA 
Healey  Bldg. 

PORTLAND 
Security  Bldg. 


FACTS 


Tlie  United  States  Government  gives  the 
Binghamton  Market  Area  a  population  of 
almost  500,000.  A  network  of  improved 
highways,  railway,  trolley  and  bus  lines 
tie  it  together  in  one  concrete  unit.  Bing¬ 
hamton  is  the  central  shopping  point  for 
this  rich  area. 

The  Binghamton  Market  is  completely  iso¬ 
lated.  It  rubs  elbows  with  no  other  mar¬ 
ket.  Consequently  there  is  no  overlap  and 
no  duplication  of  circulation. 


The  Press  Building 

The  Binghamton  Press  is 
produced  In  a  modern. 
•ompU^tely -equipped  flre- 
iiroof  building.  Its  equip¬ 
ment  is  down-to-the-mlnule 
in  every  respect.  It  em¬ 
ploys  the  highest  type  ef 
mwspaper  workers  in  ail 
d  part  menu. 
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KEY  TO  CONSUMER  BUYING  ABILITY 


Statistical  Rating  of  Indiana  Counties  and  Cities  for  Products 
of  General  Appeal,  in  Six  Major  Classes  of  Quality 
and  Cost — An  Original  Simplified  and  Tested 
Formula  from  Basic  Data 


By  NELSON  H.  SEUBERT 

Copyright  1928  by  Editor  &  Publisher  Company.  All  rights  are  re¬ 
served  and  warning  is  given  that  reproduction  of  these  results,  in  whole 
or  in  part,  without  written  permission  of  Editor  &•  Publisher  Company, 
will  constitute  copyright  infringement. 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  INDIANA 


Note:  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point. 


Counties  in  bold  face  capitals — Cities 

in  capitals  and  lower 

case 

CL  No.  1  CL  No.  2  CL  No.  3  CL 

No.  4  CL 

No.  5  CL 

No.  6 

INDIANA  . 

. .  26376 

25288 

24200 

23112 

22024 

16305 

ADAMS  . 

164 

142 

120 

97 

75 

32 

ALLEN  . 

..  1171 

1292 

1415 

1537 

1660 

1201 

Fort  Wayne  . 

.  929 

1066 

1203 

1339 

1476 

1064 

BARTHOLOMEW 

190 

165 

140 

114 

89 

84 

BENTON  . 

97 

84 

71 

58 

45 

18 

BLACKFORD  .... 

114 

102 

90 

78 

66 

47 

BOONE  . 

186 

156 

126 

95 

65 

42 

BROWN  . 

54 

43 

32 

20 

9 

6 

CARROLL  . 

..  128 

105 

83 

60 

37 

14 

CASS  . 

..  333 

303 

274 

246 

217 

101 

l.OKansport  . 

..  202 

200 

198 

195 

193 

84 

CLARK  . 

.  238 

214 

191 

167 

143 

49 

Jetiersonville  . . . . 

91 

96 

100 

104 

109 

31 

CLAY  . 

. .  236 

207 

177 

147 

118 

75 

CLINTON  . 

. .  236 

211 

186 

160 

135 

85 

Frankfort  . 

114 

113 

111 

109 

108 

65 

CRAWFORD  _ 

87 

70 

54 

37 

20 

10 

DAVIESS  . 

. .  215 

187 

159 

131 

103 

54 

DEARBORN  . 

...  161 

140 

119 

98 

77 

74 

DECATUR  . 

142 

122 

102 

81 

61 

15 

DE  KALB  . 

..  217 

195 

173 

151 

129 

65 

DELAWARE  . 

..  501 

461 

421 

382 

342 

390 

Muncie  . 

. .  367 

352 

338 

324 

309 

355 

DUBOIS  . 

..  163 

136 

110 

83 

56 

28 

ELKHART  . 

535 

536 

540 

544 

546 

374 

Elkhart  . 

..  255 

288 

322 

355 

388 

261 

Goshen  . 

89 

90 

91 

92 

93 

66 

FAYETTE  . 

...  160 

152 

144 

136 

128 

115 

Connersville  . 

111 

114 

116 

118 

121 

106 

FLOYD  . 

...  268 

259 

249 

241 

232 

192 

New  Albany  . 

..  204 

209 

213 

217 

222 

186 

FOUNTAIN  . 

149 

128 

106 

84 

63 

38 

FRANKLIN  . 

,..  115 

94 

73 

52 

31 

23 

FULTON  . 

..  129 

108 

87 

66 

45 

49 

GIBSON  . 

...  234 

207 

180 

153 

126 

49 

GRANT  . 

414 

366 

321 

274 

227 

258 

Marion  . 

. .  224 

209 

194 

179 

164 

189 

GREENE  . 

. . .  293 

254 

214 

176 

137 

56 

HAMILTON . 

. . .  192 

164 

136 

107 

79 

41 

HANCOCK  . 

...  137 

118 

100 

81 

62 

36 

HARRISON  . 

. . .  144 

115 

86 

0/ 

28 

16 

HENDRICKS  ... 

160 

133 

107 

81 

54 

25 

HENRY  . 

...  309 

266 

222 

180 

137 

118 

New  Castle  . 

...  143 

131 

119 

106 

94 

79 

HOWARD  . 

. . .  420 

379 

340 

301 

261 

224 

Kokomo  . 

...  315 

296 

278 

259 

240 

206 

HUNTINGTON  .. 

...  279 

254 

228 

203 

178 

no 

Huntington  . 

141 

142 

144 

145 

146 

84 

JACKSON  . 

. . .  192 

165 

138 

111 

84 

63 

JASPER  . 

...  117 

98 

78 

58 

39 

27 

JAY  . 

. . .  183 

154 

125 

% 

67 

69 

JEFFERSON  .... 

. . .  169 

140 

112 

84 

55 

50 

JENNINGS  . 

. . .  104 

86 

68 

49 

31 

19 

JOHNSON  . 

. . .  172 

148 

124 

100 

76 

82 

KNOX  . 

...  417 

367 

319 

272 

223 

160 

\ incennes  . 

...  158 

153 

148 

143 

138 

94 

KOSCIUSKO  .... 

...  216 

186 

156 

125 

95 

73 

LAGRANGE  _ 

....  110 

91 

72 

53 

34 

16 

LAKE  . 

. . .  1925 

2195 

2466 

2736 

3007 

990 

East  Chicago  . . . 

...  421 

461 

502 

542 

582 

200 

Garj-  . 

...  722 

814 

906 

997 

1089 

361 

Hammond  . 

...  469 

520 

571 

622 

673 

224 

W'^hiting  . 

...  130 

175 

220 

264 

310 

95 

LA  PORTE  . 

...  471 

478 

487 

495 

503 

374 

La  Porte . 

....  160 

173 

186 

198 

211 

157 

Michigan  Citv  . . 

...  188 

206 

224 

242 

260 

191 

LAWRENCE  ... 

. . . .  236 

227 

218 

211 

202 

162 

MADISON  . 

...  597 

534 

474 

412 

352 

278 

Anderson  . 

...  290 

275 

260 

244 

229 

168 

Elwood  . 

92 

86 

80 

74 

68 

52 

MARION  . 

, . . .  3667 

4035 

4405 

4776 

5146 

4658 

Indianapolis  . . . . 

. . .  3325 

3664 

4002 

4340 

4679 

4236 

MARSHALL  .... 

. . . .  192 

173 

154 

134 

115 

66 

MARTIN  . 

92 

73 

54 

35 

16 

14 

MIAMI  . 

....  236 

219 

201 

185 

168 

102 

Peru  . . 

....  116  123 

(Continued  on 

130 
page  69) 

137 

144 

81 

This  chart  shows  the  relative  variation  of  the  State  of  Indiana  above  or  below 
the  United  States  average  for  cities  of  10,000  or  more  population,  cities  of  less 
than  10,000  and  rural  population  and  the  entire  State  of  each  merchandising 

class. 


Base  Town  and  County  Map  of  Indiana 
(Copyright  1928  by  American  Map  Co.,  N.  Y.) 
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►UR  OVN  VOR!X> 

"or 


Bj  JAMES  MELVIN  LEE 


and  last  one  I  ever  wrote,  and  1  got  it  by 
heart: 

"Reports  have  been  around  that  The  Tribune 
is  Roing  to  print  an  afternoon  paper.  We 
do  not  know  because  The  Tribune  does  not 
talk  over  its  affairs  with  us.  But  we  invite 
The  Tribune  to  come  in,  because  the  water’s 
fine.  The  people  of  Summit  want  an  after¬ 
noon  paper,  which  is  proved  by  the  fact  that 
The  Monitor  is  subscribed  to  by  one-third  more 
than  The  Tribune.  Also,  the  merchants  of 
Summit  realize  this  fact,  because  they  are 
using  a  third  more  space  in  The  Monitor  to 
sell  their  goods. 

"Of  course  this  does  not  mean  that  Summit 


rpHE  annual  put  out  by  the  Press  Qub  of  Don  R.  Mellett,  who  sacrificed  his  life  would  Hk^Tke  Tribiii.e  any  tetter  in  the  afteJ- 
of  the  University  of  Michigan  always  for  the  independence  of  the  American  noon  than  they  like  it  i’n  the  morning:  or 
contains  interesting  material  relating  to  press.  The  |atter  certainly  took  the  ‘J'^herute  TkJ  AfJ3<w‘‘’'lt“me™M^^^ 

journalism.  In  the  one  just  issued  may  high  ground.  ^  Monitor  with  its  Rood  features, 

be  found  “The  Newspaper  of  a  Billion  The  mode  of  treatment  in  this  tale  is  fine  telegraph  news  service  and  wide  mer- 

Dollar  Year,”  by  William  Preston  Bea-  something  new  in  American  fiction.  Not  »"<•  store  nevm  . 

*v«a,  j  ^  o  ^  j  ,,  a  ’’Summit  docs  want  and  need  a  still  bigger 

zcll,  assistant  managing  editor  of  the  by  mere  idle  choice  do  the  filial  narrators  better  afternoon  paper.  The  Monitor  will 
Neu*  York  World  and  a  member  of  the  of  this  story  bear  the  names  of  the  be  that  paper,  just  as  sron  as  the  new  press 
faculty  of  the  Pulitzer  School  of  Jour-  Evangelists — Matthew,  Mark,  Luke  and  “rTS**’  "Well  eii  That 

nalism.  The  title  comes  from  the  gross  John.  The  concluding  chapter,  which  cert^nly  sa“  wlut  it  mean,.’  Isut.  Mark, 
income  for  the  newspapers  of  the  United  might  appropriately  be  called  the  Boc^  it  does  not  sound  like  an  editorial.” 

States.  of  Revelations,  comes  from  the  pen  of  I  wrote  .it,”  1 

Some  of  these  dollars  out  of  the  billion  the  daughter,  Ruth.  As  these  narrators  Si‘*5tory.  “nd  rrdon^'teie  to  use  it'imong 
are,  in  the  opinion  of  Mr.  Beazell,  being  tell  the  story  of  their  father,  their  own  the  editorials.  Let’,  jurt  put  it  out  on  the 
squandered.  By  way  of  illustration  he  characters  are  revealed.  It  has  been  no  first  page.” 

gives  the  following :  easy  task  to  have  these  five  different  From  the  introduction  I  want  to  quote 

One  great — a  truly  great — newspaper  within  characters  run  true  to  form.  Into  the  these  words  so  that  the  reader  may  know 


There  stood  Tillie  Hankins,  with  about  as 
few  clothes  on  as  a  woman  can  have,  and 
still  not  be  ready  for  the  bathtub. 

Of  bathtub  stories  .\mcrican  news¬ 
papers  in  general  and  New  York  news¬ 
papers  ill  particular  have  printed  enough 
— and  to  spare.  The  restraint  with  which 
the  author  tells  about  this  incident  af¬ 
fords  a  very  practical  lesson  in  how  to 
handle  delicate  situations  without  offense 
to  good  taste.  But  “High  Ground”  has 
several  such  situations.  The  author  has 
learned  how  to  leave  something  to  the 
imagination  of  the  reader. 

“High  Ground”  holds  up  a  mirror  that 
reflects  newspaper  life  in  all  its  different 
phases.  _  Each  child  has  had  freedom  of 
choice  in  selecting  the  spot  on  which  to 
stand  to  hold  the  mirror.  Before  the 
story  ends  the  mirror  has  been  held  at 
practically  every  possible  angle  so  that 
James  .\ndrew  Marvin  is  almost  as  well 
known  to  the  reader  as  to  his  children. 

-And  what  more  can  one  ask  of  a  book? 


Tf  thi.  had  teen  my  own  roper  I  still  tnreaOS  Ol  an  intensely  human  I  merely  wish  you  to  meet  Jame,  Andrew 

Aould  dKl^e  that  to  be  utterly  tS^Steful.  It  Story  that  Will  hold  the  attention  even  Marvin,  and  so  I  pretent  him  to  yw  in  thete 

i,  not  news  ittelf  that  we  should  pay  for,  but  of  the  cynical  newspaper  man.  pages.  I  wish  you  could  know  him  a,  well 

■I”  I  do  not  ,-a„t  to  spoil  the  p,n.sal  of  dT.«  to.™ 

He  is  commenting  on  this  so-called  the  tale  through  giving  the  plot  too  miKh  him  a,  well  as  I  pretend.  I  knew  him  tetter, 

waste  when  he  continues  farther:  in  detail.  I  do  want  to  congratulate  the  }  *Yn.^w«"of ‘Idm” dro*!’ 

That  this  is  not  only  wasteful  but  potentially  ^nthor  Upon  making  the  leading  character  the  combined  knowledge  of  hi,  five 

dangerous,  is  evidenced  by  the  fact  that  the  great  in  deteat.^  Uther  authors  have  children  with  the  Biblical  names.  In  order 

first  announcement  of  the  Ruth  Elder  flight  made  their  leading  character  great  in  y**"  should  ftel  really  acquainted  with 

came  from  an  advertising  agency,  which  offered  success  The  author  of  “Hiffh  Ground”  P'''vailed  on  these  five  to  tet 

her  story,  sight  unseen,  for  an  upset  price  of  ? ,  j  auinor  OI  nign  urouno  down,  each  of  them,  that  rort  of  James  Andrew 

$100  OOO*  offered  it  by  telegraph  broadcast.  The  nad  a  much  more  dlfhcult  task  and  Marvin’s  story  which  he  knows  bete. 

and  even  when  the  flight  ended  with  as  pure  p,  •  a:  ’•  *  »  u  u  situations  to  hold  the  reader  S  constant 

a  thrill  as  we  h^e  had  since  Hawker  and  ,  sufficient  to  show  hovv  attention.  In  no  place  does  the  author 

Grieve  wwe  forced  down  off  the  Shetland  faithfully  the  pages  of  the  Story  reflect  -f  ai,-  a.i-  ,1,-^  .Uillpd  rraftsman- 

Islands  nine  years  ago.  there  was  only  per-  togal  newsoaner  life  •  ...  Show  hlS  Skilled  craitsman 

functory  competition  before  the  story  was  ,  ’  ship  better  than  when  the  chapter  con- 

knocked  down  for  considerably  less  than  $20,000.  ^omin'g  in  my  Office  o^^thf  firs^  fl  tr'buted  by  Mark  he  tells  of  the  attempt 

The  real  danger  found  by  Mr.  Beazell  handed  me  an  editorial  he  had  written  out,  to  “frame”  the  father  who  is  asked  to 

lies  not  in  the  fact  that  newspapers  have  reader,  whether  they  were  Mti,-  call  at  a  certain  room  in  a  local  hotel, 

so  much  money  to  spend,  but  in  that  news  fh^r  “  wamS^anoA^  ^ftem'^'^’p^ror  ® 

comes  too  easily — doubtless  through  the  was  pretty  proud  of  it.  but  it  was  all  full  Here  s  what  the  son  lound : 

unusual  activity  of  press  agents.  In  de-  ^  ^rcasm,  old-fashioned  stuff  aimed  at  The 

veloping  this  thought,  he  continues.  I  I 

We  need  more  telectivity  in  the  marshaling  of  roundabout.”  .  , ,  .  I  I  ^  ^  I 


our  news.  1  cannot  conjure  up  a  more  dread- 


But,  Mark,  it  seems  to  me  we  should  take 


ful  spectecle  than  a  newspaper  that  contained  ocrosion  to  let  the  people  of  Summit 

dl  the  news  that  came  to  it  in  any  one  day.  >re  doing  for  them.  We  are 

We  need  more  thorough  reporting  and  more  K'vtPk  them  a  metrimolitan  paper  in  a  city 
good  writing;  I  do  not  mean  “fine”  writing—  “°re  than  sixty  thousand,  and  they 

God  forbid!  We  need  to  te  more  chary  of  appreciate  ^it.  ^ 

superlatives  in  statement  and  in  presentation.  Cheese,  chtese.  I  said.  Forget  it.  We 
We  need  better  editing.  We  have  all  too  “r'  not  in  the  business  to  give  the  people 
many  goodenough  newspapers,  and  far  too  few  Summit  anything.  We  re  in  it  to  give 
really  good  ones.  Marvin  family  ^  Mmiething.  If  we  put 


really  good  ones  Marvin  family  Mmiething.  If  we  put 

out  a  good  paper,  it’s  to  make  people  read  it. 
In  “The  Newspaper  of  a  Billion  Dollar  ^  the  advertisers  will  pay  to  ute  the  rest 
Year"  he  thus  pleads  for  a  new  sensitive-  newspaper 

ness  to  good  taste :  Well.  I  musta  been  kinda  rough  or  some- 

A  »..rt.f  iv.i„»  thing,  because  dad  looked  at  me  like  I’d  hurt 

that  h^’llVearlv  *■'*  He  always  seemed  to  figure  on 

veUow*  humanity  with  this 

sometimes  lewd  and  often  suggestive,  but  it  is  S^rtboS^**  Of^^courte  i?  tl^'things  te  did 
more  than  that— the  common  decencies  of  every-  nf  hir-v  «hm  a 

day  life  have  been  flung  aside  utterly.  There  MarJln 

IS  notbing,  apparently,  that  will  not  be  printed  k  ?  man  Marian  and  his  kids, 

by  the  scarlet  journals,  if  only  it  may  be  got.  **  wasn  t  anything  to  worry 

After  insisting  that  there  is  no  irony  ^  *  ought  to 

In  V’lni:,.,.'.  — _ «T_ _ f  -  him  down  easy.  "We  can  do  something 

m  Kipling  S  epigra^  Journalism  meets  along  this  line.  How  about  something  like 
the  first  tribal  need  after  warmth,  food,  this?” 

and  women,”  he  concludes  with  a  fine  So  I  grabbed  a  piece  of  paper  and  a  pencil. 

frihftito  _ _  1 ®od  I  wrote  out  my  idea  of  an  editorial. 

tribute  to  the  newspaper  game  which  he  i-p  p„t  he,e.  becaute  it’,  the  first 

loves  and  in  which  his  pride  is  high.  - 
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COAL  COMPANIES  USE  FULL  PAGES  TO  PICTURE  BEAT  SCORED 
REPLY  TO  SENATE  COMMITTEE  BY  VETERAN  REPORTER 

.  -  .  Charles  LeBright  Dusted  Off  the  "Old 

Advertising  in  AH  Pittsburgh  Dailies  Charges  Newspapers  and  Brought  in  Exclusive 

Committee  Have  Ignored  Operators’  Side  Picture  of  Murder  Victim  on 

of  Question  Plate  12  Years  Old 


SCORES  CAMERA  BEAT 


(Spenal  to  Ea)iTOR  &  Publisher) 


PITTSBURGH,  Pa.,  March  3. — Charging  prejudiced  may  be  true,  though  it  is  diffi- 
tliat  their  side  of  the  soft  coal  picture  cult  to  think  of  Senators  Gooding  and 
has  not  received  fair  or  adequate  treat-  Pine  having  a  baseless  leaning  toward 
ment  in  the  newspapers  and  at  the  hands  lalxiring  men. 

of  the  Senate  Commitee.  the  Pittsburgh  “This  invitation  to  Mr.  Warden  and 
(Mai  Company  has  begun  a  series  of  full  all  other  operators  is  unconditional.  They 


It.  The  charge  that  the  senators  are  the  house  hard-lwiled  and  ex- 

ejudiced  mav  be  true,  though  it  is  diffi-  cameramen  fretted  and  fumed.  In- 

It  to  think 'of  Senators  Gooding  and  Charles  LeBnght.  veteran  district 

ne  having  a  baseless  leaning  toward  y^an,  who  had  dusted  off  the  old  box 
x)riin?  men  occasion,  propped  a  picture  of  the 

..T'l  •  V  X  AA*  j  j  murder  victim  against  a  vase  on  the  par- 

This  invitation  to  Mr.  \\  arden  and  ^ 


page  advertisements  in  all  three  Pitts-  ^vill  accept  it  if  they  have  a  side  to  pre¬ 
burgh  dailies.  Pittsburgh  Post-Gazette,  sent  which  they  believe  will  prove  either 
Pittsburgh  Press  and  Pittsburgh  Sun-  interesting  or  convincing  to  the  public. 


Telegraph. 


If  they  do  not  accept  it  they  cannot  ex¬ 


it  is,  perhaps,  the  first  time  that  ad-  pect  to  have  credited  their  assertion  that 
vertising  of  this  natnre  has  been  used  to  the  Pittsburgh  Press  does  not  seem 
combat  industrial  strife  in  this  region  to  present  both  sides  of  the  ques- 

aml  certainly  so  since  the  big  shakeup  in  tion.” 

the  Pittsburgh  city  newspaper  field  -when  t-  ,  committee  visited  mam- 


snapped.  The  plate  he  used  was  a 
12-year-old  relic  of  the  old  iVcrt-  York 
Herald,  but  the  results,  by  some  trick  of 
fate,  were  excellent,  and  gave  the  .Vcii 
York  Evening  Telegram  an  exclusive 
picture  beat  with  a  recent  photo  of  Miss 
Margaret  Brown,  victim  of  last  week's 
sensational  so-called  “torch  murder." 

Down  at  the  office  they  made  quite  a 


the  t'lttsDurgn  city  newspaper  neiawnen  committee  visited  many  i  r  l  u  k'  "  i 

Scripps-Howard,  controlling  the  Press,  Le^right  when  he  brought 

*^^*^111°^  iT^  conditions,  social  and  economic,  admit-  “Tticrp’ll  tU  ti  '  T  ♦  *i 

graph  and  Paul  Block  controlling  the  ,edly  are  U  of  the  best.  Since  their  re- 
Post-Gazette  gained  control.  Washington  the  members  of  the  ^ 

The  mitial  advertrsement  of  the  Ph  s-  committee  have  issued  various  reports  ‘•ij’ii»  -i  t  n  •  i*  •  r  -i 

burgh  Coal  Company  was  given  the  pub-  concerning  the  conditions  found,  none  of  .  said  LeBnght  in  disgust.  I 

lie  in  the  afternoon  editions  of  Tuesday,  -  -  -  -»  -  ..  ..  .  f  ^^Torlf  n  i . 


Feb.  28,  and  the  morning  of  Feb  29.  ^  of  the  struggle 

The  second  in  the  series  came  the  alter-  .  ,  r 


editor 

committee  have  issued  various  reports  •  i  t  n  •  i  .  •  i-  ... 

concerning  the  conditions  found,  none  of  .  said  LeBnght  in  disgust.  I 

which  has  mentioned  specifically  the  have  a 

ti,„  ct.-,,rr.Ti..  off  when  the  trout  season  starts.” 


Charles  LeBripht 


nixin  of  I'eb.  29  and  the  morning  of 
March  1. 

The  first  advertisement  specifically 


charges  the  Senate  sub-committee  of  the  Per  cent  of  the  men  asking  for  work  c^- 
Interstate  Commerce  Commission  with  not  be  hir^  because  the  mines  are  fully 
lieing  a  “prejudiced  body  .  .  .  we  are  manned.  The  company  contends,  m  its 


.  ,  r  When  Editor  &  Publisher’s  reporter 

The  advertisements,  therefore,  are  com-  ^he  53-vear-old  district  man 

plete  with  facts  and  figures  of  the  ,ater.  he  still  had  failed  to  stop  at  the 

company.  They  state  that  more  than  85  cashier’s  office  for  the  bonus.  He  doesn’t 

the  men  asking  for  work  c^-  think  that  he  did  anything  spectacular, 

d  because  the  mines  are  fully  He  happens  to  be  ’a  neighbor  to  Ferdi- 


ix:iiiK  a  ui  c  I  iiuivA-Li 

taking  this  means  of  telling  the  essential  secoi^  advertisement,  that  more  m^ 


talked  to  the  :>,>-year-old  di'itnct  man  Lellright  has  been  working  on  New 
later,  he  still  had  failed  to  stop  at  the  ^■ork  newspapers  for  30  vears.  I-'or  ’O 
cashier’s  office  for  the  bonus.  He  doesn’t  of  the  total  he  has  been  oii  the  Telegram, 
think  that  he  did  anything  spectacular.  He  now  is  in  tlie  Harlem  district  office. 

He  happens  to  be  a  neighbor  to  Ferdi-  Once  before  he  obtained  a  picture  beat, 
nand  J.  Brown,  brother  of  the  murdered  He  was  the  only  newspaper  man  to  get  a 
woman,  at  Fort  Lee,  N.  J.  He  knew  a  picture  of  President  Wilson,  when  he 


...  . . .  ...v  -  would  he  hired  and  more  coal  nrodiieed  • - -  ’  ,  T.  ’  ^  picture  oi  rresuieilt  \MlSOn,  when  he 

facts  because  neither  the  committee  nor  ^cture  wTJuld  be  appreciated  at  his  office,  surprised  everyone  and  marched  in  the 

the  newspapers  seem  willing  to  present  was  a  marKei;  tor  tne  coai.  He  called  and  got  one  picture,  an  early  Victory  Loan  parade  in  New  York  “That 

both  sides  of  the  question.”  The  operators  contend,  also,  that  in  one,  which  the  Telegram  published.  Next  was  pure  luck,”  he  says 

The  Jacksonville  agreement  is  dis-  the  district  where  the  Senate  committee  day  he  called  again.  The  Browns  had  a  “This  newspaper  business  ”  he  said  “U 


cussed  at  length.  has  reported  conditions  “which  constitute  recent  picture,  but  they  positively  would  999  per  cent  luck  You  may  be  hard 

The  second  advertisement  details  the  a  blotch  on  American  civilization”  that  not  let  it  go  outside  the  house.  LeBright  working,  conscientious  and  middline 

operators’  view  that  the  open  shop  policy  20.0a7  open  shop  miners  are  at  work  hadn’t  used  his  camera  for  the  last  seven  clever  but  vou  can  work  a  lifetime  and 

of  “this  and  other  companies  in  this  dis-  and  that  more  than  1,6(X),(X)0  tons  of  coal  years  and  he  had  a  plate  that  was  12  never  amount  to  anvthing  But  let  a  lit 

trict  finds  favor  with  Ute  men  them-  were  produced  in  January.  years  old.  But,  as  said  before,  he  dusted  tie  luck  cross  your  path  and  you  are 

selves.”  _  _  L’nion  officials  brand  the  advertise-  off  the  “old  box”  and  was  successful.  made.” 


When  this  article  was  written  the  Pitts-  rnents  and  the  statements  they  contain  as 
burgli  Press  was  the  only  newspaper  ^  “strange  interpretation.” 
which  answered  the  open  charges  of  the  Previous  to  the  visit  of  the  Senate  in¬ 
operators  regarding  favoritisrn.  The  yestigation  committee  the  Hearst  news- 
Press,  editorially,  extended  an  invitation  papers  sent  Fannie  Hurst,  famous  fiction 


to  William  G.  Warden,  president  of  the  writer,  into  the  region  for  several  days 
board  of  the  Pittsburgh  Coal  Company,  and  a  series  of  articles  describing  condi- 
to  “paint  from  its  columns  the  future  of  tions  was  the  result, 
the  coal  business.”  Other  newspapers  in  the  district  em- 

Furthermore,  the  Press  .says :  ‘The  ployed  economic  experts  and  students  of 
Pittsburgh  Press  would  like  Mr.  Warden  labor  conditions  to  write  a  special  series 
to  avail  himself  of  its  columns  to  forecast  ,,{  articles. 


Gambler's  Chance" 


is  the  title  of 


■  the  economic  possibilities  of  the  Pitts¬ 
burgh  district  under  the  form  of  raining 
operation  he  is  now  engaged  in.  It  would 


Elaborate  coverage  of  the  Senate  in¬ 
vestigation  was  given  by  all  newspapers 
in  the  di.strict,  the  larger  ones  with  their 


like  him  to_  tell  when,  and  if,  and 'how  own  writers  and  cameramen  and  the 
the  coal  business  will  have  so  regained  its  smaller  ones  relying  exclusively  on  the 
feet  as  to  remove  the  influence  of  de-  various  press  associations,  all  of  which 
pression  it  has  left  upon  other  business  sent  staff  reporters  into  the  field, 
interests.  It  would  like  him  to  e.xpress 
himself  upon  the  social  comlitions  which 

may  be  expected.  RAPS  SPACE  GRABBERS 

“It  would  like  Mr.  Warden  to  explain  _ 

operating  costs,  and  the  advantages  from  . .  ^  .no  •  ■ 

a  wage  scale  less  than  that  fixed  at  Jack-  McKernon,  A.  P.  Superintendent  Con- 
sonville,  when  to  the  lower  wages  must  demn*  Publicity  Hounds 

be  added  the  cost  of  coal  and  iron  police.  superintendent  of 

court  costs,  and  all  of  the  incidental  ex-  Associated 

penses  which  go  into  the  conduct  of  an  in-  p  conference  of 

dustry  in  a  contentious  strike  atmosphere.  ♦uberculosis 


Nicky  Arnstein’s 
Autobiography 

for  release  on  March  12 


A  VIVID,  graphic  picture  from  the  King  of 
Gambler’s  own  pen — no  Ghost-writing! 
Nicky  reveals  family  history  ...  a 
fugitive  on  the  $5,000,000  bond  steal  .  .  .  horrors 
of  two  years  in  Leavenworth  and  .  .  .  the  inner 
story  of  “My  Man’s’’  broken  romance  with  Fanny 
Brice. 

A  serial  that  is  clean,  true  and  gripping! 
Bound  to  catch  and  hold  circulation — of 
the  kind  that  builds  advertising ! 

Only  one  newspaper  served  in  a  city.  Full  promotion  service, 
including  smashing  S-jxtge  press  book  and  mats. 


“The  Pittsburgh  Press  offers  Mr  War-  ^ 

den  the  opportunity  of  deta  ling  h  s  dif-  Charities  Aid  Association,  at  the  Hotel 
ferences  with  ‘he  o^ers  of  the  Lni  «  Roosevelt.  New  York.  Feb.  23.  made  a 
Mine  VVorkers.  It  believes  there  would 

^  .h.  W  pres,, 


publication  many  of  the  general  senti¬ 
ments  of  the  operators  which  have  been 
expressed  in  confidence. 

“Through  his  attorneys,  The  Press 


have  been  they  created  news. 

In  condemning  the  professional  space 
The  Press  grabber,  Mr.  McKernon  said,  “the  whole 
nrpsptit  an  rotten  business  ought  to  be  publicly  con- 


wopid  like  Mr  Warden  „  ,,,  .V,""  , 

“  llriren  into  , he  n'iverlising 'celumni  where 


Jacksonville  wage  agreement,  which  he  fieloncs 
appears  to  regard  as  a  nebulous  obliga- 
tion,  though  the  Pittsburgh  Terminal 
Coal  Company  and  the  Clearfield  Bitumi-  Y 

nous  Coal  Corporation  looked  upon  it  as  '  ’ 

binding.  Papers 


N.  Y.  PAPER  INCORPORATES 


binding.  Papers  of  incorporation  were  granted 

“This  newspaper  presented  fairly  and  by  the  s^retary  of  state  this  week  to 
honestly  the  visit  of  the  Senate  commit-  the  Madrid  (N.  Y.)  Herald.  They  show 
tee  to  the  coal  district.  If  the  senators  Fr^eric  J.  Herriman  and  Frank  M. 
were  incensed  at  the  conditions  they  Spiers  of  Madrid,  and  Orville  A.  Bab- 
found,  and  if  most  of  their  castigation  cock  of  Syracuse  as  principal  stock- 
was  turned  toward  the  operators,  this  holders  and  directors.  "The  company  is 
newspaper  cannot  be  held  responsible  for  capitalized  at  $2,500. 


Wire  now  ! 


BIG  NEWS  FEATURES,  Inc., 


350  Hudson  Street 
New  York,  N.  Y. 


K  d  i  t  o  r  &  Publisher  and  The  Fourth  Estate  for  March  .1 ,  I  0  2  it 
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KEY  TO  CONSUMER  BUYING  ABIUTY 


(Continued  front  page  66) 


Bloomington  . . . 
MONTGOMERY 
Crawfordsville  . . 

MORGAN  . 

newton  . 

NOBLE  . 

OHIO . 

ORANGE  . 

OWEN  . 

PARKE  . 

PERRY  . 

PIKE  . 

PORTER  . 

POSEY  . 

PULASKI  . 

PUTNAM  . 

RANDOLPH  ... 

RIPLEY  . 

RUSH  . 

SAINT  JOSEPH 


SCOTT  . 

SHELBY  . 

SPENCER  . 

STARKE  . 

STEUBEN  . 

SULLIVAN . 

SWITZERLAND 
TIPPECANOE  . . 
La  Favette  . . . . 

TIPTON  . 

UNION  . 

VANDERBURG 

Evansville  . 

VERMILLION  . 

Clinton  . 

VIGO  . 

Terre  Haute  ... 

WABASH  . 

Wabash  . 

WARREN  . 

WARRICK  . 

WASHINGTON 

WAYNE  . 

Richmond  . 

WELLS  . 

WHITE  . 

WHITLEY  . 


tee  capitals — Cities  in 

capitals 

and  lower 

case 

Ns.  I  CL 

No.  2  CL 

No.  3  CL 

No.  4  CL 

No.  5  CL 

No.  6 

216 

207 

198 

188 

179 

174 

116 

125 

134 

143 

152 

149 

226 

195 

163 

131 

100 

77 

90 

85 

80 

75 

70 

52 

157 

131 

105 

79 

53 

74 

81 

70 

60 

49 

38 

19 

180 

158 

1.36 

114 

92 

79 

31 

25 

19 

13 

7 

3 

133 

112 

90 

68 

47 

57 

100 

83 

66 

48 

31 

15 

148 

123 

98 

73 

48 

18 

130 

107 

84 

60 

37 

34 

148 

125 

103 

80 

57 

20 

170 

165 

161 

157 

152 

78 

152 

125 

98 

71 

44 

70 

96 

78 

61 

43 

25 

11 

158 

135 

113 

91 

68 

31 

208 

175 

142 

109 

76 

50 

147 

123 

100 

76 

52 

65 

153 

131 

109 

87 

65 

52 

1080 

1231 

1386 

1541 

1693 

1172 

162 

191 

221 

250 

279 

191 

759 

870 

981 

1092 

1203 

833 

58 

47 

37 

26 

15 

17 

210 

187 

165 

143 

120 

153 

143 

115 

88 

60 

32 

19 

81 

69 

58 

46 

34 

16 

106 

89 

73 

57 

40 

22 

256 

229 

202 

176 

149 

69 

72 

57 

42 

27 

12 

11 

368 

322 

277 

233 

188 

232 

201 

184 

168 

151 

134 

169 

128 

no 

92 

74 

56 

25 

48 

41 

35 

29 

22 

12 

878 

860 

843 

826 

809 

927 

820 

815 

810 

805 

800 

918 

272 

241 

211 

181 

150 

60 

109 

104 

100 

95 

90 

33 

924 

885 

849 

812 

775 

707 

634 

652 

670 

688 

706 

641 

227 

200' 

172 

144 

117 

91 

91 

87 

84 

80 

76 

59 

76 

62 

48 

33 

19 

16 

1.56 

131 

105 

79 

54 

24 

130 

105 

80 

55 

30 

18 

437 

419 

403 

386 

369 

358 

273 

282 

292 

301 

310 

302 

163 

140 

117 

93 

70 

49 

137 

115 

93 

70 

48 

.39 

125 

108 

91 

74 

57 

24 

ADVERTISING  REFUSED 
BY  WORCESTER  POST 


Paper  Now  Investigating  Status  of 
Public  Utility  Securities  Believed 
to  Be  in  Violation  of  State  Law, 
After  Reading  Literature 


Pending  the  outcome  of  its  own  investi¬ 
gation  into  the  status  of  the  Associated 
Gas  &  Electric  Co.  of  \ew  York  and  the 
New  England  Gas  &  Electric  Association 
of  Massachusetts,  the  Worcester  (Mass.) 
Evening  Post  has  announced  its  decision 
to  decline  any  advertising  of  the  two 
companies  now  engaged  in  a  bond  selling 
campaign  in  Worce.ster. 

Advertising  sent  to  the  newspaper  was 
first  suspended  after  some  of  it  had  been 
run.  and  10  days  later  John  H.  Fahey, 
publisher,  announced  that  it  had  been  defi¬ 
nitely  rejected. 

The  Post,  which  has  spent  thousands 
of  dollars  in  the  past  year  investigating 
methods  and  motives  of  the  local  gas  and 
electric  light  companies  and  has  been  in¬ 
strumental  in  securing  an  order  com¬ 
pelling  a  cut  in  the  electric  light  rate, 
stated  j'n  an  editorial  last  week  that  the 
advertising  had  lx;en  suspetKled  because 
of  uncertainty  as  to  the  policies  of  the 
gas  company  with  respect  to  Massachu¬ 
setts  law  controlling  gas  and  electric 
rates. 

The  Post  in  a  news  story  following 
directly  on  the  heels  of  the  rejection  of 
^vertising,  stated  that  the  gas  company 
had_  violated  the  State  laws  in  their  bond 
selling  campaign. 

Mr.  Fahey  stated  that  the  gas  company 
advertising  was  suspended  when  some  of 
the  literature  being  used  in  the  sales  drive 
came  to  the  attention  of  the  newspaper. 


The  Post,  he  said,  has  been  trying  dili¬ 
gently  ever  since  to  find  out  from  the 
representatives  of  the  company  the  status 
of  the  securities  being  offered  for  sale. 

In  attempting  to  be  of  service  to  its 
readers,  the  Post  has  not  hesitated  to 
speak  plainly.  “It  does  not  believe,”  an 
editorial  stated,  “that  any  citizen  of 
Worcester  .should  invest  a  dollar  in  the 
securities  of  the  New  England  Gas  & 
Electric  .Association  or  the  Associated 
fias  &  Electric  Co.  until  he  knows  more 
than  he  can  find  out  at  present  as  to  the 
value  of  these  securities.” 


PRAISES  ADVERTISING 


Claudel  Suggest*  Use  of  American 
System  as  International  Agent 

-Americans  might  well  turn  their 
genius  for  journalism  and  advertising  to 
explaining  .America  to  the  French  people. 
Paul  Claudel,  French  .Ambassador  to  the 
United  States,  told  members  and  guests 
of  the  New  York  .Advertising  Club  last 
week. 

The  .Ambassador  expressed  wonder 
that  .American  advertising  methods  were 
not  more  used  by  foreign  producers.  M 
Claudel  was  introduced  by  H.  H.  Charles 
president  of  the  Charles  .Advertising 
Service. 


APPOINTED  RADIO  CHIEF 

Jack  Nelson,  a  pioneer  in  Chicago 
radio  broadcasting  circles,  has  been  ap- 
liointed  chief  of  the  broadcasting  divi¬ 
sion  of  H.  W.  Kastor  &  Son’s  Adver 
tising  company,  which  has  recently  been 
established  by  the  organization  in  recog¬ 
nition  of  the  increasing  importance  of 
radio  as  a  supplementary  force  to  news¬ 
paper  and.  peri^ical  advertising. 


*Columbus  Republiran  . 

. (E) 

Circu¬ 

lation 

5,016 

Sato  for 
5.000 
lines 

.03 

*Fort  Wayne  Journal-Gazete  . 

. (M) 

41,747 

.09 

*Fort  Wayne  Journal-Gazette  . 

. (S) 

3U14 

.09 

*Fort  Wayne  News-Sentinel . 

. (E) 

44,699 

.10 

fFrankfort  Times  . 

..(M&S) 

8,193 

.04 

*Gary  Post-Tribune  . 

. (E) 

17,083 

.07 

*Huntingdon  Press  . 

..(M&S> 

5,020 

.03 

*Indianapolis  News  . 

. tE> 

129,480 

.25 

Indianapolis  Star  . 

. (M) 

103,851 

.20 

Indianapolis  Star . . . 

. (S) 

137,164 

•Lafayette  Journal  &  Courier. 

8,094  ) 
14,076  \ 

22,170 

.06 

fLa  Porte  Herald-.Argus  . 

. (E» 

6.72r 

.04 

•Marion  Leader  Tribune  . 

..(M&S> 

9,986 

.04 

Muneie  Star  . 

. (Ml 

24,052 

.08 

Muneie  Star  . 

. (SI 

15,553 

.08 

fSbelbyville  Democrat  . . 

. (El 

4,038 

.025 

•South  Bend  News-Times . 

. (E» 

27,873 

.08 

•South  Bend  News-Times . 

. (Si 

26,173 

.08 

•South  BemI  Tribune. ..  .(S)  24,409. ...( E> 

25,473 

.07 

•Terre  Haute  Tribune  . 

...(E&Si 

23,086 

.06 

Terre  Haute  Star  . 

. (Ml 

26,810 

.07 

Terre  Haute  Star  . 

. (S) 

26,199 

.07 

*A  B.  C.  Publisher's  Statement,  October  1,  1927 
tCovernment  Statement.  Oct.  1,  1927 


HOOSIERS 

always  buy 

MERITORIOUS 

nPRODUCTS 


In  this  compact  market  with  its  three  million  consumers  you 
will  find  a  class  of  buyer  of  the  alert  modem  type  with 
money  to  spend  and  who  spend  it  rather  freely.  You  will 
see  eridence  of  their  spending  power  when  you  travel  through 
Indiana's  cities,  towns  and  villages.  Their  homes,  their  mode 
of  living,  all  tend  to  prove  they  know  how  to  enjoy  life,  and 
are  willing  to  pay  the  price  for  its  enjoyment. 

Here  is  an  established  market  for  the  meritorious  product 
that  can  easily  be  cultivated  and  developed  with  but  nominal 
cost.  The  local  newspapers  are  the  logical  mediums  that 
will  reach  these  Hoosiers  buyers.  These  papers  listed  below 
circulate  throughout  the  entire  State.  Establish  your  product 
with  these  consumers.  Advertise  in  Indiana's  daily  news¬ 
papers. 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  3 ,  1928 


MIDWEST  EDITORS  VISIT  SOUTHWESTERN 
CITIES,  EN  ROUTE  TO  MEXICAN  CAPITAL 

New  Orleans,  Galveston,  Houston  and  Corpus  Christ!  Show 
Sights  to  Party  Arranged  by  Missouri  Press 
Association 


(By  Telegraph  to  Editor  &  Publisher) 

j^INGSVILLE,  Tex.,  Feb.  29.— The 
■"■^Midwest  Editorial  Good  will  Mission 
to  Mexico  under  the  auspices  of  the  Mis¬ 
souri  Press  Association,  spent  Wednes¬ 
day  afternoon  as  guests  of  Richard  Kle¬ 
berg  at  the  famous  old  million  acre  King 
ranch  here.  The  party,  consisting  of  100 
editors  and  proprietors  under  the  leader¬ 
ship  of  Harry  Deimon,  president,  and 
J.  S.  Hubbard,  secretary,  is  traveling  via 
the  Missouri  Pacific  and  the  National 
Railways  of  Mexico,  and  when  it  reached 
the  King  ranch  was  within  100  miles  of 
the  border  at  the  Rio  Grande.  A  rodeo 
and  barbecue  were  provided  by  the  ranch 
hosts,  as  well  as  a  tour  of  inspection  of 
the  stock,  which  includes  70,000  short 
horn  cattle,  Herefords  and  cross-breed 
Brahmas,  and  350  prize-winning  Jerseys 
in  the  Santa  Gertrudis  dairy  herd. 

Leaving  St.  Louis  Sunday  in  a  special 
Pullman  train,  under  direction  of  E.  H. 
McReynolds,  assistant  to  the  president  of 
the  Missouri  Pacific  Lines,  the  editors 
spent  Monday  sight-seeing  in  New  Or¬ 
leans.  They  were  luncheon  guests  of  the 
New  Orleans  newspaper  publishers,  pre¬ 
sided  over  by  Col.  Robert  Ewing  of  the 
Daily  States,  who  was  introduced  by 
L.  K.  Nicholson,  publisher  of  the  Times- 
Picayune  as  the  dean  of  New  Orleans 
journalists  and  president  of  the  Southern 
Newspaper  Publishers  Association. 

Col.  Ewing  informed  the  guests  that 
the  New  Orleans  Board  of  Port  Com¬ 
missioners  have  spent  more  than  $48,- 
000,000  on  port  improvement  and  that 
the  city  has  invested  $3,000,000  in  a  belt 
railroad.  The  city  has  41  miles  of 
wharfage  on  both  sides  of  the  Missis¬ 
sippi  and  11  miles  on  an  industrial  canal. 
Other  speakers  included  prominent  edu¬ 


cators,  newspaper  men,  army  officers,  and 
chamber  of  commerce  officials. 

Tuesday  was  spent  in  sight-seeing  and 
inspection  of  harbor  facilities  of  Houston 
and  Galveston.  The  editors  were  guests 
of  the  Houston  Chamber  of  Commerce 
at  luncheon  at  the  Warwick  Hotel.  The 
speakers  were  President  Evans  of  the 
Chamber,  Mr.  Deimon  for  the  visitors, 
and  Marcellus  E.  Foster,  editor  of  the 
Press  and  C.  C.  Maes,  general  manager 
of  the  Post-Dispatch,  for  the  local  jour¬ 
nalists.  Tuesday  afternoon  was  spent 
in  Galveston  and  in  the  evening  the  edi¬ 
tors  were  guests  of  L.  C.  Elbert,  pub¬ 
lisher  of  the  News  and  Tribune,  who 
presided  as  toastmaster  at  the  dinner  at 
Rogers’  famous  sea  food  resort  on  the 
beach. 

I.  H.  Kempner,  one  of  the  speakers, 
stated  that  Galveston  is  planning  a  $60,- 
000  advertising  campaign  focussing  at¬ 
tention  of  middle  western  newspaper 
readers  on  Galveston  as  both  a  summer 
and  winter  resort. 

Wednesday  morning  was  spent  in  Cor¬ 
pus  Christi,  the  Lone  Star  State’s  new¬ 
est  outlet  to  the  sea. 

The  Mission  will  visit  Monterey, 
Tampico,  Vera  Cruz.  San  Luis  Potosi, 
Orizaba,  Cordoba  and  El  Hule  as  well 
as  many  of  the  ancient  monuments  and 
relics  of  Mayan  and  Aztec  civilization. 
It  will  arrive  at  the  Regis  Hotel,  Mexico 
City,  March  7,  remaining  for  three  days 
and  departing  on  the  evening  of  March 
10  for  Guadalajara,  San  Pedro,  Durango, 
Torreon  and  Laredo,  arriving  at  San 
Antonio  on  March  15. 

In  Mexico  City  the  Mission  will  be 
the  guests  of  President  Calles  and  Am¬ 
bassador  Morrow. 


AD  TAXATION  APPROVED 

Precedent  Set  in  New  York  State  by 
Smith  Approval  of  Brereton  Bill 

The  first  application  of  a  New  York 
state  community  to  establish  a  publicity 
fund  through  regular  methods  of  taxation 
was  given  full  state  sanction  this  week 
when  Governor  Smith  signed  the  Brere¬ 
ton  bill  empowering  the  village  of  Lake 
George  to  raise  money  with  which  to 
advertise  its  industrial  and  resort  ad¬ 
vantages  in  newspapers  and  magazines 
of  the  country. 

With  approval  by  the  voters  of  Lake 
George  in  a  referendum,  an  initial  fund 
of  $5,000  will  be  included  in  the  village 
budget  for  this  year’s  advertising. 

Immediately  on  announcement  of  the 
Governor’s  signature  to  the  Lake  George 
bill,  several  other  communities,  through 
their  legislators,  introduced  similar  legis¬ 
lation.  Among  these  villages  are  Sar¬ 
anac  Lake,  Clayton  and  Tupper  Lake, 
all  in  the  Adirondacks. 


EDITOR’S  HOME  LOOTED 

The  Daytona  Beach  residence  of  W.  M. 
Glenn,  editor  and  publisher  of  the 
Orlando  (Fla.)  Morning  Sentinel  was 
ransacked  by  vandals  last  week.  The 
robbers  helped  themselves  to  oil  and 
electric  stoves,  tapestries,  rugs,  pillows 
and  a  victrola  together  with  a  score  of 
records.  The  copper  water  spouts  were 
also  torn  from  the  exterior  of  the  house. 
Neighbors  who  saw  the  robbery  thought 
that  the  furniture  was  being  moved  to 
the  publisher’s  residence  in  Orlando. 


LANGUAGE  PAPERS  MEET 

An  organization  of  foreign  language 
newspapers  to  bring  about  “liberalization 
and  humanization’’  of  the  immigration 
law,  was  formed  on  Feb.  26  at  the  Wal¬ 
dorf-Astoria  Hotel,  New  York,  by  repre¬ 
sentatives  of  about  100  newspapers  in  the 
foreign  language  field. 


CELEBRATES  ANNIVERSARY 

Thomas  P.  Hause,  editor  and  publisher 
of  the  Interlaken  (N.  Y.)  Review,  was 
guest  of  honor  at  a  community  dinner  on 
Feb.  29,  the  date  of  his  50th  anniversary 
as  a  printer,  editor  and  publisher.  Mr. 
Hause  entered  the  employ  of  the  Ovid 
(N.  Y.)  Independent  just  50  years  ago, 
resigning  after  nine  years’  service  to 
found  the  Review,  in  1887.  He  has  been 
its  editor  and  publisher  since  that  time. 
He  is  a  member  of  state  and  national 
press  associations  and  is  affiliated  with 
more  than  a  dozen  fraternal  organiza¬ 
tions.  The  dinner  was  a  dual  anniver¬ 
sary  as  Mr.  Hause  attained  his  78th 
birthday  on  Feb.  29. 

OPERATOR  HONORED 

Leon  R.  Wakefield,  who  completed  15 
years  of  service  for  the  Berkshire  Eagle 
of  Pittsfield,  Mass.,  Saturday  afternoon, 
was  presented  with  a  suit  case,  a  toilet 
set  and  a  bill  fold  by  fellow  employes  as 
a  farewell  gift.  Mr.  Wakefield  has  been 
-Associated  Press  operator  for  the  paper 
and  is  replaced  by  the  installation  of 
printer  service.  He  has  been  assigned  to 
the  Hartford  (Conn.)  Courant. 

BLIVEN  AND  HARD  DEBATE 

Bruce  Bliven,  editor,  and  William 
Hard.  Washington  correspondent,  will 
debate  in  Springfield,  Mass.,  on  “Latm- 
.American  Relations,’’  March  3  under  the 
auspices  of  the  Foreign  Policy  Associa¬ 
tion.  Both  Mr.  Bliven  and  Mr.  Hard 
have  attended  the  recent  Pan-.American 
Conference. 

WYOMING  PRESS  TO  MEET 

A  meeting  of  the  directors  of  the 
Wyoming  Press  -Associatiem  will  be  held 
soon,  probably  in  Cheyenne,  to  consider 
plans  for  obtaining  the  1929  convention 
I  of  the  National  Editorial  Association  for 
Wyoming.  The  Wyoming  association 
probably  will  send  a  delegation  to  the 
:  convention  of  the  National  assodatiem  at 
Memphis,  Tenn.,  in  May. 


GIVE  MELLETT  REWARDS 

Thirty  Present  Claims  to  Money  for 
Finding  Murderers 

Distribution  of  the  $27,000  in  rewards 
offered  for  the  arrest  of  the  slayers  of 
Don  R.  Mellett,  former  editor  of  the 
Canton  (O.)  News,  will  follow  a  public 
hearing  before  three  Stark  county  com¬ 
mon  pleas  court  judges,  following  a  pub¬ 
lic  hearing  March  5. 

All  claimants  have  been  notified  to  ap¬ 
pear  with  attorneys,  if  they  sc*  desire. 
After  the  cases  are  formally  presented 
the  matter  will  be  taken  under  advisement 
and  distribution  announced  later.  About 
30  persons  have  presented  claims.  Steve 
Kaslcolk,  Nanty  Glo,  Pa. ;  William  Betz- 
ler,  Massillon,  O.j  and  Ora  _M.  Slater, 
Cincinnati.  O.,  private  detective,  appear 
to  be  entitled  to  most  of  the  reward 
money.  Of  the  total,  James  M.  Cox. 
owner  of  the  News  and  the  Cleveland 
Press,  pledged  $5,000. 

CLAIMS  SUIT  “COOKED  UP’’ 

Kellys  Say  Subscribers’  Complaint  In¬ 
cited  by  “Outside  Interests’’ 

Suit  filed  against  the  Sioux  Falls  Press 
Company  by  32  subscribers  dissatisfied 
with  the  merger  of  the  Press  and  the 
Sioux  City  (la.)  Tribune,  noted  in  a 
recent  issue  of  Editor  &  Publisher  in¬ 
volved  John  H.  and  Eugene  Kelly  merely 
as  stcKkholders,  the  editor  and  manager 
of  the  Tribune  have  explained. 

They  call  attention  to  the  fact  that  only 
32  of  15,000  Press  subscribers  joined  in 
the  action  to  recover  subscription  pay¬ 
ments  amounting  to  $190.50. 

The  statement  of  Eugene  and  John 
H.  Kelly  follows: 

“It  is  a  matter  of  such  small  conse¬ 
quence  that  it  scarely  needs  comment. 
It  is  a  matter  of  trouble  stirred  up  by  out¬ 


side  interests.  The  T  ribune  Company  is  in 
no  way  obligated  to  send  the  Tribune  to 
former  Press  subscribers,  but  upon  con¬ 
solidating  The  Press  with  the  Tribune 
the  owners  of  the  Tribune  offered  to 
send  the  Tribune-Press,  with  all  of  its 
added  features,  to  the  former  subscribers 
of  The  Press.  We  are  glad  to  report  that 
almost  without  exception  these  former 
Press  subscribers  replied  that  they  ap¬ 
preciated  the  action  of  the  owners  of 
the  Tribune  and  would  be  glad  to  receive 
the  combined  Press  and  Tribune  to  apply 
upon  their  subscriptions  to  the  Press.’’ 


CON’nNUES  AS  SECRETARY 

At  a  meeting  of  the  Board  of  Gover¬ 
nors  of  the  Baltimore  Press  Qub,  held 
Feb.  27,  Edward  H.  Pfund  was  tmani- 
mously  re-elected  executive  secretary  for 
the  15th  consecutive  year. 
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does  not  ask 
you  to  sign  a 
^  contract.  It  has 

no  sales  force  but  the  world  celeb¬ 
rities  who  contribute  regularly  to 
its  output.  It  has  been  a  syndi¬ 
cate  for  eighteen  years  and  is  still 
flourisbing.  It  has  far-flung  con¬ 
nections. 

101  MILK  stre:e:t. 

BOSTON,  MASS. 


J.  3.  BoBdan, 

EdiUr. 


Anna  X.  Waiaa, 
Kanagar, 
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Blanketing 

Connecticut— 

cannot  be  done  without  in¬ 
cluding  Connecticut’s  oldest 
daily  newspaper . The 

NEW  HAVEN 
JOURNALCOURIER 


Only  morning  newspaper  in  Connecticut’s  largest 
city.  Feerless  in  policy,  a  powerful  influence 
in  the  political  and  civic  welfare  of  the  com¬ 
munity  and  a  highly  profitable  advertising  medium 
. It  has  proven  itself  as  such  since  1766. 

Net  paid  circulation  exceeds  21,000  copies  per 

issue . Highly  concentrated,  80%  of  it  being 

in  the  city  of  New  Haven. 


The  Julius  Mathews  Special  Agency 

245  Woodward  Ave.  1  Beacon  St.  15  East  40th  St. 
Detroit,  Mich.  Boston,  Mass.  New  York  City 

30  No.  Dearborn  St. 

Chicago,  ni. 
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TH  ADAMS  candidate  organizations  may  justify  publication,  Stories  dealing  with  prohibition  eii- 
•  iir»  whereas  the  same  material  made  public  forcement  or  violations  of  federal  or 

FOR  GOVERNORSHIP  without  any  particular  reason  or  without  state  prohibition  laws  should  avoid  flip- 

_  any  connection  with  a  scheduled  meeting,  pancy. 

ri«n  Government  in  Indiana  Only  might  savor  of  propaganda.  In  quoU-  It  is  bad  practice  to  mention  the  age 
L  f  V  r  tions  from  such,  avoid  saying  that  such  of  a  woman  unless  age  is  essential  to 

Issue,  Publisher  of  Vincennes  uom-  ^  thing  happened.  Carry  llie  the  story.  Keep  out  of  the  report  stories 

niercial  Says — Was  Instigator  of  explanation  that  sucli  an  announcement  of  unimportant  young  women  who  may 

Present  Investigation  "was  contained  in  the  annual  report  made  have  become  involved  in  trivial  escapades. 

_  public  today.”  Never  bring  in  the  names  of  young  girls 

Thomas  H.  Adams,  publisher  and  editor  the  fact  is  not  essential  to  the  under  circumstances  that  they  may  be 

M  iht  vuKenncs  (Ind  )  Commercial,  and  "^^s  of  a  story,  avoid  the  statement  hat  bandied  about  by  persons  who  do  not 
a  sio^isor  of  the  political  probe  in  Indiana,  one  or  the  other  ot  parties  to  an  action  resize  that  such  thoughtlessness  ^y 
a  sponsor  o  announced  his  divorce  obtained  the  decree.  Re  ter  reflect  permanently  upon  the  reputations 

.-onHiriarv  for  tVie  Only  to  the  fact  that  the  person  in  ques-  of  these  girls,  or  affect  their  future 
o»n.iKi<V3n  rLTimi  ^'on  “had  been  divorced”  from  so  and  so.  happiness. 

“Statutorv  grounds”  means  nothing.  If  tktfpfqti 

nation  for  gover-  jj^^rce  is  granted  because  of  infidel-  [E-INTEREST] 


Clean  Government  in  Indiana  Only 
Issue,  Publisher  of  Vincennes  Com¬ 
mercial  Says — Was  Instigator  of 
Present  Investigation 

Thomas  H.  Adams,  publisher  and  editor 


Republican  nomi¬ 
nation  for  gover¬ 
nor  at  a  mass 


[E— INTEREST] 


cennes  Feb.  27. 
He  declared  in  an 
address  that  he 


meetine  in  Vin-  Reader  interest  sells  newspapers;  so  it 

07  necessarily.  is  important  that  those  writing  for  the 

Loose  language  in  describing  a  particular  great  number  of  newspapers  comprising 
style  or  size  of  newspaper  may  result  in  the  .Associated  Press  should  strive  to 


Id  make  his  ^  wholly  unwarranted  criticism  of  all  present  the  news  in  an  attractive  ana 

wou  a  papers  with  similar  characteristics.  The  interesting  way.  A  simple  narrative  style 

carnpaign  on  trustworthiness,  efficiency  or  degree  of  is  generally  accepted  as  most  effective  tor 
piattorm  ot  o  -  respectability  of  a  newspaper  may  not  be  this  purpose.  So-called  “fine  writing” 

^  n  by  the  size  or  num^r  of  its  pages,  usually  defeats  its  own  end.  .Above  all, 

1  here  is  o  measure  or  blackness  of  its  headlines,  clarity  is  desired.  Despite  the  theory 

issue  except  tne  ^j.  whether  it  uses  illustrations.  Any  that  the  demand  for  speed  precludes  giv- 

,,  Ti  A  o*  A  news  item  which  reflects  upon  a  daily  ing  to  newspaper  writing  what  may  be 

Trouas  .  o  g^ernment,  Mr.  publication  merely  because  it  differs  in  termed  a  literary  flavor,  many  of  the  pro- 
asserted  gome  manner  from  what  has  been  ac-  ducts  of  our  staff  have  received  note- 

after  reviewing  the  disclosures  in  the  ^epted  as  a  standard  form  is  unfair.  worthy  commendation  for  that  character- 

political  probe  of  the  last  two  years  and  riFrPV'n  'stic.  Often  a  striking  word  or  a  well 

the  indictments  that  followed  disclosures.  I  -  J  turned  phrase  will  lift  a  story  out  of  the 

“We  must  have  a  free  and  untram-  Faithful  portrayal  of  day  by  day  history  Ordinary  classification.  Some  stories  tell 

melled  press  m  Indiana,  he  said,  even  ^be  world  and  its  people  precludes  writ-  themselves,  and  such  may  be  spoiled  by 

if  ‘the  truth  is  no  defense.  The  press  jng  only  of  pleasant  things.  So  long  as  an  attempt  to  “paint  the  lily.” 
should  be  the  l^man  of  the  courts-— the  human  nature  is  what  it  always  has  b«en.  Long  and  Involved  intr^uctory  sen- 
layman  of  the  church— the  layman  of  the  uiuch  that  is  sordid  and  mean  will  need  tences,  even  if  perfectly  understandable, 
school.  If  the  press  is  not  in  ^1  to  be  included.  The  highlights  must  have  tend  to  tire  the  reader  and  distract  his 
these  you  have  no  freedom  and  independ-  contrasting  shadows  else  the  picture  will  attention;  he  cannot  “see  the  woods  for 
ence  and  your  democracy  is  gone  to  be  flat.  In  this  ungrateful  task,  strive  the  trees.”  Strive  for  perfection ;  whether 
wreck.”  •  .  ■  to  be  decent.  Decency  is  not  attained  it  is  attained  or  not,  the  effort  will  bring 

Mr.  Adams  is  a  former  vice-chairman  solely  by  the  use  of  inoffensive  woras;  personal  gratification, 

of  the  Inland  Daily  Press  .Association.  some  of  the  most  salacious  tales  are  told  Human  interest  stories,  so-called,  should 

- -  in  “purest  English  undefiled.”  It  is  the  be  true,  current,  not  exaggerated,  and  of 

2150  PAPERS  IN  BRITAIN  thought  behind  the  printed  word  that  is  an  interesting  flavor.  Confine  such  fea- 


worthy  commendation  for  that  character¬ 
istic.  Often  a  striking  word  or  a  well 
turned  phrase  will  lift  a  story  out  of  the 


wreck.” 

Mr.  Adams  is  a  former  vice-chairman 
of  the  Inland  Daily  Press  .Association. 


2150  PAPERS  IN  BRITAIN  thought  behind  the  printed  word  that  is  an  interesting  flavor.  Confine  such  fea- 

According  to  statistics  just  published  iniportant.  Prudishness  is  equally  to  be  tures  to  aciital  news  happenings ;  tell  them 

there  are  in  Great  Britain  and  Ireland  at  avoided.  Tell  your  story  without  em-  true  to  facts,  so  that  they  may  be  pub- 

present  2,150  newspapers,  distributed  as  .  upo"  vicious,  and  without  ished  without  bringing  denials  in  the 

follows:  London,  within  the  oostal  area,  vulgarity,  but  tell  it  with  proper  clarity,  locality  to  which  they  are  credited;  let 


392,  including  21  morning  and  S  evening  glorify  crime  nor  heroize  crimi-  them  be  clean  and  not  require  home-flavor 

dailies;  in  the  English  and  Welsh  prov-  giving  a  false  glamour  and  thus  to  make  them  amusing, 

inces,  1.353.  including  35  morning  and  80  exciting  symi«thy  for  a  criminal  or  for  Stones  of  scientific  achievements  or 


eluding  Jersey,  Guernsey,  Isle  of  Man) 
have  16  newspapers,  including  5  dailies. 
These  figures  do  not  include  magazines  or 
class  publications. 


A.  P,  CODIHES  ITS  GENERAL 
NEWS  ORDERS 

(Continued  from  page  5) 


evening’  dailies  •  in  Scotland  228  includ-  erime.  Coupling  an  incident  possessing  medical  discoveries  always  are  interesting 

tarrL™in";nd  lo  Sng  feilii^  and  if  .;«U  told.  Technical  terms  should  be 

in  Ireland  161,  including  8  morning  and  ^as  attract^  general  attention  gives  the  avoided  where  possible,  and  the  story 

S  evening  dailies;  the  British  Isles  (in-  incident  a  factitious  news  value,  should  be  written  so  that  it  may  be 

eluding  Jersev,  Guernsey.  Isle  of  Man)  Transmission  of  crime  news  cannot  be  understood  by  the  lay-reader  Avoid  ex- 

have  16  newspapers,  including  5  dailies.  aggeration  and  unwarranted  deduction. 

These  figures  do  not  include  magazines  or  individual  worth.  Relay  points  should  The  news  is  in  the  achievement  itself. 
rla.ss  niiblirations.  especially  >  mindful  of  this  caution  and 

^  not  be  influenced  by  regional  excitement 

-  into  overplaying  a  story  for  the  general 

A.  P,  CODIHES  ITS  GENERAL  se^ice.  —p 

NEWS  ORDERS  wh^rexSwee”  mt "art '?oS«™3  1  W  ©  11  t  V 

(Ceermuerf  fro,n  pa,,  5)  |  Sfe.;"  .  .A  c  .'u  *  t  Ja. 

,  In  reporting  trips  of  the  president  by  COOSCCllllVC 

Betting  odds  on  elections  or  on  chances  train,  the  name  of  the  road  over  which  .I  C 

of  candidates  for  a  political  nomination  he  is  traveling  or  is  to  travel  should  mOlltllS  Ol 
are  expres^ons  of  opinion  that  should  be  jjot  be  mentioned,  nor  should  any  hour  •  • 

avoided.  The  same  is  true  of  straw  of  departure  or  arrival  or  other  details  t  tl  ^  1  ft 

.  of  the  train  schedule  be  given  before-  ® 

In  controversial  matters  where  repre-  hand.  A  policy  of  keeping  this  informa-  I  ^  A  I 

sentatives  of  opposing  interests  are  issu-  tion  in  confidence  is  followed  by  the  L,  IJ  J\  L, 

ing  statements,  it  is  always  well  to  join  government  as  a  measure  of  safety  to  *-•  w  'W  .«  m  a.- 

the  statements  or  claims  of  the  opposing  the  president.  A  1  • 

parties  in  such  a  manner  as  to  give  them  ^  /1^7A1f*T ICmCT 

equal  prominence  in  presentation.  Other- 

wise,  readers  nay  be  misled  and  the  par-  e  ^ 

ties  interested  inclined  to  charge  bias  in  »  p  • 

favor  of  the  side  first  mention^.  fH  ***  r  eona  DAI  I? 

In  controversial  matters — such  as  pro-  I  In  12  out  of  18  tSALi  I  IlVlv.fKl!A 

I  “‘i"  Cl«.i8c.tion.  ^  r.  YU  .Q 

brought  out.  Annual  reports  of  various  I  *J^^<***“'  **■  I  ^  WW 


Newspaper  Engineering 

A  An  organization  spwializing 
'v  in  newspaper  buildings,  all 
\  ph^es  of  newspaper  en- 
\  gineering,  operation  and 
\  production  problems, 
analytical  surveys  and 
\  valuations. 

S.  P.  WESTON,  INC. 

Newsfjaper  Buiidinas, 

Productiotk,  Optranon 
Surveys,  Valuations, 

420  Lexington  Avenue,  New  York 


8t  In  Peoria 
In  12  out  of  18 
Major  Classifications 

Local,  Cla«lfled.  AutoaoUlea,  Ae- 
cenorlet,  Depanment  Stores,  Hen's 
Clothing,  nnandal.  Food,  Electric 
snd  Badio,  Drugs,  Hlsedlaneons. 
Grand  TotaL 


PEORIA 

Joumal-T  ranscript 

Peoria,  lOiaois 

Chas.  H.  Eddy  Co. — ^Natl.  RepVs. 
Chicago  —  New  York  —  Boston 

446,000  Lines 

Lead  Orer  Other  Peoria  Paper 

198,000  Lines 

Gaia  Over  1926  Lineage 


Twenty 

consecutive 
months  of 
gains  in 

LOCAL 

Advertising 

for  die 

BALTIMORE 

NEWS 

for  a  total  of 

531,441 


Net  paid  circulation 
for  January,  1928 

150,490 

Largast  circulation  of  any  dmSy 
paper  in  the  Soudt 


Newspaper  Surveys — No.  3 


WHY  NOT 


The  publisher  of  a  lead¬ 
ing  Arizona  newspaper 
recently  consulted  the 
research  department  of 
The  Irving  Fisher  Syn- 
llcate  about  using  smaller 
rolls  of  Newsprint  as  he 
was  buying  two  new 
presses. 


Ue  was  using  seventy- 
one  Inch  rolls  at  the  time; 
he  said  “if  we  could  cut 
to  sixty-eights  the  saving 
would  be  tremendous.  Is 
this  possible  without  los¬ 
ing  dignity  of  make-up?” 


This  problem  is  facing 
many  publishers  of  small 
newspapers.  There  are 
several  solutions;  but 
paper  In  Kentuckey  has 
found  an  unusually  sim¬ 
ple  one.  This  paper 
changed  from  twelve  and 
one-half  to  twelve  em 
columns  and  from  six  to 
two  point  rule.  The 
saving  amounts  to  over 
sixty  thousand  dollars 
yearly  and  not  a  reader 
has  noticed  the  tight 
shoulders  of  the  rule. 


Though  newsprint  Is 
negligible  to  Irving 
Fisher’s  Weekly  Finan¬ 
cial  Page  we  use  twelve 
em  columns  on  principal 
task  and  we  make  a  point 
of  studying  mechanical 
problems  to  serve  our 
subscribers. 


Hodt  Do  You  Compare? 

THE 

IRVING  FISHER 
SYNDICATE 


"Irving  Fisher’s  Weekly  Financial 
Page.” 


266  Everlt  Street 
New  Haven.  Conn. 
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ILLINOIS  PRESS  VOTES  TO  FIGHT  AGAINST 
ADVERTISING  FAKES  AND  PROPAGANDA 

Other  Constructive  Measures  Adopted  by  Semi-Annual  Meet¬ 
ing  in  Session  in  Chicago — H.  V.  Morgan  Talks 
on  Local  Advertising 


'T'HE  use  of  propaganda,  fake  advertis- 
ing  propositions,  and  other  forms  of 
imposition  on  newsjwpers  will  !:«  vigor¬ 
ously  combated  during  the  coming  year 
by  the  Illinois  Press  association,  it  was 
declared  at  the  closing  session  of  the  semi¬ 
annual  meeting  of  the  Illinois  publishers, 
held  Feb.  23,  24  and  25  at  the  Hotel 
Sherman,  Chicago.  In  this  connection, 
the  executive  committee  outlined  a  pro¬ 
gram  of  service  for  members  of  the  ass^ 
ciation.  Among  the  matters  included  in 
the  program  are  the  following: 

Information  on  the  laws  of  Illinois  re¬ 
lating  to  legal  advertising,  libel,  con¬ 
tempt,  etc. ;  assistance  and  advice  in 
typography,  style  for  heads,  make-up 
and  arrangement  of  material  to  give  Ix;st 
possible  appearance;  encourage  news  and 
editorial  excellence  by  offering  annual 
awards  for  papers  that  have  best  first 
page,  best  editorial  page  and  best  record 
for  community  service ;  information  as 
to  the  reliability  of  individuals  putting  on 
special  editions  or  other  advertising 
stunts ;  assistance  in  fighting  press  agent 
evil  and  bulletins  on  propganda  tliat 
might  slip  past  the  busy  editor. 

More  than  200  editors  and  publishers 
of  weekly  and  daily  newspapers  from  all 
sections  of  Illinois  were  present  at  the 
meeting  in  Chicago.  The  sessions  were 
opened  with  a  short  address  by  William 
W.  Loomis  of  the  La  Grange  Citizen, 
president  of  the  Illinois  Press  Associa¬ 
tion.  This  was  followed  by  an  address 
of  welcome  by  Albert  Hall  of  the  Forest 
Park  Reznew,  president  of  the  Suburban 
Publishers’  Association  of  Chicago. 

Among  the  speakers  on  the  program 
were  Congressman  William  E.  Hull  of 
Peoria,  who  spoke  on  flood  control ;  H. 
J.  Blazer  of  the  Aledo  Times-Record,  on 
“A  Prize’  Winning  First  Page — and 
What’s  Behind  It”;  Phillip  A.  Adler  of 
the  Kewanee  Star-Courier  and  Benjamin 
Weir  of  the  Charleston  Daily  Courier  on 
•’Building  Circulation” ;  C.  W.  Hipon 
of  the  Watseka  Iroquois  County  Times 
on  "Need  for  Adequate  Insurance  and 
Appraisals” ;  John  Udell  of  the  Lake 
Forest  Lake  Forester  on  "The  Competi¬ 
tion  of  Free  Circulation  Newspapers” ; 
Howe  V.  Morgan  of  the  Sf^rta  Neics- 
Plaindealer  on  "How  to  Build  up  Local 
Advertising”;  Gilbert  P.  Farrar  of  New 
York  City,  on  “The  Typography  and 
Make-up  of  Newspapers” ;  W.  A.  Jolley 
of  the  Roodhouse  Record  on  "The  Duty 
of  the  Newspaper  to  the  Community.” 

“Building  up  local  advertising  resolves 
itself  into  selling  our  space  and  seeing 
that  the  space  sold  contains  sales  argu¬ 
ments  so  arranged  typographically  as  to 
bring  results  for  the  purchaser  of  our 
space,”  said  Mr.  Morgan.  “Too  many 
good  space  sellers  quit  as  soon  as  the 
space  is  sold  and  pay  no  attention  to  the 
pulling  power  of  the  ads  as  written  by 
some  of  the  business  men  who  may  be 
good  business  men  in  all  branches  of  the 
game  except  ad  writing. 

“The  newspaper  of  today  must  render 
service  to  the  advertiser  in  addition  to 
providing  him  a  medium.  Its  advertis¬ 
ing  solicitors  must  not  only  sell  him  the 
space,  but  must  also — in  many  cases — 
write  the  ads,  lay  them  out,  see  that  they 
are  well  displayed  and  well  illustrated 
and  even  assist  in  arranging  store  and 
window  displays.  When  that  is  done, 
the  psychological  effect  on  the  advertiser 
results  in  an  increased  interest  on  his 
part  in  the  sale  of  the  merchandise  ad¬ 
vertised,  and  invariably  brings  sales  that 
can  be  traced  directly  to  the  advertising.” 

Mr.  Blazer,  publisher  of  the  Aledo 
Times-Record,  which  has  taken  many 
first  prizes  for  its  front  page,  discussed 
the  question  of  prize  winning  front  pages 
from  the  standpoint  of  typography,  make¬ 
up,  headlines,  judgment  of  news,  and 
from  every  other  aspect. 

Mr.  Udell  discussed  the  problem  of 


competition  with  free  circulation  news¬ 
papers.  He  declared  that  these  papers 
are  more  like  advertising  circulars  and 
in  no  sense  of  the  word  newspapers. 
Yet,  he  explained,  if  they  have  been  cir¬ 
culated  six  months  in  a  town  they  may 
become  the  official  paper  and  publish  all 
legal  notices,  assessments  and  ordinances 
required  to  be  published  by  law. 

“.A.  glaring  example  of  just  what  can 
happen  is  afforded  in  a  city  of  some 
50,000  pcvpulation  just  north  of  the  city 
limits  of  Chicago,”  he  said,  in  illustrating 
his  point.  ".A  free  circulation  newspaper 
was  started  there  a  short  time  ago.  How¬ 
ever,  it  is  printed  in  another  community, 
a  little  suburb.  The  publisher  of  this 
paper  took  sides  in  a  recent  city  election 
and  was  on  the  winning  side  of  the  coun¬ 
cil.  Therefore  he  was  awarded  the  city 
publications  and  his  paper  was  made  the 
official  paper,  which  in  a  city  of  that  size 
means  thousands  of  dollars  a  year. 

"Now  this  was  put  over  in  the  face  of 
the  fact  that  the  city  has  a  good  news¬ 
paper  with  a  bona  fide  circulation  which 
it  had  taken  years  to  build  up.  It  also 
has  a  large  plant  and  building  in  the 
city  and  is  necessarily  a  large  taxpayer. 
The  point  I  wish  to  bring  out  is  the  fact 
that  under  the  present  law  it  is  not  neces¬ 
sary  to  have  a  legitimate  bona  fide  paid 
circulation  in  order  to  become  an  official 
newspaper  for  any  city  or  village.” 

Mr.  Hinton  emphasized  the  importance 
of  protection  of  those  records  which  form 
the  heart  of  the  newspaper  business  and 
which  are  not  covered  by  insurance. 

“I  have  been  in  newspaper  offices  in 
Illinois  where  subscription  and  general 
ledgers  were  kept  in  wooden  desks,  an 
invitation  to  the  fire  fiend  to  put  those 
publishers  out  of  business,”  he  declared. 
“I  have  been  in  other  offices  where  the 
owners  were  dependent  upon  old,  di¬ 
lapidated  cast  iron  safes  that  at  best 
would  give  protection  for  only  a  very 
few  minutes  in  a  fire. 

“Since  having  a  fire,  I  tremble  with 
fear  for  those  who,  without  thought,  take 
such  risks.  If  there  are  those  among 
you  who  have  not  invested  in  modern, 
tested  fireproof  safes  in  which  to  assure 
protection  to  those  important  records 
that  you  must  of  necessity  keep  in  your 
office,  I  beseech  you  to  obtain  that  pro¬ 
tection  at  the  earliest  possible  moment, 
because  you  cannot  tell  any  more  than 
I  could  tell  what  night  you  might  be 
called  from  your  home  to  witness  the 
destruction  of  your  plant,  and  if  those 
records  are  lost  the  smoke  rising  from 
your  property  will  be  blacker  with  gloom 
than  that  which  ascended  from  ours.” 


Mr.  Weir  explained  in  detail  a  few 
of  the  methods  used  in  building  news¬ 
paper  circulation,  giving  specific  examples 
of  papers  which  ha'd  succeeded  in  build¬ 
ing  up  their  circulation  through  definite 
campaigns. 

Much  interest  was  expressed  over  a 
test  case  which  will  come  up  in  St.  Clair 
county  shortly  in  regard  to  the  new  rate 
passed  by  the  last  legislature  for  the 
publication  of  assessment  lists.  The 
•party  in  that  county  lias  refused  to  meet 
the  new  rate,  and  considering  this  case 
of  vital  importance  to  publishers  all  over 
the  state,  a  lawyer,  Henry  U.  Green  of 
Urbana,  has  been  employed  by  the  .Asso¬ 
ciation  to  protect  the  interests  of  the 
newspapers  by  defending  the  law  and 
by  co-operating  with  the  papers  concern¬ 
ed  in  the  suit.  Mr.  Green  has  also  been 
retained  by  the  .As.sociation  for  the  com¬ 
ing  year. 

The  Illinois  Press  .Association  is  sup¬ 
porting  the  N.  E.  .A.  in  upholding  the 
Oddie  Bill  and  a  committee  of  the  asso¬ 
ciation  is  also  to  be  appointed  to  draft 
a  resolution  endorsing  the  work  of  the 
N.  E.  .A.  on  their  envelope  bill. 

Mr.  Loomis  is  also  to  appoint  a  com¬ 
mittee  on  the  World's  h'air  welfare  work, 
for  the  Chicago  world’s  fair  to  be  held 
in  1933.  The  committee  will  help  handle 
newspaper  interests  and  exhibits  at  the 
fair. 

C.  R.  Denison  of  the  Minonk  Xeus 
Dispatch  proposed  that  instead  of  the 
association’s  having  miscellaneous  field 
advisors,  one  representative  be  appointed 
from  each  senatorial  district.  No  action 
was  taken  on  the  suggestion  by  the  cur¬ 
rent  meeting. 

The  social  part  of  the  program  was 
climaxed  by  the  banquet  Thursday  eve¬ 
ning  at  which  J.  E.  Dertinger,  editor 
of  the  Bushnell  Record,  was  toastmaster. 
Mrs.  Lenora  Lee  Tufford  of  Clinton, 
la.,  gave  a  dramatic  reading ;  Geraldine 
Maude  Clemmons  of  Blue  Island  gave 
a  reading;  A.  .A.  Raboin  of  the  Chats- 
li'orth  Plaindealer  gave  a  dialect  reading, 
and  Axel  Christiansen  was  on  the  enter¬ 
tainment  program. 


HAS  PATRIOTIC  CONTEST 


Chicago  American’s  Latest  Feature  to 
Be  Judged  by  Mayor  Thompson 

Cash  prizes  totaling  $500  weekly  will 
be  distributed  by  the  Chicago  Evening 
American  to  entrants  in  a  new  .America 
First  Patriots  contest.  There  will  be  138 
winners  each  week  during  the  contest. 
Entrants  are  required  to  give  the  name 
of  a  noted  .American  represented  each 
day  in  a  picture  puzzle  appearing  in  the 
paper,  and  a  few  words  telling  his  or  her 
greatest  achievement. 

.A  special  offer  of  a  gold  medal  has 
been  made  by  Mayor  William  Hale 
Thompson  to  the  school  girl  or  boy- 
standing  highest  among  the  winners  eacn 
week. 


SCRIBE  IS  RIFLE  CHAMPION 


Elmer  Croom  Announced  Winner  of 
Recent  Postal  Matches 

Elmer  C.  Croom,  24  years  old,  re¬ 
porter  for  the  Okmulgee  (Okla.)  Dail\ 
Democrat,  was  revealed  as  the  winner 
of  two  national  small-bore  rifle  cham¬ 
pionships  by  official  war  department  bul¬ 
letins  publishing  tabulated  scores  in  the 
recent  postal  matches. 

He  is  all-around  tyro  champion  and 
prone  tyro  champion  and  will  receive  a 
gold  medal  for  his  championship  in  each 
class.  In  addition  to  these  honors,  he 
won  twelfth  place  in  the  individual  tyro 
50-foot  gallery  contest,  27  points  behind 
the  champion.  He.  also  took  forty-sixth 
place,  14  points  behind  the  champion,  in 
still  another  national  match. 

Croom  made  574  p<jints  out  of  a  pos¬ 
sible  000  in  winning  the  all-around 
.American  tyro  championship,  and  to  wki 
the  prone  tyro  honors  he  made  397  out 
of  a  possible  400. 

Hundreds  of  riflemen  from  all  over 
the  United  States  and  her  island  pos¬ 
sessions  participated  in  the  matches.  The 
contestants  included  soldiers,  sailors  and 
marines.  National  rifle  club  members 
and  national  guardsmen. 


CUTICURA  CELEBRATES 


Success  of  Products  Due  to  Consistent 
Use  of  Newspaper  Space 

Charles  L.  Hamilton,  president  of  the 
Potter  Drug  and  Chemical  Company  of 
Malden,  Mass.,  in  announcing  the  50th 
anniversary  of  Cuticura,  F'eb.  29,  gave 
full  credit  to  newspaper  advertising  for 
the  world  wide  success  of  his  business. 

Mr.  Hamilton  said  that  his  company 
has  steadily  used  newspaper  space  to- 
promote  sales  of  Cuticura  Soap  and  oint¬ 
ments  since  its  foundation  50  years  ago. 
He  said  that  newspaper  advertising  had 
made  his  prtxluct  one  of  the  most  widely 
known  among  national  advertisers. 


NEW  OKLAHOMA  OmCIAL 

Herbert  M.  Peck,  formerly  trust  of¬ 
ficer  for  the  .American-First  National 
Hank  of  Oklahoma  City,  Okla.,  lias  re¬ 
signed  to  become  general  counsel  for  the 
Oklahoma  Publishing  Company,  pub¬ 
lishers  of  the  Oklahoma  City  Times  and 
Daily  Oklahoman.  He  assumed  his  new 
duties  last  week.  In  addition  to  his  legal 
duties  Mr.  Peck  will  be  a  member  of 
the  editorial  conference  and  will  be  a 
public  contact  man  for  the  organization,, 
ccording  to  E.  K.  Gaylord,  president. 


ENTERTAIN  NEWSPAPERMEN 

Mr.  and  Mrs.  Isaac  Gimbel  who  are 
iwssing  the  winter  in  Pasadena.  Cal.,  en¬ 
tertained  recently  at  dinners  given  for 
two  celebrated  New  York  newspaper¬ 
men.  .Adolph  Ochs,  of  the  New  York 
Times,  was  their  guest  at  a  valentine 
dinner  dance.  .Arthur  Brisbane  was  their 
guest  last  week. 


Members  of  the  fanners’  organization  from  three  Saeramento  Valley-  counties  and  members  of  the  Marysville  and  Yuba 
■City,  Cal.,  service  clubs  were  photographed  recently  at  the  first  farm  bureau  party  given  by  the  Marysville  Appeal-Democrat, 
of  which  F.  'W.  McKechnie.  Jr.,  is  publisher.  Governor  C.  C.  Young  was  the  principal  speaker. 
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Z.  T.  Howard  Company,  420  Loxingtoa  avenDe,  Dark  Hrwi.  Uum  rompany,  “Ttabary  Gum,' 
»w  York.  Again  placing  orders  with  news-  Uerchants  street,  Pittsburgh,  Fa. 


Wolcott  &  Holcomb,  Inc.,  Gliaiiiber  of  Com- 
iiieri-e  building.  Hoston,  Masa.  I’repaiing  a 


pap«Ts  in  various  sections  for  the  L.  E.  Water-  Prather-AIlen-Heaton,  Inc.,  307  E.  4th  street  eaiupaign  for  newspaptTS  for  the  Waltham, 
man  Company,  Ideal  Fountain  Pen,  191  BttMd-  Cineiiinati.  Placing  copy  with  selected  news'-  "'nteh  Company,  watches  and  clocks,  Waltham, 
nay.  New  York.  papers  for  the  Kenton  Pbarmaeal  Company,  hair  Mass. 


a  h  V  &  Moore  Inc..  410  No.  Michigan  Chai.  W.  Hoyt  ft  Co.,  11  East  36th  street,  dye.  Covington,  Ky. 

^ue*  Chicago.  Taking  charge  of  advertising  New  York  City.  Placing  copy  with  newspapers  Frank  Presbrey  Company.  247  Park  avenue. 


*fTta*cgard  A  Marcusson  Co.,  Bed  Springs,  Chi-  for  Charles  Gulden,  Inc.,  mustard.  New  York  New  York.  .Making  trade  deals  with  newspapers 
cago  III.  City.  fur  the  Belmont  Hotel,  Park  avenue  and  420 


SPACE  TAKEN  FOR  AD  SHOW 

More  than  225  spaces  have  been  re- 


Batten  Company,  383  Madison  avenue,  Louis  J.  B.  Hirsch,  303  Fourth  avenue.  New  ’•'reet.  New  York.  Also  placing  63-llne,  24-tlme  served  and  145  have  actually  been  taken 
Newark  Placing  advertising  of  Servel  Sales.  York.  Appointed  to  place  the  advertising  of  orders  with  newspapers  in  various  sections  for  j-  exposition  to  be  held  in  COn- 

Electrolux.  .'.1  E.  42d  street.  New  York  Helena  Kubinstein.  Face  Cream,  8  Bast  67th  J'*;"'  '‘.‘rk  Life  Insurance  Company,  346  ^  ciu  ii!  »•  r  1  j 


Inc.,  Electrolux.  ..i  .  s  .  •  Mreet,  New  York.’  ’  Broadway,  New  York.  junction  with  the  Convention  of  the  In- 

^^'u’enson  Gamble.  Johnson  ft  Head.  222  W.  H.  W.  Xastor  ft  Sons  Advertising  Agency.  Company,  435  North  ternational  Advertising  Association  at 

tdams  str.'vt.  Chicago.  Placing  the  account  of  Lytton  building.  Chicago.  Sending  out  schedules  Michigan  avenue,  Chicago  will  use  a  list  of  Detroit.  -Among  those  who  have  reserved 

Peck  A  Hills  Furniture  Company,  1353  South  to  newspapers  for  the  Cooper  Pharmacal  Com-  '"“'*“P‘*Pcrs,  cijjiy  to  start  in  April,  on  the  W 11-  .Advertising  Club  of  New 

Vllwsh  avenue.  Chicago,  to  advertise  its  fumi-  pany.  Chicago.  Also  placing  orders  with  news-  Ta L  '  racaeo*^  *  ‘  Orleans  the  Advertsing  Club  of  ctn 

tare  draisries.  (l.M.r  coverings,  etc.  papers  in  selected  sections  for  the  Nachman  P"*'*).  Chicago.  yricdiis,  me  .Aaverising  UiUD  Ot  Lin- 

m  ck  tt  ft  Sample  "8  East  Washington  street,  Spring-Filled  Company,  Chicago.  Richardson-Briggs  Company,  Cleveland,  Ohio,  Cinnatl,  the  -Associated  Business  Papers, 

rhi™^/are  preparlng'a  list  on  tie  Paris  Toilet  KirtUnd-Engel  Company,  616  North  Michigan  the  list  on  the  Cummer  Pfoducts  the  Outdoor  -Advertising  -Association  and 

[r^ti^lden  Peaco..k  Cream).  Paris.  Tenn.  Chicago.  Placing  orders  with  agri^l-  ;;r;T^eadrrn"'aCl«t  Tw^  ^  t'h  Agricultural  Publishers  Association. 

The  Buchen  Advertising  Company,  28  East  tiiral  and  mail  onl.r  papers  for  Plexoglass  Com-  _ 

I.ek!,.n  iMHilevard.  Chicago,  is  handling  the  ac-  pany,  Chicago.  The  Roche  Advertising  Company.  310  South  ....  _ _ 

lat  of  the  K.a.  .Motor  Car  Co..  Lansing  Mich  MacDonald  Company.  J.  M.  S.  build-  “:rvTaWrs‘’‘'oT'tbe‘“Na"tTon^  'Toile't  '  ^  ^  ^  MOVES  OmCES 

compan..  Pans,  Tenn.  *  The  executive  headquarters  of  .  the 

port.-d  t!ur«'  will  no  further  copy  until  Corp.,  motor  trucks.  Marion  Ind.  Advertising,  Inc.,  ."01  Standard  building.  aAnUTlcau  Association  of  Advertising 

Man'll  wIh‘11  tt.eir  r»*gular  schedules  will  be  re-  ’  *  Fort  Wayne.  Ind.  Placing  the  advertising  of  Vaenripc  nn  7  7J.V 

”  "e.l  Harry  Lata.  Inc.,  r.97  Fifth  avenue.  New  York,  strans  Bros.  Company.  126  132  East  Wayne  f 


The  Roche  Advtirtising  Company,  310  South 

^licliigaii  avenue,  Chicago,  will  use  a  list  of  A.  A.  A.  A.  MOVES  OFFICES 

southern  nv\vspu|>crs  on  the  National  Toilet 

i'oiiipuny.  Paris,  Tenn.  The  executive  headquarters  of  the 

Ross  Advertising,  Inc.,  .'01  Standard  building.  American  Association  of  Advertisin.? 
F4»rt  Wayne.  Ind.  Placing  the  advertising  of  \cencies  moved  on  Marrh  ^  from  ^>47 

Strans  Bros,  rompany,  120-132  Bast  Wayne  pf  ,  *  ^  -  irom  -4/ 

siriH't,  Fort  Wayne,  Ind.  ark  Avenue  to  the  (jrayhar  Ruilding, 

Ruthrauff  A  Ryan.  Inc.,  225  North  Michigan  Lexington  A\enUC,  Xcw  \ork. 


&WW  »j  ««-  i>  .It  vgkxgv  v/rrv  Sending  out  orders  to  newspapers  on  a 

Holden.  2^<  Park  avenue,  >ew  lorK.  .  ,  r  ,*  1 1  ,.  t*  ...  i  v*  ■*.  s. 

"  *  -  ngksvetkaghOKk  onH  basls  for  the  President  Hotel,  New  \ork. 

akiiiL'  n»*w  lontracts  with  newspapers  ana  • 


Making  n»*w  lontract-*  with  newspapers  and  ‘  *  Ruthrauff  A  Ryan.  Inc.,  225  North  Michigan 

Biacazines  for  II.  J.  Heinz  Company,  pickles,  Lewis  Addison  A  Associates.  1004  Maniuette  avonue,  Chicago.  Have  secured  tbe  accounts  of 
etc.,  Pittsbunfb,  Pa.  avenue.  Minneapolis,  Minn.  Making  up  sched-  Protexwel  Coriwration,  waterproof  fabrics,  Chi- 

Central  Advertising  Service,  286  Fifth  avenue,  newspapers  reaching  from  West  to  cago.  and  Auto  Prime  Pump  Company,  home 

Ww  York  Starting  a  campaign  with  some  Coast  for  the  Nash  Coffee  Company,  water  systems,  Cleveland.  Ohio.  Also  are  ia- 

\  w  York  State  newspapers  for  Jack  A  Jill  Miiinesptdis.  Minn.  Also  placing  schedules  with  suing  (.‘ontracts  to  a  list  of  newspapers  on  the 
Health  Prwlucts.  Inc.,  tooth  paste  for  children,  newspapers  in  South  Dakota  for  the  South  Mayer  Drug  Company.  St.  Louis,  Mo. 


Harry  Latz.  Inc.,  .>97  Fifth  avenue.  Now  York.  Straus  Bros.  Company,  12t)-132  Bast  Wayne 
•tiding  out  orders  to  newspapers  on  a  trade  street.  Fort  Wayne,  Ind. 


576  Fifth  avenue.  New  York.  pf-***'*,  *’*=•"*•  Cement,  s^geney  ft 

Chappelow  AdvertUing  Company,  St.  Louis.  _  oa-  «  a.  <  ontracts  to 

Mo  is  i-isuing  one-time  orders  on  the  Barrie-  H.  K.  McCann  Company.  28.>  Madison  avenue.  l«r.Kiucts  ton 

Polk  Hat  Co  St  Louis,  Mo.  Tofk.  Making  contracts  with  newspapers  ti  list  on  the 

in  various  sections  for  the  National  Canners’  M.insaolcl,  O. 

Albert  Frank  ft  Co..  14  Stone  street.  New  Association.  Washington.  D.  C.  . 

York  Placing  the  advertising  of  Chas.  Fresh-  _  _  _  _  J-  Walter 


Sweeney  ft  James,  develand,  0.,  are  issuing 
ontracts  to  a  list  of  newspapers  on  the  Rit 


York  Placing  the  advertising  of  Chas.  Fresh¬ 
man  Co.,  Inc.,  240  West  40th  street.  New  York, 
manufacturers  of  radio  sets. 


H.  K.  McCann  Company,  285  Madison  avenue,  l*r<Kiucts  Company,  Chicago.  Also  are  preparing 
New  Y'ork.  Making  contracts  with  newspapers  a  list  on  the  Mansfield  Tire  ft  Rubber  Company, 
in  various  sections  for  the  National  Canners’  Mansfiolcl,  O. 

Association.  Washington.  D.  C.  j.  Thompson  Company,  410  North 

G«o.  E.  McKiernan  Company,  Rockford,  III.,  Michigan  avenue,  Chicago.  Again  placing  or- 
id  H<uiding  out  some  copy  on  the  Bdison  Labora-  ders  with  newspapers  In  8electe<l  sections  for 
Tories,  37.56  Broadway,  Chicago.  Lihl>y,  McNeill  A  Libby,  “Libby  Apple  Butter,*’ 


Frank  M  Comrie  Company,  435  N.  Michigan  Broadwa.v.  Chicago.  l.ihhy.  McNeill  ft  Libby,  -Ubby  Apple  Butter,” 

avenue  Chicago.  Appointed  to  dlre.-t  the  ad-  McQuinn  ft  Beach.  30  North  Michigan  avenue.  Chicago. 

rertising  of  the  Battery  Eijuipment  ft  Supply  Chicago,  are  now  placing  the  account  of  the  Thwing  ft  Herbert,  Inc.,  415  Lexington 

Co  Chicago.  Kreni-Ko  Company.  Chicago.  Also  may  release  avenue.  New  York.  Making  up  lists  to  adver- 

”.  t  ooti  w  jon,!  *»nie  advertising  shortly  on  Hoosier  Kitchen  tise  during  March  and  April,  fish  and  seafood 

T®r"pt’!!rg  orters"^iJ^  ime  N^*’Y^*k  Company. 

N  Y'  ,  newspapers  for  llie  Never  Bum  Hot  Lewis  H.  Mertx  Company,  400  North  Michigan  Charles  H.  Touxalin  Agency,  Inc.,  7  South 

Plate  Company,  67  W.  44th  street.  New  York,  avenue.  Chicago,  will  use  some  metropolitan  Deiirbom  street,  Chicago.  Handling  the  acsonnt 


Erwin.  Waaey  ft  Co.,  844  Rush  street.  Chl- 
i-sgo.  will  use  a  list  of  newspapers  on  the  A.  C. 
Spark  Plug  Company,  Flint,  Mich.  They  are 
also  ioiuing  copy  to  newspapers  on  Carnation 


newspapers  on  Kissproof  Lipstick  (Dellca  Labo-  of  the  Ylichigsn  Transit  Corporation,  Municipal 
ralorles),  Chicago.  Pier,  Chicago. 

The  Miller  Agency  Company,  Toledo.  O.,  is  Yanderhoof  ft  Co..  167  East  Ontario  street, 
sending  out  copy  to  a  general  list  of  papers  on  Chicago  .have  issued  20.000-Iine  schedules  on 


Jlilk  Products  Company,  Oconomowo*-.  WIs.  It  Flytox,  Toledo  Rex  Spray  Company,  Toledo,  O.  Clown  cigarettes,  Axton-Fisher  Tobacco  Cora¬ 
ls  .also  expected  they  might  use  some  regular  Moser  ft  Cotini,  10  Hopper  street,  Ctica,  N.  T.  Pany.  Louisvile,  Ky.  Also  preparing  lists  of 
copy  soon  <m  the  Gowiyear  Tire  ft  Kiibber  Com-  .Making  contracts  with  newspapers  in  selected  newspapers  for  Riggs  Optical  Company,  optical 
pany,  Akron,  0.  sections  for  the  Meeker  Company,  Ivanhoe  Salad  goods  msnnfactnrers. 

Fither-Wilion  Advertising  Agency,  1627  I-ocust  Hressing.  Anbarn,  N.  T.  The  Wade  Advertising  Company,  208  West 

street,  St.  Louis,  Mo.  Now  Imndling  the  adver-  Newell-Emmett  Company,  40  East  34th  street,  Washington  street,  Chicago,  has  used  a  few 
lising  of  Mount  Cabin  Pro<iu<-t8  and  Fore  Elec-  x,.w  York.  Placing  315-Une.  7-tlme  orders  with  Chicago  papers  on  a  tryout  campaign  on  the 
tricsl  Maanfacturing  Company.  St.  Loais.  newspapers  in  varions  sections  for  the  Loose  Illinois  Bottled  Gas  Company.  Chicago. 

Clurles  C.  Greeu  Advertising  Agency,  Estey  Wiles  Biscuit  Company,  “Sunshine  Biscuits.” 

building.  Philadclpliia,  Pa.  Appointed  to  handle  Ismg  Island  City,  N.  Y.,  and  Kansas  City,  Mo.  — - - - 

advertiring  of  Jolinson  Holloway  ft  Co.,  Heia-  The  Earl  C.  Noyet  Advertiaing  Company,  12 

kella  Ointment  and  Soap,  Philadelphia.  East  Garfield  bouleyard,  Chicago,  has  secured  ADC 

Frcitag  Advertising  Agency,  Bona  .Yllen  build-  the  account  of  the  De  Vore  Mfg.  Co..  Columbus.  JlN  ■■  I  tAKiJ 

ing.  Atlanta.  Ga.  Sending  out  orders  to  news-  O..  manufacturers  of  medical  products. 
papers  In  selected  sections  for  the  East  Coast  olaon  ft  Enzinger,  Inc.,  Century  building.  Mil-  — 

Preserving  Company,  “Pappy’s  Jelly,”  Jackson-  waiikee,  Wis.  Placing  copy  with  newspapers  '  I  *LJ  1^'  Ef  I  I 

vtlle.  Fla.  for  Val  Blatz  Co.  Milwaukee,  Wis.  Also  are  A  A  ZCi 

Floyd.  Short  ft  Partners.  307  North  Michngan  preparing  a  list  on  the  Cyclone  Fence  Co.,  _  _ 


papers  in  selected  sections  for  the  East  Coast  Olaon  ft  Enzinger,  Inc.,  Century  building,  Mil- 
Preserving  Company,  “Pappy’s  Jelly,”  Jackson-  waiikee,  Wis.  Placing  copy  with  newspapers 
vllle.  Fla.  for  Val  Blatz  Co .  Milwaukee.  Wis.  Also  are 

Floyd.  Short  ft  Partners.  307  North  Michngan  preparing  a  list  on  the  Cyclone  Fence  Co., 
avenue,  Chicago.  Will  shortly  issue  a  list  on  Waukegan,  III. 

the  Cooper  Underwear  Company,  Kenosha,  Wis.  Osborne  ft  Co..  755  Boylston  street.  Boston. 

Fuller  ft  Smith.  Cleveland.  O..  will  prepare  a  Mass.  Preparing  campaign  for  Samuel  Cabot, 
Hat  on  Westingbouse  Electric  Co.,  Pittsburgh,  Inc.,  sheathing,  cr<-oaote  stains,  etc.,  Boston. 

Irvin  F.  Paschall.  Inc.,  222  W.  Adams  street, 
Charles  C.  Green  Advertising  Agency,  450  C.iicago.  Arranging  scb^nles  for  all  classes  of 
Fourth  avenue.  New  York.  Expect  shortly  to  puhlicalions  for  Wirt  Company,  ”Dlm-a-llte,” 
I>egin  a  newspaiier  campaign  in  metropolitan  electric  specialty,  Philadelphia, 
district,  lastini?  through  spring  and  Huniincr.  for  peck  Advertising  Agency.  271  Madison  avenue. 

Rolverine  Lubricants  Company,  Wolff’s  Y’ork.  Handling  the  advertising  of  Griffin 

Head  Oil,  225  W.  .34th  street.  Ntw  York.  Manufacturing  Company,  shoe  polish,  69  Murray 

Orlffln,  Johnson  A  Mann.  3.'>0  Madison  avenue,  street.  New  York. 

New  York  City.  In  charge  of  advertising  of  Podiar  ft  Ryan.  Inc.,  2.50  Park  avenue.  New 
Brief  English  Systems.  Inc.,  Speedwriting.  200  York  City.  Now  haudiing  the  account  of  Sonora 
Madison  avenue.  New  York.  Phonograph  Company,  phonographs  and  radios. 

Joseph  E.  Hanson  Company.  8o  Lincoln  Park,  New  Y'ork  City. 

Newark.  N  J.  Handling  advertising  of  the  poner  Eastman  Byrne  Company.  22  West 
Amwlcan  Aluminum  Ware  Company.  Newark.  Monroe  street.  Chicago.  S.-nding  orders  to  farm 
’*•  and  mail  order  papers  for  Electric  Wheel  Oom- 

Walter  E.  Hardy  Company,  6  North  Michigan  pany,  Quincy,  Ill. 
avenue,  Chicago,  is  issuing  one-time  orders  to  Edward  M.  Power  Company.  Oliver  building, 

JkIs  O"  “>e  Western  Pittsburgh.  Pa.  Placing  the  advertising  of 

bhtde  Cloth  Company.  Chicago. 

Henri.  Hurst  A  McDonald.  5s  East  Washing-  r— 
ton  street,  Chicago.  Reported  will  use  some 
special  copy  in  a  few  towns  on  the  Goodyear 

svenne,  New  York.  Handling  the  advertiaing  l-aiaaaaru 

of  William  Heller,  manufacturer  of  “Gold-  Iwa  JuHUdlf 

Mark”  Woolen  Fabrics,  New  York  City. 


lai^Ciicalaiion 

and 

laigesr  Wumeof 
‘Adyeitisiiis; 

of  dny  Ddily  we^ 
of  Missouri. 

LOS  ANGELES 

EVENING  HERALD 


Average  Net  Paid  Circalatioa 
Far  Janaary 

Evening  254,180 
Morning  250,497 
Sunday  293,217 
Weekly  Star 473,01 7 

THE 

KANSAS  CITY 
STAR 


IN  10  YEARS 

THE  BUFFALO 

TIMES 

Has  grown  to  twice 
its  size 

126.5%  GAIN 

EVENING  CIRCULATION 

104.6%  GAIN 

SUNDAY  CIRCULATION 
1918  to  1927  (A.B.C.) 

NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  ST-\R 

of 

New  Rochelle 
Both  Members  of  A,  B.  C. 

Westchester  Newspapers,  Inc. 

Franklin  A.  Herriam,  Pres. 

Mount  'Femon — New  Rochelle 


Pittsburgh 

Newspaper  map'has  changed 

The  Sun -Telegraph 

(ComhininR  aince  Aug.  2,  the 
Chronicle  Telegraph  and  Sun  in 
the  evening  field,  and  The  Sun¬ 
day  Post  and  Sunday  Gazette 
Times  in  the  Sunday  morning 
field). 


AMERICA’S  FASTEST 
GROWING  NEWSPAPER 

Largest  Sunday  Circulation 
in  Western  Pennsylvania 

National  advertiaing  repreaentatives:  Paul 
Block,  Inc..  247  Park  Avenue,  New  York; 
Century  Bldg.,  Chicago:  General  Motor. 
Bldg.,  Detroit;  Little  Bldg..  Boston;  Com¬ 
monwealth  Tniit  Bldg.,  Philadelphia. 


Mifs  iHlormttQ 
STplpgraph 

the  leading  newspaper  In 
Theatricals,  Turf,  Finance 
and  Motion  Pictures,  prints 
all  of  the  day’s  worth  while 
general  news,  with  exclusive 
features  covered  by  a  great 
staff  of  special  writers. 

It  has  the  largest  profes¬ 
sional  circulation  of  any 
newspaper  in  the  United 
States. 


„  ROTO'„ 

GravurE 

Sections  I 

for 

Newspapers 
&  Magazines 

STANDARD 

j  Gravure  Corporation 

LOUISVILLE.  KENTUCKY 
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PRINTER  INSTALLATION 
CAUSES  MANY  CHANGES 


SUFFERS  POWER  FAILURE 


Several  A.  P.  Operators  in  New  Eng¬ 
land  Crowded  Out  by  Automatic 
Equipment — Many  Trans¬ 
fers  Effected 


The  installation  of  the  Associated  Press 
automatic  printers  in  many  New  England 
papers  during  the  past  fortnight  has  re¬ 
sulted  in  many  changes  of  Associated 
Press  Morse  code  operators. 

Leon  Wakefield,  operator  with  the 
Berkshire  Eagle  at  Pittsfield,  Mass.,  has 
gone  to  a  Hartford,  Conn.,  paper,  while 
Ralph  J.  Fisher,  of  the  Burlington  (Vt.) 
News,  is  leaving  A.  P.  service,  but  will 
continue  in  the  newspaper  game. 

Frank  Sadowski  with  the  Salem 
(Mass.)  News  has  gone  with  a  Scranton, 
Pa.,  newspaper,  and  Cyrus  Williams,  of 
the  Lynn  (Mass.)  Item,  has  been  of¬ 
fered  an  A.  P.  position  with  a  Pittsburgh, 
Pa.,  paper. 

Several  of  the  men  who  are  newer  in 
the  service  have  not  been  offered  new 
positions.  Among  them  are  Daniel  Mc¬ 
Donald,  of  the  St.  Albans  (Vt.)  Mes¬ 
senger;  E.  J.  Conroy,  of  the  Northamp¬ 
ton  (Mass.)  Gazette;  E.  J.  Pitman,  of 
the  Brattleboro  (Vt.)  Reformer;  Charles 
G.  Atwood,  of  the  Greenfield  (Mass.) 
Reformer;  and  Charles  Brookfield  of  the 
Attleboro  (Mass.)  Sun. 

Julius  Wolfson,  of  the  Boston  Bureau 
of  the  A.  P.,  has  been  transferred  from 
day  duty  to  night  duty.  Fred  G.  Mc- 
Guinness,  who  has  been  working  the  com¬ 
bination  of  the  Fall  River,  Mass.,  news¬ 
papers,  including  the  Herald  News,  Globe 
and  L’Independent,  for  many  years,  has 
accepted  a  job  with  the  Providence  (R. 
I.)  Journal,  night  wire,  as  has  Joseph 
Kennedy  of  the  Concord  (N.  H.)  Moni¬ 
tor. 

John  C.  Harrin^on,  of  the  Taunton 
(Mass.)  Gazette,  is  leaving  the  A.  P. 
service.  Arthur  Herlihy,  of  the  Fitch¬ 
burg  (Mass.)  Sentinel,  has  gone  to  the 
Bridgeport  (Conn.)  Telegram,  as  has 
Edward  Neil,  of  the  Lawrence  (Mass.) 
Tribune.  Fred  Kindler,  of  the  Matiches- 
ter  (N.  H.)  Union,  went  to  the  Spring- 
field  (Mass.)  Union,  while  Daniel  Sil¬ 
verman,  of  the  Haverhill  (Mass.)  Ga¬ 
zette,  was  offered  a  position  with  the 
Trenton  (N.  J.)  Gazette-Times.  George 
Bowles,  of  the  Brockton  (Mass.)  Times, 
was  offered  a  berth  in  the  New  Haven 
office  of  the  A.  P.  Joseph  Feeley,  of  the 
Lowell  (Mass.)  Courier-Citizen,  has 
shifted  from  days  to  nights. 


Trenton  Times  Papers  Tied  Up  for  11 
Hours  by  Transformer  Blowout 

The  Trenton  (N.  J.)  Times  experi¬ 
enced  the  worst  mechanical  tie-up  in 
years  last  week,  due  to  the  complete 
failure  of  electrical  power  for  about  11 
hours. 

Both  the  Trenton  Times  and  the 
State  Gazette,  evening  and  morning 
papers  respectively,  were  affected.  Power 
ceased  abruptly  at  2  a.  m.  Wednesday 
morning,  when  only  7(X)  copies  of  the 
State  CJazette  had  been  run  off  the  press. 
The  entire  plant,  including  linotypes. 


presses,  telegraph  printers,  stereotype 
plant  and  engraving  plant,  as  well  as 
the  lighting  system,  was  put  entirely  out 
of  commission  by  transformer  trouble  in 
the  street. 

When  the  transformer  was  replaced, 
it  promptly  blew  out.  Pages  from  the 
State  Gazette  were  then  dispatched  to 
the  plant  of  the  Philadelphia  Inquirer.' 
Assistance  was  also  offered  by  J.  David 
Stem,  publisher  of  the  Camden  (N.  J.) 
Courier  and  Morning  Post.  While  the 
edition  was  being  run  off  on  the  Inquirer 
presses,  power  was  again  obtained  at 
1  o’clock  in  the  afternoon  and  a  short 
time  later  the  Evening  Times  appeared 
in  virtually  its  usual  form. 


OPENS  OWN  BUSINESS 
E.  C.  Pelouze,  after  28  years’  serv¬ 
ice  as  manager  of  the  Richmond 
branch  of  the  .\merican  Type  Founden 
Company,  has  severed  his  connection  with 
that  firm,  to  reopen  the  business  of  the 
Pelouze  Printers  Supply  Company,  whidi 
was  established  in  1859  by  the  late  H.  L 
Pelouze,  a  pioneer  type  founder  of  tlv* 
South.  ^ 


TYPOGRAPHERS  MOVE 

Montague  Lee  Co.,  Inc.,  typographers, 
have  moved  from  313  West  37th  str»*+ 
N.  Y.,*to  216  East  45th  street  ^ 


WANT  FORESTS  FOR  PULP 


Supplies  and  Equipment 


I  sturdy  and 

Ic4ccurate  ! 

Bed  !•  free  of  usual  racks.  Knife  ad¬ 
justable — quickly  set.  Spring  rollers, 
back  and  front  of  knife,  insure  accu- 

I  racy.  Shaves  plates  up  to  19  x  26. 
Write  for  catalog. 

tGOSSPRIN'nNG  PRESS  CO._ 

New  York  Chicago 
San  Francisco 


BLANKETS 

of  all  kinds  for  all  makes  of 

Rotary  Newspaper  Printing 
Machines 

Automatic  Efficiency  Felt 
Blankets 

Monocork  Blankets 
Oil*proof-face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire. 

Yon  ean  savo  waste  paper,  in¬ 
crease  prodncUon  and  obtain 
better  printing  when  yoar  au- 
chines  are  properly  blanketed. 

We  speeUlise  in  the  nunnfactnre 
of  Newspaper  Printing  BlankeU 
and  carry  a  complete  Bne,  inclnd- 
ing  all  i^dtbs  and  thicknesses. 

New  England  Newspaper 
Supply  Company 

Worcester,  Mam.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


Plea  Made  at  Dinner  of  American 
Paper  and  Pulp  Association 

At  a  dinner  in  the  Waldorf-Astoria 
Hotel,  New  York,  which  brought  to  a 
close  the  convention  of  the  American 
Paper  and  Pulp  Association,  Oorge 
W.  Sisson,  Jr.,  of  the  Racquette  River 
Paper  Co.,  Potsdam,  N.  Y.,  advocated  the 
use  of  public  forest  areas  for  pulp. 

Mr.  Sisson  said  that  the  public  needs 
not  fear  improper  exploitation  of  the 
forest  preserves.  For  the  privilege  of 
using  the  areas  the  paper  industry  would 
handle  the  growths  in  such  a  manner 
that  all  spare  timber  would  be  utilized. 


PATERSON  PAPER  ENLARGED 

The  Paterson  (N.  J.)  Sunday 

Chronicle,  published  by  the  Guardian 
Printing  and  Publishing  (Company,  which 
also  publishes  the  Paterson  Press-Guard¬ 
ian,  will  assume  the  name  of  the  latter 
paper  March  4  and  be  issued  with  added 
features,  including  a  magazine  in  four 
colors,  a  new  colored  comic  section  and 
special  page  features.  W.  B.  Bryant  is 
publisher  of  the  Press-Guardian. 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulars 
to  your  nearest 
G*E  sales  office 


GENERAL  ELECTRIC 


USED  NEWSPAPER  PRESSES 

Scott  18,  24  aad  32-p«c«  Premei 

COSS  24  2S-pa(«  prMMS  good  for  black 

or  color  work,  alao  Goto  Scxtaple. 

HOE  Pony  Quadruple,  Quadruple,  Saxtupla, 
Saxtuple  color  Preee,  Octuple  and  Double 
Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple  stereotype 
presses — print  up  to  32  pages. 

Availabl*  for  Eariy  DoBrory 

WALTER  SCOTT  &  COMPANY 

Main  OfBoe  ft  Tsctory . Plaiaasld,  V.  t. 

Nsw  York  OlSos.  .Broksw  Bldg.,  1W7  Brsadwmy 
Chleago  Ofloe . Keaadaoek  Bleek 


USES  PROMOTION  AD 

The  Buffalo  (N.  Y.)  Evening  Times 
used  a  full  page  ad  in  its  Sunday  edi¬ 
tion,  Feb.  19,  showing  the  crowd  gathered 
in  Elmwood  Hall,  Buffalo,  to  attend  the 
Times  cooking  school. 


CLASSIFIED 

can  locate  salesmen  who 
can  SELL 


HOE 

Day  and  Night 

Emergency 

Service 


A  Satisfied  user 
comments: 

“We  want  to  thank  you  for 
the  prompt  attention  given  our 

request  for  gears . It  is 

certainly  gratifying  to  know, 
even  tho  the  distance  between 
Denver  and  New  York  is  so 
great,  that  the  time  for  ship¬ 
ments  to  reach  us,  can  be 
greatly  lessened  by  such  prompt 
service.” 

The  RoKky  Mountain  News 
The  Denver  Evening  News 
May  24,  1927 


R.  HOE  &  CO.,  Inc. 

504  Grand  St.,  New  York, 
N.  Y. 

Boston  Chicago  San  Francuoo 
New  Orleans  Dunellen  London 


Modern 

Composing  Room 
Furniture 

as  made  by  us  will  speed 
up  production  and  reduce 
costs — a  real  saving  in 
your  Pay  Roll.  Are  you 
interested?  If  so,  consult 
your  regular  dealer  in 
printers’  supplies  or 
write  ns  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 
TWO  RIVERS,  WIS. 


Editor 


Publisher  and  The  Fourth 


for  March  3 , 


Employment 


■ 


Equipment 


Services 


editor  &  PUBLISHER 
Classified  Advertising 
Information 

RATES 

SITUATIONS  (Cmah  with  Order) 

1  Time  —  .SO  per  liae 

3  Time*  —  .40  per  line 

all  other  classifications 

(Cash  with  Order) 

1  Time  —  .7S  per  line 

4  Times  —  .00  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of  in¬ 
sertion.  Minimum  Contract  space,  three 
lines.  The  Editor  A  Publisher  reserves  the 
right  to  classify,  edit  or  reject  any  adver- 
tisement. 

ADVERTISING 


EDITORIAL 


EMPLOYMENT 


SitnatioBa  Wanted 


EMPLOYMENT 


Situations  Wanted 


Nine  Out  of  Ten  Readers  movie  mad.  Give 
them  snappy  Hollywood  dim  features.  Daily, 
weekly.  Previews,  reviews,  news.  Low  rates. 
Boswell,  Box  2281,  Los  Angeles. 


EMPLOYMENT 


Garden  Topics  series  to  be  published  dally.  Advertising— Display  promotional  manager  or  „  “*  i 

covering  every  phase  of  flower  and  vegetable  clasalfled  manager,  seeking  permanent  position 

growing  and  adapted  to  changing  seasons.  Now  where  there  Is  opportunity  :  proven  record  with  ^ 

being  Lcceesfully  used.  An^r  writes  from  ‘»elve  years'  experience;  producer  In  the  fleUl  ’./'■'*  •*'  Married.  D-SSO.  Editor  A  Pub- 

actual  experience  covering  16  years.  Ruth  **  well  as  an  executive;  best  of  references:  .  _ 

Hllsee,  Gwynedd  Valley,  Pennsylvania.  open  for  a  position  at  once;  write  or  wire  (h>pyreadeT-Reporter  desires  place  on  progressive 

■■  —  I^wls  M.  Nachman,  3S14  Central  St.,  Kansas  dally.  Married,  long  experience.  Write  D.864, 

Nine  Out  of  Ton  Readers  movie  mad.  Give  **’’ _  Editor  A  Publisher. _ 

them  sna^y  Hollywood  fllm  featurn.  Daily,  Advertising  Manager — salesman  now  employed  Editorial — Can  you  use  cub  reporter?  University 

J**  Previews,  reviews,  news.  Low  rates.  Southern  Daily,  A.  B.  C.  net  circulation  training,  22.  no  experience.  Intelligent,  cai>- 

Boswell,  BOX  Z291,  Los  Angelas.  19,000,  seeks  opportunity  In  live,  medium  site  able,  any  salary.  D-872,  Editor  A  Publisher. 

_ _  town  In  the  South  or  Southwest.  Not  In  a  _ ...  ~  ~  ~  ;  T  ; - - 

-  hurry  nor  looking  for  Just  a  Job.  29,  single.  Editorial,  feature  writer,  desk  nmn,  experienced, 

pMpi  flYMPNT  proven  ability  to  produce  and  hold  business.  writer.  D-856,  Editor  A 

E.mi'laVf  I  lVlE.n  t  location.  Will  locatt  ^nMlsher. _ 

-  permanently  If  there  is  real  opportunity.  Com-  Editor,  Roportei^xperienced  in  re-write,  wli- 

H*Ip  Wanted  torial  writing,  copy  reading,  make-up,  etc.  D- 

_ L _  *ud  ability.  D-SSD,  Editor  A  Ibiblisher.  lyitor  A  Publisber. 

Advertising  Executive— Thomugliiy  experienced.  Editorial — Young  woman,  desk  and  feature  re- 

Llid  foimdarion,  on  growing  dally  with  clrcula-  successful  advertising  manager  with  envi-  pertorUl  experience  wants  porition  in  metoo- 


Hdp  Wanted 


M  o  KAA  tJ  _ _ t  r.*  irk  AAA  Fe^'oril  for  results  in  cities  up  to  a  million  |K>litun  area;  on  pai>er  or  magasinev  D-8©1. 

ADVERTISING  !  population,  capable  executive;  convincing  sales-  Editor  A  I>ublisher. 

-  Va  .  “  VK  rs*  V  n  '  ■»«“:  8<xxl  organizer.  Thoroughly  trained  to  pro-  '  - 1 - ;r - ; - 

Advance,  Elizabeth  City,  N.  C. _  build  general  retail,  national  and  Writer-wants  offer.  Experience  on 

*"**“*  classifled  linage.  1  have  the  energy,  enthusiasm  better  known  publications.  1  aragrapher,  rol- 

— Viva  territnriM _  Circulation  Manager  wanted  for  small  Ohio  and  personality  to  get  maximum  results.  Age  umnlst,  executive, 

Full  Long  Islsod  Coverage.  Must  know  how  to  appoint,  train  and  34,  married.  For  full  particulars  address  D-892.  bation  welcome.  D-885.  Editor  A  Publisher. 

4  Ismg  Island  p  ^  encourage  correspondents.  Must  spend  half  his  i.;,|itor  A  1‘iiblisher.  Editorial  Writer  of  16  vears  exnarience  desires 

town  Messenger,  Islip  Messenger,  Kings  Park  canvassing  for  subscriptions.  This  Is  an  _ 

and  Huntington  Messenger.  I-ake  RonkM  „rganlxatioo.  expanding  rapidly,  where  merit  Circulation  man.  age  23.  good  solicitor,  excellent  ttos  and  topics  of  hui^  Interest.  ^D^  IWl 

Mirror.  Send  one  plnte  only  ror  ill  papers  lo  ^  MnniMbMiiriwi  T*ii  ikTTMkHiknA»  in  fnit  _ _ _ _ _ ...a*.,.  wv _ _  lopics  or  numan  iniersat.  BWi- 


4  Ismg  Island  P*^”  J*  encourage  correspondents.  Must  spend  half  his  i.;<iitor  a  Piiblisher.  Editorial  Writer 

town  Messenger.  Islip  Messenger,  Kings  Park  canvassing  for  subscriptions.  This  Is  an  _  rfriM^vT  h..  . 

and  Huntington  Messenger.  I.ake  RonkM  „rganlxatioo.  expanding  rapidly,  where  merit  Circulation  man.  age  23.  good  solicitor,  excellent  ttos  and  topics  1 

^!irMe.®,:SL”%r'lnte%  SinUhtSwn"^^^^  m.llroom  details.  Novv  em- 


The  Messenger  Printery,  Smlthtown  Branch 
Long  Island.  _ 


salaries  paid  in  past  and  wanted  now.  In  first  ployed  on  morning  daily,  12,000,  as  assistant  - - - 

letter.  Write  Box  D-868,  Editor  A  Publisher.  circulation  manager.  Reference  good,  William  Editor — Experienced  telegraph  editor  seeks  slt- 

-  Carter,  Morning  Post,  Jamestown,  New  York.  uation  western  dally.  Also  editorial  writer. 

Classified  Ad  Manager  wanted:  Y'oung  man  -  Rox  300.  Hotel  Hamilton,  Omaha,  Nebraska. 


- -  iiin  i-n  -  Carter,  Morning  Post,  Jamestown,  New  York.  uation  western  dally.  Also  editorial  writer. 

RI  ICINESS  OPPORTUNITIES  classified  Ad  Manager  wanted:  Y'oung  man  -  Rox  300.  Hotel  Hamilton,  Omaha,  Nebraska. 

-  with  experience  and  full  confidence  in  himself.  CircuUtlou  Manager,  eight  years  successful  ex-  —  “  — -  —  ;  - - 

- T  ,  to  take  full  charge  of  classltleil  ad  department  perlence,  five  and  a  half  years  with  one  of  the  Managing  Editor,  snccesaful,  experienced,  now 

Brokara  on  a  daily  with  9.000  circulation.  In  a  city  outstanding  publications  of  the  middle-west.  position  afternoon  dally.  Age 

— — - -  T  with  end  of  --’.'*00  population  In  Illinois.  The  man  we  Record  and  accomplishments  of  this  publication  f*-  references.  Married.  D-878.  Bdl 

A  Business-getter  who  be»  ey™P*tby  wll^  and  pn,pipyp,j  j„  (|,ls  capacity  on  some  are  known  to  most  publUhers.  Previous  ex-  tor  A  Publisher. _ 

knows  how  to  sell  Inspirational  lueroti  re  tmt  under  dog  w  ith  no  chance  perlence  on  morning  and  Sunday  papers.  In-  News  or  Telegraph  Editoi^Present  position  com- 

‘r  certato  renditions  811*^0?  a  iurere^^^^  promotion.  Address  D-886.  Editor  A  Pub-  tensive  training  In  economic  inanagement.  Mar-  blnatlon  of  b?th 'phases.  Howard  Q^,  present 

•‘^P-rtence  and  salary  expected.  rleiL  Age  20.  Salary  reasonable.  D-853.  Editor  employer,  will  give  references.  Ag?  22.'  Kanmi. 

Sh^d  have  Lt  less  than  850.000  available.  A  Publisher, _  L".'* .  T*”’ 

Harrls-Dlbble  Company,  345  Madison  Avenue,  Newspaper  Advertising  Salesmun—  Circulator— 28:  thoroughly  experienced  on  wlre^Fio^d  F.  ^ns"sell.  Marabfleld  ^News-Herald' 


University  graduate.  One  and  one-half  years’ 
—  experience.  Available  immediately.  Write  or 
P“  wire  Floyd  F.  Russell,  Marsbfleld  News-Herald, 


Harrls-Dlbble  company,  oso  aiauisou  a.  en  e.  Newspaper  Advertising  Salesmun—  Circulator— 28:  thoroughly  experienced  on  wir*  Floyd  F.  Russell,  Marsbfleld  News-Herald, 

New  York  city.  inetro|M>!itnn  newspaper  for  nine  years,  versed  Mnrshfleid  Wlseonain 

- ^ - ,  We  have  openings  for  a  few  real,  high  class,  in  city  and  country  promotion,  good  references,  - - - ^ - 

Louis  Eddy.  Marsliall  Meld  Buiiamg,  unica^,  experienced,  special  edition  and  special  page  available  March  15th.  D-888,  Editor  A  Pub-  Typist — Author's  manuscript  carefully  and 

Metropolitan  Theatre  Building,  Angela*  newspaper  advertising  sulremen  with  proven  lislier.  beautifully  typewritten.  Miss  laigan.  Circle 

Confidential,  quick  handling  of  publlshl^  prop-  ,yho  are  capable  of  earning  810,000.00  or  T: - TT - 1 -  0257. 

crOes.  Buyers  and  sellers  ready  to  negotiate.  yearly  on  North  America  s  best  newspaper  Circulation  Manager— thoroughly  experienced.  — - - - - - — - ; - 

- - - -  sneclal  oronositions  I’lease  slate  age  expert-  Familiar  with  every  detail,  capable  builder  of  Woman  t  Page — College  woman  with  fifteen 

Kiddle  West  Propertlea— Exclusive  llatlugs.  r^CTences’  lii  first  letter.  Oi.enings  In  substantial  circulation.  Can  run  the  depart-  years’  business  experience,  desires  to  conduct 


A. vuesuk^uv.s...  s,*— -  - I - a.  '  aDiiiij,  wno  are  cupaiwe  oi  earniii*;  or 

trUei,  Buyers  and  aellera  ready  to  negotiate.  yearly  on  North  America’s  best  newspaper  Circulation  Manager— thoj^ughly  experienced. 

- r;  ~  ~  ~  J  special  propositions.  Please  slate  age,  expert-  Familiar  with  every  detail,  capable  builder  of 

Kiddie  West  Pr^^et-^xclualve  ence  and  references  lii  first  letter.  Oi.enings  In  substantial  circulation.  Can  run  the  depart- 

No  damaging  publicity.  Personal  service  in  ^  Fsst  South  and  West  meet  at  minimum  expense,  and  show  gratifying 

every  deal.  Everything  confldentlal.  High  results.  Address  D-882,  Editor  A  Publisher. 

Knox  Ssr^Board  ^"l^ade'  Kana'ua  City*  Mo"  Address,  Thomas  'W  .  Briggs  foniiMiiiy.  Home  (jirculation  Manager — with  experience  that  dem- 

Knox,  851  Board  of  Trade,  Kanaaa  Llty,  ^fflee.  Memphis.  Tenn..  nr  Eastern  Office,  44  oastrates  realablllty,  open  for  engagement. 

Desirablt  Weeklies,  for  sale  with  and  without  Sf-.  New  York  or  vicinity.  Know  how  to  build  clr- 

Job  plants  in  following  states:  New  Jersey,  New  _  culatlon  through  present  day  promotion  metli- 

York,  Pennsylvania,  Ohio  and  Illinois.  In  an-  isls.  0-896.  Editor  A  Publiaher. 

stvering  please  state  capiUl  available  for  Initial  Photo-engraring  Foreman,  open  shop.  Must  be  „  ^tion  Manager  -twelve  vears  exnerience 

_ _  I  u  Qk.i.  nM-,oa  Biu.  Vn.k  making  gnod  on  nresent  iob.  Big  oDDortunltv  Dirouiaxion  manager  iweive  years  experiente 


Typist — Author’s  manuscript  carefully  and 
beautifully  typewritten.  Miss  Ixigan.  Circle 
0257. 


meet  at  minimum  expense,  and  show  gratifying  woman’s  page  on  promising  daily  In  fair  sized 
results.  Address  D-882,  Editor  A  Publisher.  city.  Four  consecutive  years  on  a  Hearst  dally 
~~  ~  - - ;  - - ;  doing  timilar  work.  Can  create  reader  intereet. 


Address,  Thomas  t\  .  Briggs  ConiiMiiiy.  Home  (Circulation  Manager _ with  exnerience  that  dem-  ‘t^****^  1.1  'reaie  reaaer  iniera^ 

Office  Memnhls  Tenn  or  Fastern  Office  44  and  write  advertising  tle-upa  when  needed, 

(imee,  aiempnis.  lenn.,  or  Lasiern  umce,  onstrates  real  ability,  open  for  engagement,  n-avo  Fditnr  A  Pnhiiaher 
Broad  St.,  New  York  City.  New  York  or  vicinity  Know  how  to  bJlld  clr-  "  *  Publiaher. 


culatlon  throu^b  present  day  promotion  meth* 
o<i».  D-806.  Bditor  &  Publisher. 


payment.'  J.  B.  Shale, 'Times  Bldg.,  New  York,  making  good  on  present  job.  Big  opportunity 

_ _  In  Sonthern  California  offered  to  right  man. 

■  Address  Box  D-874.  care  of  Editor  A  Publisher. 

Newspaper  for  Sale  - 

- Photo-engraving  Salesman  wanted  to  take  charge 

Semi-weekly  Newspaper  and  Job  printing  plant  of  sales  for  most  modern  and  fastest  growing 
In  very  prosperous  and  rapidly  growing  county  plant  In  California.  Permanent  opportunity  for 
seat.  No  competition.  Averaging  more  than  the  right  man— one  who  is  making  good  where 
8300  per  week  proflt,  and  profits  shonld  Increase  now  employed.  Oorreepondence  confldentlal.  Ad¬ 
as  city  continues  to  grow.  Equipment  capable  dress  Box  D-873.  Editor  A  Publisher. 

prliiliiig  daily  and  city  probably  will  require  It  _ 

SIK...  This  Is  the  l«,t  newspaper  and  Job  plant  g  dioAte  Feature  Salesman  wanted,  with  nation- 
In  many  a  day  and  the  price  Is  cheap  following,  as  manager  of  a  New  York  ayn- 

at  ^0,^.  Its  worth  more  but  owners  ^nt  dicate.  Excellent  proposition  to  right  party,  all 
m«nloa”ting~^lve  prS^  flnanriM  ability  Ml'  ''^P"®®  confidential.  D-887.  Editor  A  Publisher. 
<lrcsH  |b)x  D-8%,  Editor  &  Publisiher.  . 


siK...  This  Is  the  l«,t  newspaper  and  Job  plant  g  dicate  Feature  Salesman  wanted,  with  nation- 
In  many  a  day  and  the  price  Is  cheap  following,  as  manager  of  a  New  York  ayn- 

at  ^0,^.  Its  worto  ners  ^nt  dicate.  Excellent  proposition  to  right  party,  all 


replies  confidential.  D-887,  Editor  A  Publisher. 


Printing 


SituatioBa  Waatad 


Fublisher’s  or  Printing  Buyer’s  Opportunity  to 

Economize — Expert  printer  owning  plant  Inclnd-  Advertising  Manager,  Solioitor — Experienced  in 


ing  linotype  offers  proposition  with  ’’prlvate- 
pltnt”  conveniences  and  advantages.  D-871, 
Editor  A  Publisher. 

CIRCULATION 


_ PromotioB _ 

Circulation — When  quick,  additional  eircnlation 


Imllding  papers  that  are  ran  down  or  that  bave 
real  competition,  34  years,  married.  Not  a 
liigb  pressure  man  but  a  real  business  getter. 
D-S90,  Bditor  A  Publisher. 


Advertising — Young  man  desires  connection  with 
some  eastern  agency  in  layout  and  creating  ad¬ 
vertisements.  Fifteen  years  In  printing  trade 


coverage  hecomet  necessary,  remember  that  our  gtates.  Best  references.  Correspond- 

i.  'I'’®  "“.1  4”^!®®®''  ence  Invited  in  strict  confidence.  Address  Box 

D-S81,  Editor  A  Publisher. 

wire.  Pacific  Coast  Circulation  Service,  Bell  _ 

W.  Block,  Cincinnati,  Ohio. 

_ _ _  Advertising  Manager,  lollcltor:  thoroughly  sea- 

Circulation  Bnildarz— Blair  A  Austin,  1504  Cen-  •‘"'•’'I.  aucceaaful  advertising  solicitor,  experl- 


tnry  Are.,  Reading,  Penn.  Originators  of 
Salesmanship  Club  Campaigns. 

Greatest  Results  per  Dollar  expended  In  circu¬ 
lation  building  campaigns,  23  years  ef  leader¬ 
ship.  Myers  Clrc.  Organization,  Box  288, 
Waterloo,  Iowa. 


enced  in  every  pbaae  of  local  newspaper  adver¬ 
tising  and  with  record  for  production,  now  em- 
ployeil  on  dally  In  city  of  75,000,  desires  posi¬ 
tion  ns  advertising  executive  In  smaller  city. 
Good  copy,  layout  man,  excellent  salesman,  alert 
and  capable,  old  enough  to  possess  good  Judg¬ 
ment  and  yonng  enough  to  be  enthusiastic.  Ac¬ 
customed  to  selling  against  strong  competition. 
Prceent  position  seven  years.  Not  obliged  to 
change  but  desire  greater  opportunity.  Married 


Superior  Circulation  Builders — The  W.  S.  Ken-  Present  position  seven  years.  Not  obliged  to 
dall  Company,  104  North  Bailey  avenue,  Loula-  chauge  but  desire  greater  opportunity.  Married 
vllle,  Kentucky.  The  circulation  building  or-  ‘**'1  family.  D-883,  Eklltor  A  Publisher. 

ffanlzatlon  that  has  set  tha  atandard  for  - 

aggressive,  successful  circulation  campaignt  for  Advertiiing  Manager,  also  a  veriatlle  writer  of 
nearly  twenty  years.  newspaper  promotional  copy.  A  man  who  will 

^  ,,,  ; - - - ; — : -  organize  department  for  both  local  and  foreign 

Clxeolatlon  Building  Or-  ilcng  modern  lines.  Thin  man  is  a  real  builder. 


ganisation — The  only  circulation  building  zerv- 
Ice  in  Newzpapcrdom  furnlthlng  publlzbera’ 
affidavits  of  tbe  exact  reenlU  of  lU  every 
campaign.  Tbe  Ciiarlee  Partlowe  Company, 
Occidental  Building,  ludtinapoUa. 


age  34,  has  mature  Judgment  and  a  hard  work¬ 
er.  Wants  city  from  40,000  to  100,000.  Would 
consider  bnsiness  management  in  smaller  field. 
Prefers  percentage  propoeltlon.  D-884,  Editor  A 
Publlaber. 


small  city  and  metropolitan  papers.  Thorough 
knuwlmlge  every  branch  of  circulation,  but 
S|iecializing  in  promotion  of  home  delivery.  Ex¬ 
cellent  references.  D-894,  Editor  A  Publisher. 


Opportunity 

Wanted? 

Then  ■why  not  con¬ 
centrate  on  the  field 
where  it  can  be  found? 

Advertising  Agents, 
National  Advertisers, 
Publishers,  Special 
Representatives,  Man¬ 
ufacturers  of  Equip¬ 
ment  and  Supplies  and 
a  miscellaneous  list  of 
allied  interests  read 
Editor  &  Publisher  and 
act  on  the  information 
they  obtain  from  its 
columns. 

Make  your  contacts 
in  this  field  through 
the  Classified  page.  It 
is  read  by  the  men  who 
can  offer  opportunities. 

Classified  Service 
EDITOR  &  PUBLISHER 


_ MECHANICAL 

Equipment  for  Sale 

Job  Prettex,  Papsr  Cuttsri,  Wire  Btitshsrs. 
etc. — A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  price*  Easy  terms. 
Hoffman  Type  A  Engraving  Co.,  114  B.  13tb 
St.,  New  York  City. 

Used  Goti  Mat  Roller  for  wet  matt  only,  for 
sale  cheap.  The  Uosa  Printing  Press  Co.,  153 
S.  Paulina  St.,  Chicago,  III. 


THE  SOUTH 

Offeri  great  opportunities  in  tha  news¬ 
paper  field.  That  ii  why  we  have  opened 
a  Southern  office  at  1794  Comm  Bldg., 
Birmingham,  Alabama. 

For  Eastern  or  Middle  Western  proper¬ 
ties  write  our  New  York  office.  Times 
Bldg.,  New  York, 

Newspaper!  bought,  sold,  consolidated  or 
appraised. 

Harwell  &  Rockwell 

Successors  to 

HARWELL  A  CANNON  (Ext.  1910) 
COMER  BLDG.  TIMES  BLDG. 

Birmingham  New  York 


Newspaper  Froperlies 

Bought)  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Business  Established  in  1899 
350  Maifigon  Are.  New  York 
Pacific  Coast  Representat've: 

H.  C.  Moore.  1983  WUshiro  Bonlorard. 
Beverly  Hills,  Calif. 
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$  $ 


DOLLAR 

PULLERS 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


i^iy/TEET  Your  Friends  Here”  could 
be  the  heading  over  a  page  or 
spread  of  ads  of  local  stores  which  en¬ 
courage  people  to  use  the  stores  as  meet¬ 
ing  places. — F.  H.  Williams,  Santa  Ana, 
Cal. 


On  the  front  page  of  its  paper,  the 
Worcester  (Mass.)  Evening  Post 
guarantees  delivery  to  all  its  office  carrier 
subscribers.  The  two  column  box  in¬ 
forms  the  reader.  “If  you  do  not  re¬ 
ceive  your  copy  of  the  Post  by  5.45  or 
reasonably  early  in  the  evening  call  Park 
1320  before  7  p.  m.  and  one  will  be  sent 
you  by  special  messenger.” — D.  P. 


What’s  the  traffic  situation  in  your 
community.  Get  a  good  reporter  to  make 
a  survey  and  then  write  a  real  human 
interest  story  as  to  the  thousand  and  one 
ways  that  city  or  towm.  ordinances  are 
being  violated.  Use  photos  with  the 
story  to  illustrate  your  points.  You  will 
find  that  drivers  not  only  ignore 
ordinances  relating  to  parking  or  re¬ 
stricted  parking  but  also  cause  fire  menace 
by  parking  near  hydrants  and  in  other 


places  where  openings  are  absolutely 
essential. — D.  P. 


All  newspapers  regardless  of  size, 
should  advise  their  readers  to  consult 
their  bankers  before  buying  stocks,  bonds, 
etc.,  of  any  kind.  This  should  be  a  sus¬ 
tained  campaign,  and  the  banks  could  be 
urged  to  advertise  by  pointing  out  that  it 
it  their  opportunity  to  secure  new  ac¬ 
counts  when  any  such  persons  apply  to 
them  for  advice. — C.  L.  D. 


The  average  newspaper  reader  does  not 
understand  where  the  taxpapers’  money 
goes  and  what  apportionment  of  a  dollar 
is  made  to  various  county  governmental 
branches.  An  illustration  will  sin.plify 
matters.  Have  a  sketch  made  of  an  en¬ 
larged  dollar.  Divide  this  dollar  into  as 
many  equal  parts  as  there  are  portions  of 
the  dollar  which  go  to  county  taxation. 
Explain  each  division  made.  For  ex¬ 
ample  if  25  per  cent  of  the  dollar  goes  to 
the  road  fund  divide  a  quarter  section 
of  the  dollar  and  show  it  is  road  fund 
money,  etc. — W.  B. 


HUNCHES 


A  GOOD  way  of  stirring  interest 
amongst  a  lethargic  reader  public 
would  be  to  invite  letters  under  the  head¬ 
ing,  “What  Do  People  Like  About  Our 
Newspaper?”  Prizes  in  conjunction  might 
be  offered  for  most  interesting  and  helpful 
contributions,  thus  inducing  initative. 
Adverse  criticism  and  constructive  sug¬ 
gestions  also  might  be  solicited,  thereby 
also  placing  the  newspaper  in  the  way 
of  much  valuable  information,  paving  the 
way  to  later  improvements. — F.  V.  F. 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


Republican  nomination  for  president  in 
1928,  a  non-partisan  Michigan  paper  has 
oi>ened  a  column  headed  “Who  for 
President?”  in  which  local  people  may 
express  their  preference.  Only  short, 
signed  statements  are  printed.  Consider¬ 
able  reader  interest  is  expected  to  de¬ 
velop  before  the  idea  wears  out.  A  few 
practical  jokers  may  add  zest. — H.  H.  C. 


Here’s  a  new  local  angle  on  the 
jtolitical  situation.  If  you'll  refer  to  your 
telephone  directory  doubtless  you’ll  find 
listed  therein  a  Herbert  Hoover,  or  cer¬ 
tainly  an  A1  Smith.  What  do  these 
people  think  of  the  presidential  candi¬ 
dates?  The  Akron  Times-Press  found 
that  local  people  did  not  always  favor 
their  namesakes. — U.  S.  V.,  Akron. 


With  the  announcement  that  C(X)lidge 
does  not  choose  to  be  a  candidate  for  the 


“Modern  Girls  Are  Blamed  for  Decline 
of  Refinement.”  This  is  the  head  the 
New  York  Times  puts  over  one  of  the 
letters  from  its  readers  which  appears  on 
the  page  opposite  the  editorial.  Are 
modern  girls  as  bad  as  they’re  depicted? 
It’s  a  moot  question,  of  course,  but  there¬ 
in  lies  the  possibility  of  a  Sunday  feature 
story  of  local  interest.  Experience  will 

^DIARTof  JOE  ZILCH 

.(■  [or  ZILCH  AND  ZILCH  •] 

Oonqs.Daiwes  and  WittuSaimuu 

2 _ Walter,  Wimchell-  7 


A 

Real 
All-Year 
Sport  Service 

If  you  want  a  Sporting  service  that 
the  fans  will  thank  you  for,  order  the 
Lank  Leanard  Service.  Samples  will 
convince.  Ask  for  them. 

The  George  Matthew  Adams  Service 

2S0  Park  Avenue,  New  York 


A  NEW  WEEKLY 
FEATURE 

Two  more  d«llghtfnl  pharaetwi  tku  JOE 
ZILCH  AHD  HIS  WIFE  wonld  b«  dlAoult 
to  fled  in  all  the  rango  of  faet  or  fletieB. 

Walter  Winehell,  dramatio  editor  and 
oritio  eztraerdinarv,  iniiita  that  the  ehar- 
aoten  are  real;  that  they  are  two  ty^eal 
■mall-time  performer*,  wtote  Jeya  and  aer- 
rowi,  triumphs  and  failnree  reeonnted  in 
Joe’a  diary,  are  baaed  on  aetnal  faets.  Cer¬ 
tainly  he  ha*  created  two  moat  hnman 
types,  whose  ohronioles  will  be  a  joy  te  all 
who  read  them, 

Tonr  reader*  will  reeoKniie  JOB  AHD  HIS 
WIFE.  They  have  seen  them  eavert  on  the 
randeville  state,  strlTlnt  always  to  “pot 
themselTe*  aoross.”  They  will  folhw  thidr 
roUieUnt  adveDtnree,  and  rrew  mete  hnman 
to  them. 

— ILLUSTRATEO— 

WIRE  YOUR  ORDER. 

Graphic  Syndicate,  Inc. 

S80  HwImb  St..  Now  York  Otr 


naturally  suggest  those  to  query  on  the 
matter. — W.  F.  D. 


The  Murfreesboro  (Temi.)  Xeios-Ban- 
ner  distributed  Christmas  greetings  to  its 
clienete  this  year  by  having  a  plate  made, 
in  miniature  size,  of  the  front  page  of 
the  paper,  cutting  out  the  streamer  head¬ 
lines  and  substituting  the  various  firm 
names,  such  as  the  following;  “The 
Daily  News  Banner  Especially  Wishes 
‘The  Toggery’  a  Merry  Christmas.” — J. 
C.  Beesley,  Jr. 


SCORES  “FREE”  TICKETS 


Illinois  Newspaper  Makes  Good  on  Mis¬ 
leading  Advertising 

The  Champaign  (Ill.)  News-Gazette, 
Feb.  36  in  a  two-column  black  face  box 
down  its  front  page,  running  half  the 
column  length,  scored  free  theater  ticket 
campaigns,  with  “strings”  not  publicly 
announced  at  the  time  of  the  ticket  offer. 

The  News-Gazette’s  plaint  was  in  ref¬ 
erence  to  advertising  of  the  Kellogg  com¬ 
pany,  Battle  Creek,  Mich.,  which  used  a 
full  page  in  the  paper  the  previous  week 
announcing  the  free  tickets  to  a  local 
theater  with  every  purchase  of  two 
packages  of  a  certain  Kellogg  product. 
When  the  tickets  were  distributed  two 
restrictions  were  discovered — that  they 
must  be  accompanied  by  one  paid  admis¬ 
sion  and  that  they  were  good  only  for 
matinee  shows.  Purchasers  turned  back 
at  the  door  made  complaint  to  the  Ga¬ 
zette,  which  took  the  matter  up  with 
the  Kellogg  representative,  who  insisted 
that  the  company  was  making  good  on 
its  “free”  offer. 

The  paper  then  appealed  to  the  thea¬ 
ter  manager,  who  had  suffered  the  brunt 
of  the  complaint,  too,  and  arranged  to 
comply  w’ith  the  offer  as  presented  in 
the  newspaper’s  first  advertising. 

EDITOR  IS  CANDIDATE 

Frank  P.  Briggs,  editor  of  the  Macon 
(Mo.)  Chronicle-Herald,  will  stand  for 
the  Democratic  nomination  for  state 
senator  from  the  Macon  district. 


For  Serials  That  Sell 
Newspapers 

“EAGER  LOVE,”  by  May  Christie. 
“LITTLE  SINS,”  by  Katharine  Brush. 
“MASTER  OF  MONEY,”  by  Roy 
Vickers. 

“CRIME  IN  THE  CRYPT,”  by  Caro¬ 
lyn  Wells. 

“IMPATIENT  GRISELDA,”  by  Doro¬ 
thy  Scarborough. 

“LINDA”  by  Virginia  Swain. 
“LADIES  MUST  LOVE,”  by  Robert 
Terry  Shannon. 

“TWO  STOLEN  IDOLS,”  by  Frank 
Packard. 

“TIGER  LOVE,”  by  Eustace  Hale 
Ball. 

And  other  assured  circulation 
builders,  wire  or  write  for  de¬ 
tails  to 

KING  FEATURES 
SYNDICATE,  Inc. 

241  WEST  58th  STREET 
NEW  YORK  CITY 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director, 
Personnel  Bureau  of  Sigma  Del¬ 
ta  Chi,  836  Exchange  Ave., 
Chicago,  Ill. 

NO  CHARGE  TO 
EMPLOYERS 


COLLECTS  MILK  FUND 

The  Shenatuioah  (Pa.)  Evening 
Herald  raised  more  than  $1,000  for  a 
milk  fund  for  poor  school  children 
recently.  The  campaign  was  put  on  at 
the  instigation  of  several  public  spirited 
men  and  news  writers  through  the  co¬ 
operation  of  the  Shenandoah  public 
school  superintendent,  A.  J.  Ratchford. 
Mr.  Charles  Earley,  Herald  city  editor, 
and  his  staff  obtained  the  help  of  the 
teachers  of  the  community  and  collected 
this  sum.  Mr.  Earley  assumed  charge 
of  the  city  desk  of  the  Evening  Herald 
last  August,  coming  from  Pittsburg 
where  he  was  state  editor  of  the  Pitts¬ 
burgh  Press. 


STUDENTS  ISSUE  PAPER 

The  Feb.  22  issue  of  the  Shemokm 
(Pa.)  Dispatch  was  written  and  edited 
by  students  of  the  high  school.  The 
edition  ran  to  20  pages.  Governor  Fisher 
wrote  a  letter  of  congratulation. 


Complete  wire 
reports  for  eve¬ 
ning,  morning  and 
Sunday  news¬ 
papers  everywhere. 


America's 

Complete 

Newspaper 


NEW  YORK 

Hctalb 

STribunc 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


